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1. INTRODUCTION

A celebrity is someone who is widely recognizedelbeated. Few of those who
recognize a celebrity know them personally, buteatis an image constructed by
various media like television, the press and tloevgrg amount of online located

media. For most people, their impression of a eélehgure is largely based on
representations, various statements and imagesrdwte a version of what he or she is
like. New communication technologies in the fornddferent networked media
applications have brought new possibilities foebeties as well as the non-famous in
the achievement and maintenance of fame. Applicatiike Twitter and Facebook have
affected the roles of media, celebrity, and audéeraabling the latter two to have a

more direct relationship in which both parties er@re active.

Celebrity can refer to someone who is famous, tzan also refer to a pattern of acting,
a practice. In this study, celebrity will be exaednas gerformative practiceas laid

forth by boyd and Marwick (2011) in their article See and Be Seen: Celebrity
Practice on TwitterUsing mobile phones, laptops, and similar devesgsbrities can

be in direct contact with their fans, maintain thegtlebrity image, and attempt to
increase their fame using methods adapted frontipoaers ofmicro-celebrity(boyd

and Marwick 2011). This is a term coined by Thei®@eaft (2008) which refers to fame
that is achieved by non-famous individuals who rrsaman active online presence and

are able to build a fan base through the use efirebcams and blogs.

In addition to creating new possibilities and sf@sthe famous to practice celebrity,
the rise of networked media has also influencegthetices of media audiences and
fans. Fandom and fan-culture have received incdeattention among researchers in
recent years, a trend largely influenced by Heenkihs. His research on fandom
(Jenkins 1992; 2006a; 2006b) has shown that faves ta&en a more active role than
before, having discussions with other fans, givimyre feedback to the production
teams and even producing their own cultural cortteattis set in the world of the
original cultural artifact they are fans of. Thusiach more participation-oriented
attitude toward consuming culture has emerged. Bengao longer considered couch-
potatoes that passively consume the culture tHatiso them, but active participants
who reinvent, remodel and modify culture. This ra@velopment has been termed

participatory cultureby Jenkins (2006).



The aim of this thesis study is to investigategbp star Lady Gaga, one of the most
followed Twitter users of all time, to find out wiyaurposes her practice of celebrity
serves, and what are some typical elements it stsnsi. This is done by examining all
of the tweets she has tweeted during a period ofinths, and categorizing these
thematically to get an idea of the different funos she uses Twitter for in her celebrity
practice. This will also clarify the importancetbese functions in relation to each
other. The present study aims to further the stfdyelebrity practice on Twitter
initiated by boyd and Marwick (2011), by focusingma on one of its most important
functions: the maintenance of fans. Whereas bogd\earwick presented fan
maintenance as one element of celebrity practiacengmany, this study views fan
maintenance as the single most important elemuegitdid not receive enough attention

in boyd and Marwick's original study.

2. WHY STUDY CELEBRITY?

Celebrity culture as an academic field of studgaginitely not among those that are
most well established and prestigious. As Kristitamon (2005: 99) notes in her
article ‘Celebrity Culture: Bibliographical Reviewfew scholars study celebrity culture
over their whole career, choosing rather to ‘daliblé. The importance of celebrities
and the permeation of celebrity culture into sgtsefayers have, however, grown
rapidly in the past decade, resulting in an inadasmount of research within the field
recently. This has also been referred to as a “beenod in the academic analyses of
celebrity” (Holmes 2005: 8), apparent especiallyewlooking at the last decade.
According to Holmes, “...while the intellectual andpgular fascination with fame has a
long history (...), it was not really until the 197@sd in film studies in particular, that

the subject was given real academic consideraidolmes and Redmond ed. 2007: 5).

The increased significance of celebrity and the Imemof studies dealing with it has
been discussed among others by Holmes (2005; 286@&states that “Stars and
celebrities are consumed and appropriated by fam&ys which have a profound effect
on their identity, self-image and sense of beloggiolmes (2007: 4). Holmes is
arguing here that celebrity figures are importartheir fans, because they aid in the

construction of the fans’ identities, helping therake sense of who they are.



Celebrities can thus help fans understand themséletter as they act as a mirror in the
form of a public figure against which fans caneetlthemselves. Thurlow, Lengel and
Tomic (2004: 98) refer to Holmes, D. (1997), wheatlisses the role of the media in
constructing identities. This is a topic that iss#ly linked to effect of celebrities on
fans' identities, because to the majority, tradaiccelebrities become well-known and
gain their celebrity status through their presanddifferent media. Very few of those
who know a celebrity have ever seen that celelbstgomething besides a mediated
image. Referring to Holmes, Thurlow et al. write:

Previously, most people lived in communities mdrietsy defined along national, ethnic, religiousda
class lines. Consequently, identity didn’t seere kkich an issue and people just took their ideatfbr
granted on the basis of nationality, gender, retigpccupation and so on. More recently, howevestm
of us are lucky enough to live in much more exgitimulti-ethnic, international environments. People
also move about a lot, whether by choice (e.gistaiand business travelers) or by force (e.g. @i
migrants and refugees). One upshot of all thikas we’ve increasingly turned to the media as awne

for constructing our identities. Television, moviesggazines, radio, music and so on all offer &anil
different role-models and lifestyle choices. (Hotn®97, as referred by Thurlow et al. 2004: 98)

In essence, as a result of increased movementsasoogl, national, religious and
ethnic boundaries, traditional means of constrgditilentity and situating oneself
socially into the world have diminished in strendththe current age, the different
social communities and reference groups that pexgideel belonging to, are
increasingly forming around celebrities and cultypraducts present in the media. This
can at least partly explain why celebrity seemiseé@o important in the current age,
why so many people seem to have a yearning to besomeone famous (as shown by
the popularity of the myriad of star-making progsaom television as well as the
appearance of a mass of micro-celebrities in @ffeonline environments) and why
there exists a constant demand for new celebthegscan be consumed as pictures,
music, news-stories and other similar artifact@gRecan no longer ‘find themselves’

in their immediate surrounding communities as these become so fractured, so they
are turning to celebrities and other mediated cangbns that can be accessed through
various media. The link between celebrity followegd identity has been written about

already in the 1970s by Richard DyerStars as noted by Sean Redmond who writes,

Dyer’s work emphasized how stars could be undedsémocultural or ideological ‘signs’ — investigated
using the tools of semiotics and contextual antbhitsal analysis. In playing and influential rofe i
mapping the cultural functions of stardom, Dyercplha particular emphasis on how stars articulated

ideas about personhood, and individualism in chgitsociety. Although this idea permeates the wafrk



different scholars in different ways, many agrea the cultural and political functions of stardand

celebrity are intimately intertwined with the coptef identity in modern society.

(Dyer 1998, as referred by Holmes and Redmond 2D07:

Thus, to summarize and to answer the questionisrs#ttion's title explicitly, celebrity
should be studied because famous individuals alethrity culture have come to play
such strong roles in today's developed world im#eof identity construction, sense of
community, and sense of belonging. By studyingl#eit is possible gain a better
understanding of people living in modern societisat they value and how they make

sense of themselves and the world around them.

3. LADY GAGA

This section focuses on the pop music/fashion céyeihat is Lady Gaga. First, her
significance as a modern celebrity is discusseterAhis, a brief history of her will be
given, followed by a discussion of her career atfdevements. The end of the section
is donated to discussion of how Lady Gaga has Baeukthe social media as a tool in
helping charities and activist efforts, and molmigzher fans to take action along her for

these causes.

Lady Gaga is currently something of a hot topie wide range of academic circles,
namely those concerned with celebrity studies, geatlidies, fan studies, and studies
related to social media. She has recently beenestdidbm various different angles,
including celebrity activism (Bennett 2013), farlat®ity interactions (Bennett 2013),
gueer performativity, pop intertextuality and ca(siorn 2010), and fashion theory
(Edmond 2010). She has also inspired an onlineeg@dgournal devoted to her, called
Gaga Stigmata: Critical writings about art and L&#hga, which contains articles such
as “Hair Textiles and Gaga” (Hermanson 2011), wihiehls with feminist theory and
surrealism. All this academic interest toward L&hga implies that she is not just
another pop-star, but rather a more generally sgmtative symbol of our culture and
society in this period of time. She can be seah@&mbodiment of some current
Western values and ideals, and by studying hergbssible to find out more about
these. In an interview by Margaret Eby, the twomaiiters behind Gaga Stigmata,

Kate Durbin and Meghan Vicks, give their accounwbly Lady Gaga is important and
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worth studying (www.salon.com/2010/05/28/lady_gagademic_journal). Durbin
states,

We needed a pop star who could simultaneously kelthe spirit of pop — the spirit that makes
everyone, no matter who or where they are in thedystand up and start dancing when “Billie Jean”
comes on the jukebox — and deconstruct, and uléinahift, the static notion of the pop star agjare
of blind worship and untouchable-ness. Gaga hatheuglitter wand back into the hands of the authen
She’s made the audience responsible for what tfeeyiawing. No other pop singers are doing that, at

least not on the level that Gaga is. No pop sihgsrdone it on that level, ever, period.
(http://www.salon.com/2010/05/28/lady_gaga_acadejoignal/)

Lady Gaga can be seen as a traditional pop stae@we who inspires dancing,
hysteria, and continues in the line of those papsdbefore her, like Michael Jackson or
Madonna, but simultaneously she is deconstructingreaking down the whole
construct of the pop star to show people the elésrtbat make it up and the
manufactured nature of it. By engaging her fars sgemingly direct contact via social
media and by showing glimpses of the 'ordinaryeatgpof her life, she is showing
people that she is quite a regular person whotismdifferent from her fans, and that
the pop star side of her is not an inherent thait,a manufactured construction. On the
topic of deconstruction of the pop star and famekd/states,

Gaga is engaging in a deconstructive performantleeopop star, but this doesn't amount to Gagargyas
the pop star. Rather, she demonstrates how fasmmisthing created and costumed and declared, just
like many aspects of contemporary identity. | thivde performance is more of a commentary on
contemporary society and the role of the specthelein, rather than a destroying of anything wittat

society. Lady Gaga doesn't announce the deattegddp star; she demonstrates the strength of the
spectacle in our culture. (http://www.salon.com/@5/28/lady gaga_academic_journal/)

This quote gives some indication to the reason l@adga is resonating with people so
strongly in contemporary society. Vicks' statemedmut contemporary identity being in
many ways like fame, “...something created anduwnet and declared...”, coincides
with Thurlow's (2004) view, mentioned in the praxgcsection. As identity in modern
society is less fixed and less determined by wjs df conditions one is born to, the
individual has more freedom and even obligatioddolare who they are and create an
identity of their choosing. Viewed in this lightatly Gaga can be seen as having chosen
to pursue the career of a pop star, her curreng f@ama status are not seen as the result
of an inherent talent or lucky break, but hard wamkli determination. She is not
presenting herself as a god-like figure standing pedestal above her fans, but
someone who pays constant homage to them and sgatetul for her position, as is
evident in numerous tweets in the data which cardaplays of affection and gratitude.
Lady Gaga's attitude toward fame as being some#suetigproclaimed and performed is
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also addressed Bust Dancea biography of Lady Gaga written by Helia Phoenix
(2010). Phoenix (2010: 48) writes that Lady Gaga laer friends became obsessed with
fame culture early in her career, and felt famotenebefore achieving widespread
recognition and popularity. Lady Gaga statedust Dancehat “You have the ability to
self-proclaim your own fame” and “You have the #pito experience and feel a certain
amount of self-worth that comes from a very vaiacgl, by your choices — your

opinions about fashion, about music, about politics way you walk down the street,
the way you carry yourself at parties — you cardily choose to have fame.”(Phoenix
2010: 52)

3.1 Biography

Lady Gaga is the stage name of Stefani Joanne lag8kermanotta, born on 28 March
1986 in Yonkers, New York (Phoenix 2010: 1). Irstthiesis the name Lady Gaga will
be used when referring to her, as this study deale with the widely recognized pop
music entity than the person behind it. As brouglttby her biographer Helia Phoenix
in her bookJust DancelLady Gaga comes from a well off family that liviedNew
York's Upper West Side, with her father workingaasinternet entrepreneur and her
mother in telecommunications (Phoenix 2010: 2).\L@adga attended Convent of the
Sacred Heart, a famous catholic high school thita oldest independent girls' school
in Manhattan. After graduating she started to statdyiew York University's Tisch
School of the Arts, where she became acquaintddmitsical theater, art history and
design, all of which taught her skills that she ldqout to use many years later as a
performing artist (Phoenix 2010: 6, 22-23). Ladyg&aropped out of NYU before
finishing a degree, and started to focus on bujjdircareer as a musician (Phoenix
2010: 26).

By the beginning of 2009, Lady Gaga's hard workietato produce concrete results:
her first hit single 'Just Dance' reached the nurohe spot in the US Billboard chart as
well as in the UK charts (Phoenix 2010: 160). Befttris accomplishment, Lady Gaga's
music had already been used on numerous tele\ssions and as a result of a
countless performances on her own and openingcfersaich as The New Kids on the
Block, she had started to gain wide recognition\aad rapidly breaking into the
mainstream (Phoenix 2010). After gaining succestherdS and UK charts in the
beginning of 2009, Lady Gaga's popularity starteshtrease drastically and her ascent



12

to the top cast of performing artists was happeairfgll speed. Only some months
later, by the end of July 2009, two of Lady Gagasgs were in the Top 10 of the Top
50 Digital Songs of All Time list, making them somiethe most downloaded songs in
the history of digital music. Her debut albufine Famewas the third album in
American history to include three songs that roeseumber one in the US charts. By
this time, The Faméhad also managed to achieve sales worthy of Platstatus in
Australia, the UK and the US (Phoenix 2010: 214).

Lady Gaga's status as one of the most active dloavied social media users has not
been achieved overnight. Even before achievingat®tfame, or having adopted the
name Lady Gaga, Stefani Germanotta had a MySpayeepaler the name of Stefani
Music. This page can be seen to mark the begirstages of Lady Gaga's celebrity
practice in networked media environments, sindaiattime Germanotta was already
using MySpace as a tool for engaging and commungatith her fans as well as
promoting her live shows (Phoenix 2010: 31). Phoé2010: 31) states that she was
“trying to create a small community and a buzz acbber performances”. This same
process of creating and maintaining a communitiaon$ and creating a buzz around
live performances can be observed in Lady Gagarsmuactivity many times
amplified. As Lady Gaga's popularity increased famdbase grew, she also started to
experience problems in using networked media. fesalt of increased traffic to her
Facebook page, she stopped updating it becaus#dshet want to expose all of her
private photographs posted there by her friendsamiy (Phoenix 2010: 156). At one
time the most followed Twitter user, as of FebruaBy) 2014, Lady Gaga is the fourth
most followed tweeter after fellow pop-stars, KRigrry and Justin Bieber, and the
President of the US, Barack Obama (www.twitahodio.

3.2 Activism

Lady Gaga is a celebrity practitioner with a termefor social and political activism.
She has embraced the power of social media in dimgeaer political views and
drawing attention to different charity causes anthhnitarian projects. Lady Gaga is
not alone in these endeavors, for according tosdRojek (2012: 9), this inclination of
the famous to work toward helping charity causesrieaently developed within

celebrity culture in general. Rojek (2012: 9) stdteat many celebrities such as Bono,
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Angelina Jolie, and Bob Geldof have expanded thenking territory from areas of

entertainment into charity investment and humaiaitework.

Lady Gaga's activism and harnessing of social m&dth as Twitter and Facebook for
political causes has been researched by Lucy Bef#tt3), who is a co-founder of the
Fan Studies Network. Bennett refers to Lady Gaga‘éisnely example of how social
media can be used as a tool by modern celebnitiaa effort to connect and mobilise
their fan base toward activist causes” (BennetB20lady Gaga is connected to several
activist campaigns and foundations, like the Banis Way Foundation, an effort
against homophobia and bullying. She is also knfawspeaking out againBton't Ask,
Don't Tell (a law that prohibits openly homosexual peopleiagrin the military),
furthering HIV/AIDS awareness and helping spreaalthg body images (Bennett
2013). Via the dissemination of healthy body imagée has worked with her fans via
Twitter and littlemonsters.com by encouraging famsend photographs of themselves,
with most exposure given to fans with physical bisges and bodies not considered
stereotypically beautiful or normal, like amputeesl fans with difficult skin

conditions.

Bennett's article is not only concerned with théedent forms of activism practiced by
celebrities in social media environments, but algh how fans are reacting to this
activism and plea to join a cause (Bennett 2013)ddntly, in some cases Lady Gaga
has been able to mobilize some of her fans toaaken beyond ‘liking’ and ‘re-
tweeting’, the effortless forms of activity in satmedia like Twitter (Bennett 2013). A
good example of celebrity-inspired fan activism tedo with a video posted on
YouTube by Lady Gaga that shows her trying to rdaatown senator by telephone, in
an attempt to repeal the Don't Ask, Don't Tell pplivhich prevented openly gay
individuals from serving in the military. She wast successful in her phoning attempt,
but she encouraged and inspired a large grouprdahs to follow her example and try
to reach their senators by telephone. Some of @wtsepts were, in fact, successful,
resulting in at least one senator's video replyamrube, in which he proclaimed to aid
in repealing the policy. The Don't Ask, Don't Tielv was eventually repealed in 2011,
an effort that was at least partly helped by thesgies of Lady Gaga and her fans
(Bennett 2013). As Bennett argues, joint effolke ihese between celebrities and their
fans in social media environments are indicatorthefpower of activism in social

media. Activity like this is “...working to reshapeir traditional understandings of the
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possibilities of engagement and action. Commurooadind motivation are now able to
flow directly and horizontally between celebritydefians, rather than through the
filtered and vertical, primarily top-down manneiidant pre-social media” (Bennett
2013).

One of the main elements of Lady Gaga's activistisfis The Born This Way
Foundation, which was founded in 2011 and is letldyy Gaga and her mother
Cynthia Germanotta, to “...foster a more acceptingety, where differences are
embraced and individuality is celebrateditty(/bornthiswayfoundation.org/pages/our-
mission). The goal of the foundation is to create “a kintbeaver world”, by “creating a
safe, useful place to celebrate individuality”,“bgaching advocacy, promoting civil
engagement, and encouraging self-expression”, gridléntifying ways to implement
solutions and impact local communitiesttg:/bornthiswayfoundation.org/pages/our-missjon/
In essence, the Born This Way Foundation is aboee@ting diversity among people
and trying to get individuals to become active meffort against segregation based on
sexual orientation, physical and mental disabditend causes of bullying. The website
of the foundation encourages visitors to join thevement and help the foundation's
cause in many ways. On every page of the webste ik a banner asking to “join us”,
by entering e-mail address, cell phone number gndade. In addition, there is a page
titled “get involved”, which collects the differemtays one can be involved in
supporting the foundation. Visitors to this page @ncouraged to “enlist others”, “tell
your story”, “share your ideas”, “add a resourcggt inspired”, and

“donate” (http:/bornthiswayfoundation.org/pages/our-missjoi/he website aims to activate
visitors for their cause in many different waysg @aeems to use this input from new

volunteers to produce new material for the fouraesi purposes.

This encouraging and activating discourse is vamylar to the activism Lady Gaga
practices through Twitter and littlemonsters.come, home of her internet fan
community. The idea seems to be to get the fanltmwer to become active and start
participating in producing content by sharing tlsradpout themselves, their life stories,
experiences and emotions. Lady Gaga is able thegetudience members to be open
about intimate and sensitive topics by setting>am®le, and revealing these things
about herself. As more members of the Lady Gaganuamity start participating in this
activity, an environment is created where fans fieey can safely share intimate

information.
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To summarize, Lady Gaga has made social and @blactivism one of the
cornerstones of her practices as a celebrity figlines is made evident by the numerous
charity organizations she has helped create, dsas/ély the fact that she has spoken
openly several times about social injustices atehgited to encourage people to take
action and help in solving problematic issues, as the case with repealing the Don't
Ask, Don't Tell law. Lady Gaga's tweets have amreras reach due to the large
number of Twitter followers she has, which is whwould be interesting to inspect in
another study how effective these tweets are msasf how well they manage to

increase fan participation in charity work and pacéil events.

4. TWITTER

This section will outline the basic characteristipsrposes and language use
conventions that make up Twitter, a currently vaopular, web-based application, that
is situated somewhere between blogs and socialansétés (boyd 2010: 2). As
Zappavigna (2012: 2) clarifies, Twitter is an imate of the social web, or Web 2.0,
which refers to a change in the internet from darmation network into an
interpersonal resource that allows people to emdationships, create and publish their
own content, and form networks of social interactiath other internet users.

Twitter is a microblogging service that lets registd users posiveets- messages that
are up to 140 characters in length — onto theioawct(boyd 2010: 1). These tweets can
then be read and commented on by other Twitteisusdro “follow” (subscribe to) that
account. Twitter can be used for several communeEgiLrposes. As boyd writes, it can
be used to “...converse with individuals, groups, tredpublic at large...” (boyd 2010:
1). Twitter is used by individuals and groups asravery wide range of domains.
Twitter users include political figures like Presid Barack Obama, religious figures
like Pope Benedict XVI, various famous athletesidaenics and celebrities from all
imaginable areas of media (https://twitter.commbas people make up just a section
of twitter users, though, as a large part of thegk a Twitter account are not well-
known persons, but rather ordinary people who ugddr to communicate with friends
and follow the tweets of the famous as well as faoneus.
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Twitter is in many ways similar to other social ngedpplications, but it has its own
conventions regarding language use in specifi@asdas. The 140-character limit of
tweets has to do with the length of a text messag8MS. Twitter was originally
designed so that it could be easily used and aedassng mobile phones, but although
phones are currently only one tool for tweeting eeatling tweets, the 140-character
limit has stuck with the application and become ohiés defining features, that is
actually seen to influence creative message compogboyd 2010: 2). Zappavigna
(2012: 27) refers to the limited length of post$.asiteresting data to observe how

meaning can be made in constrained environments”.

What differentiates Twitter from social media apptions like Facebook is that it
allows asymmetrical relationships between useth@bpplication. While Facebook
requires the consent of both parties to form aicgiahip, or become ‘friends’, on
Twitter it is possible to follow' any user and @na relationship where there is no
expectation of reciprocation (Zappavigna 2012: Th)s aspect of Twitter probably
explains why it has become such a popular tool gntlea famous for celebrity practice.
Compared to Facebook, which feels more intimateragjuires users to become
friends’, Twitter automatically puts more distaetween the users and makes
performing the asymmetrical relationship betwedsligty and fan in an online
environment more natural. After all, no celebritgnts to be friends with all of his or

her fans.

The following section briefly describes the mosidamental language conventions that

are characteristic to Twitter.
4.1 Language conventions of Twitter

This section deals with some conventions of language associated with Twitter,
namelyaddressingand @ mentionsretweetingandhashtagsThese are used by Twitter
users for several different communicative purpoaed,are such complex set of issues
that a separate study would be necessary in bbieg@describe these elements in

Lady Gaga's tweets accurately. Because of thigribsent study is not concerned with
examining specifically these in tweets, and thedpBon of each convention is quite
brief. Nevertheless, some description is in orderaoise these language conventions are
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part of nearly every tweet, making them a fundasguart of Lady Gaga's celebrity

practice.

Addressing another user by beginning a tweet wi¢h@ character followed by the
user's name is a way of directing a tweet directlsomeone specific, as discussed by
Zappavigna (2012: 34). The following is an exangflan address chosen from the data

of the present study.
10. Princess Di®@ @KilledTheBlonde 27 December

@ladygaga I'm doing my Gaga wall now ;) it habeoperfecttttt

Retweeted by Lady Gaga

This tweet (10) by an apparent Lady Gaga fan begittsthe marker @ladygaga,
meaning that it is directed at her, and she wikree notification of this message. This
tweet was clearly well received by Lady Gaga, asdsgtided to tweet it again as part of
her own Twitter feed. In tweet (10) the linguistiarker @user is located in the
beginning of the clause, but in some tweets the&kendies in another part of the clause,
in the middle or very end. These instances ared¢&@mentions, and they are “...a kind
of amplified reference and potential tool for gglémotion...” (Zappavigna 2012: 35).
As Zappavigna (2012: 35) mentions, these boostitikility of the mentioned user
among his/her Twitter followers, and draw attentiorthem.

Retweeting is another linguistic convention thaansintegral part of Twitter. It refers to
the practice of tweeting again a message previdusgted by another user, and is a
way of amplifying the reach of a liked tweet, andhe case of celebrities, “...a means
of aligning with their audience.” (Zappavigna 20388). Retweeting is an aspect of
Twitter that was previously signified by adding tharkerRT to the beginning of a
tweet, as was the case when boyd and Marwick (2&id Y appavigna (2012) collected
the data for their studies. Since then, retwediagbecome an official feature of

Twitter (https://support.twitter.com), and retwektaessages are followed by the clause
“Retweeted by@user”. The visual style of a retweet can be observedearfahowing

example.
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70. Yoyo Blackfire @YoyoBlackfire 27 November

I'm putting together a binder of all the songe Wwritten thanks to @ladygaga. I'm going to

stalk her in AZ so she'll look at it #followme

Retweeted by Lady Gaga

This tweet (70) was originally tweeted by user @dBhackfire, and it contains an
@mention referring to Lady Gaga as an attemptaavdrer attention to the tweet. The
clause “Retweeted by Lady Gaga” at the end ofwleet marks tweet (70) as a retweet.
By retweeting @ YoyoBlackfire's micropost Lady Gdugests the user’s visibility on
Twitter tremendously, since all of her followersiqaotentially see this tweet by a fan.
Because of this, retweeting can be viewed as ad¥/feesor to the composer of the

original tweet, be it fan or other celebrity préoter.

