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1. INTRODUCTION

Ever since the first Ponzi scheme in the late 180se have been numerous schemes
running worldwide and the number seems to be isangaln 2009 in the United States
alone, there were approximately 2,100 ongoing FBlestigations regarding Ponzi
schemes, while a year earlier the number was 1(Abderson 2009). New Ponzi
schemes and pyramid schemes — which are both raimdar scams with different
structures — are revealed constantly all over thwldy some bigger and more
outrageous than others, and occasionally theycatt@table media attention. Although
it has been more than a hundred years since @tePfinzi scheme, the term seems to
have entered the public consciousness only in @8®'8, and the authorities face the

enormous task of informing the public and keepipguith the latest schemes.

Ponzi and pyramid schemes are a topical, comptigaltenomenon that can be studied
from several viewpoints: their internal structusesd impact on surrounding economy
can be remarkable, not to mention their impact odividual lives; they arouse
questions of ethics and justification in regardgtevailing social problems; and they
can also be fascinating examples on persuasioreptien and manipulation. These
financial schemes can be studied in different feldf study and from numerous
different viewpoints. The present study aims tolyseathe persuasive communication
of one American Ponzi scheme from the perspectifvdinguistics and rhetorical
analysis. Studying Ponzi and pyramid schemes doésomly provide the scientific
community with a fruitful and topical subject, biit could also help the public
understand and avoid such frauds, and optimallyigeoauthorities with means to

prevent and seize future schemes more quickly.

The Internet has provided people a quick and easy @ communicate and find
information, but it has also provided dishonestrsisn efficient channel to find new
victims. Anyone with an Internet access can createee website, blog or discussion
forum, and advertise them on other websites andnfsr and thus contact suitable
people. A professional looking website can deceivexperienced investors, and
computer-mediated communication can be used tdeceraillusion of familiarity and

closeness between complete strangers and thushgawictims' trust (Thurlow et al.

2004: 53). While many Ponzi schemes are still basedace-to-face communication,
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the Internet is increasingly the chosen domainnfiany different kinds of fraudulent
schemes: it is cost-efficient, can reach peoplanfrdifferent continents and its
anonymity can be used to protect the fraudstarss ittentity or location (Frankel 2005:
103).

One of these Internet-based Ponzi schemes was GEoldnParenthesis (henceforth
CEP), a high-yield investment programme, that rathe United States from 2005 until
2007. CEP was a relatively small Ponzi scheme wdwsidering the number of its
victims (approximately 5,000) and the amount of eorinvolved in the scheme
(approximately $12 million). (SEC 2007) The schemehravelling seems to have
attracted little media attention and the few newports and articles found on the
Internet discussing the scheme are from a locakpaper in Georgia, USA. Therefore,
the reason for choosing this particular schemeafarase study is not its historical
significance or impact on the U.S. economy, but $pecial characteristics of the

communication between CEP and its members.

First of all, the fact that CEP was Internet-baseih a website and public discussion
on several forums, makes it somewhat easy to gdttareven years after the end of the
programme. The communication itself was also istang: it was personal, friendly,
and highly informal, using Internet slang and relig themes. Considering that CEP
claimed to be a legitimate business operating i theld of investment
(colonendparenthesis.com 2006c), such excepti@val lof informality and emphasis

on religion makes its communication an interestingject to study.

Second, the CEP programme was strongly personifjeds originator, Trevor Reed,
who was the founder and main promoter of CEP and wmost frequently
communicated with the current and prospective mesabEhe text on the original
website of the programme was written in first parsimgular and Reed's administrator
profile page concentrated solely on introducing t@sma private person, rather than
presenting verifiable credentials for himself agléable investment broker. The present
study assumes that Reed represented the programthehis own persona and
emphasised some of his personal characteristipsrsuade new members; thus Reed's

presentation of identity and persuasion tacticstrant the core of the present study.
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Like any entrepreneur marketing his services, guge likely that Reed had some kind
of a target audience in mind, whom to attempt tesp&de. This evaluation of the
optimal target audience, or segmenting, is thesbasiwhich businesses start to build
their image and their communication strategy (Laadn 2009). While it is impossible
to know with certainty what Reed had on his miind target audience can be revealed

with a detailed analysis of the communication foumthe data.

The present study attempts to examine the commionchetween CEP — and more
specifically Trevor Reed himself — and its audeerfiom different viewpoints: what
was the programme's target audience; how did Respt himself and CEP; and what
effect did the media (that is, CEP websites andudision forums) have on the
communication between CEP and others. Through thasstions the present study
attempts to look into the persuasive tactics usedttract new members and maintain
their trust. The theoretical framework consists Aufstotle's rhetoric proofs, other
supporting theories on persuasion, and theoriesoomputer-mediated communication
(henceforth CMC) and affinity frauds.

The present thesis is structured as follows: th& fiackground chapter presents the
case of Colon End Parenthesis, and offers the idefinfor a Ponzi scheme and an
affinity fraud. The second chapter discusses Altssrhetorical proofs and how they
can be used to persuade the audience, and moengaoriary theories that support and
add to Aristotle's ideas. This third chapter préseomputer-mediated communication,
and discusses how it is used to construct the $taud identity online and connect with

potential victims, and what effect the Internet badrauds.