Hashtags are primarily a way of marking tweetsdalby, so that other users can search
for and find tweets that deal with specific sulbgeg@appavigna 2012: 36-37).
Hashtagging allows users to converse with eaclr eiadweeting about certain topics
marked with the symbol #. Below is an example tf@et containing a hashtag chosen

from the data of the present study.

2. Lady Gaga @ladygaga 30 December

AHhh! The #bornbravebus is looking amazing! Chigdut :) pic.twitter.com/8UBCW6{7

In tweet (2) Lady Gaga refers to the Born Brave,Busch is a bus that travelled
around the United States as part of her tour irR201d 2013. Because she made this
reference in the form of a hashtag, any Twitter wde wants to search for tweets
marked with this #bornthisway -tag will find Ladya@a's tweet (2). In this way, users
can follow conversations related to the Born BrBue as they can easily find all the
tweets marked with the hashtag.

Regarding this study, the most interesting of tHeggiistic conventions of Twitter is
the retweet. The reason why retweeting is so inapbregarding this present study is
because it has a significant role in her celelprgctice. These retweets serve many
functions, namely in showing connections and givergosure to other Twitter users

such as fans, other celebrity practitioners anghleelbbady Gaga works with. Since
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addresses, @mentions, and hashtags are lessydirgdatid to Gaga's practice of

celebrity, they are not investigated here in gredégail.

5. THEORETICAL BACKGROUND

This section contains a discussion of the theaktramework that has been compiled
for the purposes of the present study. In thisystoelebrity is viewed aa practice a
performance, rather than a set of qualities ohalividual. This view has been put forth
by researchers Alice Marwick and danah Boyd, wisdgdy (boyd and Marwick 2011)

of the Twitter activity of a group of celebritieasibeen a great inspiration for this thesis

paper.

First, 1 will clarify what is meant by celebrity @sactice, and describe the elements it
consists of. Then, a brief history of the concdptedebrityis given, tracing the origins
of the word and describing how its definition hasiteged over time. After this brief
history, there is a discussion of the effects tetvorked media has had on celebrity
culture, specifically the relationship between bely and media, as well as the
relationship between celebrity and fan/audiencesélchanges are well characterized
by P. David Marshall's concept (Marshall 2010pa#sentational medjavhich are
social media that are centered around the pregamtatthe self. After this, there is a
section discussingicro-celebrity a term coined by Theresa Senft (2008), whichrsefe
to a pseudo-celebrity status that can be achieygubbple who engage in various
online activities of self-presentation, thus baogtiheir social status. Micro-celebrity is
relevant in terms of this study, because many®htiethods used in the practice of
celebrity have initially been developed by praotigrs of micro-celebrity, and later
adapted by traditional celebrities (boyd and Makw#011). The final part of this
theoretical section deals with concepts relatddndom: it discusses how
developments in networked media technologies h#getad fan practices. Fans and
media audiences have been researched in greatloeptbnry Jenkins (1992, 2006a,
2006b), who has coined many concepts that are lumedfunecessary in terms of this
thesis. This part clarifies concepts suclpadicipatory cultureandmedia convergencge
which are used to describe changes that have eccooncerning the roles played by

fans/audiences in relation to different media pagland celebrities.
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5.1 Celebrity as practice

In this study celebrity is viewed as a practictheory set forth by researchers Alice
Marwick and danah boyd in their article “To See &sdSeen: Celebrity Practice on
Twitter” (boyd and Marwick 2011). In their researtioyd and Marwick investigated
the Twitter behavior of roughly 300 active and farmdwitter-users, including
politicians, music stars, actors and televisiorspealities. Marwick and boyd's main
argument in the article is that they view celebasyaperformative practicerather than
a set of characteristics or qualities that an ilgial possesses. This means that
celebrity and fame can be seen as a continuumg akbirch individuals are placed
according to how well they are known, rather thatear line separating the famous
from the non-famous (boyd and Marwick 2011: 141).

The practice of celebrity on Twitter consists ofexal elements, or actions that are
performed by tweeting (posting on one's Twittercactt) and re-tweeting (tweeting a
message already tweeted by someone else). Tweeteraist of text, pictures, videos
or a combination of these. Tweets also often carliaks to other sites on the internet.
According to boyd and Marwick, the practice of &eity “involves ongoing
maintenance of a fan base, performed intimacy,estiitity and access, and
construction of a consumable persona” (boyd andMié&ar2011: 140). The researchers
also mention an additional element of celebritycpca: showing affiliation to other
celebrity practitioners (boyd and Marwick 2011: L4l/he practice of celebrity on
Twitter gives fans and celebrity followers so cdlbackstage-accesthey are allowed
see glimpses of the daily life and routines ofgikeson behind the celebrity-
practitioner, in other words what is happening ibelhe scenes' (boyd and Marwick
2011: 143-144).

Here is a clarification of the different elemeritattmake uelebrity practice This is
my interpretation of the elememisoposed by boyd and Marwick (2011):

Maintenance of a fan baseThis includes communication with fans, replyinog#n
messages and postings, as well as showing gratimged fans. (This is interesting in
terms of Lady Gaga's practice of celebrity, becairgehas her own social media site,
litttlemonsters.com, which is a space devoted sateher fans and an important tool for

the maintenance of her fan bak#tlemonsters.com acts very much in co-operation
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with Twitter, with Gaga's Twitter-feed containingHKs to littlemonsters.com and vice

versa.

Performed intimacy: | interpret this mainly as the showing of affectiand ‘proximity’
to followers, a celebrity practitioner's way ofiagton Twitter, that resembles the way
close friends or relatives communicate with eatteotThis can be referring to
followers using terms of endearment, and articag¢pdisplays of affection, like
tweeting 'l love you'. This also includes showinfidwers glimpses of the personal life
of the celebrity practitioner, giving fans and follers access to intimate details and
facts concerning the celebrity practitionBnis aspect of tweeting has to do with the
concept obackstage-accesby showing fans intimate pictures (such as pegwf

Lady Gaga not wearing make-up, or dressed in uretwvand sharing details about
personal life (for instance, her tweets descriliing she is spending Christmas with
her family), Lady Gaga is revealing things abowt 'tieal-life’ person behind her
manufactured pop-star image. This can be comparéehind-the-scenes' footage of a
movie, which shows actors and other people in thei@s production crew exposed

and out of costume.

Authenticity and access This refers to practices that verify the authatytiand

sincerity of the celebrity practitioner, and iscatelated to the concept béackstage-
accessFor example, pop stars are often of similar age their fans, so this must be
represented somehow, for instance in the languiagiees of the celebrity practitioner,
so that fans recognize him/her as authentic and tdrtheir own”. More specifically,
this can be aspects like using specific slang wordargon that echo the language used
by what is perceived to be a typical fan of theebaty practitionerOn the level of

Lady Gaga's tweets, this aspect manifests as ardahaoe of spelling errors,
punctuation errors and in general a very haphazrastied writing style. This writing
style relays the impression that individual twests not carefully planned and molded,
but rather written in spur of the moment, reflegt@®aga's true feelings at that moment.
This lack of planning and spell-checking the messadso makes the tweets seem
authentic in the sense that they feel like theynaremediated, and have been written
by the actual Lady Gaga rather than a member oflagagement crew. The language
of Lady Gaga's tweets resembles the casual styleromunication that can be

observed for instance in text messaging betweends.
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Construction of a consumable personarhis element works on many levels, and in
some ways encompasses everything that is postéditter by a celebrity practitioner.
A celebrity on Twitter can be seen as a consumetti€y, one that is created through
posting text, pictures, videos and sounds, eithgraat of Twitter, or as links to other
media that is located online. Consuming that céleban be observing a recorded
performance or song, or just simply reading a tvilegtt reports an event in that
celebrity's daily life. A consumable persona alsnsists of artifacts that can be
purchased and consumed, like music recordings ehpaable as physical compact
discs or in purely digital form as mp3-files — aslhvas tickets to concert performances.
These artifacts can be referred to by a celebragtiiioner, and act as promotion of
these goods.

Showing affiliation to other celebrity practitioners: This is a practice that involves
showing connections to other famous individualsl, #rus strengthening one's status as
a true celebrity among other celebrities. Thisicatude aspects like drawing attention
to a recording or performance that has been dotreamiother celebrity practitioner. In
Lady Gaga's case, an example of this is a string@éts in which she refers to a
televised performance she participated in withRb#ing StonesShe emphasizes the
widely recognized celebrity status of the band, simalvs her connection to it by
reporting of the mutual performance and postingdito a recording of the show online,

thus emphasizing her own status as a celebrity.

Celebrity as a practice that consists of the elésn@escribed above is largely a result of
advancements in communications and networked ntedmnologies. As the practice of
celebrity takes place mostly in online environmeittss something that is heavily

reliant on the wide availability of the internes, &ell as the rapid spreading of
networked media applications, such as Twitter aackeBook that make it possible for

an individual to reach millions of people at any¢i The following sections briefly
outline how the concept of celebrity has develofhedugh time, and describe in more
detail the developments and new ways of usingiegiséchnologies that have made

celebrity practice possible.
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5.2 The concept of celebrity

This section discusses the development of the gbréeelebrity. This is especially
important in current times, because the developmoenétworked media and the wide
spreading of different reality-type formats on wteon have made celebrity attainable
to a wider segment of population. It is no londer tase that celebrity can be achieved
only by being successful and doing something netdi® it sports, entertainment or
politics. Currently, celebrity culture is in a ®avhere entertainment industries, via
formats such as Big Brother and American Idol,ae to produce celebrities from
ordinary people who do not necessarily possessrdueyent talent or notable merits
(Rojek 2012: 10). This has led to a situation, \ehemlity television stars and those
with mediocre talent can be seen on a tabloid napespcover next to traditional stars,
who have achieved their status through succesa@rdvements for instance in the
field of sports or cinema.

According to Daniel Boorstin, the term ‘celebribas previously referred to a
condition, rather than a person that has achieaexf and the word has been used in
this sense starting in the early™dentury (Boorstin 2006: 79). The current use ef th
word, referring to a person who is famous, has gatkeat the time of the Graphic
Revolution, as early as 1850 (Boorstin 2006: 79)B&orstin clearly defines, “The
celebrity is a person who is known for his well-lkimmess” (Boorstin 2006: 79). This
statement clearly defines what is at the core @fc#lebrity status: a celebrity is
someone who widely recognized and considered tdedebrity; that person’s
occupation or path to fame is less important thanfact that they have ‘made it'.

The core of the celebrity/star -construct is fornfredn the mixture of the “ordinary”

and “extraordinary”. Here the words “celebrity” ataflar” are used interchangeably,
although traditionally “star” has been used indloenain of cinema while “celebrity”
has referred to a famous individual in general.eddiy Richard Dyer already in the

1970s in his frequently cited bo&tars he states:

Stardom is an image of the way stars live. Fomtlest part, this generalized life-style is the asstdim
backdrop for the specific personality of the stad ¢he details and events of his or her life. As it
combines the spectacular with the everyday, theiapeith the ordinary, and is seen as an articuadf
basic American/Western values, there is no cortilice between the general life-style and the
particularities of the sta(Dyer 1998: 154)
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Sean Redmond also argues along the same lineatimgst'Definitions of stars in film
studies have emphasized that the concept of staisleustained by a contrast between
the performing presence and what happens ‘off-stggwimes and Redmond 2007:
98). As celebrity is constructed mainly in the extiextual stories that occupy the space
between an entertainment entity, such as a moyepistar and the real-life person
behind it, the different media have always hadnapartant role in the circulation of
these stories. As P. David Marshall explains, leyt880s a “modern” celebrity had
emerged. This refers to a maturing of the celelmibmotion system, in which print and
entertainment television had a relatively stablé established role (Marshall 2006:
634). Up until roughly the beginning of the®2dentury, celebrities have strongly relied
on the exposure they have gotten in the differezdim with little control over what
type of stories and images of them have been airedl] This concept of “modern”
celebrity views celebrities as cultural commoditiest are created by the media
industry and around which audiences possessingoedorpower are organized
(Marshall 2006: 634). The modern celebrity is moiited to any single medium, but is

rather characterized by movement across differaaian As Sean Redmond writes,

Mass, digital and narrowcast media outlets, oftea synergetic relationship, enable the famousto b
pictured, photographed, broadcast, pod cast amedilin a real-time, offering a 24/7 relay across th
globe. Celebrities are now rarely restricted tingle medium, and the commercial and cultural valfie
the modern star or celebrity is seen to be preelicah their inter- and cross-textual appeal. (Halmand
Redmond 2007: 6)

Redmond's characterization of the modern celelzityery accurate when considering
Lady Gaga, as she is a presence that can be he#nd cadio, seen in magazines and
television, as well as sensed through numeroushaskd applications and media sites.
In some ways Lady Gaga is a prime example of a mockdebrity described in the
above sections, but | argue that she also repsesdype of celebrity that has evolved a
step forward, a celebrity that has developed beymiag merely a cultural commodity
that is created and maintained by the media ingustio an entertainment entity that
has more control over her fame and the surrourdildiences. While it is true that
different print media and entertainment televisistitutions have probably had a vital
role in lifting Lady Gaga to fame and making henfisar among the consuming public,

she is not utterly dependent on these in maintgiher stardom.
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5.3 Celebrity culture meets networked media

As Rojek (2012: 10) states, in modern times celglvalue has often been produced in
an industrial manner: a team of people, such asangegberts and public relations
personnel, working together in a setting resemhdifigctory have turned natural
resources, in this case people and their talertts commodities with market value.
Rojek argues that in recent years there has eméngedmestic system of famehich
utilizes the power of the internet in producingeteilty value. This system can be
characterized as a “do-it-yourself approach to facguisition”, as it relies less on the
teamwork of public relations personnel and medecsiists, and more on the work of
the individual in achieving and maintaining famefék 2012: 10-11). Thus, with the
help of tools such as the computer and the mobitae, celebrity production and
maintenance has become something in which thets¢dfrhas a more active role,
something in which celebrity can be seen less aghieved status of recognizability,

and more as an ongoing process, or a practice.

Celebrity as practice is linked to developmentsaw media technologies and ways in
which these technologies are being used. Thesdapenents have caused changes to
the relationship between celebrity and traditionadia institutions. As P. David
Marshall writes, “The symbiotic relationship betwewedia and celebrity has been
ruptured somewhat in the last decade through thielalement of new media” (Marshall
2006: 634). Whereas previously celebrities depermndedifferent media industries in to
gain exposure and market themselves to a wide@ubg possibilities brought by new
media applications allow celebrities to take contfdhese processes and actively
participate in the construction and maintenand@eif celebrity persona. The change in
media and celebrity culture can be described &sfiafiiom arepresentationamedia
culture to gresentationabne (Marshall 2006, 2010). As part of the widegenf new
media applications, there have emerged applicatlmatsare centered around the
presentation of the self. These have been accdydiegmed by Marshall as
presentational medjaand include popular applications like Faceboat anitter
(Marshall 2010: 38). These new media applicati@ngtfe presentation of the self have
come to exist along more traditional forms of mdike television and magazines,
which traditionally rely on representation. An inmg@mt point worth mentioning about
these recent developments is that new media asémiional media have not come to

replace traditional media with its representatiavisich still play an important role in
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the production and circulation of celebrity storaasl images. It is evident, though, that
the impact of traditional media on social strucsuienot as powerful and omnipresent
as it used to be, and in many cases materialgHabadcast through traditional media is

re-mediated and processed in online environmengsghll 2010: 38).

According to Redmond,

Generally, then, the model for work on stars amif thudiences has been that of an unstable and
contradictory figure, constructed both intertextyighcross different films) and extratextually (@ss
different types of material). The relationship beén the audience and the star is deemed to be best
figured the fan whose knowledge comes from a watléety of sources and who reworks the material in
the interests of working through contradictory diges of identity. This emphasis on the dualitythod

film star and the relationship with the fan hasdlscome established for work in popular cultureemo
generally. In music, television, sport and beyahd,model is one of a relationship between theipubl
sphere of performance and work and the privaterspbfepersonal lives, of the home and personal
relationships as ‘revealed’ through the media. (hed and Redmond 2007: 99)

As the practice of celebrity on social media s#esh as Twitter has become
increasingly common, the relationship between tidip and private spheres of a
celebrity has been reworked to operate in a shdoathin located online. By using
Twitter a celebrity can, or is expected to, expmseate aspects of their life, like eating
habits, but he or she can also use the social nsédi#o report about public
performances, television appearances and promoénaaizrial. This has diminished the
role of other media in reporting about the ‘behine scenes’ life of a celebrity, as
celebrities are adapting this role for themselvih tine help of social media services

like Twitter.

It can be argued that one the main changes to miealidnave been brought about by the
introduction of networked media have to do witthdtsn themodel of communication
they rely on. This change has been discussed leyadheorists (Holmes 2006,
Marshall 2006). Traditionally, there has existdor@adcast model of communication in
which information is sent by one and received byynas is the case for a print media
article or television show (Marshall 2006: 637)tlis model information flows in one
direction, from the sender to the receivers. Inrtee model of communication that has
emerged along with new media forms, informatiomvBan both directions, as any
internet user can both download and upload infaondtom their computer (Marshall
2006). To give another example, the user of annetanessage forum can read the
messages there, as well as reply to and post nesages. This shift in communication

has been noted also by Jill Retterberg who writes:
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Blogs are part of a fundamental shift in how we oumicate. Just a few decades ago, our media culture
was dominated by a small number of media produsbsdistributed their publications and broadcasts
to large, relatively passive audiences. Today, paysrs and television stations have to adapt tna n
reality, where ordinary people create media andestieeir creations online. We have moved from a
culture dominated by mass media, using one-to-nsanymunication, to one where participatory media,
using many-to-many communication, is becoming thiem (Retterberg 2008: 31)

The development of networked media has causedisimi changes to the ways in
which celebrities are produced, promoted and coesuihen the ‘modern’ celebrity
emerged in the 1980s, it was promoted by medigurtisins such as the tabloid press
and entertainment television, as argued by P. Dishashall in his article “New Media
— New Self, The changing power of celebrity” (Maakl2006: 634). At that time, the
role of the audience and fan was more passivettitay, in terms of the production of
cultural content. In the current age, the carefodptrolled systems of celebrity
production and promotion have become more malleafdieprone to change, as
information flow has increased and diversified tigb the increased use of networked
media like mobile phones and internet applicatidnarshall 2006: 634). What is
important here is the shifting of power to prodacel control celebrity, away from the
established media institutions like print press @abelvision, which were originally
responsible for creating and maintaining celelsjtand into the hands of the audience
and fan, whose role was originally merely to consuhe created celebrity. The modern
relationship between celebrity production and camstion has changed from a
traditional broadcast model of communication, irnchithere is a one-way flow of
information from a single sender to many receivers model in which information
flows in both directions between multiple send@&arshall 2006: 637). To give
concrete examples, in the broadcast model of conwation, a medium, like a printed
newspaper or television program, conveyed inforomattd a large number of people,
who in turn had very limited means of sending infation back and affecting the
conveyed information. In the more modern modelashmunication, there exists a
plethora of new communication channels, which aléofkeer flow of information
between people and media institutions. This allaudiences to have more control over
the culture they consume, as well as creates phlissgbfor audiences to create and
distribute their own cultural productions.

To summarize, the developments in networked medianologies and new ways of
using these described above have made it possibledividuals like Lady Gaga to

take a more active role in increasing and manatieng fame, and be less reliant on the
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courtesies of entertainment media institutions.sehdevelopments have also given
celebrities the chance to be in more direct conattt their fans, to communicate with
them in real-time, and generally to have more @mver the celebrity image they wish
to convey to their audiences. The way in which éhesw possibilities for online self-
presentation have evolved into a set of behavi@msrhake up celebrity practice is

linked to micro-celebrity, a term discussed in fibléwing section.
5.4 Micro-celebrity

Micro-celebrity is a concept discussed by Theres&#hft (in her bookCamagirls:
Celebrity & Community in the Age of Social Netwd(i&enft 2008). It is also a
phenomenon that is linked to developments in comaations and networked media
technologies and the ways in which people are usiege. Micro-celebrity is a kind of
celebrity that can be obtained through particigatmvarious internet activities.
Although one can achieve traditional fame and bexarelebrity with the help of the
internet, the internet alone cannot produce oltitaged stars, not yet at least (Senft
2008: 25). Micro-celebrity is thus defined as ”.. enstyle of online performance that
involves people '‘amping up' their popularity oue Web using technologies like video,
blogs and social networking sites” (Senft 2008. Z&nft clarifies an important aspect
of micro-celebrity by stating that it ”...destabilz@leologies of publicity by
emphasizing responsiveness to, rather than distgfi@m, one’s community” (Senft
2008: 116). The online practice of celebrity mamagitional celebrities are engaging in
recently can, in fact, be seen to correspond \kithdtatement, as online environments
like Twitter are characterized by interaction; tlaey as an open channel of
communication through which account followers camment on individual posts as
well as post their own content. Micro-celebritydiscussed by Theresa Senft appears as
celebrity that is obtained through certain onliog\aties; it is a process in which an
unknown individual makes him/herself known on thieinet, largely by relying on

him/her own assets, engaging in self-branding xangle (Senft 2008: 26).

The concept of micro-celebrity is important in taerof this study for a reason that is
discussed by danah boyd and Alice Marwick in thelicle “To See and Be Seen:
Celebrity Practice on Twitter” (boyd & Marwick 201Boyd and Marwick (2011: 141)
argue that 'traditional' celebrities who have sthgracticing celebrity in online
environments like Twitter, have adopted methodstigped and employed by micro-

celebrities. These methods include the performahbackstage access, viewing friends
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and followers as fans and constructing an imagelbfthat can be consumed by others.
In this thesis paper, celebrity as practice is giswed as using the methods of micro-
celebrities, for it helps in making a distinctioetiveen the creation of traditional
celebrity and the practice of celebrity in onlimezeonments that has emerged in recent

years.

In relation to the present study, micro-celebr#tyiso important because it can be used
to understand why so many fans feel motivated emoaigpost content onto Lady
Gaga's social networking site, content which ismtiighly personal in nature. From
time to time, Lady Gaga chooses to draw attentacettain fan posts by retweeting
them, which then causes other fans to view thatt good possibly comment on it or be

in contact with the fan responsible for publishthg original post. This can potentially
make that fan known to all other followers of La@gga's Twitter account literally
within a few hours, resulting in a very rapid adiion of micro-celebrity status with
relatively minimal effort. In this mechanism, a figrthus turned into a micro-celebrity
with the help of a real, traditional celebrity. Tiype of micro-celebrity that motivates
fans to participate in culture production on Ladyg@'s social networking site,
littlemonsters.com, is created differently in tle@se that it relies on an endorsement by
a real, traditional celebrity. A specific fan beaswell-known to other fans of the Lady
Gaga fan community only with the help of Lady Gaghp chooses to draw attention to
that fan.

What follows is a more detailed description of thethods of celebrity practice that
have been adopted by celebrities from the prangti® of micro-celebrity. These are not
thefunctions of celebrity practicerhich is the more specific topic of this thesist &

more general way of acting and positioning ondseiélation to one's audience.

The first method to be discussed is peeformance of backstage accefbis method
refers to a performative practice employed by agiel in online environments that
creates the illusion that followers are being givaesensored glimpses into the private
life of the celebrity, comparable to a behind-tkherges feature of a movie. This
performance aims to give the impression thatumiscripted, unrehearsed, and informal
in nature. It is self-presentation with heavy engihan authenticity. Boyd and

Marwick (2011: 144) write about the distinction\ween frontstage and backstage in
terms of their content: “...intimate details aboog's life are understood as part of the

'backstage’ while professional communications @asden as a 'frontstage’
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performance. However frontstage and backstagelaegarelative as they depend on
audience, context, and interpretation.”(boyd anawiitek 2011: 144). It is of less
importance whether a celebrity practitioner isytmgvealing intimate details about their
life to fans, as long as they are able to createnae of intimacy and authenticity

through their performance.

Viewing followers as fansather than as friends or family, is another aspécelebrity
practice 'traditional' celebrities have adoptedrfiaractitioners of micro-celebrity. This
is said to reinforce the existing inequality chéeastic of the relationship between
celebrity and fan, and requires for the fans togedze this and act according to their
'lesser’ status (boyd and Marwick 2011: 144). Téwgoff for this recognition of unequal
status in fan-celebrity relationships is the pasgjlof rising above parasocial
interaction, toward communication that is morerodenmunicative in nature (boyd and
Marwick 2011: 144). Parasocial interaction is Ke.illusion of a 'real’, face-to-face
friendship with a performer created through watghelevision shows or listening to
music” (boyd and Marwick 2011: 144, referring torkém and Wohl 1956). As
discussed previously, Twitter allows the formatarasymmetrical relationships
between users of the application, as one canwbHlolwitter user without an

expectation of reciprocation.

Finally, theongoing maintenance of fansfers to activities in which celebrity
practitioners publicly acknowledge fans and shdfiiatfon to their audience. Boyd
and Marwick (2011: 145) state that by mentioningtifans, for instance in the form of
@replies, famous individuals are able to “...parf@onnection and availability, give
back to loyal followers, and manage their popwdrithis is probably an important
factor in encouraging active fandom and maintairfiarginterest in the celebrity
practitioner, as the fans are made to feel thabtject of their fandom is present and

responsive toward them.

To summarize, this section has discussed a seetifads of increasing and managing
one's popularity online, which famous individuatés/é started adopting from micro-
celebrities. As fans and audiences are spending timoe in various online
environments and are taking a more active stantteeinfandom, these methods of
celebrity practice bring not only possibilities tlalso responsibilities to the famous as
fans come to expect a certain level of reciprocatignyd and Marwick (2011: 156)

refer to this by stating that “...celebrity praictiters must expend emotional labor
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maintaining a network of affective ties with theatlowers”, instead of seeming
“...uncaring or unavailable.” In the following semwmts the perspective is shifted from the
famous to the fans, as they contain discussioomisdevelopments and changes that
have affected fandom in recent years as a restdingf migration to online
environments, and advancements in networked medimblogies and ways of using

these.
5.5 Fandom 2.0

What follows, is a relatively extensive discussodrians and fandom, and what these
concepts have come to mean in a contemporaryategivironment. The thoroughness
of this discussion may seem odd, considering tbetfet this study is mainly
concerned with thperformative practice afelebrity, and less with fan activity and
how they are reacting to this practice. The datdahis study consists only of what is
being communicated by a celebrity person, and dnencunication of the fans is not
accounted for. The reason for the extensivenedssofission about the changes in
fandom-related topics is as follows: | argue thatgractice of celebritjhas been
greatly influenced by, and formed precisely asaztion tonew ways of practicing
fandom that have emerged as the result of new techredagid new ways of using
existing technologies. This is why it is importéamthoroughly understand the recent
developments behind fandom, so that it is poss$ibggin a better understanding of the

developments behind the practice of celebrity.

Fans enjoy an elevated, much more accepted statag than they did twenty years
ago. Now it is possible to proclaim fandom, showpmdevotion and enthusiasm toward
a cultural product without sounding overly geeky &eeling stigmatized. A wonderful
example of this i®ronies a brony is traditionally an adolescent or oldedenwho is a
self-proclaimed fan oy Little Pony: Friendship is magithe fourth animated series
stemming from th&ly Little Ponyfranchise developed in the early 80s and targeted
mostly to young girls. The terisrony can currently also refer to older female fans of
the series, preferring the term oype&mgasisterlt is very likely that there have been male
fans ofMy Little Ponysince the dawn of the franchise, but especiallgragrolder male
fans this must have been something of a guiltysules since the franchise in question
is mainly targeted toward female children. As afay there have been three

BronyCons, with the fourth one being held in Batine, Maryland in August 2013.
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These are conventions held specifically to brirggrttale and female fans of the show
together to meet each other and celebrate theuwahaffection for the series.

This cultural shift toward the acceptance and beitelerstanding of fans and fandom
has been investigated by cultural theorists likamjdenkins (1992, 2006a, 2006b),
who has helped establish fandom as a respectaitsat®nal activity and academic
field of study since the late 80s and early 909extual Poacher§lenkins 1992), a
defining work of fan culture studies, Jenkins ndtes the attitudes portrayed in
mainstream media toward fans and fandom were ggneealy derogatory in nature at
the time, as Star Trek fans were labeled by thespas people "...obsessed with trivia,
celebrity, and collectables; As social inepts, unalk misfits, and crazies;” (Jenkins
1992) Through his research, Jenkins sought to@malternate view of fandom he felt
was more representative, the view of an insiddedared academic fan. Fandom is
presented as something less passive and less ednnmibh negative aspects. It is seen
more as a cultural activity that includes activetipgation and interaction with other
fans and producers of the cultural content. Instédaeing fans as geeks with too
much time on their hands and social outcasts, der{ki992) describes them as
producers of content, who rewrite and re-imaginegithe settings, relationships and
plots of original, company produced material, like Star Trektelevision series. This
active sharing of self-produced content was hapgethirough letter exchange, zine-
publishing and interaction at various conventi@wn at the risk of prosecution for

infringement of copyright laws. (Jenkins 1992)

Currently, fandom has been studied extensively fnoamy different angles. It is an area
of research which is connected to many other ae=aBpoth (2010: 18) clarifies, “Fan
studies invokes and participates in an ongoingudision with, among others, popular
culture studies, audience analysis, communicatiaiess, psychology, media studies,
and technology studies.” Fan studies is also cdeddo “...ongoing academic
dialogues about the nature of identity, the conoépte text, and issues of community”
(Booth 2010: 18). Thus, the studying of fans amatléan does not bring information
only about these topics, but also information alehiginges that are taking place in
society more generally. Booth (2010: 12, 17) argtlet what fans do with media texts
explicitly, is what most contemporary people dohattiem implicitly: active reading

and engagement.
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As Jenkins discusses ans, Bloggers, and Gamers: Exploring Participat@uylture
(2006a: 141), fan communities that shared knowledgecreated content existed well
before the introduction of networked media, butvzeked media has affected fan
culture and participation, greatly increasing taie rat which information can be
exchanged between fans. It can be argued, that¢heased rate of communication and
easy-to-use interfaces characteristic of networkedia technologies have lowered the
barrier for fans take part in the activities oba tommunity, to transform from passive
consumers of culture to more active participamigracting with other fans and their
shared object of admiration. Jenkins (2006b: 3psta

The termparticipatory culturecontrasts with older notions of passive media ggecthip. Rather than
talking about media producers and consumers apygrauseparate roles, we might now see them as
participants who interact with each other accordong new set of rules that none of us fully untiards.
Not all participants are created equal. Corporatieand even individuals within corporate medidl- s
exert greater power than any individual consumevein the aggregate of consumers. And some
consumers have greater abilities to participathimemerging culture than others.

This can also be seen as a movement toward thestream, with the increased amount
of online fandom resulting in ”...an enormous gettion of fan Web sites and
discussion lists...As fandom diversifies, it movesmircult status toward the cultural
mainstream, with Internet users engaged in sonte@&tan activity.” (Jenkins 2006a:
142) This new patrticipatory culture, influencedibformation flow across different
networked and traditional media, is characterizgthke following three trends:

1. New tools and technologies enable consumers tova;cannotate, appropriate, and recirculate
media content;

2. arange of subcultures promote Do-It-Yourself (Phvedia production, a discourse that shapes
how consumers have deployed those technologies; and

3. economic trends favoring the horizontally integthimedia conglomerates encourage the flow
of images, ideas, and narratives across multipianghannels and demand more active modes
of spectatorship.

(Jenkins 2006a: 135-136, quoted)

The link between new digital technologies and faais existed for a relatively long

time, since the first adapters of the internet, leyges at scientific and military
institutions, were using mailing lists to have cersations about fan-related topics such
as science fiction, in addition to communicationteeed around work-related topics
(Jenkins 2006a: 138).

As Jenkins (2006a: 141) describes, new digital camoation technologies have made

it possible for fan communities to grow larger,céirthese communities are not tied to a
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specific geographical area, and fans can be ap#xtecipants of a fan community as
long as they have access to the internet. Netwariela has also speeded up the flow
of information between members of a community, witactically no delay between
sending and receiving messages. This has beendéjuséin time fandom” by

Matthew Hills (Jenkins 2006a: 141).

As Jenkins (2006a: 147) explains, corporationfiefantertainment industry have
portrayed different and constantly fluctuatingtattes toward the more active,
participatory role of media fans and their prodomes. In an effort to protect their
intellectual property, entertainment companies Haken action, and shut down fan-
maintained websites and filed lawsuits againstviddials for copyright infringement
iIssues. This has led to confusion among fans regawhat type of participation is
allowed, and what is unwanted, or downright crirhamivity in relation to a
commercial product. On the other hand, much opthgular culture today is spread
across many different media, requiring the audidando beactive and able to move
fluently between these in order to get a comprekeraultural experience.

5.5.1 Digital fandom

Although studies regarding media fandom in thetdigige, like Jenkins' research on
participatory culture and media convergence, haenlzrucially important for the
development of both fan/audience studies as wetiedia studies, as Paul Booth argues
in his bookDigital Fandom(2010), it can no longer adequately describe thgswa

which fans/audiences are treating media produasiircontemporary environment.
According to Booth (2010: 12-13), in order to ureland the phenomena taking place
among fans and audiences operating in digital mex&@onments, it is necessary to

pay attention not only to new media technologiebthe possibilities they bring to

active audiences, but also to the new ways in wthiebe technologies are being used
by fans. Booth describes these new ways of medasideing characterized by a
“philosophy of playfulness”. What is common to th#erent fan-produced works like
fan-fiction and fan-videos, is that they have &léb created because fans”...derive some
playful pleasure from the act or existence of tfemdom” (Booth 2010: 12). Although
the fandom-related research by Booth (2010), akagelenkins (1992; 2006a; 2006b),

is focused mainly on fans' work with media artifastich as television series, movies
and video games, | argue that Booth's “philosodiplayfulness” also applies to the

fan activities that take place on sites where célepractice happens. This is also
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hinted at by boyd and Marwick who write “Althoudhete is no way to determine the
‘authenticity' of any celebrity practice, this urtaety appeals to some audiences, who
enjoy thegame playingntrinsic to gossip consumption”(boyd and Marwidki2: 140,
italics added). Active reading of media texts hysf@&xtends beyond writing fan-fiction
and creating something new out of an existing mpdbhauct. Booth (2010: 39) refers to
this by writing “Fans use digital technology notyto create, to change, to appropriate,
to poach, or to write, but also to share, to exgyexe together, to become alive with
community”. Fans' participatory activity on siteflscelebrity practice seems to echo this
notion well, as much of the activity is not re-wrg or re-mixing a celebrity's
productions, but coming together as a communightire and discuss a mutual passion
for the celebrity as product, to gain acceptanckestrengthened identity through being

visible and active in a community of like-mindedlividuals.

Related to the concept of digital fandom are theceptswWeb CommonandDigi-
Gratis EconomyBooth 2010: 22-27). Central here is the idea tlakenof these
concepts refer to any new technologies or new tgpesedia that are being used by

fans, but rather a new way of looking at theseg\wa perspective.

Firstly, previous research on fandom has takenantmunt the utmost importance of
fan-communities to fans, but the perspective has lo& how théndividual contributes
to the whole, that is, the shared goals of the camty In Digital Fandom, the

perspective is rather on how tbemmunitycontributes to the whole (Booth 2010: 22).

Secondly, Booth (2010: 23) uses the term Web Consirtordraw attention to a shifted
perspective to how people see and use the webisTarsevolved version of “the web
as a source of information”, which is essentialyeatension on print media:

collections of text, connected to each other thholigper-links, but essentially “...static
and non-interactive” (Booth 2010: 23). Web Commisrs “mind-set” shared by people
using the web that takes into account the collab@aature of current web-usage and
attitude to information. People who have adaptedrthnd-set see the networked nature
of the web, and have learned to utilize its potmti upholding communities and fluid

communications.

Finally, closely linked to the concept of Web Commaddooth (2010: 24-27, 130-135)
has suggested the notion of Digi-Gratis Economys Téfers to a combination of

market and gift economies, where both of these alimgside each other*...both
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separated and conjoined”. As Booth (2010: 130-t&%)fies, traditional models of
both market economy and gift economy are baseti®ndation that there exists a
limited amount of goods, and exchange in theseao@s results in the loss, or
consumption of that which is sold or given. In aothe@rds, if an individual sells or
gives away a possession, that individual no logars that possession. In market
economy, the attainment of a product results irldes of money that is paid in
compensation. In a gift economy, the attainmera gift results in an obligation to
reciprocate, by giving a gift of equal or bettelueaat a later time, with failure to return
the gift resulting in loss of face or social capitethe community. What differentiates
these two is that gift economy has more social icagibns: the giving of gifts
strengthens social ties within the community. Wthase economies share is the fact
that the attainment of a commodity comes with agyreither in the form of money or a
counter-gift. As we look at these economies opiegati a digital environment, the
picture is somewhat changed. The market econorthyvstiks largely in the same way
as it has previously, since goods are sold andhaged online with money between
individuals and companies. These goods can be et@nabjects, like cd-recordings, or
in digital form, like mp3 files. The gift economys, instead, experienced a
fundamental shift in the way it operates. The Keynent here is the fact that the gift is
digital. Booth (2010: 134) argues, that “...the rgaft; the digital gift, is a gift without
an obligation to reciprocate. Instead of reciprgaithat the gift in the digital age
requires for “membership” into the fan communityrierely an obligation to reply”.
This is because a digital artifact canrbproduced or copied many times over, so that
giving such a gift does not result in loss of thigfact on the giver's behalf. Thus, the
receiver of a digital gift is only asked to respdaadhe gift in some, to acknowledge
that they have received it. What is similar in timigraditional gift economy, though, is
the fact that the giving and receiving of digitétgstill acts in favor of the social
community, by strengthening ties between individual

Digital Fandom is separated from previous researcfandom, in that it does not
embrace the production/consumption metaphor addpisdmarket economics, that
has inspired various terms that describe fan dietsvas a type of productive
consumption, such as “prosumption” (Booth 2010:Z2g reason why the word
“consumption” is not very accurate in the digitgkais that consumption also implies

destruction whereas the goods being shared in a digital enmient are mainly
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reproductions and not consumable goods in the traditional, etasknse (Booth 2010:
23).

The rapid expansion in the use of new media hasechchanges to the relationship
between celebrity and media, but it has also cadsadges to the relationship between
celebrity and audience. As Marshall (2006: 640ptsoout, the distance between
celebrity and fan is shrinking, as some celebriiessetting up their own sites of
communication online, and even replying to indiatifan blogs and postings. This is
precisely the case with this study, since Lady Gagaset up a social media site,
littlemonsters.com, which is an environment dedidadolely to her audience. It is an
online space where Lady Gaga fans can uploaddlgircontent, like pictures and
stories, and reply to content uploaded by othile'lmonsters'. It is evidently also a
space that is frequently visited by Lady Gaga hirae she regularly posts some of
these fan postings on her Twitter account, drawaitigntion to individual fans. In
essence, littlemonsters.com seems to be a socthartiat brings Lady Gaga fans
closer to their object of admiration, as well asselr to each other. It is a community of
internet users and music fans that have a shassilopeand a site for expressing
themselves. It gives the fans a sense of imporfdhaethey matter and that they are
paid attention to, which may bear some relatiowhy Lady Gaga has gained such

popularity.

The study of celebrity culture has primarily focdism fans as separate from celebrities, but tHéyabf
famous people to read and reply to fans has gigerte new sets of practices and interactions.lTitje
practitioners must harness this ability to maintaigoing affiliations and connections with theinga
rather than seem uncaring or unavailable. Thustt@méreates a new expectation of intimacy. Rather
than handing off fan management to an agent oclfan celebrity practitioners must expend emotional
labor maintaining a network of affective ties witteir followers. Thus, even the famous must leben t
techniques used by 'regular people' to gain stidsattention online. Twitter demonstrates the
transformation of ‘celebrity’ from a personal guydinked to fame to a set of practices that ciatell
through modern social media. (boyd and Marwick 20EB)

As of 25.4.2014, Lady Gaga's Twitter profile islé@ted by over 41 million people.
Although some of her tweets are directed to indigidollowers, and although she may
occasionally even engage in a short exchange wah/&llower, it would be
exaggeration to say that Lady Gaga is connectdd tuillion friends via Twitter. Most
of those who are her followers, will never engagan exchange of information with
her, only read what she communicates, an event meenbling a broadcast model of

communication. How is it then possible to accownttfie social exchange that does
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occur occasionally between Lady Gaga and her fats®And how is it that an
application, like Twitter, can be called a sociadium, something that is more based
on a networked model of communication? P. Davidnés has coined a concept to
answer these questions, something he tatiparasocial selfThis concept refers to “a
pragmatic understanding that it is impossible tmewnicate individually with
thousands and millions; and yet in this shiftedioa-culture some effort has to be
made“(Marshall 2010:43). At least on a superfi@akl, a celebrity practitioner has to
maintain some type of relationship with his/hersfaim the case of Lady Gaga, her
Twitter profile and the official Lady Gaga sociaédium, littlemonsters.com, are
populated by Lady Gaga fans that have formed agnskte social network of peers
who celebrate a shared interest and are passiabatg the same performing artist. It
would seem odd if the object of fandom, Lady Gagalld completely remove herself
from this network of communication, like it is oddhe person with the birthday is
absent from the party. At least it is very unlikétat the popularity of Lady Gaga would
be so prevalent in online environments, if she atdcreated such a strong implication
that she is actively and personally present indlgwironments and, at least in theory,
possible to reach and communicate with. Althoudblo@y practitioners presenting
themselves via applications like Twitter may oftese third-person register in their
tweets, or employ press agents to help with thsk td creating and maintaining an
online celebrity persona, this age of presentatiorealia emphasizes self-presentation
and involvement with fans on a personal level. Farsprone to feel betrayed if the
person, whose tweeting they have been followingstout to be someone else posing
as a celebrity, even if the tweeter is someone ffttsrmanagement team of the celebrity
(Marshall 2010:44).

To summarize, this section has discussed fandonmewdt has been affected and
changed as a result of developments in networketiantechnologies. At least on a
superficial level, the relationship between thesbaty practitioner and fan has changed
quite significantly. There now exist different cimats of communication that offer room
for performing fandom more actively and allow faose in direct contact with the
famous and engage in exchanges that are not ngaedgocial and in the fan's mind,
but actual exchanges that are public and visiblleether these changes in
communication technologies and fandoms actuallyainrthe potential for a deeper,

more reciprocal relationship between celebrity ptiaoer and fan, or merely an
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illusion of one, is something that will hopefullgdome clarified during the course of
this study, and will be discussed more in the DISSION AND CONCLUSION -

section.

6. THE SET-UP OF THE STUDY

This section describes the set-up of my studyt,Hisgill describe the aims of this study
and provide by research questions along with tlagionale. After this, | will describe
how the data were collected and selected, as wejive a general characterization of
the data. In the final part of this section, | vdéiscribe the methods of analysis and their

rationale.
6.1 Research questions

The main aim of this study is to find out how celghis practiced in a modern,
networked media environment that is Twitter, byoatemporary celebrity, Lady Gaga,
who has been operating in such environments sirebéginning of her career. The
purpose is to find owwhat is typical for Lady Gagen her practice of celebrity on
Twitter. Her tweeting activity is investigated tscbver what differenfunctionsLady
Gaga's celebrity practice on Twitter fulfills, attdexamine these in relation to each
other in order to get an idea of their relative artpnce and distribution. In other words,
functions of celebrity practice in this contexteefo the purposes it serves, or what
Lady Gaga wishes to accomplish by performing cerdations. These different
functions are then examined on the level of indigidTweets, to find out what are the
various ways of each performing each function. Thhis study has one main research
guestion, which consists of three secondary, orasdimate questions. The questions

are as follows:

1. What is typical in Lady Gaga's celebrity practi@ on Twitter?
1.1 What functions does Lady Gaga's celebrity prae fulfill?
1.2 What are the various ways of performing thestinctions?

1.3 What is the importance of these functions in tation to each other?



40

Answering these research questions and examinidg Gaga's tweets from this
perspective will hopefully shed light on what ae¥ motives for practicing celebrity on
Twitter. | believe that by examining a number of bensecutive tweets as a whole and
inspecting for frequent themes and characterigtitgrovide the most interesting

results and explain what elements make up theafarelebrity practice.

In terms of this thesis paper and Lady Gaga's ggglractice, | am especially
interested in the role of the fans and Lady Gaga&thods of maintaining her fan base. |
believe that one of the biggest changes that haysameed to celebrity culture as a result
of the migration of celebrity practitioners andg$dn new media environments, has to
do with the changing relationship between celelprgctitioner and fan. Networked
media environments like Twitter have opened up alevhew channel of
communication between a star and his/her fansttaadhas created new possibilities
and demands regarding fan maintenance. Also, fantemance seems to be one of the
most important aspects of celebrity practice wloaking at the tweets of Lady Gaga,
since roughly half of them seem to fit into thisegory.

6.2 Data collection

For this study, | have collected the tweets of L&#&ga from a period of two months,
the November and December of the year 2012. Befwwesing to investigate the
tweets from these two months, | examined the twastshad tweeted between August
and December of 2012. From this examination | aghexdi that Lady Gaga's tweeting
behavior was fairly consistent, in that the contdriier tweets was quite similar from
month to month. Thus, | decided to choose a pafdado consecutive months
randomly. The reason for choosing consecutive nsowts a practical one, as it seemed
easier to interpret tweets in a continuous, chragiohl order, since the events of Lady
Gaga's life described in the tweets often flowednflone month to the next. The time-
period of two months was chosen because | felag along enough time to be able to
draw some accurate conclusions regarding her peacficelebrity, but not too long to

become overly cumbersome to analyze within thesod@ master's thesis.

Prior to looking at the tweets from November and@@&meber, thematic categories were
formed based on the elements of celebrity praceseribed by boyd and Marwick
(2011). Also, two additional categories were formauthe basis of the data collected,

which did not feature in boyd and Marwick's appioakthe category titled “setting a
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story straight” was formed based on the notion, ¢laaly in the fall of 2012 Lady Gaga
had commented on a story circulating in anotheriayéelading me to assume that she
might repeat this activity later on. The categattgd Celebrity as an ordinary person

was formed based on Dyer's (1998: 43) conceptdinariness'.

After this, the tweets were investigated to see @ they fit into the different
categories, and to get an idea of how the tweets distributed, i.e. which categories
contained the most tweets. The following is adisthe categories that were formed
prior to investigating the tweets. Here each catgegoonly briefly described, as | hadn't
yet fully decided the criteria for tweet categotiaa. The categories that were chosen

for the actual analysis are explained in more tkstir on.

- Celebrity status: Category for emphasizing 'extraordinary aspectisie
celebrity practitioner, like showing affiliation tither celebrity practitioners,

displaying wealth and large fan base.

- Fan maintenance:Category for general acknowledgement of fans,eets/of
fan tweets, instances of boyd and Marwick's (20d4gkstage-access' and

‘performed intimacy'.

- Promotion of live shows and recordingsCategory for mentioning or
endorsing celebrity practitioner's commercial prcidulike concerts, music
recordings, and other commodities related to him/f@s is mainly related to

boyd and Marwick's (2011) ‘construction of a conabla persona’.

- “Setting a story straight”: This is a category for tweets that are the celgbrit
practitioner’s reactions to a news-story or otleatdre that has emerged in other
media, like a magazine or television show. The wabion for including a
category such as this comes from Marshall's (220&) concept of
‘presentational media' as a development from 'septational media'. The
purpose is to see if celebrity practice in thiseca€ludes using a 'presentational

media’ to correct or comment on a story circulatedepresentational media'.

- Celebrity as an ordinary person:This is a category for tweets that emphasize
the ordinariness of the celebrity practitioner, ahdw that he/she is in some
ways fundamentally stith regular person, akin to his/her audience or fans,
despite having gained popularity and success. ddtegory stems from the
celebrity theories (Holmes and Redmond 2007; D9&8), which describe
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celebrity and stars as consisting of both 'ordinang 'extraordinary' elements.
In this sense, this category forms one half ofsjha&ce, in which celebrity is

created, with th€elebrity statuscategory forming the other half.

After these categories were formed, the data twieete examined and placed into the
categories. The purpose was to see which categmrgained the most tweets, and also
to see if all the categories were necessary, atei€ was need for any additional
categories. This preliminary analysis did indeextlleo a few conclusions, and affected
the final list of categories chosen for analysisstly, the category labelle8etting a

story straightdid not come to include any Tweets, so it was rezdas redundant.
Secondly, a new category, labellgdtivismand political viewswas introduced in
response to an abundance of tweets in the datahwbitain references to activist
causes or articulations of political opinions. Hsialso noted that tie&an Maintenance
-aspect of Lady Gaga's celebrity practice is a yeoyninent feature in many of the data
tweets. This lead to the conclusion that the cpording category would be treated
with special attention paid to showing all the eliint ways in which Lady Gaga

practices fan maintenance on Twitter.
6.3 Data analysis

The following is a more detailed description ofleabosen category, with a

clarification of the criteria for placing tweetscaaxamples.
6.3.1 Celebrity Status

This category includes tweets that somehow expgusé&ktraordinary' aspects of Lady
Gaga, and highlight her celebrity status. In tlstext, 'extraordinary' aspects refers to
things that are exclusive to celebrity practitieemnd out of the ordinary for typical
fans. In other words, these are elements of trebdgy practitioner’s life that portray

her as different compared to her fans, as havingeaed a higher status. This includes
tweets that show affiliation to other celebrity gfiioners, illustrate Lady Gaga's
wealth/wealthy life-style, and emphasize her aatmeents and popularity. These tweets
can be viewed as declarations of fame, proof @ddmeved celebrity status. This

category contains tweets like the following example
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22. Lady Gaga @ladygaga 21 December
then @brandonvance @tarasavelo i went to anotber stthis guy was pushing a 20,000 dollar

purse on me telling me it was "iconic." as if

In this tweet (22) Lady Gaga reports of a visiatstore with @brandonvance (stylist)
and @tarasavelo (make-up artist), where 'this gypgarently a salesperson, tried to sell
her a purse costing 20,000 dollars. Here she ishasipng her celebrity status by
referring to her stylist and make-up artist, 'eatdanary’ luxuries that are connected to
performing artists and such. Lady Gaga's wealthfamiliarity are also emphasized, as
she is recognized in the store to be someone, whaiford a 20,000 dollar purse. She
is also drawing attention to her expertise in fashbeing able to shrug off a 20,000
dollar purse being sold as "iconic” by stating fisHere are two more examples of

tweets that emphasize Lady Gaga's celebrity status.

199. Lady Gaga @ladygaga 2 November

OMG there's Internet on the PLANE. THIS IS MY PLENT HAS INTERWEBULAR

features. Monsters :( i cant believe this sometime
197. Lady Gaga @ladygaga 2 November

There's even custom seats!! pic.twitter.com/NL1RRy

The two example tweets above have both been tweetéte same day, on th¥ »f
November, apparently by Lady Gaga onboard her fgripkane. In tweet (199) Lady
Gaga tells her followers that she has her own plam@xury often attributed to the rich
and famous, i.e. celebrities. Not only does shetlsatyshe has a private jet, but a jet
with something extra, an internet access. Shemoedi this tour of her private jet in
tweet (197), by stating that her plane also hatoauslesigned seats. This tweet is

accompanied by a link to a picture of these pelsmathLady Gaga -seats.
6.3.2 Fan maintenance

This category is for tweets that are used acknoydddns, show appreciation to them,
and to manage fans in real-time. Also includedbarets that aim to strengthen the
sense of community among Lady Gaga fans. Lady @agaently addresses and refers
to her fans using the second-person plural profaun, without explicitly stating who
she is referring to. This is one element of cetglpractice that has been adapted from
the practitioners of Senft's (2011) micro-celebribe treating of followers as fans. As a

follower and reader of Lady Gaga's Twitter feedg anconstantly addressed with the
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'you' pronoun, mostly in very positive contexts;lsas "I love you”, "Can't wait to see
you tonight”, "You are the most important”. As tluan be understood to refer to fans of
Lady Gaga, it is presumed that anyone followingyL&e@&ga on Twitter is a fan and that
the function of Twitter is to act as a channel @finenunication connecting Lady Gaga to
her fans. Each instance where Lady Gaga expresesan or gratitude toward her
fans will be counted as a type of 'fan serviced @nus treated as an instance of Fan

Maintenance.

In addition to often referring to fans/followers byging the singular pronoun 'you’, Lady
Gaga very frequently refers to them as 'little mterss or ‘'monsters’. | interpret this as an
affectionate term for Lady Gaga fans, a term ofeanchent. Thus, each post that
contains the words 'monster’ or 'little monstergansidered to contain an element of

Fan Maintenance.

This category also contains fan tweets that haea betweeted by Lady Gaga as part of
her Twitter feed. These retweets can be seen tcatedthat Lady Gaga also follows her
fans' tweeting activities and gives the impressibboth-ways communication that
flows from Lady Gaga to her fans, but also the oty around. These retweets also
act as visibility-boosting favours to those fansosth tweets are retweeted, for they
suddenly gain increased attention from other f&ihg activity raises the fan to a
micro-celebrity status, if only for a short whikeretweet by Lady Gaga means that a
single tweet by a fan is potentially seen by alisth following Lady Gaga, a group of
over 30 million people. In some cases, it can [ffecdit to determine whether a tweeter
is a fan of Lady Gaga or not, but mostly it seehad those tweeters retweeted by Lady
Gaga are self-proclaimed fans of her, as indichtettheir chosen Twitter nickname. For
example, tweet (63) in the data is retweet posyeldaay Gaga, and the original
message was tweeted by user @PeterTheMonster. flangeem to have incorporated
the word 'monster’ or 'littlemonster' into theickname, showing connection to the

Lady Gaga fan-community.

Lastly, every tweet that contains a link to theadfl Lady Gaga fan site,
littlemonsters.com, will be counted as belonginghi category of Fan Maintenance.
These links are interpreted as attempts by LadyaGagdirect her Twitter followers to
the official fan site, where fans can post theinaweative efforts and interact with each

other as well as Lady Gaga. This, as well as riefgto fans as 'little monsters’, can be
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seen as ways of strengthening the sense of comynuititin fans. Here are some
example tweets belonging to the fan maintenandegoay:

3. Lady Gaga @ladygaga 28 December
Im counting down the days till the Ball startsagain. ONLY 3 MONTHS LEFT OF
TOURING, what will I do!!!!?? | love seeing you emy night!

In the end of this tweet (3) is a phrase containireg'you' pronoun typical to Lady
Gaga's tweets. Gaga is showing appreciation tovidwascome to see her live

performances.
10. Princess Di®@ @KilledTheBlonde 27 December

@ladygaga I'm doing my Gaga wall now ;) it habeoperfecttttt

Retweeted by Lady Gaga

This is a typical retweet of a fan tweet. The araitweet is addressed to Lady Gaga, as
indicated by the tag @ladygaga in the beginninthefmessage. Fan management in
Lady Gaga's case mainly consists of thanking akdaeledging fans in general, as

well as giving individual fans exposure by retwegttheir tweets and by drawing

attention to their persona or artistic creationgitblemonsters.com.

As shown in the data, Twitter makes possible theagament of fans in real-time if the
need arises. Lady Gaga has used Twitter to commatenmessages to fans waiting
outside her hotel, as in this example:

143. Lady Gaga @ladygaga 8 November

my lil Rio Babies PIZZA is coming downstairs. Etdike i slept in bed w you last night. every

time i woke up i could hear you screaming!

Apparently Lady Gaga was staying in a Braziliarehduring her tour, and decided to
send pizza to her fans gathered outside the Hatdly Gaga announced the arrival of
the pizzas in real-time via Twitter. The data alsatains another similar tweet with the

purpose of informing fans in real-time:
155. Lady Gaga @ladygaga 7 November
Im sending you hamburgers, fries, and coke. | aue monsters.

In addition to exhibiting an element of real-tin@fmaintenance, this tweet (155) also
contains another element of Fan Maintenance, ag Gadja proclaims her love toward

her fans using the term 'monsters’, which in heeés a term of endearment. The two
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previous examples demonstrate how Twitter can bd t@ real-time fan maintenance
in a way that serves fans in a positive way. THiewong two examples show another
application of real-time fan maintenance, more a&wto control disturbing fan

activity.
94. Lady Gaga @ladygaga 23 November

to any little monsters trying to get in my houséh@ moment IF YOU SEE A LARGE
ITALIAN MAN yelling about sleep IT IS NOT JOE GERMNOTTA

In this example, tweet (94), Lady Gaga is tryinggach fans who are apparently trying
to enter her home or her parents' home uninvited.says that the man yelling about
sleep is not her father, Joe Germanotta, posstanaattempt to preserve her family
member's dignity and prevent media exposure. Theex@mple, tweet (98), is very

likely related to the same incident, since it wasdted during the same day.

98. Lady Gaga @ladygaga 23 November

#MONSTERFACT when gaga is asleep try to breakthéogarage, sing loud as possible,
+ ring the doorbell repeatedly #happeningnow #fmsdk

In this tweet (98) Lady Gaga describes what is kapyg at the moment, as indicated
by the hashtag #happeningnow, and sarcasticalllyingpthat she does not approve of
this type of fan activity, as indicated by the hagh#badkids. Perhaps Lady Gaga is
trying to get these 'bad kids' to stop their disitug behavior by publicly tweeting a
message of disapproval that has the potentialachréhese culprits as well as over 40

million other Lady Gaga followers.
6.3.3 Promotion of consumable products

This category includes tweets that are used to pteitme products Lady Gaga is
selling. This includes the promotion of live showpcoming recordings and additional
products like Lady Gaga's signature perfume. Tang,tweet that mentions a live show,
recording, or other Lady Gaga -related commodstylaced in this category. Here is an

example tweet from this category:
15. Lady Gaga @ladygaga 25 December

Thank you for being so patient waiting for my ndtwan ARTPOP | hope this gets u excited for

things to come. | love you with all my heart!
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In example, tweet (15), Lady Gaga is promotingupmaoming album, titted ARTPOP.
This soon-to-be released album is quite frequeefisrred to in Gaga's Twitter feed.
Gaga seems to employ a sort of pre-marketing giydatebuild hype and get fans ready
for the new album much prior to its actual rele&$ere again, fans are referred to as
'you' and 'u’, they are thanked and shown affeckonthese reasons, tweets like this
are considered to contain elements of Fan Mainanas well as the Promotion of
Consumable Productslthough Lady Gaga's promotional activities are mhafocused
around the promotion of her own products like B®ws, recordings and perfume, (or
promoting one of the charities she is working fting data also contained a few tweets

where she promotes someone another artist. Hareegample of one such tweet:

49. Lady Gaga @ladygaga 6 December

K I NEVER PROMOTE ARTISTS but if u want your mitdlown check @tamarbraxtonher
"Love & War" She's Toni Braxton sister + her voisEYOND

In tweet (49) Lady Gaga stresses the fact thatnbt usual for her to promote other
artists but here she is nevertheless doing it.nirves for tweeting this tweet are
discussed in the ANALY SIS AND FINDINGS -section.

6.3.4 Activism and political views

This is a category for tweets that are relatedctiviat causes and campaigns promoted
by Lady Gaga. This includes tweets that draw atiartb a cause/campaign, tweets that
attempt to mobilize Gaga's fans and tweets thab@xfans who are participants of an
activist cause promoted by Lady Gaga. As discuss#te previous section titldcady
Gaga and Activism this type of socially aware and politically ine#d activity is a

large aspect of Lady Gaga's celebrity personaisStine spokesperson for many activist
causes, especially those geared toward solvinglgo@blems, and she is very
encouraging toward fans to also participate anddvge. Thus, all tweets that refer to
one of the many activist foundations Lady Gaga i@s are placed in this category.
Also, tweets that refer to other political topilike the 2012 presidential elections, are
placed here. The following two example tweets esmfthis category, and both of them
draw attention to the Born Brave experience, arresibn of the Born This Way
Foundation:
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1. Lady Gaga @ladygaga 30 December

this is a computer rendering of the full setuptfa BornBrave experience. The only thing it's

missing is you! pic.twitter.com/kXgtMXQ3
2. Lady Gaga @ladygaga 30 December

AHhh! The #bornbravebus is looking amazing! Chiécut :) pic.twitter.com/8UBCW6f7

The first example, tweet (1) encourages fans tasaemputer rendering of the
BornBrave experience, which is essentially a busspaces constructed around the
bus, where people can come and participate indtiatees of the Born Brave
Foundation. The second example, tweet (2) is guibdar to tweet (1), but in this case
Lady Gaga refers explicitly to the Born Brave Baghe form of a hashtag.

6.3.5 Celebrity as an ordinary person

This category is for tweets that bring out theilmady' aspects of Lady Gaga. In this
category are tweets that remind readers that LajaGor at least a part of her, is an
ordinary person, who has achieved celebrity stamasas a result is doing some
extraordinary things. The tweets in this categday @n important function, because
they show Lady Gaga in a light that is easier &mrsfto relate to, making her more
accessible. Thus, the criteria for placing tweet®hs that they must display an element
of Lady Gaga's celebrity persona that containsingtspectacular or special compared
to average people. In other words, these are tvilegt€ould have been tweeted by
anyone, and in no way emphasize Gaga's heighteaied s a celebrity person. These
tweets have to do with boyd and Marwick's (201X)capt ofbackstage-access that

they show glimpses about the 'real-life’ persoririethe performing artist.

Here are some example tweets:

23. Lady Gaga @ladygaga 21 December

why do people look at me like I'm crazy when i usepons at grocery or try bargaining at
retail, IM FROM NEW YORK WHERE IS THE SALE RACK

In this example, tweet (23), Lady Gaga reports abwibaffled reactions she has
received when using coupons at a grocery stordarghining at a retail store. This
tweet belongs to the Celebrity as an ordinary persategory, because Lady Gaga is
describing ways in which she is trying to save $maounts of money, something that
is usually associated to ordinary people, espgdiadise living on a tight budget. Using

coupons at a grocery store is not a practice usaa#iociated to millionaires. Because
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of the baffled reactions of the clerks/other shopfigaga is also reporting about, this
tweet is regarded as also belonging to the Empingstzelebrity Status -category. She
is stating: "I am ordinary because | use coupornbegrocery store (like 'you'), but also

extraordinary because of the baffled reactionautses (unlike 'you').

28. Lady Gaga @ladygaga 19 December

that awkward moment when you realize you JUST tafblast chrismas' holiday weight and it

is indeed now christmas AGAIN can i get an amen?

This is a tweet that is seen to perform only thecfion of bringing out the 'ordinariness'
of Lady Gaga. Nothing in tweet (28) implies thawvas tweeted by a celebrity
practitioner, as there is no emphasizing of cefglstatus and no promotional text. It is
a tweet that could have been written by just alaoybne using Twitter. This tweet
works to distance Lady Gaga from the typical cetglmop-star and bring her closer to
the average fan, for she is openly describing reagh fluctuation brought on by the

Christmas holidays, something that most peopl@aite familiar with.

7. ANALYSIS AND FINDINGS

In this section, the analysis of the material, tiredresults of the analysis are presented.
First, Table 1 shows the number of tweets in tha teat belong to each of the
corresponding categories, or functions of celelprgctice described in the previous
section. The table also includes percentages slgalwennumber of tweets in these
categories in relation to the total number of tweetthe data, making it easier to
evaluate the significance of each function andldisfhe total distribution between the
categories. Several tweets serve more than onédanthus the percentages do not add
up to a 100 percent total. Following this tabla igualitative analysis of the results of
each category along with examples showing the &instances of each celebrity

practice function.
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Table 1: Functions of celebrity practice

Function of Celebrity Number of tweets % of total number of
Practice tweets
Fan maintenance 87 42
Emphasizing celebrity 43 21
status

Celebrity as an ordinary 8 4
person

Promotion of consumable37 18
products

Activism and political 31 15
views

Table 1 shows that the Fan Maintenance is clebhdyrost frequently appearing
function of Lady Gaga's celebrity practice, withpktcent of the tweets in the data
containing at least one element of it. The funchdEmphasizing Celebrity Status is
also quite notable, with 21 percent of tweets @igiplg an instance of it. To a slightly
lesser extent, two other functions of celebritycpicee were also quite consistently
represented in the data, namely the Promotion as@mable Productsith 18 percent
and Activism and Political Views with 15 percenttekets containing occurrences. The
function titled Celebrity as an Ordinary Person wad show a significant number of
occurrences compared to the other functions, inbe4 percent of the data contained

a perfomance of this function.

The finding that the function of Fan Maintenancerssent in over forty percent of the
tweets that were examined in this study is notrsirqy when considering how much
emphasis Lady Gaga has placed on the acknowledgeifams in the past. The fact
that Lady Gaga's fans already have an active farasad community,
littlemonsters.com, and that she frequently referthiem using this 'monster' -moniker,
implies a certain degree of devotion to aspecfammanagement. Although the other
functions of celebrity practice are also notablylwepresented in the data and
doubtlessly of importance, in Lady Gaga's caserthim objective seems to be to keep

her fans feeling content, acknowledged, and apgtexati
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7.1 Fan Maintenance

This section describes the aspects of Lady Gagkebrity practice that serve the
function of Fan Maintenance. Lady Gaga maintainddre base through Twitter in
several different ways, which in itself is an iration of the importance of this function
in her celebrity practice. Because of this, as waelthe fact that Fan Maintenance is
present in such a large number of data tweetsfuhiion is examined in greater detail

compared to the others.

In maintaining her fan base, Lady Gaga uses vaddfesent methods, or what | have
termed manifestations of her Fan Maintenance. Stweeets fan tweets, displays
affection toward fans, attempts to strengthen éims'fsense of community by referring
to them using the endearing term 'little monst@rsimply ‘'monstersand byposting

links the official Lady Gaga fan site, littlemonsteeom. In addition, occasionally Lady
Gaga attempts to communicate something to fansalktime via Twitter. Based on
these different manifestations of Fan Maintenahbaye divided the tweets into four
categories, and Table 2 shows the distributiomes$é¢ tweets. Once again, a single
tweet may contain more than one element of fan t@aance, and thus the percentages

do not add up to hundred percent.

Table 2: Manifestations of fan maintenance

Manifestation of fan Number of tweets Percentage of total fan
maintenance Maintenance
Retweeting fan tweets 16 18

Displaying affection or 23 26

gratitude to fans

Strengthening sense of 50 57

community

Real-time fan maintenancg 6

Table 2 shows that 57 percent of the tweets cladsifs fan maintenance aim to
strengthen the sense of commuaityong Lady Gaga fans, either by directing them to
the official fan site or by referring to them endegly as 'little monsters', making it the
most common manifestation of the functi®etweeting fan tweeés a way of
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acknowledging fans was present in 18 percentdisplaying affection or gratitude to
fansin 26 percent of the tweets serving the functiofaafmaintenanceOnly six
percent of the fan maintenance tweets containeztamrence ofeal-time fan

maintenance

Judging by the relatively high frequency at whicddly Gaga refers to her fans as 'little
monsters' and mentions the name of the officiaksita littlemonsters.com, it seems
that she is quite motivated in strengthening hercammunity, as she attempts to
encourage more people to join and become moreeaatifans. This is a project of fan
management, in which Twitter may actually play eoselary role, its purpose being to
direct people to the official fan site, where 'rémhdom happens. Nevertheless, in the
data there are also notable numbers of tweets ichwlady Gaga acknowledges
individual fans and displays appreciation towarehth indicating that Twitter is an
important site of Fan Maintenance for her, andmetely a signpost to the official fan

site.

The following is a closer look at the different nfaatations of Fan Maintenance with

examples and discussion of their typical features.
7.1.1 Retweeting fan tweets

When Lady Gaga retweets a tweet originally posted fan, that tweet is potentially
seen by everyone following Gaga on Twitter, potdhtiover 40 million people. This
serves as a huge visibility-boosting favor to the that gets retweeted, as well as
creates the impression that Lady Gaga not onlyspgestets of her own, but also pays
attention to what her fans are tweeting. What pscigl of these fan tweets chosen to be
retweeted, is that in them fans recognize Lady Gesgan object of admiration, a source
of inspiration for creative work, or importanceaapioneering artist. Here are examples

of tweets that portray general admiration and resfpsvard Lady Gaga:
10. Princess Di®@ @KilledTheBlonde 27 December

@ladygaga I'm doing my Gaga wall now ;) it habegperfecttttt

Retweeted by Lady Gaga
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182. oscar ulate @oscar_ulate 4 November

@ladygaga was amazing, as simple as that, myaswhsenjoyed together, and it doesn't

have price. thank you. From Costa Rica.

Retweeted by Lady Gaga

Both of these example tweets contain the markedggkga, meaning that they are
directed at Lady Gaga and are more likely to bé&cadtby her. The same applies for all
of the retweeted fan tweets in the data. In twe@}, (user @KilledTheBlonde has
decided to report on her project, a wall dedicateldady Gaga, which is an obvious
gesture of admiration to the celebrity. Tweet (183pparently from a grateful fan who
attended Gaga's concert in Costa Rica with his.dbissone of three tweets tweeted by
Lady Gaga on Novembel'4all of which refer to her recent performancetia tountry.
The following two examples represent retweets pftéeeets, which portray Lady Gaga

as a source of inspiration for fan creations.

12. Highway Sarah @LILMNSTR1125 25 December

My completely irrelevant but super kickass @ladyg&hristmas cookies!!!
pic.twitter.com/fB8LsCPE

Retweeted by Lady Gaga
70. Yoyo Blackfire @YoyoBlackfire 27 November

I'm putting together a binder of all the songe Mwritten thanks to @ladygaga. I'm going to

stalk her in AZ so she'll look at it #followme

Retweeted by Lady Gaga

In tweet (12) Twitter user @LILMNSTR1125 reportooabhaving baked Lady Gaga -
inspired Christmas cookies, and has included atbrk picture showing these cookies.
This is not necessarily fan produced content coaigarto traditional fan fiction and

such, but a celebrity-inspired creative effort néweless. Tweet (70) originally sent by
user @YoyoBlackfire portrays Lady Gaga as an ia$join in a fan's songwriting work.
This Tweet also contains a humorous referencesteraotypical behavior attributed to

obsessive fans: stalking. The next example reptesanly Gaga as a pioneering artist.
63. Lady Gaga @PeterTheMonster 30 November

@ladygaga How does it feel to be the first fenzateto perform a whole concert in Soccer
City?

Retweeted by Lady Gaga
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This tweet (63) refers to Lady Gaga's performandeéiist National Bank stadium, also
known as Soccer City, located in Johannesburg,iSa&iuica. This tweet by a fan has
been phrased as a question, an apparently sudcgssite that has possibly been made
to improve chances of receiving a reply or acknogtament from Lady Gaga. Some
tweets aimed for Lady Gaga by fans seem to have tveseted with the purpose of
merely eliciting a response or acknowledgement ftloencelebrity practitioner, as in

this next example tweeted by @JustDaNceGeorge.

129. GAGAS CANNABIS KINGD @JustDaNceGeorge 12 November
@ladygaga has a 1 in 31,166,163 chance of seimgneet, if you see it then..
HI

GAGA! <3

Retweeted by Lady Gaga

| believe that this single tweet (129), and thé that it has been noticed and retweeted
by Lady Gaga, is a good representation of the reagry Lady Gaga consistently
retweets fan tweets as part of her celebrity praain Twitter. Despite the massive
number of fans she has on Twitter, and the vastnmdtion flow they generate toward
her, she notices and chooses to make public ingabigveets. It is not really important
whether it is actually her personally, or a memiddrer staff, who takes the time read
through and pick out these fan tweets, but whemportant is that it creates the illusion
of communication that is flowing both ways betwéenly Gaga and her fans, that she
pays attention to what individual fans are sayasgin a relationship between two equal
people, although the other party of this relatigpgionsists of over 40 million
individuals. This seemingly social behavior is gl@ok example oparasocial

interaction.
7.1.2 Displaying affection and gratitude to fans

A total of 23 tweets in the data contain a phraspldying affection or gratitude toward
Lady Gaga's fans. These tweets typically contaiguage features that resemble the
kind of language used in communication betweenrecfosnds, or even lovers. It seems
as if Lady Gaga is trying to linguistically consttwa relationship to her fans that is like
a love affair, as she portrays feelings of lovegiog and gratitude toward them. Here

are three examples:
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3. Lady Gaga @ladygaga 28 December

Im counting down the days till the Ball startsagain. ONLY 3 MONTHS LEFT OF
TOURING, what will | do!!'!!?? | love seeing you ery night!

15. Lady Gaga @ladygaga 25 December

Thank you for being so patient waiting for my ndtwsn ARTPOP | hope this gets u excited for

things to come. | love you with all my heart!
18. Lady Gaga @ladygaga 25 December

MERRY XMAS TWITTERLAND! | hope all having a beatiti day Thank those who gave

my perfume FAME to someone i love your twitpicshe bottle!

In the first of these examples, tweet (3), Lady &sigtes in a way typical of her, “I
love seeing you every night!” This is an interegtdisplay of affection and reference to
the fans in general, as it sounds like she is gabm same 'person’ or group every night,
but obviously the referent is largely a differenbgp of people each night, as Lady
Gaga travels from one city and country to the miexing her tour. In this tweet (3) she
even displays a sense of despair by stating “ONMCINTHS LEFT OF TOURING,
what will 1 do!!!!1??” It sounds like she is trying convey a feeling of panic resulting
from the approaching end of her tour, as if it wesend of a love affair. The three
example tweets above are interesting and similtrahthey all include also another
element of celebrity practice, the Promotion of &lanable Products. Tweet (3)
contains a reference, 'the Ball', referring toBleen This Way Ball, which is the name
of Lady Gaga's tour of live shows. Tweet (15) refier Gaga's upcoming album, titled
ARTPOR and tweet (18) mentions her signature perfUfA&JE. This feature of also
including an element of promotion is prominent @arly half of the Tweets that contain
a display of affection or gratitude toward the farere are two more examples of
tweets that display affection, but do not contaireeement of promotion.

75. Lady Gaga @ladygaga 27 November

Im so happy that | was able to see my fans af\thmrt in South Africa, thank u for all the

time you waited, | appreciate and love you. x
141. Lady Gaga @ladygaga 8 November

i'll never forget Rio, you lit my heart into flamme
http://littlemonsters.com/post/509¢c100dccaece4d232a ...
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In tweet (75), Lady Gaga displays affection andigrde toward her fans who
apparently came to the airport hoping to get a jggienof their idol. In tweet (141), Lady
Gaga uses the pronoun 'you' without a specificeatebut | interpret this, again, as
referring to her fans in Rio. The phrase “...ydurly heart into flames” is a way of

displaying affection, comparable to “I love you”.

Displays of affection and gratitude to fans ardejfrequent and consistently appearing
in Lady Gaga's celebrity practice. There is nodargriation in the ways these displays
are performed, with most displays consisting singdlphrases like “I love you” and

“thank you” or very slight variations of these.
7.1.3 Strengthening sense of community

There is a total of 50 tweets in the data the fionabf which is to support and
strengthen the sense of community within Lady (Faga. Lady Gaga performs this
function in two different ways: By referring to hians endearingly as 'Little Monsters'
or 'Monsters', and by tweeting tweets that corgdink to the official Lady Gaga fan
site littlemonsters.com. The following sections team a detailed description of these

two ways of strengthening sense of community.
7.1.3.1 Referring to 'Little Monsters' or 'Monsters

There is a total of 27 tweets in the data thataiorthe phrase 'little monster' or
alternately 'monster'. These are terms of endedrwhich Lady Gaga uses in referring
to her fans. The phrase 'little monster' can ba asdhe official term for fans of Lady
Gaga, as exemplified by the name of the officialy.&aga fan site, litttlemonsters.com.
These terms of endearment are used by Lady Gagaldmuby some of the fans to refer
to themselves. Tweet (12), originally tweeted bgru® LILMNSTR1125, and Tweet
(63), originally tweeted by user @PeterTheMonster,examples of tweets by these

self-proclaimed 'monsters'.

In addition to being a term of endearment, 'littienster' is also a term that suggests a
sense of community or social group, that ties petmyether based on their mutual love
of Lady Gaga. As the following example illustratesme fans can even view this group

of fellow fans as a family.
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92. Eyeliner&Cigarettes @GagaGetinMyBed 23 November

my 24,000th tweet goes to @ladygaga and my mofestaly, i love you all, thanks for

making me strong <3

This example is a fan tweet retweeted by Lady Giagahich the fan is displaying
affection and gratitude toward her and fellow fafse tone of this tweet (92) is similar
to the one used by Lady Gaga in her tweets thptadisffection toward fans. Here is

another example portraying a similar sense of \ngwie fans as a community.

8. Lady Gaga @ladygaga 28 December

For those wondering about the "counseling” at thigVBall BornBrave pre-show, it will be a

fun tailgating experience for monsters to unite

In this tweet (8) Lady Gaga describes the “pre-shaivher concert as a “...fun
tailgating experience for monsters to unite”. VieWe this light, Lady Gaga is
promoting her concerts as not only events where ¢an come to see her perform, but
places where fans can meet and interact with ether and be a part of the community.
Most of the tweets in which Lady Gaga refers tofaas as 'little monsters' generally
contain positive messages and, again, displaySeat@n and gratitude. The following

are typical examples.
17. Lady Gaga @ladygaga 25 December
Theres a little SantaGaga present waiting fdelittonsters on http://littlemonsters.com
19. Lady Gaga @ladygaga 24 December
Merry Christmas Eve little monsters. Thank youlitassing my life the way you have.
84. Lady Gaga @ladygaga 26 December

that was so much fun, i appreciate you so muchd®ay Hotel Monsters, SEE YOU AT THE
SHOW GET READY

Tweets (17) and (19) have been tweeted during e and, accordingly, they contain
a greeting and a “present” in the form of a linKitkemonsters.com. | interpret this as a
type of digital gift to the fans. Although the cent of this gift is unclear since
littlemonsters.com has been updated countless tmes Christmas, | am assuming it
is an artifact such as a photograph, audio recgrdirdigital Christmas card. In tweet
(84) Lady Gaga shows appreciation toward fans gathat her hotel in Paraguay. As
already mentioned, these types of tweets contapasifive messages directed for

'monsters' are very typical in the data. What tergsting is that the data also contains
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tweets in which Lady Gaga refers to her fans endgigras 'monsters’, even though
they are exhibiting behavior that is generally ¢deed undesirable and even
disturbing. As the following examples illustrateea fans invading Lady Gaga's home
does not discourage her from referring to themguie designated terms of

endearment.

94. Lady Gaga @ladygaga 23 November

to any little monsters trying to get in my hous¢he moment IF YOU SEE A LARGE
ITALIAN MAN yelling about sleep IT IS NOT JOE GERMNOTTA

97. Lady Gaga @ladygaga 23 November

thanksgiving story: woke up for leftovers in kiesh(naked)- stumbled on security camera

revealing 35 monsters in my garage #why #iloveu
98. Lady Gaga @ladygaga 23 November

#MONSTERFACT when gaga is asleep try to breaktihéogarage, sing loud as possible, +
ring the doorbell repeatedly #happeningnow #bazlkid

All three of these example tweets have been twesitedg the same day, on November
239 hence they all refer to the same incident. Chicogically the first of these
examples, tweet (98), contains a sarcastic comimebady Gaga referring to fans
trying to break into her garage and causing a diance. This tweet (98) refers to the
culprits as “badkids”, as shown by the hashtag)yaigg some understandable
annoyance on Gaga's behalf. Tweeted after thigtt(®&) is considerably more light-
hearted and less annoyed in tone. In this tweely Kaga tells a “thanksgiving story”,

in which '#badkids' has changed to the endearimg t@onsters’, and the tweet is
embellished with the hashtags “#why #iloveu”. L&8lgga continues in the same
manner in tweet (94), as she refers to peopledriorget into her house uninvited as
little monsters'. It seems as if she wants torpgrher gratitude and appreciation toward
all of her fans in spite of a group of them behgwmery disruptively and invading her
family's home during Thanksgiving. In her tweetse sreats the whole incident as an
amusing story and chooses to keep referring tantrelers as 'little monsters' instead of
something less respectful and endearing.

Yet another typical feature of Lady Gaga's tweetga&ining a reference to 'little

monsters' or 'monsters' to be discussed, is thiéHacmany of these tweets draw
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attention to fan creations, usually by containidmk to littlemonsters.com. Here are

some examples of this feature.

68. Lady Gaga @ladygaga 28 November

i can't believe a monster already drew this!! @u@USTOM VERSACE by. Donatella
#littlemonsters http://litttemonsters.com/post/50f614f5cf1d532004735 ...

73. Lady Gaga @ladygaga 27 November

look how amazing this little monster is who maldis,ti wore that outfit 24 hrs ago! look at
fozzi!!! #littlemonsters http://littlemonsters.cdpost/50b51a824f5cf14c07002091 ...

In these tweets Lady Gaga is giving exposure tmahat made a drawing and posted it
on littlemonsters.com. She praises the fan asasggtirovides a link to the original

work. In both of these examples Lady Gaga emphasieefan’s quick reaction, the fact
that the fan has created and made public a drawasgd on an outfit she wore very
recently. What is noteworthy, is that Lady GagaWwise tweeted a reaction to this fan
creation quickly after it had been posted, as neadldent by her comment “...i wore

that outfit 24 hrs ago!”. | view this as a way tady Gaga to create the impression that
she is present for her fans, and more or less aothgipays attention to what they are
communicating and creating in networked media emvirents like Twitter and
littlemonsters.com. This can act as powerful enagement for her fans to engage in
creative efforts and communications relating toyL&#ga, since there is always a
slight chance that she might notice and comply wisibility boost in the form of a
tweet. The previous examples, tweets (68) and @f8)related to a single fan's creation
that garnered attention from Lady Gaga, but tha dio contained instances of the fans
being active and creating something as a largarmgno response to Gaga's
encouragement. This is illustrated by the nextéwamples.

89. Lady Gaga @ladygaga 23 November

what happens when monsters are in charge of nny hai
#NeverShouldHaveGivenOutThoseWands pic.twitter/2@RokJOt

91. Lady Gaga @ladygaga 23 November

i love watching monsters go at it about my halETSOONER U SUBMIT TO MOTHERS
HAIR THE LESS IT WILL HURT *stares at u w peroxidea comb*

These two examples, tweets (89) and (91), are appprassociated with an activity,

where Lady Gaga asked fans to participate in ergatew hairstyles for her through a
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type picture or photo manipulation. As these tweegsthe only ones in the data about
this topic, I'm assuming that this activity wadialized on some site other than Twitter,
like littlemonsters.com. This case of ‘monsterstigipating in a shared activity

centered on their idol enforces a sense of commaniti no doubt strengthens feelings

of connection between the fans of Lady Gaga.

To summarize, Lady Gaga refers to her fans dg 'titbnsters' or 'monsters' in order to
acknowledge her fans, give them visibility-boostfagors, and to strengthen the fans'
sense of community. The following section descrimesther way in which Lady Gaga
performs this manifestation of Fan Maintenance ihatlated to fan community

reinforcement.
7.1.3.2 Link to littlemonsters.com

In the data there are 23 tweets containing a brtk¢ official Lady Gaga fan site,
litttlemonsters.com. Since the content of this dadfitady Gaga website for her fans is
not a part of this study, there will be no in-depttalysis of what is behind these links.
Nevertheless, | believe it is worth noting that y&kga has chosen to include
relatively many links to littlemonsters.com. Thesimteresting especially because most
of these links seem to lead to pictures and phaftg. Since it is also possible to
upload pictures directly to Twitter, why does Lad@siga choose to post a picture on
litttlemonsters.com and place a link on Twitter cecting to this external site? | believe
this is because her purpose is to direct her fiaams Twitter to littlemonsters.com,

where it is possible connect with other fans, po&t's own pictures and creative efforts,
and to generally participate in a more active tgpandom. | also argue that fans who
are more active and connected to each other in@einvironments like
litttlemonsters.com, are likely to have a strongerse of community compared to those
who practice fandom alone or only within local coomities. For this reason, tweets
that contain a link to Lady Gaga's official faressire seen as attempts strengthening the

fans' sense of community.

In addition, by regularly including links to littleonsters.com as part of her tweets,
Lady Gaga is reminding her Twitter followers, adlvas notifying new followers, that
this type of official fan site exists. Thus, incind these links is also a type of

promotional activity for giving visibility to theite.
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In the previous section there are two examplesgtsvg8) and (73), which give
exposure to a fan and his/her drawing via a linkttiemonsters.com. Although these
are the only tweets in the data that draw atteribam specific fan post on the website,
the preliminary investigation of Lady Gaga's Twitteed prior to choosing the data
tweets showed that this feature was much more [anetvduring other times of her
tweeting history. In addition to giving exposurgaos and creative efforts they have
posted, the links to littlemonsters.com seem td tegpictures of Lady Gaga performing
on tour and spending leisure time, as well as mstof fans and other people she has

met while on tour. Here are some examples.

71. Lady Gaga @ladygaga 27 November

i love this photo so much, i cry so many tearpgfwhen i see it. this is the feeling hrs before
show http://littlemonsters.com/post/50b5732d1654609D03e5f ...

112. Lady Gaga @ladygaga 18 November

me with my leather Destroyer in Argentina. i Idhe born this way ball (& yes i play w press-

ons) #littlemonsters http://littlemonsters.com/

135. Lady Gaga @ladygaga 9 November

PIC onstage RIO http://littlemonsters.com/postti8964f5¢cf1bd4100418c ...
201. Lady Gaga @ladygaga 2 November

me on the beach today. i have a fear of swimvirdrbeer is ok.
http://littlemonsters.com/post/50942cdfccaece7a0B@a ...

As well as linking to pictures of herself, her faared their creations, some of the links
to littlemonsters.com draw attention to causegedl¢o political activism in the form of
charities and organizations Lady Gaga is a patiefe are some examples of this.

50. Lady Gaga @ladygaga 5 December

HERE IT IS: The Lady Gaga UN/UNICEF webpage. Rolloy personal visits and get

involved http://littlemonsters.com/ununicef
54. Lady Gaga @ladygaga 3 December

| will be continuing my work with UN/UNICEF andftp://Littlemonsters.com page

documenting our progress will up shortly pic.tefttom/kfqINO7J
157. Lady Gaga @ladygaga 7 November

A letter and a gift to New York and the AmericaiR@ICross
http://littlemonsters.com/post/509a7675ab33891606¢a ...
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203. Lady Gaga @ladygaga 1 November

#VOTE2013 #littlemonsters http://littlemonsters@post/5092b19d222766646c001db7 ...

Linking the littlemonsters.com website with Ladydas involvement in charities and
political causes is a way for her to encouragednes to also become active and
participate in these efforts. This plea for papition is clearly communicated in tweet
(50), in which Lady Gaga asks for her followersRollow my personal visits and get
involved”. Tweet (203) is interesting, becauseodies not contain any message except
two hashtags, #VOTE2013 and #littlemonsters, atageh link to littlemonsters.com. |
interpret these hashtags as an encouragemernttfemionsters' to vote in the 2012
presidential elections which took place on Noven@erthe year 2013 likely being a
misnumbering on Lady Gaga's behalf. The ambiguithis tweet combined with the
link to littlemonsters.com, again, acts as a type for directing followers from Twitter

to the official fan website, where a more activedam and participation can take place.

To summarize, Lady Gaga frequently includes lirkkbttlemonsters.com in her tweets
in order to direct her fans to this official fatesiwhere they can practice fandom more
actively and interact with other fans from arouhd world. | believe this is an attempt
at strengthening the fans' sense of communityjrardasing the fans' level of

involvement within the community.
7.1.4 Real-time fan maintenance

The final aspect of Fan Maintenance to be discubseglis real-time fan maintenance.
There are a total of five tweets in the data whaiahinterpreted as belonging to this
category. Although this is not quantitatively aysignificant number, | feel this feature
is worth discussing as a phenomenon, since it slaoeveative and novel way of using
Twitter by a celebrity practitioner for Fan Maintercte. The tweets in the data that are
classified as real-time fan maintenance serve pvegiic purposes. Three of the tweets
are directed at fans of Lady Gaga gathered oulsdéotel in a location where she is
performing, their purpose being to inform thesesfdrat she will be coming to meet
them shortly, or that she is sending food to thEhe other two tweets are related to the
aforementioned incident that took place during Ksaiving in 2012, during which
several fans of Lady Gaga broke into her home andex a disturbance. First, | will

discuss the following tweets directed at fans olatdiady Gaga's hotel.
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85. Lady Gaga @ladygaga 26 November
PARAGUAY!! I'm coming down in a moment to say fetb you at hotel don't worry!!
143. Lady Gaga @ladygaga 8 November

my lil Rio Babies PIZZA is coming downstairs. Efdike i slept in bed w you last night. every

time i woke up i could hear you screaming!
155. Lady Gaga @ladygaga 7 November

Im sending you hamburgers, fries, and coke. | aue monsters.

Tweet (85) contains no specific referent, but geemingly directed at fans of Lady
Gaga, who have come to her hotel in Paraguay hdpiege a glimpse of her. This is
another example of Lady Gaga using the pronour Witliout a specific referent to
refer to her fans, this time specifically thosehgatd outside her hotel. The next two
examples, tweets (143) and (155), are likewise segyndirected for fans outside of
Lady Gaga's hotel, but in these tweets she is tiegazbout her intentions of sending
food to them shortly. In addition, both of theseéis also contain characteristically
intimate or affectionate phrases: In tweet (143g#l like i slept in bed w you last
night” and in tweet (155) “I love you monsters”.ry view, these tweets containing
real-time fan maintenance function on two levelg&ficially, all of these three tweets
seem like they are directed for Lady Gaga's fatisegad outside her hotel or in the
lobby. The purpose of these tweets seems to bemoncinicate to these fans that Lady
Gaga, or alternately food sent by her, will arsbertly, and that she has feelings of
affection toward them. However, | believe that phuepose of these tweets is not merely
to inform the fans outside the hotel, but alsodmmunicate something to all of Lady
Gaga's Twitter followers and fans at large. Reaktreports of Lady Gaga going to
meet her fans and sending them gifts in the forfiood work to construct an image of
her as someone who cares about her fans and fesiganately toward them. Thus by
sending food to a few fans and reporting aboun iTwitter works toward reinforcing a

positive picture of her in the minds of the rest.

The following examples are related to the incide#frdomestic disturbance that took

place during Thanksgiving in 2012.
94. Lady Gaga @ladygaga 23 November

to any little monsters trying to get in my hous¢he moment IF YOU SEE A LARGE
ITALIAN MAN yelling about sleep IT IS NOT JOE GERMNOTTA
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98. Lady Gaga @ladygaga 23 November

#MONSTERFACT when gaga is asleep try to breaktihéogarage, sing loud as possible, +
ring the doorbell repeatedly #happeningnow #baslkid

Of these examples, tweet (94) is more explicitheclied at the fans causing the
disturbance at Lady Gaga's house, as made clghelphrase “to any little monsters
trying to get in my house at the moment...” Itiicult to interpret why Lady Gaga
wishes to clarify to them that the Italian man @ doe Germanotta, her father, but
nevertheless she uses Twitter to try to get thissage communicated in real-time.
Tweet (98) has been tweeted chronologically eadied seems to be directed to Gaga's
Twitter followers more generally. In spite of thideel that it is also meant to convey
her feelings of annoyance indirectly to those aagisine disturbance, perhaps in an

effort to get them to cease their activity.

In summary, despite the small number of tweetsdhatlassified as real-time fan
maintenance, this method of a celebrity practitiarséng Twitter to communicate with
fans in real-time is interesting because it isamgple of a new way of communicating
that has become possible due to developmentsworiedd media technologies and
how these are used. Namely this refers not ontlzeéalevelopment of Twitter and
tweeting, but also to the fact that today masseg®ople, or in this case Lady Gaga
fans, have access to it constantly via mobile pobady Gaga cleverly exploits this
knowledge, and uses Twitter as a sort of tool foadcasting messages to her public in

real-time.
7.2 Emphasizing celebrity status

This section describes the tweets in the datauhetion of which is to emphasize Lady
Gaga's celebrity status. There are a total of 4&tsvthat fulfill this function, amounting
to 21 percent of the total number of tweets indat. As such, Emphasizing Celebrity
Status is the second most frequently appearingifumof Lady Gaga's celebrity
practice, surpassed in frequency only by the fonctif Fan Maintenance. As described
previously, Lady Gaga emphasizes her celebritystan Twitter via tweets that expose
the 'extraordinary' aspects of her life, those sleather apart from and are unattainable
to the vast majority of her followers. These twestghasize her celebrity status in a
few different ways, but most fall into one of thiesegories: tweets that show

affiliation to other celebrity practitioners, twedhat emphasize wealth or other material
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achievements, and tweets that draw attention toatanal achievements such as Lady
Gaga's familiarity and popularity. The followingciens describe in greater detail these

different ways of emphasizing celebrity status.
7.2.1 Showing affiliation to other celebrity practtioners

In the period of two months from which the datadtgehave been collected, Lady Gaga
shows affiliation to several other more or lessl\webwn celebrity practitioners such as
theRolling Stonesjazz musician Brian Newman, and photographeryTerchardson.
These tweets that show Lady Gaga's affiliationtb@ocelebrity practitioners not only
boost her status as someone famous and succéxrgfalso give exposure to and draw
the attention of potentially millions of Twitter &1 to those she affiliates herself with,
making this type of tweeting mutually profitable hét is typical of these tweets is that
they usually describe some type of production ofopmance that Lady Gaga is
working on or has completed in collaboration wittotner celebrity practitioner. As
these tweets often refer to a collaboratively poaduproduct such as a song,
performance or upcoming film, they contain a dimen®f promotion as they advertise
something the fans can purchase immediately drarfuture. The following are a few
examples of tweets that emphasize Lady Gaga'sraglsetatus by showing affiliation

to other celebrity practitioners.

14. Lady Gaga @ladygaga 25 December

i love you @Terry_World thank you for believingnme and my fans, | have looked up to you

and your work for so long, its a dream come true!
16. Lady Gaga @ladygaga 25 December

Merry Christmas little monsters! Terry Richards@erry _World is making a
#LadyGagaMOVIE documenting my life, the creatidBTPOP + you!

In these tweets (14) and (16) Lady Gaga is showaifilgation to Terry Richardson, a
fashion and portrait photographer known for histomrersial photo-shoots and work he
has done for magazines suctvague Rolling StoneGQ, andVanity Fair (Davies

2010). Tweet (16) also contains a promotional aspec.ady Gaga informs her
followers of an upcoming “#LadyGagaMOVIE” as wedl mentions her upcoming
album,ARTPOR It is interesting how both of these tweets alemtion the fans in a
way that make them seem an important part of tliy kzaga phenomenon and movie

project. In tweet (14) Gaga thanks Terry Richardsori...believing in me and my
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fans...” and in tweet (16) she refers to the magié...documenting my life, the creation
of ARTPOP + you!”. In a sense it seems as if stextending her affiliation with this
famous photographer to her fans, trying to makentfeel a type of connectedness to

Terry Richardson via Lady Gaga.

In these next two examples Lady Gaga shows atftiliaio jazz musician Brian

Newman.

29. Brian Newman @BrianNewmanNY 17 December

@ladygaga Do you remember the blindfolded take iefithat, babe?!! Hahaha!!! Lets do it

again soon! Always a pleasure!! Love ya!
Retweeted by Lady Gaga
30. Lady Gaga @ladygaga 17 December

"You and I" the jazz version after too many whéskivith Newman

https://soundcloud.com/hausofdima/lady-gaga-yoaHdull-jazz ...

The first of these examples, tweet (29), is a tvogeBrian Newman directed at Lady
Gaga, in which he fondly recollects their sharepegience of recording a song
together. This has been retweeted by Lady Gagaladteprevious tweet (30), which
contains a link to the song they recorded. | viewet (29) as an affirmation from Brian

Newman, in which he expresses his positive feeliogsrd their collaborative effort.

This next example is a retweet of a tweet originkif Tyra Banks, a well-known

former model who has recently worked as a telemipiersonality and actress.

32. Tyra Banks @tyrabanks 16 December

.@ladygaga had on serious cray high heels lasjumtping all over Rolling Stones stage

putting all vet runway models to shame.

Retweeted by Lady Gaga

In this retweet Lady Gaga is not showing affiliatim another celebrity practitioner in
the traditional sense of them completing a prapeatoing something together, but
rather demonstrating how another widely recogneredl experienced celebrity
practitioner is acknowledging Lady Gaga and pragi$iar talent by comparing her to
veteran runway models. This retweet clearly refedsady Gaga's performance with the
Rolling Stonesone she also refers to in several other tweéissd tweets provided as

examples on the following page.
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33. Lady Gaga @ladygaga 16 December

The Rolling Stones and Lady Gaga "Gimme Shelterfggmance in HD
http://www.youtube.com/watch?feature=player_emleeldd/=FZzXH2DJZ]| ...

35. Lady Gaga @ladygaga 16 December

I'll post our performance of "Gimme Shelter," PRER VIEW did a stellar job with the
SOUND, the mix was insane on TV they sounded intatlor

36. Lady Gaga @ladygaga 16 December

| had a life dream to be transported in a timehireeto 1973 NJ, beer + badboys. Someone

heal me it happened + then | sang with the Stones
37. Lady Gaga @ladygaga 14 December

Me with the boys. When rock n' roll gets you wesi PAY PER VIEW "One More Shot"
Tomorrow night 9PM Eastern. pic.twitter.com/YtPPEf

38. Lady Gaga @ladygaga 13 December

Gimme Shelter. It just two nights away!! :) Caméit to sing with the Rolling Stones on

Saturday Night. In 2007 i was stripping to them.
39. Lady Gaga @ladygaga 10 December

He had me at "hello, it's Mick."

40. Lady Gaga @ladygaga 10 December

| am so honored and excited to announce | will &dgoming with @rollingstones on Dec15 for
their 50th Anniversary Concert "One More Shot"

This performance with thRolling Stonesvas apparently an event of great importance
to Lady Gaga, since she refers to it in some waytotal of 9 individual tweets, one of
which is the retweet of Tyra Banks' tweet and oh&ivis not included here, in which
Lady Gaga refers to the glamorous dress she wanegdilne performance. This string
of tweets begins with tweet (40), in which Lady @agnnounces five days in advance
of the performance. This Tweet is followed by twg&) which is, although very short
and fairly inconspicuous, a strong statement inleasjzing Lady Gaga's status as a
celebrity practitioner, since it implies that shasrxcontacted via telephone by none
other than the singer of tiRolling StonesMick Jagger. This is a merit that not only
sets Lady Gaga apart from her followers but alemfother celebrity practitioners,
since theRolling Stonesre a recognized, high profile band with a lorgjdry and

likely quite careful in choosing who they want trform and be associated with. In
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tweet (38) Lady Gaga shows her enthusiasm towa&rdpleoming performanaad in
tweet (37) she promotes the event by mentionirgyan pay-per-view and providing the
airing time. In tweet (36) Lady Gaga expresses ti@yperformance has been a dream
come true for her, tweet (35) contains more proamods it mentions how well pay per
view was able to broadcast the event, and finallget (33) contains a link to YouTube
showing the one song Lady Gaga and the Rollingestperformed together. Without
discrediting Lady Gaga's achievement of perfornairspng together with a group of
rock music legends like theolling Stonesshe truly does make most of the event and
more publicity wise, using this public performariodoost and emphasize her status as
an exceptional celebrity practitioner. In additiorthe seven tweets in which she
mentions her affiliation to the Rolling Stones, site retweeted Tyra Banks' tweet (32),

in which Banks praises Lady Gaga's performanceaedt.

Thus, by showing connections to other celebrittitianers Lady Gaga is able to
emphasize her own credibility and high status fasreous individual. Lady Gaga shows
these connections to other celebrity practitiotgrelescribing mutual efforts and

artistic collaborations she has taken part in witm. These types of tweets often
contain a link the finished product, such as arn@atetording or captured video of a
concert performance that acts as proof of the lootiaion, and can also be viewed as a
type of digital gift to the fans. It seems thathé& celebrity practitioner whom Lady
Gaga shows affiliation to is highly famous and vesitablished, Lady Gaga places more
emphasis displaying on the connection, as is tee wéth the long string of tweets

related to her performance with tRelling Stones

7.2.2 Material Merits - Emphasizing wealth or othermaterial

achievements

A notable portion of the tweets that emphasize L@dga's celebrity status do so by
portraying her material possessions, such as wealtixuries she has accumulated.
These can be references to owning items previawhed by other well-known
celebrity persons, items associated with experdgggner brands, or possessions that
are typically associated with successful celelpigctitioners or exceptionally rich
individuals, possessions such a private jet. THeving are some examples of such

tweets.
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57. Lady Gaga @ladygaga 2 December

The 55 pieces | collected today will be archiveéxpertly cared for in the spirit & love of

Michael Jackson, his bravery, & fans worldwide
62. Lady Gaga @ladygaga 30 November

& yes | cut a hole in my bush hat so my pony caick out #SafariBarbie #Glambi my scarf

was a gift from the Princess of Monaco, thanku!

Both of the above examples refer to possessiond #tly Gaga has acquired, and that
previously belonged to other well-known individualgveet (57) refers to an auction
where some of the possessions of the late 'KirRppf, Michael Jackson, were
auctioned. Lady Gaga acquired 55 of these piecesng them Jackson's jacket which
was used in the music video for the song “Bad”tiogsher 240,000 dollars, and a
crystal glove, with a price of over 100,000 dolléid®uglass 2012). The fact that Lady
Gaga is able to purchase a substantial numberlettible items at prices like these
makes quite a strong statement about her wealths&bond example, tweet (62),
contains a casual remark about how her scarf ‘s.avgift from the Princess of
Monaco...” This possession is not something thavdrattention to Lady Gaga's
wealth, but rather her extraordinary status as som&ho can receive gifts from other

highly well-known persons such as the Princess onhato.

The next example contains a reference to Versackalgan fashion company and trade
name known for manufacturing costly clothing anthggopular among well-known

celebrity practitioners.

128. Lady Gaga @ladygaga 13 November

THE BORN THIS WAY BALL is getting a face-lift foAmerica. | heard rumors @VERSACE
IS CUSTOM DESIGNING ALL THE CLOTHES AND NEW LOOKS.

The fact that one owns Versace garments or otloelugts does not necessarily imply
that one is exceptionally wealthy or well-known. e other hand, if the fashion
company designs the clothes and looks for thedqerforming artist, it can be argued
that the artist is likely both relatively wealthgdawell-known. As such, the above tweet
(128) is a strong statement for the celebrity stafu_ady Gaga.
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The two final examples in this section have beeyseh from a string of tweets in
which Lady Gaga displays her luxurious privatelebugh verbal descriptions and

photographs that show details of the aircraft asdttendant crew.

199. Lady Gaga @ladygaga 2 November

OMG there's Internet on the PLANE. THIS IS MY PLENT HAS INTERWEBULAR

features. Monsters :( i cant believe this sometime
200. Lady Gaga @ladygaga 2 November

So apparently LIVE NATION gave us a 757 | jusedrion the tarmac. We tried to take a pic
but its too big #waitress pic.twitter.com/qYILOGNM

In these examples Lady Gaga is emphasizing thé gimmand advanced technical
qualities of the private jet, also stressing tret fhat the plane is hers. Although she
flaunts this material achievement in several subsegtweets, one can also sense a tone
of humility through the phrases “i cant believestabmetimes” and “...1 just cried on the
tarmac”, indicating that this luxury is not someihishe is accustomed to or something

taken for granted.

7.2.3 Immaterial Merits - Emphasizing popularity, familiarity, and

other immaterial achievements

In addition to emphasizing her celebrity status sunctess as a celebrity practitioner by
tweeting displays of wealth and material achievesydrady Gaga brings to light
achievements that are more immaterial in naturesé&lare merits that give exposure to
Lady Gaga's popularity, familiarity, and positianapioneering female performer. In
the data there are more instances of these typeseefs that emphasize immaterial
merits than those which emphasize material achiemésn\What is typical in these
tweets emphasizing immaterial merits is that th@ytain descriptions of Lady Gaga as
someone who is the first to perform at a speciéicue, or as someone who is able to
draw exceptional crowds of people to a concerttbelocation. In the data there are
also instances where Lady Gaga situates hersel@uoiber performers and celebrity
practitioners by comparing her achievements tash#éius strengthening her own status
and location among a group of 'stars' who are m@zed on a global scale. The

following is an example tweet which portrays Ladgdga as a pioneering female artist.
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63. Lady Gaga @PeterTheMonster 30 November
@ladygaga How does it feel to be the first fensaleto perform a whole concert in Soccer
City?

Retweeted by Lady Gaga

This is a retweet of a tweet by an apparent faindisated by the username
@PeterTheMonster. It is interesting how in thisetv@3) Lady Gaga chooses to
portray her position as a pioneering female avista fan, by retweeting his question.
Perhaps this choice, rather than tweeting in a dweet mannell am the first female
act to perform a whole concert in Soccer Cjtggflects a wish to express the message
in a more humble tone. The following two exampkferto Lady Gaga's performance
in Costa Rica, and in them she displays her popyl@mong concert-attending

population of the city.
181. Lady Gaga @ladygaga 4 November

the second biggest show to the BTWBALL in CosteaRivas Metallica. @LadyStarlightNy

are we dreaming
183. Lady Gaga @ladygaga 4 November

Thank you Costa Rica, they told me it was the ésjghow and turnout they've ever had.

means so much to me. luckiest girl alive

Both of these tweets (181) and (183) were tweeteohg the same day, on November
the 4" 2012. In the previously tweeted tweet (183) Ladg&informs her followers
that the concert she performed in Costa Rica waké.biggest show and turnout
they've ever had.” After this tweet (183), Lady @agnphasizes her popularity even
further by tweeting a message in which she comgaeaccomplishment to the concert
of Metallica at the same venue. She notes that her show seddstallica’sin size,
despite the fact thaletallica is one of the most recognized and long-standingienu
groups in the world that is still performing, anastbeen for a much longer time than
Lady Gaga. Both of these tweets (181) and (183) @sitain phrases which express
humility and gratitude amidst the flaunting, phsasach as “...are we dreaming”,
“means so much to me”, and “luckiest girl alivei.the data there is also another

example, tweet (86), in which Lady Gaga emphadieepopularity by drawing
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comparison to other celebrity practitioners, altflothis time the manner is more subtle
and less direct.

86. Lady Gaga @ladygaga 26 November

and FYI there is a full on monsterpit outside mnpdow. last night there was live newscast.
#WhenWillYourFans

This example was chosen from a string of tweetsrtaqy about a large group of fans
gathered in Paraguay outside of the hotel in whantly Gaga was staying. In this case
the comparison is made in the form of a hashtagziwéeems to be a question
addressed to other celebrity practitioners, ingitimem to reflect on the commitment

and initiative of their fan base.

The following examples are tweets in which Lady &agphasizes her celebrity status
by drawing attention her familiarity. This is dobg describing situations where it is
evident that she is recognized by people base@pagpearance, usually while

shopping at store.
23. Lady Gaga @ladygaga 21 December

why do people look at me like I'm crazy when i usepons at grocery or try bargaining at
retail, IM FROM NEW YORK WHERE IS THE SALE RACK

This tweet (23) describes the baffled reactionsyl@edga has received while trying to
use coupons or bargaining at a retail store. Taiftdment naturally arises from the fact
that the 'people’ in this case recognize her, afebdty practitioners such as Lady Gaga
are generally considered to possess such weadihsalking small amounts of money
while shopping should not be an issue to them.rieheé example, tweet (22), contains

two different ways in which Gaga's status as célepractitioner is emphasized.

22. Lady Gaga @ladygaga 21 December

then @brandonvance @tarasavelo i went to anotber stthis guy was pushing a 20,000 dollar

purse on me telling me it was "iconic." as if

Firstly, this tweet contains references to Brandance, Lady Gaga's choreographer,
and Tara Savelo, her make-up artist. These nanpeEsaaguite frequently in the data,
and act to emphasize Lady Gaga's status as cglphaittitioner, since a personal
choreographer and make-up artist are commoditegsatte not affordable or necessary

for the majority of her followers. Secondly, thetfthat a salesperson is trying to sell a
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purse costing 20,000 dollars to Lady Gaga indictitashe recognized who she was and
realized she could likely afford it.

All of the tweets classified as displays of matesiad immaterial merits are similar in
that in them Lady Gaga places herself away fronotdenary, and into the realm of
celebrity. They remind her followers and fans tfa has reached a special status, in
the sense that she can affiliate with other famodividuals and achieve pioneering

accomplishments in a way that very few people ge¢ra chance to.
7.3 Celebrity as an ordinary person

In this section, exposure is given to those twaetse data, which portray Lady Gaga
as an ordinary person, as someone who is similaeitéans and thus easy to relate to.
The number of tweets in the data fulfilling this@tion of celebrity practice is not great,
only 8 tweets amounting to 4% of the total amountweets, but nevertheless
important. In these tweets Lady Gaga shows thaesperiences situations and
thoughts that can be described as commonplacesianidr to those experienced by her
followers. What is typical of these tweets is ttiey portray Lady Gaga adopting roles
that differ from her role as a performing artistla®elebrity practitioner. These are roles
such as the New Yorker and the family member. Vighalso typical of some of these
tweets is that although they portray Lady Gaganagrdinary person in a commonplace
role, they also contain an element that indicatgsektraordinariness. This is
manifested as a juxtaposition of the ordinary axtdeerdinary within an individual
tweet. The following are two examples of tweetg #va focused only on the ordinary,
with no extraordinary aspects.

13. Lady Gaga @ladygaga 25 December

I'm listening to @MariahCarey 's christmas albuanaing in my room with my weed xmas

sweater. all i need now is my box wine #bestdayeve
28. Lady Gaga @ladygaga 19 December

that awkward moment when you realize you JUST tfbkast chrismas' holiday weight and it

is indeed now christmas AGAIN can i get an amen?

In the first example, tweet (13), Lady Gaga merdianother celebrity practitioner,
Mariah Carey, but in a context that does not ingsfijiation with her. Instead of
emphasizing her own celebrity practitioner statyshiowing affiliation to Mariah
Carey, in this tweet (13) Lady Gaga assumes tleeafoh fan. She portrays herself as
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someone dancing in her room, listening to a siserlikes and fantasizing about box

wine. The image constructed is that of a youthdl, Such as a teenager still living with
her parents, as indicated by the location 'my rodiis tweet (13) seems similar to the
kind that could be sent by a fan of Lady Gaga, lmclv the fan describes how he/she is

dancing and enjoying her music.

In the next example, tweet (28), Lady Gaga commemts topic that is no doubt
familiar to the majority of people living in the \&&ern world: gaining weight during the
Christmas holidays. In this tweet (28) Lady Gagagain assuming the role of an
ordinary person, someone who does not remain witatfdy excessive holiday eating.
The following three examples are tweets that cordguxtaposition of ordinary and
extraordinary elements; in them Lady Gaga deschieeself partaking in ordinary

activities, but reminds her followers of her celgbpractitioner status.

23. Lady Gaga @ladygaga 21 December

why do people look at me like I'm crazy when i aeepons at grocery or try bargaining at
retail, IM FROM NEW YORK WHERE IS THE SALE RACK

26. Lady Gaga @ladygaga 19 December

im a vision shittily wrapping xmas presents gettifgnt ashes on everything while everyone

calls me "stephanie." my family is so eighties
97. Lady Gaga @ladygaga 23 November

thanksgiving story: woke up for leftovers in kitzh(naked)- stumbled on security camera

revealing 35 monsters in my garage #why #iloveu

In the first example, tweet (23), Lady Gaga assuiinesole of a New Yorker, and uses
this role to explain her economical behavior ohgstoupons, bargaining and searching
for sale racks. As Gaga reports of the baffledtreas she receives while doing this, she
reminds her followers that although a New Yorkée & also a recognized celebrity
practitioner acting in a way that defies expectatidn tweet (26) one can witness yet
another role, this time the role of a Germanottaifiamember, “Stephanie”. In this
tweet (26), the ordinariness arises from the fa&t Lady Gaga is spending time with
her family during Christmas, calling them old-fasied and wrapping gifts. The
extraordinary element in this case is that shetpant how people around her are
calling her “Stephanie”, which is her given nambislimplies that she is more

accustomed to being called Lady Gaga, the nameiasso with her celebrity persona.
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In the final example, tweet (97), Lady Gaga dodsassume any implicit role, but
describes her nocturnal journey to the kitcherldtiovers. This is another activity that
can be described as ordinary and commonplace; iwhat so commonplace is to see
security camera footage during this journey andalier 35 fans that have broken into
the garage. This detail is yet another remaindénedollowers of Lady Gaga of her
position as an extraordinary individual, someone vehat times easy to relate to but
also very different from her fans and followers.

In general, these tweets that portray Lady Gagaadsan ordinary individual aim to
emphasize her humanity, relatability and even wvalbiéty. Also, by exposing

seemingly private and intimate information aboutfaenily life or a shopping trip, she
provides her followers with what boyd and Marwi@011: 143-144) describe as
backstage-accesas fans are allowed to 'see’ some scenes frochaiigdife. Although
few in number, | believe that these tweets arentegral part of what makes Lady
Gaga's celebrity practice successful. They makelbadedly more approachable, open,
and easy to relate to, all traits that in my opinéoe likely to increase positive reactions

and responses from fans.
7.4 Promotion of consumable products

This section contains discussion of tweets in ti@,he function of which is to
promote the different products Lady Gaga is offgtim her audience. This includes
products such as live shows, broadcasts of showsicmecordings, an upcoming
motion picture and signature perfume. As well aufeng tweets which promote Lady
Gaga's own products, this category of celebritgfica also includes tweets in which
Lady Gaga promotes others artists and their pregdatthough these tweets are very

few in number.

The data contains a total of 37 tweets in whichyL@dga promotes her own or another
artist’s products, amounting to 18 percent oflad tweets in the data. As this is nearly
one-in-five tweets, this function of celebrity ptiae is quite prevalent in the case of
Lady Gaga. What is typical of these promotionaldisas that in most of them the
promotion is done in a fairly discreet and indire@nner. The majority of these tweets
in the data contain a reference to a specific pphduch as a live show or an upcoming
album, but very few include a direct request tachase a product. The exception to this

characteristic way of tweeting arises when obsertiveets in which Lady Gaga
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promotes another artist; these tweets contain whioeet means of promotion, than

those in which Lady Gaga promotes her own products.

Here are some examples of tweets in which Lady @agimotes her own products.
These first examples are typical tweets used tmpte Lady Gaga's live shows during

the tour, Born This Way Ball, which was in progresshe time.

88. Lady Gaga @ladygaga 23 November

ok ready to go onstage i love you guys! Born thégywall in Peru tonight!!!! send them your

love we miss you!!
185. Lady Gaga @ladygaga 3 November

In costa rica tonight for stadium show. Thank goumuch to everyone for buying a ticket to

the BTWBALL. | will leave my heart on the stage

Both of these two examples contain similar elemaasociated with this type of
promotional tweet: Lady Gaga mentions the Born &y Ball, as well as the city in
which she is performing. In addition, she expreggattude toward her fans by using
phrases “...i love you guys!” and “Thank you so it everyone for buying a ticket to
the BTWBALL.” This behavior of thanking fans forpairchase they have already made
is a typical element that can be witnessed in ntdrlye promotional tweets in the data.
This is a method Lady Gaga can use to mention @ugteshe is selling and give
exposure to it, without explicitly advertising mérequesting fans to make a purchase.
Here are two more examples of this characteristicady Gaga's promotional tweets.

18. Lady Gaga @ladygaga 25 December

MERRY XMAS TWITTERLAND! | hope all having a beatitli day Thank those who gave
my perfume FAME to someone i love your twitpicshe bottle!

101. Born This Way @BTWFoundation 22 December

OMG! This weekend, @Macy's is donating $10 to @Bt each bottle of Lady Gaga's
FAME perfume sold there! Thanks for the supporacyls!

Retweeted by Lady Gaga

The first of these examples, tweet (18), beginbd wiChristmas greeting, continues
with another greeting “I hope all having a beadtifay...”, and concludes with Lady
Gaga thanking those who purchased her signatufenperas a gift. The next example,
tweet (101), is perhaps slightly more explicitateempt at increasing the sales of the
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perfume, but this tweet also concludes with a gestéigratitude directed this time at

the store, Macy's.

Lady Gaga thus seems to be quite careful regatimgvay she composes her
promotional tweets, emphasizing gratitude and pasémotions toward those who
purchase her products, and avoiding direct stresegfi marketing her products. The
image of Lady Gaga that is constructed in the tlagets, is that of a celebrity
practitioner who is grateful for the fans suppagtiver by attending concerts and
purchasing products, but indifferent toward ecorwsuiccess and achieved wealth. This
attitude portrayed by Lady Gaga can also be obdearnvthese following two examples

of tweets, in which she promotes her albARITPOR which was still unreleased at the

time.
9. Lady Gaga @ladygaga 28 December

| try to sell myself but | am really laughing, laese | just love the music not the bling -
ARTPOP 2013

15. Lady Gaga @ladygaga 25 December

Thank you for being so patient waiting for my ndtwan ARTPOP | hope this gets u excited for

things to come. | love you with all my heart!

In tweet (9) Lady Gaga states that, although shieeman effort to market herself, she is
not very concerned with the results, since forthermusic itself is the most important
aspect. The reference she makes to the upcomingiakRTPOP 2013could indicate
that this tweet (9) contains lyrics that will be thie album, but this is difficult to
determine. Another way to interpret this is thatly&aga's aim was to post a Tweet
promoting her upcoming album, and that she dedideshly mention the album's name
and year of release, along with a message statiwgdifficult it is for her to relate to
marketing herself seriously. The next example, tW&®), is similar to the previously
discussed promotional tweets, as it contains phrissehich Lady Gaga thanks her
fans and shows affection toward them, althoughyrview the main function of tweet

(15) is to mention the upcoming album and thus mteni.

The following examples are tweets in which Lady &agomotes another celebrity

practitioner, singer Tamar Braxton.
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47. Lady Gaga @ladygaga 6 December

Buy "Love And War" http://itunes.com/tamarbraxtoih would mean a lot to me monsters if u

would support her. Its her turn to shine. #2 omidsl!
48. Lady Gaga @ladygaga 6 December

MYSELF AND @tamarbraxtonher have been the befti@ids since her husband Vincent
discovered + signed me when | was 20. SHE IS INCIBEE

49. Lady Gaga @ladygaga 6 December

K I NEVER PROMOTE ARTISTS but if u want your mitdbwn check @tamarbraxtonher
"Love & War" She's Toni Braxton sister + her vois8EYOND

As mentioned previously, the style in which Ladyg@g@romotes this fellow celebrity
practitioner is much more direct and explicit, thie style in which she promotes her
own products. In these three tweets, Lady Gagatisrying to conceal her objective of
marketing another artist, but rather adopts a airsghtforward approach. The
chronologically first tweet in this string of protmmnal tweets, tweet (49), begins with
Lady Gaga's statement “...| NEVER PROMOTE ARTIST&ibu want your mind
blown...” This statement seems quite accurate,idenag the fact that these three
tweets are the only examples in the data, wherg Gaya openly promotes another
artist. In my view, this statement has two possillerpretations: either Tamar
Braxton's song made such a deep impression on Gadg that she decided to deviate
from her principle of not promoting other artists alternately, Lady Gaga was
requested by someone else to use her immense dégitdn and influence to boost
another artist and help them gain visibility amangrowd of potential fans. My own
presumption is that in this case the latter scerapplies. | came to this conclusion
because of the direct and explicit style of promtihat can be observed in these
tweets, especially in tweet (47), which is a dimecfuest to Lady Gaga's followers to
buy Tamar Braxton's song, with a link to iTunes vehthie purchase can be made. Also,
in tweet (48) Lady Gaga mentions that Tamar Bragtbosband is Vincent, who
“...discovered + signed me when | was 20...", &@ief information which could
explain why Lady Gaga might feel obliged to usedwahieved influence and status to

return a favor.

The potential to reach tens of millions of followavith a few keystrokes and for free is
such a powerful marketing possibility that it iffidult to imagine Lady Gaga and her
support team not treating it as such. Although iek@dvertisements are practically
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non-existant in Lady Gaga's tweets, the referetaise products she is selling are so
frequent that they are probably part of a delilemarketing plan that is understandably
executed in order to attract as many potential edrattenders or perfume buyers as

possible.
7.5 Activism and political views

This section is concerned with those tweets irdtita, the function of which is to draw
attention to one or more of the numerous causatereto social activism and political
events, which Lady Gaga is affiliated with. The rngnof tweets in the data fulfilling
this function of celebrity practice is 31, amougtio 15 percent of the total number of

tweets.

Although social and political activism seem to Iberpinent and consistent elements of
Lady Gaga's celebrity practice, the fact that th&dor this research were gathered
during the 2012 presidential election of the UniBtdtes has likely made a notable
impact on the amount of tweets in this categongeiLady Gaga observed the election
and attempted to influence her followers to bevactind vote in several of her tweets.
Thus, the number of tweets in this category woutibpbly be smaller if the data were
gathered during another time-period.

Roughly one half of the tweets in the data thabihglto the activism and political views
-category are related to one of the foundatiornzharities that Lady Gaga has
established. These causes, like the Born This Vidapdration, are usually focused on
preventing and solving problems related to sodiglstices and inequality issues, such
as bullying that is based on sexual orientatiophysical disability. The other half of
the tweets in the Activism-category deal with t@pilcat are more political in nature, as
in the case of this study mainly tweets that al&ted to the 2012 presidential election
of the United States. First, | will discuss the ¢tgewhich have to do with social

activism and give exposure to Lady Gaga's charamizations.

These tweets that are focused on topics of socialism are typically informative and
descriptive; they mention the name of the chanitgree of its manifestations and
describe what its purpose is. Many of these twalsts contain a link to the website of
that specific charity, which can be seen as amguité¢o activate followers and get them

to become involved with the charity. As a typicapect of Lady Gaga's general
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tweeting behavior, these tweets also form strifignsecutive tweets which deal with
the same topic. The following are examples of te@ethis category.

5. Lady Gaga @ladygaga 28 December

#BornBraveBus Is a place where mental health +e$sion are taken seriously w/ no
judgement, FREE real help available to all #Braarid

7. Lady Gaga @ladygaga 28 December

At the #BornBraveBus you have access to profeabjmivate or group chats about mental

health, depression, bullying, school & friends.

These examples describe the Born Brave Bus, whkialbus that travels to the
performance locations of Lady Gaga's tour and endp her fans before each show.
The function of these tweets (5) and (7) is toe@wareness of the bus and likely to
lower the threshold for fans to participate andtvisThus, these tweets can be seen as
attempts at activating fans and getting them in@dlin the activities of the Born Brave
Bus, which is a manifestation of the Born This ViEyndation. The next examples are
not related to Lady Gaga's own charity, but heoimement with the United Nations

and UNICEF.

50. Lady Gaga @ladygaga 5 December

HERE IT IS: The Lady Gaga UN/UNICEF webpage. Folloy personal visits and get

involved http://littlemonsters.com/ununicef
53. Lady Gaga @ladygaga 3 December

Teaming with the United Nations | can continueddiiag our Born This Way message of

compassion. #KinderAndBraverWorld pic.twitter.cavdhqY SU8
54. Lady Gaga @ladygaga 3 December

I will be continuing my work with UN/UNICEF andhdtp://Littlemonsters.com page
documenting our progress will up shortly pic.teittom/kfgINO7J

Each of these three examples refers to Lady Gagalswith UNICEF. Two of the
examples also contain a link to The Lady Gaga UNH@Ebpage, with tweet (50) also
containing Lady Gaga's encouragement to “Followpmnrsonal visits and get
involved..."This is another attempt at activatihg fans to take part in a charity cause
of Lady Gaga. What is interesting about Lady Gag&l$CEF webpage, is that it is
located on the littlemonsters.com fan site, whgthe official webpage for Lady Gaga

fans. This will no doubt provide the UNICEF webpagth ample visibility, but will
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also direct fans to other parts of litttemonsteamcaway from the causes linked to
activism. Because Lady Gaga has made her causesiaf activism such an integrated
part of her celebrity practice, the activist causesin danger of becoming
overshadowed by all the other elements of her dgjgliractice, making them seem
slightly like hypocritical decorations of her cetigppimage. This next example is an

instance of Lady Gaga's activism that is somewtailpmatic in nature.
101. Born This Way @BTWFoundation 22 November

OMG! This weekend, @Macy's is donating $10 to @BT# each bottle of Lady Gaga's
FAME perfume sold there! Thanks for the supporacyis!

Retweeted by Lady Gaga

This example is a retweet originally tweeted byBoen This Way Foundation, in
which followers are indirectly encouraged to supploe charity foundation by
purchasing Lady Gaga's signature perfume, FAMEhigwway, the tweet (101) works
to fulfill two functions of celebrity practice; amne hand it gives exposure to the Born
This Way Foundation and Lady Gaga's agenda of Isacti@ism, on the other hand it is
an instance of marketing as it promotes the FAMEupae as well as its retailer,
Macy's. Although this is certainly not the firsstance of a big brand using a charity
cause in marketing their product to consumersffitdlt to view this as something else
than a form of bluewashing: a business's attempétperceived as upholding a degree
of social responsibility when in truth it is meretying to increase its revenue. This
same feel of bluewashing applies also to Lady Gamaer endeavors of social
activism, as most of these causes seem to be liokeaimmercial prospects, as is the
case with the Born Brave Bus being an integratetiggahe pre-show on her Born This

Way Tour.

This following section deals with tweets that shastivism that is more political in
nature. In some of these tweets Lady Gaga comnoaraspolitical topic and makes it
clear where she stands regarding a specific isswthers tweets she attempts to
activate her followers and get them to become vaaln a political event such as
voting in the presidential election. It is typicdlLady Gaga to express her opinions on
political matters rather explicitly, whether theepics concern the presidential election
or even more controversial and sensitive topict sannabis legislation. Here are two
examples of tweets in which Lady Gaga expressesirion regarding a political

issue without any clear attempts at increasingdmes’ involvement.
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45. Lady Gaga @ladygaga 7 December

Thank You Prime Minister Medvedev for not standirygyour party's anti gay propaganda law

& instead supporting my show+fans all over Russia
158. Lady Gaga @ladygaga 6 November

And to @ TammyBaldwinWI for being elected the fiogtenly gay senator in the HISTORY of

The United States. #inspiring #brave #courageous
159. Lady Gaga @ladygaga 6 November

And #condragulations DENVER on your cannabis lagisn. shante YOU STAY.

In the first example, tweet (45), Lady Gaga expegpgatitude to the Russian prime
minister Medvedev for his opposition against thentoy's anti-gay law. It is difficult to
determine the details of prime minister Medvedaetsons and their effect on Lady
Gaga's show in Russia, but in the tweet Lady Gagaly supports Medvedev's
position regarding the law, thus making clear hen @pinion on the acceptance of
homosexuality. This same theme is present in tkeexa@ample, tweet (158), in which
Lady Gaga extends her congratulations from heripusvtweet (159) to Tammy
Baldwin on becoming the first openly gay senatahim history of the United States. In
the third example, tweet (159), Lady Gaga congaséslthe Colorado city of Denver on
its liberal cannabis legislation, thus publicly eagsing her approval of this
development.

The following section addresses those tweets im#ta that have to do with the 2012
presidential election of the United States. Amdmggse tweets Lady Gaga clearly
expresses her opinion on who is the candidatelgbgosts, but also emphasizes the
importance of voting and attempts to activate b#odvers to vote and report about
their area’'s general voting behavior. Here arester@mples of tweets in which Lady

Gaga emphasizes the importance of voting.
166. Lady Gaga @ladygaga 6 November

If you're old enough to vote for the first timexgecise your right today! It matters & can change
the world. Go vote: http://ofa.bo/Lookup

177. Lady Gaga @ladygaga 6 November

| voted! Did you? Also did some radio interviewsoat it here's one if your interested:

http://zhiphopclevel...sive-interview/
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178. Lady Gaga @ladygaga 6 November

Happy Election Day everyone. IF ANYONE NEEDS ASSASICE FINDING YOUR POLL
LOCATION GO TO: http://www.GottaVote.com very easyuse

Tweet (166) contains a rather straightforward adtimnto exercise one's right and
vote in the election. In addition, Lady Gaga pr@da link to a website showing the
voting locations for people living in different ai® In the next example, tweet (177),
Lady Gaga tells her followers that she has votetamks a question in another attempt
to get her fans to participate in voting as wellisltweet also contains a link to her
radio interview that is evidently concerned withixag as well. As she reports of her
own voting behavior, Lady Gaga aims to activatefames by setting an example and
acting as a role-model. Tweet (178) is similamtedt (166) in that it also contains
directions for Lady Gaga's followers who need Helding their voting poll location.
This next tweet (176) is a prime example of theafeness of networked media such
as Twitter in the effectiveness of reaching mas$@gople and influencing them to

take a certain course of action.

176. Lady Gaga @ladygaga 6 November

Daddy said theres lines AROUND THE BLOCK to vateNY way more than 4 years ago!

This is so great. Anyone else's state see a lobtefs?

In this example tweet (176) Lady Gaga posts a gmpkstion to her followers, asking
them about their impressions on the amount of gadictivity in their state. What makes
this tweet powerful is that it is followed by a fpstring of retweets, that are replies to
Lady Gaga's question tweeted by followers. By retwng these tweets as part of her
profile Lady Gaga creates the impression that skeavledges and appreciates these
fan replies. Below are examples of these fan-tweedplies.

169. Bradley @Bradley_martins 6 November

@ladygaga wow its amazing to see how many Amesitlaere are voting here in South Africa!

Its stirring up quite a vibe!
Retweeted by Lady Gaga
170.®PsychoticMusicHeadt @iSpeakMusicX 6 November

@ladygaga Usually a lot of people here in Louisidoat take the time out to go vote but not

today! People are even car-polling the elderly

Retweeted by Lady Gaga
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171. ASAP 1 @thebody3lectric 6 November
@ladygaga lots and lots of people are voting heMiami :D

Retweeted by Lady Gaga

Each of these three examples conveys a similaragess voters being active and
voting in abundant numbers, and the data contaies more of these, a total of six
consecutive tweets. In this case the effectivenbti®e message arises from the large
number of consecutive tweets in a way that a sitvgget could not accomplish. As
Lady Gaga encourages her followers to vote androes this with several tweets from
fans that report of high level voting activity imeir area, undoubtedly many of those
who have not yet voted are starting to become familith feelings of peer pressure.
Thus, through her tweeting Lady Gaga has likely dma@ffect on the voting activeness
of her followers. She has made clear in her twigtsusing one's constitutional right
and taking the time to vote is an important act smhething that she as well as her fans
value. In this way Lady Gaga makes voting a quastiadentity and belonging, as
something that defines her and her followers. ttateworthy that in her tweets Lady
Gaga emphasizes the importance of voting, but eke dot explicitly advertise who
she will vote for or try to influence her followéchoices. It is only after the winning

president is chosen, that she tweets this enttiicsragessage below.

164. Lady Gaga @ladygaga 6 November

I JUST GOT OFF STAGE IN COLUMBIA!! CONGRATULATIONSIR. PRESIDENT
@BarackObama We are so proud to be American tdnivggs!!! YES! YES!!

Without being more familiar with Lady Gaga's chaxtork and its scope or
effectiveness, it is difficult to determine whetlileese tweets are genuine efforts that
make a positive impact on people's lives, or somgtless noble in the form of merely
wanting to seem charitable and generous. Nevedhediweets that encourage political
involvement and attempt to activate fans are easpnsider positive and beneficial to
society in general, as they probably have the piaieto have a positive effect on things
like the voter turnout of the US presidential al@ctof 2012.

To summarize the findings and analysis of thisgtgla whole, it should be stated that
after the categories representing the functioreetdbrity practice were formed, the

distribution of the data tweets into the categowes a relatively painless process. This
indicates that boyd and Marwick's (2011) origirtaldy, which acted as a starting point
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for formulating this study, was able to describe pthenomenon of celebrity practice
quite successfully. Practically all of the aspeetated to celebrity practice that were
mentioned in boyd and Marwick's study can alsodomd in the Lady Gaga's tweets,
namely aspects such as the maintenance of a fange$ormed intimacy, showing
affiliation to other celebrity practitioners, arttetconstruction of a consumable persona.
The consistency of the themes that are preseheiddta also indicates that Lady
Gaga's celebrity practice on Twitter is a consdipagecuted effort that serves a few

established purposes.

It was surprising to discover that there were soyrtaveets in the data, the function of
which is the maintenance of fans. In my opinionjy.&aga's heavy emphasis of fan
maintenance as a part of her celebrity practicepsesentative of her values as a
celebrity practitioner in general. She wishes tdnpgy herself as someone who values
her fans greatly, acknowledges them rather corigtamtd aims to give fans something
back in compensation for their fandom. It trulyresehat a more active way of
performing fandom that has been made possible bglolements in networked media
technologies, has created the possibility and exgectation of a more active
performance of celebrity by the famous individddie successfulness of this
performance may even ultimately determine the poyland longevity of the

individual in the domain of stardom.

8. DISCUSSION AND CONCLUSION

Lady Gaga's Twitter activity can be characterized@nething quite consistent in the
sense that it seems to serve the same establishgolsps during the time period
represented in the data. Although important evigkesthe US presidential election of
2012 expectedly impacted what and how Lady Gagateudeat a given time, the most
notable functions of her celebrity practice weresgnt in her tweets regularly
throughout the time period of two months from whilkh data tweets were collected.
These notable functions den maintantenance&mphasizing celebrity status
promotion of consumable productndactivism and political viewsall of which

showed numerous occurrences in the data.

The image that is conveyed of Lady Gaga throughviseets is one of polarities. Her
image seems seems to consist of opposing elenoedisary vs. extraordinary, wealthy
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vs. thrifty, famous vs. down-to-earth, and so dme3e are elements that may seem
stereotypically contradictory, but act in deconsting the pop star and emphasizing the
staged, performative and manufactured nature Blyiinvestigating the data one gets
the sense that Lady Gaga's status as a widelymerambcelebrity practitioner, as well
as her wealth and luxurious lifestyle are sometisimg has achieved through her hard
work determination, not something she has inheoteoeen born into. In her tweets,
she expresses this by showing a humble attitudartbiver fame, wealth and success.
Lady Gaga frequently expresses gratitude and ajaict of her position, constantly
thanks her fans and followers for their supportyali as portrays emotions of surprise,
even astonishment at the amount of success andgpitpshe has achieved. Her story
of being someone who has ascended from normalityeiga-stardom is also illustrated
in many tweets by the juxtaposition of her ordinass with extraordinariness, showing
her fundamentally as an accessible, regular pexsithra commonplace background,

who is leading an extraordinary life of wealth, segs and popularity.

Continuing to inspect Lady Gaga's celebrity practo a general level shows that a
common trend in her celebrity practice on Twittethie tweeting of multiple subsequent
or proximal tweets concerning the same topic. Itigatng the data, it is not
uncommon to see three or four tweets tweeted witlerspan of one to two days that
basically each communicate the exact same thinhaPs Lady Gaga attempts to

enforce her message in this way, to give it magaitance and increase its reach.

Also, an interesting difference arose from compatire data of this thesis paper to the
findings of P. David Marshall, who states: “Whaermerging is a first-person and third-
person relationship to posts.” (Marshall 2006:44)d gives examples of the tweets of
Mariah Carey and singer Rob Thomas, that are eftdten either in first- or third-
person. The data for this thesis paper shows tlaga amount of tweets by Lady Gaga
are written in second-person, with the implicatibat the recipient of the message is a
fan of her. The use of this register creates aesehmtimacy or closeness, because the
recipient is being addressed directly by Lady Gaga.

Despite the fact that all notable functions of bely practice that were investigated in
this study were consistently represented in tha,daere was one function that clearly
stood out from the rest, as it was at least twsceanmon as any other function. This is
the function offan maintenanceJudging from this as well as from the contenthef

investigated tweets, it is clear that in the cddeadly Gaga, Twitter is first and foremost
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a channel of communication between her and her fartsthe intended recipient of the
tweets is a Lady Gaga fan. These elementaromaintenancare the first aspect of
Lady Gaga's tweets that caught my attention whannphg this study, which is not
surprising when taking into consideration how frewfly Lady Gaga acknowledges her
fans on Twitter in one of various ways. It is tlmegée most outstanding and consistent

element of her celebrity practice.

From a fan's point of view, all this attention fr@am admired celebrity practitioner is
probably welcomed and greatly appreciated. Ladya@dgns are regularly praised and
thanked by the person they admire. They are pregdemith gifts such as free food
outside Lady Gaga's hotel. They have the possilmficommunicating with her, and
there is a chance that she will acknowledge thisparblicly reply. The fans also have a
sort of digital playground, littlemonsters.com, whéhey can interact with other fans,
display creative efforts, and attempt to catchatttention of Lady Gaga. In other words,
Lady Gaga has provided her fans with an environrtreitallows and encourages
active fandom, as well as promotes a strong sensenamunity and attempts to

connect fans from around the world.

Although it is easy to view Lady Gaga's practiceeebrity on Twitter as something
laden with very positive connotations, as sometlimgpowering, charitable and
altruistic, there is also present an underlyingssenf dread that has to do with
exploitation of fans and their affection toward ka@aga. On one hand, Lady Gaga
supports many activist causes and charities, gixpesure to her fans by retweeting
their tweets, displays affection toward her fansypes 'backstage-access' by giving
glimpses of her 'private life’, and presents farth digital gifts in the form of pictures,
music and video clips. On the other hand, theeelat of implicitpromotion of
consumable producis her tweeting, as Lady Gaga frequently mentiogrsconcerts,
her upcoming new album, and other products shelliag, like her signature perfume.
In the data there are also a few tweets in whiehpsbmotes products by another artist.
This promotional activity should be nothing shogkor surprising, since Lady Gaga
makes a living as a popular music star, and theaption of her products can be
thought of as a vital part of her work, just as m@ctors are expected to promote their
movies in the form of interviews and such. The oeashy Lady Gaga's practice of
celebrity on Twitter seems somehow thought-provgkinthat amidst all of this

performed intimacy and affectionate discoursediesbundance of profit to be made.
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Lady Gaga is very keen to constantly remind hes that they matter, that she loves
them and her 'little monsters' are the most impottaing in the world, when in reality
she stands to gain enormous profits by gaining #féaction. In this sense, Twitter can
be seen as a very powerful marketing tool thatirlypdisguised as a channel of
communication between Gaga and her fans, and anehdgmmough which she can draw

attention to various charities and seemingly makeworld a better place.

While it is true that applications like Twitter hrmbrought new possibilities to
interactions between fan and celebrity practitipriestill seems that these interactions
take place only slightly above a parasocial le&hough the communicative
exchanges between Lady Gaga and her fans are acthalsense that they are public
and visible, and not only in the fan’s mind, | féleht Lady Gaga’s main purpose in
engaging in these exchanges with fans is usuatlyoncommunicate on an intimate,
personal level, but to display to other fans anlbgers that these communications take
place. In other words, these communications oféemslike performances of intimacy

and closeness rather than the real thing.

In terms of expanding this study and investigaingaspect Lady Gaga's celebrity
practice more closely, it would be interesting xamine her practices relating to fan
maintenance in greater detail, as this seems thebkinction that she emphasizes the
most. Especially compelling would be a study thasocused on the experiences of
Lady Gaga fans, how they feel about her celebrigigtice, what sort of values they
associate with their fandom and the digitally netweo fan community. It would also be
interesting to study the official fan site, littlemsters.com, in more detail to find out

what type of performances of fandom and celebtyuo there.

The contradictory elements that constitute to thage of the star, that are the
characteristics of famous individuals, appear lgrjee same as the ones described by
Dyer (1998) decades ago, before the wide spreaditige internet, mobile phones, and
digital applications that allow people from arouhd world to connect to each other. As
this study has shown, the image of Lady Gaga catw/#yrough her tweets is
composed from a mixture of ordinary and extraondiniaard work and lucky breaks, as
well as the fact that she seems to have remainedbletand unchanged by her fame.
Thus, the developments in networked media techmedagnd ways of using these that
have resulted in celebrity becoming something ¢hatbe practiced have not

fundamentally changed nature of fame and stardohat\Was changed as a result of
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these developments is that fame has become aittahl wider segment of population,
individuals are expected to be more active in tlagntenance of their fame, and the rate
at which stars are born and consumed has beconeeraqad than previously. Also,
these developments give more power and contrdleaelebrity practitioners and their
fans, as the roles of the different entertainmeadianinstitutions and public relations

personnel as mediators of information and gossie Ih@come less significant.
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APPENDIX 1: THE TWEETS

1. Lady Gaga @ladygaga 30. joulukuuta

this is a computer rendering of the full setuptfer BornBrave experience. The only
thing it's missing is you! pic.twitter.com/kXgtMXQ3

2. Lady Gaga @ladygaga 30. joulukuuta

AHhh! The #bornbravebus is looking amazing! Cheaut :)
pic.twitter.com/8UBCW6f7

3. Lady Gaga @ladygaga 28. joulukuuta

Im counting down the days till the Ball starts ya@m. ONLY 3 MONTHS LEFT OF
TOURING, what will | do!!!'?? | love seeing you ayenight!

4. Lady Gaga @ladygaga 28. joulukuuta

| feel like most kids don't look for help becaukeyt feel embarrassed so mom + |

wanted to break the stigmas around "help" and nitdke
5. Lady Gaga @ladygaga 28. joulukuuta

#BornBraveBus Is a place where mental health +edsjon are taken seriously w/ no
judgement, FREE real help available to all #Bravend

6. Lady Gaga @ladygaga 28. joulukuuta

#BornBraveBus there will also be food and gamegw@édnd @ladystarlightny will
DJ with host @BREEDLOVENYC to keep the experienae f

7. Lady Gaga @ladygaga 28. joulukuuta

At the #BornBraveBus you have access to profeskmnate or group chats about

mental health, depression, bullying, school & fden
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8. Lady Gaga @ladygaga 28. joulukuuta

For those wondering about the "counseling” at thgvBall BornBrave pre-show, it

will be a fun tailgating experience for monstersitote
9. Lady Gaga @ladygaga 28. joulukuuta

| try to sell myself but | am really laughing, bese | just love the music not the bling -
ARTPOP 2013

10. Princess Di® @KilledTheBlonde 27. joulukuuta
@ladygaga I'm doing my Gaga wall now ;) it haseqerfecttttt
Kayttgjan Lady Gaga uudelleentwiittaama

11. Lady Gaga @ladygaga 27. joulukuuta

Lady Gagas Made Of Lego: http://ow.ly/gmXPH thlisaivesome Thanku
@thatericalper

12. Highway Sarah @LILMNSTR1125 25. joulukuuta

My completely irrelevant but super kickass @ladyg&dristmas cookies!!!
pic.twitter.com/fB8LsCPE

Kayttgjan Lady Gaga uudelleentwiittaama
13. Lady Gaga @ladygaga 25. joulukuuta

I'm listening to @MariahCarey 's christmas albumailag in my room with my weed

xmas sweater. all i need now is my box wine #bestdar
14. Lady Gaga @ladygaga 25. joulukuuta

i love you @Terry_World thank you for believingnme and my fans, | have looked up

to you and your work for so long, its a dream cdrue!
15. Lady Gaga @ladygaga 25. joulukuuta

Thank you for being so patient waiting for my ndiauan ARTPOP | hope this gets u

excited for things to come. | love you with all thgart!
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16. Lady Gaga @ladygaga 25. joulukuuta

Merry Christmas little monsters! Terry Richardsoiie@y World is making a
#LadyGagaMOVIE documenting my life, the creatiolA&TPOP + you!

17. Lady Gaga @ladygaga 25. joulukuuta
Theres a little SantaGaga present waiting foelttionsters on http://litlemonsters.com
18. Lady Gaga @ladygaga 25. joulukuuta

MERRY XMAS TWITTERLAND! | hope all having a beautif day Thank those who

gave my perfume FAME to someone i love your twipicthe bottle!
19. Lady Gaga @ladygaga 24. joulukuuta

Merry Christmas Eve little monsters. Thank youbitassing my life the way you have.
20. Lady Gaga @ladygaga 21. joulukuuta

I'm telling you, if your in a christmas pinch govimtage shops, most have archive

jewelry from the fifties + affordable! great pretgn
21. Lady Gaga @ladygaga 21. joulukuuta

so i set my kelly bag on the counter+said no THBSGONIC it's 1/2 the cost vintage +

the bag your trying to sell me was patterned off it
22. Lady Gaga @ladygaga 21. joulukuuta

then @brandonvance @tarasavelo i went to anotbies stthis guy was pushing a

20,000 dollar purse on me telling me it was "icohas if
23. Lady Gaga @ladygaga 21. joulukuuta

why do people look at me like I'm crazy when i ueapons at grocery or try bargaining
at retail, IM FROM NEW YORK WHERE IS THE SALE RACK
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24. Steven Klein @SKstudly 19. joulukuuta
@ladygaga
Great pix of us having a great time. #fame pictewitom/18YTpdEO
Kayttgjan Lady Gaga uudelleentwiittaama

25. Lady Gaga @ladygaga 19. joulukuuta

"um mom, my name is gaga" she told me | changedanye every year since i was 4 +

to please take the ends off the string beans #NYsnom
26. Lady Gaga @ladygaga 19. joulukuuta

im a vision shittily wrapping xmas presents gettiohgnt ashes on everything while

everyone calls me "stephanie.” my family is so tégh
27. Lady Gaga @ladygaga 19. joulukuuta

corn pudding or couture? @BrandonVance i foundmandaced tofu cup in the shape
of roast beast @tarasavelo steevia? #HELP #itslidelys

28. Lady Gaga @ladygaga 19. joulukuuta

that awkward moment when you realize you JUST wfblast chrismas' holiday

weight and it is indeed now christmas AGAIN caret gn amen?
29. Brian Newman @BrianNewmanNY 17. joulukuuta

@ladygaga Do you remember the blindfolded take mefithat, babe?!! Hahaha!!!
Lets do it again soon! Always a pleasure!! Love ya!

Kayttgjan Lady Gaga uudelleentwiittaama
Nayta keskustelu
30. Lady Gaga @ladygaga 17. joulukuuta

"You and I" the jazz version after too many whiskigith Newman

https://soundcloud.com/hausofdima/lady-gaga-yowHand-jazz ...
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31. Lady Gaga @ladygaga 17. joulukuuta

When Ron Wood gave me his pick and said | reallg linat song about you Hair, is

that not every girls dream. Get me my AquaNet
32. Tyra Banks @tyrabanks 16. joulukuuta

.@ladygaga had on serious cray high heels lasjuntping all over Rolling Stones
stage putting all vet runway models to shame.

Kayttdjan Lady Gaga uudelleentwiittaama
33. Lady Gaga @ladygaga 16. joulukuuta

The Rolling Stones and Lady Gaga "Gimme Shelterfopmance in HD
http://www.youtube.com/watch?feature=player_embd&deFzZzXH2DJZ]l ...

34. Lady Gaga @ladygaga 16. joulukuuta

Thanku for my beautiful suit @RayBrownFashion ttretsh velvet combinations
summoned the glam gods | felt like a star pic.®vitom/XtUa9ijk

35. Lady Gaga @ladygaga 16. joulukuuta

I'll post our performance of "Gimme Shelter,” PAER VIEW did a stellar job with the
SOUND, the mix was insane on TV they sounded imatlort

36. Lady Gaga @ladygaga 16. joulukuuta

| had a life dream to be transported in a time mecto 1973 NJ, beer + badboys.
Someone heal me it happened + then | sang witBtibrees

37. Lady Gaga @ladygaga 14. joulukuuta

Me with the boys. When rock n' roll gets you we6irPAY PER VIEW "One More
Shot" Tomorrow night 9PM Eastern. pic.twitter.cort?ZEfPM

38. Lady Gaga @ladygaga 13. joulukuuta

Gimme Shelter. It just two nights away!! ;) Canditmto sing with the Rolling Stones on

Saturday Night. In 2007 i was stripping to them.
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39. Lady Gaga @ladygaga 10. joulukuuta
He had me at "hello, it's Mick."
40. Lady Gaga @ladygaga 10. joulukuuta

| am so honored and excited to announce | will é&égoming with @rollingstones on
Dec15 for their 50th Anniversary Concert "One M8ieot"

41. Lady Gaga @ladygaga 9. joulukuuta

Monster Q&A: Why do | always look completely difeert? | think it's because I've

never seen myself in the mirror. Not sure whabklbke
42. Lady Gaga @ladygaga 9. joulukuuta

St. Petersburg, | have been waiting for this monf@na long time. The Born This Way

Ball is 3 hrs away! Grab your friends and some adk
43. Lady Gaga @ladygaga 7. joulukuuta

Just arrived in St. Petersburg Russia. Im so dildgto see so many monsters at the

airport. Take me to the ballet! pic.twitter.com/nkiik9g
44. Lady Gaga @ladygaga 7. joulukuuta

Prime Minister Medvedev please accept my gratifumlia looking forward to
performing in RUSSIA & celebrating our cultures aamtogether

45. Lady Gaga @ladygaga 7. joulukuuta

Thank You Prime Minister Medvedev for not standygyour party's anti gay
propaganda law & instead supporting my show+fahevar Russia

46. Lady Gaga @ladygaga 6. joulukuuta
Ok Norway | can hear you screaming I'm COMING!!"BBBall #0slo
47. Lady Gaga @ladygaga 6. joulukuuta

Buy "Love And War" http://itunes.com/tamarbraxtoih would mean a lot to me

monsters if u would support her. Its her turn tmeh#2 on iTunes!!
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48. Lady Gaga @ladygaga 6. joulukuuta

MYSELF AND @tamarbraxtonher have been the bestiefds since her husband
Vincent discovered + signed me when | was 20. SHHENCREDIBLE

49. Lady Gaga @ladygaga 6. joulukuuta

K I NEVER PROMOTE ARTISTS but if u want your mindblvn check
@tamarbraxtonher "Love & War" She's Toni Braxtasiesi + her voice is BEYOND

50. Lady Gaga @ladygaga 5. joulukuuta

HERE IT IS: The Lady Gaga UN/UNICEF webpage. Followy personal visits and get

involved http://littlemonsters.com/ununicef
51. Lady Gaga @ladygaga 5. joulukuuta

| had the most incredible show in Capetown. Iterba complete blur since the show
finished you were wild and beautiful. Thank you SA!

52. Lady Gaga @ladygaga 5. joulukuuta
I have never felt such a serge of inspiration, #MogianSongwritingMachine
53. Lady Gaga @ladygaga 3. joulukuuta

Teaming with the United Nations | can continue dneg our Born This Way message
of compassion. #KinderAndBraverWorld pic.twittentvIngYSUS8

54. Lady Gaga @ladygaga 3. joulukuuta

I will be continuing my work with UN/UNICEF and dth://Littlemonsters.com page
documenting our progress will up shortly pic.twittem/kfgINO7J

55. Lady Gaga @ladygaga 3. joulukuuta

On Dec. 1 | visited Isibindi Safe Park in Naledsjgeak w the children about Youth
Empowerment on behalf of UN/UNICEF pic.twitter.cg@@alEYa0

56. Lady Gaga @ladygaga 3. joulukuuta

CAPETOWN I slept the ENTIRE day to energize & gstinead in the game for
tonight, | can't wait for the show! See u in a fe#gtartdrinking
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57. Lady Gaga @ladygaga 2. joulukuuta

The 55 pieces | collected today will be archive@xpertly cared for in the spirit & love

of Michael Jackson, his bravery, & fans worldwide

58. Hayden Williams @Hayden_Williams 1. joulukaiut
“Study the greats and become greater.” —Michaetslait
Kayttgjan Lady Gaga uudelleentwiittaama

59. Lady Gaga @ladygaga 2. joulukuuta
PADDLE 462 pic.twitter.com/|[PXsfYFR

60. Lady Gaga @ladygaga 30. marraskuuta

All your kind words about the show on my timelinme aeally making me smile :) Im so

happy you felt how much we appreciate you. x gaga
61. Lady Gaga @ladygaga 30. marraskuuta

Johannesburg was so wonderful, i can't really pute words. Im so happy, | haven't

slept yet. Laying in bed dreaming of the next tour.
62. Lady Gaga @ladygaga 30. marraskuuta

& yes | cut a hole in my bush hat so my pony catick out #SafariBarbie #Glambi my

scarf was a gift from the Princess of Monaco, thénk
63. Lady Gaga @PeterTheMonster 30. marraskuuta

@ladygaga How does it feel to be the first femalet@ perform a whole concert in

Soccer City?
Kayttgjan Lady Gaga uudelleentwiittaama
64. Lady Gaga @ladygaga 30. marraskuuta

SAFARI PICTURES: i took this one about 5 feet avirayn her, isn't she beautiful!
pic.twitter.com/NwtVUOSt
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65. Lady Gaga @ladygaga 30. marraskuuta

SAFARI PICTURES: the lion pride even woke up at poet and let us come closer :)
(on the left) pic.twitter.com/dgstspT1

66. Lady Gaga @ladygaga 30. marraskuuta

SAFARI PICTURE: in this photo I'm about 10 feetrfrd.3 lions, 2 cubs. | spent about
30 minutes w them and took a nap! pic.twitter.coKpXVmgV

67. Lady Gaga @ladygaga 28. marraskuuta

Here's a video of my arrival to South Africa. Yaancsee the Haus plane and all my
beautiful SA fans!

http://www.youtube.com/watch?feature=player_embd@&deiksrZfbrmak ...
68. Lady Gaga @ladygaga 28. marraskuuta

I can't believe a monster already drew this!! QuEUSTOM VERSACE by. Donatella
#littlemonsters http://litttemonsters.com/post/59t8.4f5¢f1d532004735 ...

69. Lady Gaga @ladygaga 27. marraskuuta

nanny poppins @emmaadaoui tells me how it is. aBkedvhy my body hurt 2day. "13
hr flight, 2.3 hr show, You're a wreck." thanks ngnP

70. Yoyo Blackfire @YoyoBlackfire 27. marraskuuta

I'm putting together a binder of all the songs twréten thanks to @ladygaga. I'm
going to stalk her in AZ so she'll look at it #fmme

Kayttdjan Lady Gaga uudelleentwiittaama
71. Lady Gaga @ladygaga 27. marraskuuta

I love this photo so much, i cry so many tearogfwhen i see it. this is the feeling hrs
before show http://litlemonsters.com/post/50b57351492607003e5f ...

72. Lady Gaga @ladygaga 27. marraskuuta

what a beautiful night, I'm sleepy. Goodnight SoAitica.
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73. Lady Gaga @ladygaga 27. marraskuuta

look how amazing this little monster is who mads,thwore that outfit 24 hrs ago!
look at fozzi!!l #littlemonsters
http://littlemonsters.com/post/50b51a824f5cf14cUHL ...

74. Lady Gaga @ladygaga 27. marraskuuta

Since | never got to come here until now, | wantexhsters to feel like it was the first
time we met. Such a happy day pic.twitter.com/by&$c

75. Lady Gaga @ladygaga 27. marraskuuta

Im so happy that | was able to see my fans at thEoA in South Africa, thank u for all

the time you waited, | appreciate and love you. X
76. Lady Gaga @ladygaga 27. marraskuuta

To celebrate this day @faspiras and | are bringenck THE FAME BALL hair, my

first professional club tour. blond bangs, glastesther
77. Lady Gaga @ladygaga 27. marraskuuta

Today is the bday of THE MONSTER BALL! | remembevas broke, living show to

show. Then LiveNation gave me a contract that cedmgy life
78. Lady Gaga @ladygaga 27. marraskuuta

| never imagined that i would tour every contingathave fans so far away from home

is such a blessing. I'll cherish this moment foreve
79. Lady Gaga @ladygaga 27. marraskuuta
pic.twitter.com/qTYAHOFK
80. Lady Gaga @ladygaga 27. marraskuuta

ALSO BECAUSE | SELF-MEDICATE ON PLANE RIDES | SOMHEVWES SEE
THINGS *gonna go sit by the pilot and ask 'are here¢ yet'
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81. Lady Gaga @ladygaga 27. marraskuuta

| AM IN AFRICAWE HAVE NOT LANDED YET BUT | THINK | SAW A GIRAFFE
ALTHOUGH IM PRETTY SURE IM SEEING THINGS BECAUSE IO
EXCITED!!!! ahh!!!

82. Lady Gaga @ladygaga 26. marraskuuta

I'm so excited to have the last leg of tour be am&la + America!!! It feels like a
victory lap! | CAN'T WAIT!!

83. Lady Gaga @ladygaga 26. marraskuuta

usually 9 months into tour | start getting tired) more excited tonight than ever. Then

leaving for Africa..Norway...Russia..before US!
84. Lady Gaga @ladygaga 26. marraskuuta

that was so much fun, i appreciate you so muchg@asaHotel Monsters, SEE YOU
AT THE SHOW GET READY

85. Lady Gaga @ladygaga 26. marraskuuta
PARAGUAY!! I'm coming down in a moment to say heltoyou at hotel don't worry!!
86. Lady Gaga @ladygaga 26. marraskuuta

and FYI there is a full on monsterpit outside myaow. last night there was live
newscast. #WhenWillYourFans

87. Lady Gaga @ladygaga 26. marraskuuta

IM IN PARAGUAY PLAYING A SHOW! people bought ticks!! I'm so excited

coming to places i've never been #5YearsofWorkInOglet
88. Lady Gaga @ladygaga 23. marraskuuta

ok ready to go onstage i love you guys! Born thag/Wwall in Peru tonight!!!! send them

your love we miss you!!
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89. Lady Gaga @ladygaga 23. marraskuuta

what happens when monsters are in charge of my hair
#NeverShouldHaveGivenOutThoseWands pic.twitter.28RbkJOt

90.A EW HectorA @Bloody Hooker 23. marraskuuta
| am my weave.
Kayttgjan Lady Gaga uudelleentwiittaama

91. Lady Gaga @ladygaga 23. marraskuuta

i love watching monsters go at it about my hair EFTBOONER U SUBMIT TO
MOTHERS HAIR THE LESS IT WILL HURT *stares at u vepxide & a comb*

92. EyelLiner&Cigarettas @GagaGetinMyBed 23. marraskuuta

my 24,000th tweet goes to @ladygaga and my mofestaly, i love you all, thanks for

making me strong <3
Kayttgjan Lady Gaga uudelleentwiittaama
93. Lady Gaga @ladygaga 23. marraskuuta
pic.twitter.com/vzOKgFlu
Nayta kuva
94. Lady Gaga @ladygaga 23. marraskuuta

to any little monsters trying to get in my housé¢h&t moment IF YOU SEE A LARGE
ITALIAN MAN yelling about sleep IT IS NOT JOE GERMRAOTTA

95. Lady Gaga @ladygaga 23. marraskuuta

i should be mad i guess except i tried to figurehmw to slide stuffing under the door,
but theres no cat-flap

96. Lady Gaga @ladygaga 23. marraskuuta

then found Nanny Poppins @emmaadaoui trapped et between the fans and

food. i rescued her, she's ok now.
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97. Lady Gaga @ladygaga 23. marraskuuta

thanksgiving story: woke up for leftovers in kitch@aked)- stumbled on security

camera revealing 35 monsters in my garage #whyéitilo
98. Lady Gaga @ladygaga 23. marraskuuta

#MONSTERFACT when gaga is asleep try to break inéogarage, sing loud as
possible, + ring the doorbell repeatedly #happemmg#badkids

99. Lady Gaga @ladygaga 23. marraskuuta

hope monsters are happy today, night everyone sw@get dreams. show for 50,000 in
PERU 2moro night (NO VACAY FOR GI GI) #whocaresa#¥ieit

100. Africas Finest Bitch @beyonka_Fierce 23.raskuuta

Whoop whoop! RT @HaussOfAsh: Only one week lefil@iadygaga is in South
Africa. T Who else is going to the Cape Town #BdnsWayBall?

Kayttajan Lady Gaga uudelleentwiittaama
101. Born This Way @BTWFoundation 22. marraskuuta

OMG! This weekend, @Macy's is donating $10 to @BTitMreach bottle of Lady
Gaga's FAME perfume sold there! Thanks for the supplacy's!

Kayttajan Lady Gaga uudelleentwiittaama
102. Lady Gaga @ladygaga 23. marraskuuta

i had a wonderful Thanksgiving in Peru this yeay.family was able to come & was so
special to share the holiday with new friends inuPe

103. Nate @mychefnate 22. marraskuuta

Thankful to share food, time & tradition with thepbaned youth of beautiful Peru
@ladygaga @TaraSavelo @faspiras pic.twitter.con@K\WB

Kayttajan Lady Gaga uudelleentwiittaama
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104. Tara Savelo @TaraSavelo 22. marraskuuta

Today is the anniversary of the first monster badlatre tour. I'm so thankful 2 have

made amazing friends who have become my family xoxo
Kayttgjan Lady Gaga uudelleentwiittaama
105. Lady Gaga @ladygaga 22. marraskuuta

Happy Thanksgiving Twitter! I'm thankful for all bu, the messages of positivity u
send me everyday lift me & make me stronger. #GAGNE

106. Lady Gaga @ladygaga 21. marraskuuta

Off to Peru, i love touring so much. | wake up sngleveryday. | hope you know I'm

thankful for u this thanksgiving. pic.twitter.comwpVIGr
107. Lady Gaga @ladygaga 20. marraskuuta

ARTPOP http://littlemonsters.com/post/50ab6fa9ad@aé3e0011dd ... is that also my

signature tattooed on your arm? we meet again

108. QuoteHive @QuoteHive 20. marraskuuta
"Arecord deal doesn't make you an artist; you makeself an artist." -Lady Gaga
Kayttajan Lady Gaga uudelleentwiittaama

109. Lady Gaga @ladygaga 20. marraskuuta

was in Chicago for the weekend making rekkids, gappe back w 40,000 in Chile
tonight. i love you so much, thanks for buying &tk

110. Lady Gaga @ladygaga 20. marraskuuta

I've been dubbed the BRIDE OF SATAN @Iladystarlighany copyright ramifications
for a name change scenario or is THE DEVIL pubbcadin?

111. Lady Gaga @ladygaga 19. marraskuuta

#HappyBirthdayTheFameMonster a special day whenwene born, your techno raver
little sister is in my uterus she says hello invgdacks
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112. Lady Gaga @ladygaga 18. marraskuuta

me with my leather Destroyer in Argentina. i lohe born this way ball (& yes i play w

press-ons) #littlemonsters http://litttlemonstersito

113. Lady Gaga @ladygaga 16. marraskuuta

114. Lady Gaga @ladygaga 16. marraskuuta

Playing for 43,000 in Argentina tonight, stadiunoshin BUENOS AIRES. Today little
monsters tried to tip my van over, COMPLETELY WONRBEJL

115. Lady Gaga @ladygaga 15. marraskuuta

The real CAKE isn't HAVING what you want, It's DOB\what you want. -lady gaga
photo by terry richardson pic.twitter.com/5bQzcDE1

116. Lady Gaga @ladygaga 15. marraskuuta

it is my LIFE DREAM to be in a Disney movie...im@step closer!!! :) this is a short
film they did for BARNEY'S
http://www.youtube.com/watch?feature=player_embdé&dejU01jBwOHB4 ...

117. Lady Gaga @ladygaga 14. marraskuuta

its amazing how small films i made became cult gianyou and even made there way
to countries I've never been to. SAreally is insgi

118. Lady Gaga @ladygaga 14. marraskuuta

good story: monster in brazil gave me a necklaggaared with lyrics from The

Manifesto of Little Monsters. Have never touredréhg
119. Avomdo @HausOfManda 14. marraskuuta
@ladygaga hmm | think you have a lotta stuff coolpdn ur lil gaga brain......

Kayttajan Lady Gaga uudelleentwiittaama
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120. Lady Gaga @ladygaga 14. marraskuuta
whats everyone doing tonight?
121. Lady Gaga @ladygaga 14. marraskuuta

i usually fall asleep to slasher flicks, therefi@of Che Guevara over my bed in hotel

room, i should be sleeping like a baby.#cantsleep
122. Lady Gaga @ladygaga 14. marraskuuta

un petit fours OR *very good for making gifs*
http://littlemonsters.com/post/50a3e2764f5cflcelcdd ...

123. Lady Gaga @ladygaga 14. marraskuuta

ask my man Hedi at Yves about Emi, ask anybodyicmhomie i got plenty
124. Lady Gaga @ladygaga 14. marraskuuta

preview coming
125. Lady Gaga @ladygaga 13. marraskuuta

The Haus of Gaga and Terry Richardson have a serfor you, almost ready for you to
TASTE

126. €€MargielaStallion @HarukoAurora 13. martagh
I'm tryna cake like @ladygaga. She not smokin @ Reggie bitch.
Kayttajan Lady Gaga uudelleentwiittaama

127. Lady Gaga @ladygaga 13. marraskuuta

#BTWBALL in America will have a tailgate gypsy pgitteing thrown by
@BREEDLOVENYC and @ladystarlightny EVERYDAY preesi in parking lot

128. Lady Gaga @ladygaga 13. marraskuuta

THE BORN THIS WAY BALL is getting a face-lift for Aerica. | heard rumors
@VERSACE IS CUSTOM DESIGNING ALL THE CLOTHES AND NE LOOKS.
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129. GAGAS CANNABIS KING® @JustDaNceGeorge 12. marraskuuta

@ladygaga has a 1 in 31,166,163 chance of seamgmeet, if you see it then..
HI
GAGA! <3
Kayttajan Lady Gaga uudelleentwiittaama
130. Lady Gaga @ladygaga 12. marraskuuta

Someone on Twitter asked me what my favorite Mithi@mko was yesterday. This is it:

http://www.youtube.com/watch?v=mkP_ODAG6eZzA ...
131. Lady Gaga @ladygaga 12. marraskuuta

50,000 in Sao Paolo last night. HOW IS THIS HAPPE®II ONLY HAVE 3
ALBUMS AND SOME PEOPLE THINK ITS 2 AND A HALF. i lge being a popstar

132. Lady Gaga @ladygaga 12. marraskuuta

we missed you last night @RICHYSQUIRREL. Just wish could see the tears and

laughters of all the monsters at the show. se@®n!so
133. Lady Gaga @ladygaga 10. marraskuuta

the font was derived out of the signatures of tliaes, all from different neighborhoods

and ages. Represents how music brings us 2gether.
134. Lady Gaga @ladygaga 10. marraskuuta

RTO. Monsters, all over the world you continuertspire me everyday, your like an
endless ocean of possibilities.
http://littlemonsters.com/post/509ec48¢c222766730230 ...

135. Lady Gaga @ladygaga 9. marraskuuta
PIC onstage RIO http://littlemonsters.com/post/56984f5cf1bd4100418c ...
136. Lady Gaga @ladygaga 9. marraskuuta

tonight in RIO http://littlemonsters.com/post/5088&11c7a767f00655f ...



109

137. Lady Gaga @ladygaga 9. marraskuuta

Tonight, the love we made set Rio in Flames. é\er forget that show Brazil. You
ARE the City of God.

138. Lady Gaga @ladygaga 9. marraskuuta

Stadium show tonight in RIO. GALERA ARE YOU READY®?!?! Im so excited! i
can't wait to show you all my love through the nallsi

139. Lady Gaga @ladygaga 9. marraskuuta

Don't forget to vote for ema's!! http://tv.mtven@ant/artists/lady-gaga ... and good luck
to beliebers, we love you too!

140. Lady Gaga @ladygaga 8. marraskuuta

we even played football, they were SO GOOD IT WASAZY
http://littlemonsters.com/post/509¢183fb11c7a9928hb ...

141. Lady Gaga @ladygaga 8. marraskuuta

I'll never forget Rio, you lit my heart into flames
http://littlemonsters.com/post/509c100dccaece4a2a?d ...

142. Lady Gaga @ladygaga 8. marraskuuta

today was the best day i've ever had, had so much f
http://littlemonsters.com/post/509c06112f11b3016BIAB ...

143. Lady Gaga @ladygaga 8. marraskuuta

my lil Rio Babies PIZZA is coming downstairs. | féi&e i slept in bed w you last

night. every time i woke up i could hear you scraagh
144. Lady Gaga @ladygaga 8. marraskuuta

this is so funny http://litttemonsters.com/post/bAB37ccaece561c001402 ...
145. Lady Gaga @ladygaga 7. marraskuuta

I'm sorry the internet is slow and i didn't thitiettweets were working!
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146. Lady Gaga @ladygaga 7. marraskuuta
And here is the artwork. love you bad kids. picttericom/AjJguxyh
147. Lady Gaga @ladygaga 7. marraskuuta

DJWSVISION no.2 feat BITCH DONT KILL MY VIBE (THE G MIX)
https://vimeo.com/53053348

148. Chicago Fire @ NBCChicagoFire 7. marraskuuta
Thanks so much! #ChicagoFire RT @ladygaga | loieghow.
Kayttajan Lady Gaga uudelleentwiittaama

149. Lady Gaga @ladygaga 7. marraskuuta
DJWSVISION No.2 in 10 minutes #trendit #DJWSVISION

150. Lady Gaga @ladygaga 7. marraskuuta
I love this show

151. Lady Gaga @ladygaga 7. marraskuuta
#THEVOICE

152. Lady Gaga @ladygaga 7. marraskuuta

153. Lady Gaga @ladygaga 7. marraskuuta

will be watching The Voice and Chicago Fire tonjghey're on right after eachother!

Anyone else fangurling tonight?
154. Lady Gaga @ladygaga 7. marraskuuta

Brazil, there's hundreds @ hotel and this is whattck its all about, revolution

through music. Get ready to party at the show days
155. Lady Gaga @ladygaga 7. marraskuuta

Im sending you hamburgers, fries, and coke. | kome monsters.
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156. Lady Gaga @ladygaga 7. marraskuuta

OI GALERA! In Rio + My beautiful fans are wearingdther & bandanas in the sun,
bad asses, gorgeous smiles & fists in the air! ARBJ!

157. Lady Gaga @ladygaga 7. marraskuuta

A letter and a gift to New York and the American @lRross
http://littlemonsters.com/post/509a7675ab3389160004 ...

158. Lady Gaga @ladygaga 6. marraskuuta

And to @ TammyBaldwinWI for being elected the fiogtenly gay senator in the
HISTORY of The United States. #inspiring #brave dtegeous

159. Lady Gaga @ladygaga 6. marraskuuta
And #condragulations DENVER on your cannabis ledgiish. shante YOU STAY.
160. Lady Gaga @ladygaga 6. marraskuuta
Omg help @RuPaul #condragulations on the twediehight. *dead* you're a legend
161. RuPaul @RuPaul 6. marraskuuta
Now @MittRomney Sashay Away!
Kayttgjan Lady Gaga uudelleentwiittaama
162. Lady Gaga @ladygaga 6. marraskuuta

we just couldn't be happier my goodness, the jogrnwiineedom prevails
pic.twitter.com/Z1ARSGWT

163. Reese Melchior @ReeseGermanotta 6. marrasku
@ladygaga 4 MORE YEARS OF PROGRESS IN THE FIGHT FEIRUALITY

Kayttgjan Lady Gaga uudelleentwiittaama
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164. Lady Gaga @ladygaga 6. marraskuuta

I JUST GOT OFF STAGE IN COLUMBIA!" CONGRATULATIONS/R.
PRESIDENT @BarackObama We are so proud to be Aaretanight! YES!!! YES!
YES!!

165. Lady Gaga @ladygaga 6. marraskuuta

AAAAAAAAAAAAAHHHHHRHRGRGRGRRRGURBHJIB

24QU8T63095JRGHWPEO9UJOPWHRGW
166. Lady Gaga @ladygaga 6. marraskuuta

If you're old enough to vote for the first time eegise your right today! It matters & can

change the world. Go vote: http://ofa.bo/Lookup
167. Lady Gaga @ladygaga 6. marraskuuta
another election interview i did today!
http://www.kisscleveland.com/pages/kasper.htm|@ertil 0552766 ...
168. Lady Gaga @ladygaga 6. marraskuuta

So great to see everyone so involved today, gairsgy some political prayers and take

a nap. #GodBlessAmerica
169. Bradley @Bradley_martins 6. marraskuuta

@ladygaga wow its amazing to see how many Amerittzare are voting here in South

Africa! Its stirring up quite a vibe!
Kayttajan Lady Gaga uudelleentwiittaama
170. ®PsychoticMusicHeadt @iSpeakMusicX 6. marraskuuta

@ladygaga Usually a lot of people here in Louisidoat take the time out to go vote

but not today! People are even car-polling therglde

Kayttajan Lady Gaga uudelleentwiittaama



113

171. A$AP t @thebody3lectric 6. marraskuuta
@ladygaga lots and lots of people are voting heidiami :D
Kayttgjan Lady Gaga uudelleentwiittaama

172. Gerard Mignone @gerardmignone 6. marraskuuta

@ladygaga yes there are as on E 12th St off 1st Aae to wait 45 minutes. that has
never happend. hoping and praying. tks for all gou

Kayttgjan Lady Gaga uudelleentwiittaama

173. K @loveneedsfaith 6. marraskuuta
@ladygaga just saw a bunch of people going in tdhigly school in PA to vote!
Kayttgjan Lady Gaga uudelleentwiittaama

174. vttgria @kittymeeowcat 6. marraskuuta

@ladygaga California has got ALOT OF VOTERS!! Myestt is packed with parked

carsl!
Kayttgjan Lady Gaga uudelleentwiittaama
175. Lady Gaga @ladygaga 6. marraskuuta
Another radio interview i did today for the electio
http://cbsg104.files.wordpress.com/2012/11/gagerutw2.mp3 ...
176. Lady Gaga @ladygaga 6. marraskuuta

Daddy said theres lines AROUND THE BLOCK to voteNM way more than 4 years
ago! This is so great. Anyone else's state seed lmters?

177. Lady Gaga @ladygaga 6. marraskuuta

| voted! Did you? Also did some radio interviewsabit here's one if your interested:
http://zhiphopclevel...sive-interview/
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178. Lady Gaga @ladygaga 6. marraskuuta

Happy Election Day everyone. IF ANYONE NEEDS ASSASICE FINDING YOUR
POLL LOCATION GO TO: http://www.GottaVote.com veeasy to use

179. Lady Gaga @ladygaga 5. marraskuuta

So excited, will be on the radio today and tomortovalk about the election and how

important it is to Vote. #YouthEmpowerment

180. Lady Gaga @ladygaga 4. marraskuuta
Fantastico

181. Lady Gaga @ladygaga 4. marraskuuta

the second biggest show to the BTWBALL in CostaaRi@s Metallica.
@LadyStarlightNy are we dreaming

182. oscar ulate @oscar_ulate 4. marraskuuta

@ladygaga was amazing, as simple as that, my sahksemjoyed together, and it

doesn't have price. thank you. From Costa Rica.
Kayttajan Lady Gaga uudelleentwiittaama
183. Lady Gaga @ladygaga 4. marraskuuta

Thank you Costa Rica, they told me it was the Bgghow and turnout they've ever

had. means so much to me. luckiest girl alive
184. Lady Gaga @ladygaga 4. marraskuuta

here new york, i sang a song for you tonight.
http://littlemonsters.com/post/509632ea72f3d98e@8ads ...

185. Lady Gaga @ladygaga 3. marraskuuta

In costa rica tonight for stadium show. Thank yoursich to everyone for buying a
ticket to the BTWBALL. | will leave my heart on tlstage
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186. Lady Gaga @ladygaga 3. marraskuuta

i'll be there as soon as i can to help my old neaghood. I'm on tour + can't let my fans

down. | want to help with my hands with all of u
187. Barbara @BarbBeloved 3. marraskuuta

@ladygaga We're picking up the pieces and buildingeity back to where it belongs,
it all comes down to is that we have eachother.

Kayttgjan Lady Gaga uudelleentwiittaama
188. Lady Gaga @ladygaga 3. marraskuuta

i wrote this song when i was 16. so weird to heapw because of hurricane. "NO
FLOODS" hope this will cheer u up http://www.youeubom/watch?v=gIlV_dPpJqrQ

189. Lady Gaga @ladygaga 3. marraskuuta

east coast how are you holding up? How are you Waw? Staying strong i hope,

thinking of you all the time. Can't even watch ndaed.
190. Lady Gaga @ladygaga 2. marraskuuta

beautiful portrait of princess high
http://litttlemonsters.com/post/5094069eb11c7aa53000 ...

191. Lady Gaga @ladygaga 2. marraskuuta
Love monsters night night

192. Lady Gaga @ladygaga 2. marraskuuta
She's back!!! Ahh dessert! pic.twitter.com/OtgABVVu

193. Lady Gaga @ladygaga 2. marraskuuta

face palm “@DaraziFadi: @ladygaga @hausofkath cagga g replied to the wrong

person Imao!”
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194. Lady Gaga @ladygaga 2. marraskuuta

THERE'S MULTIPLE COURSES and multiple Joanna'segthgirls are serving it)
pic.twitter.com/ZEkondVe

195. Lady Gaga @ladygaga 2. marraskuuta

Her name is Joanna :) maybe another sign from mylaak at the cart Shirley

@brandonvance there's free prosciutto pic.twiten/oboV4RRg
196. Lady Gaga @ladygaga 2. marraskuuta

Thanks for believing in Born This Way. Thank yow&iNation and monsters. hope u
feel like I'm sharing this w u pic.twitter.com/fAELvv

197. Lady Gaga @ladygaga 2. marraskuuta
There's even custom seats!! pic.twitter.com/NL1WAyP
198. Lady Gaga @ladygaga 2. marraskuuta

| just sang bad romance in the aisle and Taratgydéristen Wig Bridesmaids

impressions on the intercom.
199. Lady Gaga @ladygaga 2. marraskuuta

OMG there's Internet on the PLANE. THIS IS MY PLANEHAS INTERWEBULAR

features. Monsters :( i cant believe this sometimes
200. Lady Gaga @ladygaga 2. marraskuuta

So apparently LIVE NATION gave us a 757 | just dran the tarmac. We tried to take
a pic but its too big #waitress pic.twitter.com/§OIGNM

201. Lady Gaga @ladygaga 2. marraskuuta

me on the beach today. i have a fear of swimwesibéer is ok.
http://littlemonsters.com/post/50942cdfccaece7a0iaa ...

202. Lady Gaga @ladygaga 1. marraskuuta

where's my stache? cannabis? high princess? @24BdREMIX CAME TO LIFE
LAST NIGHT!!!! missed u when i got home so i ateéaiten
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203. Lady Gaga @ladygaga 1. marraskuuta

#VOTE2013 #littlemonsters
http://littlemonsters.com/post/5092b19d222766646d00 ...

204. Lady Gaga @ladygaga 1. marraskuuta

http://littlemonsters.com/post/5092b1092227665e6e0@ ...
205. Lady Gaga @ladygaga 1. marraskuuta

and NO 'shortly' is not the new 'SOON.' *searcleesémera USB in hotel robe with
bad hair and hangover.* last night was paradise

206. Lady Gaga @ladygaga 1. marraskuuta

So i was weed for halloween. BEST COSTUME EVER 8@ FUN. Princess High the
Cannabis Queen. Photos of party on http://littlesters.com shortly

207. Lady Gaga @ladygaga 1. marraskuuta

| love you guys so much. had such a blast tontbktshow, the rumba afterward.

Puerto Rico knows how to have fun. | love my fans.