The analysis is divided into three chapters, disiags CEP's communication and
persuasion from three viewpoints: the medium, thdience and the fraudster. The
present study aims to show how computer-mediatedramication affected the Ponzi
scheme, what kind of people may have been attractettie scheme and how the
fraudster, Trevor Reed, presented himself onlinee Tivision into these three
subchapters is somewhat artificial, since someatiaristics of the communication can
be studied just as easily from any of the viewmmentioned above, and occasionally

the tree subchapters overlap in their analysis.
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The following terms are used to make the presemtystasier to follow and to simplify

otherwise possibly confusing terminology:

CEPis used rather loosely in the present study: imega, it refers to the fraudsters, i.e.
founder Trevor Reed, programmer Clayton Kimbrelll ather possible accomplices —
officially the company CEP Holdings, Inc. Howevtre termCEP is often used of the
whole scam, including all the different programmas by CEP Holdings, Inc.

Membersrefers to people who invested in the programmegtiadr they knew of the
programme's true fraudulent nature or not, and hdrethey profited from the

programme or not.

CEP websitesrefers collectively to the discussed websites ugedthe scam:
healinjesusname.ws, colonendparenthesis.com, ©88stom, cepcoast.com and
cepgivesback.com. When it is necessary to refeerapecifically to a certain website,
the above-mentioned addresses are used. Althoegle @ddresses are currently out of
use and the websites are only accessible througmbt Archive Wayback Machine, it

is reasonable to use these addresses for clatigsel addresses are also used in the
reference list and thus throughout the text. Howewen discussing the programmes
more generally, their names (CEP, CEP Gives Badksarforth) can be used instead of

the website addresses.



2. COLON END PARENTHESIS

This chapter first provides an explanation of winafact, is a Ponzi scheme and how it
usually works, then briefly defines an affinity dichand finally introduces the case of
the present study, Colon End Parenthesis, and @shamism and most distinct
characteristics. The present study uses extensiv@ydefinitions and explanations
provided by the United States Securities and Exgha@ommission, henceforth

abbreviated as SEC within the text and the referdint

2.1. Ponzi scheme

A Ponzi scheme first appeared in the USA at the@nB00s and it was later named
after Charles Ponzi, a notorious con artist in #920s in the United States (SEC
2010a). In a Ponzi scheme, the fraudster advertisesr her programme by promising
very high returns for investments — which are samet called purchasesor
membership fees with supposedly little risk involved and ofteivigg only a very
vague explanation of how they are able to gendh&téarge sums necessary to pay the
returns (SEC 2009b). For example, in the case ef phesent study, the only
explanations given were that the fraudster hadriezhwhere to invest monies to make
a profit" (healinjesusname.ws 2005a) and that theyld invest the members' payments
in "travel agencies, condos, health products arerobrick-and-mortar concerns”,

without disclosing further details of said investitee(Weisbecker 2007).

In reality, there usually is no significant extdrisaurce of income and the program
relies solely on the money from new investmentsd2B09b). Since there usually is no
actual proof of how the profit is generated or gitimate right to sell securities, the
schemes have to use other means of attractingtorgegspecially a good reputation
and positive testimonials from current members.sTiki obtained by paying earlier
members the promised returns to make the scheme feeetioning, which then leads
to said members carrying out word-of-mouth adviergido their acquaintances — and
this form of advertisement is not only free for tinaudster, but also highly efficient
(SEC 2009Db).
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Although CEP was found to have been mainly a Pa@dhieme (United States
Bankruptcy Court 2008a), it had some features q@ymamid scheme as well. CEP
websites featured tables explaining the programmi@sferral Program”, where
members could earn more whenever other membersdeyeferred to the programme
bought an upgrade, i.e. paid for the option of @t for a shorter time
(colonendparenthesis.com 2006e). The present ssugpports the ruling of the
bankruptcy court and views CEP as a Ponzi schemse snembers were able to make
profit solely through their investments and reé¢ngithew members was only a way of
earning a little more, unlike in most pyramid sclesmin addition, urging the members

to recruit more members was rarely mentioned in'€g&blic communication.

When the present study began in late 2009, thaitiefi of a Ponzi scheme found on
the website of the U.S. Securities and Exchange riiesion paralleled Ponzi and
pyramid schemes, indicating that Ponzi was one fofa pyramid scheme. However,
at some point during the year 2010 SEC changedetisition of Ponzi scheme and
currently notes that, while there are similaritietween a Ponzi scheme and a pyramid
scheme, there are quite fundamental differenceghen schemes' structures and
mechanisms. The current definition no longer se@iszPscheme as a variation of the
classic pyramid scheme, which is heavily based oftilevel marketing and requires
each member to recruit new members to make pimfitas a separate scheme. (SEC
2010a) It can be assumed that revising the dedmistems from more recent studies of
the two schemes and their characteristics, and @slaps from the need to answer
more thoroughly and accurately to the concernedipand the media — especially
post-2008, when Bernard Madoff's Ponzi schemeheatdtest, introduced the term to

the public.

Bernard Madoff, an American former chairman of NASD confessed in 2008 to
running the largest Ponzi scheme in history (BBQvBI2009). His scheme, estimated
at around $50 billion, had run for over a decachel arganisations and banks all over
the world had invested in Madoff's company (Frabk®. Among others, the Nordic
bank Nordea had about 50 million euros worth ofestimnents in the company (YLE
Uutiset 2008). As opposed to many other schemesloMariginally had a legitimate
business, which gradually turned into a Ponzi s&henly after he faced difficulties to
pay his clients with real earnings during the 198&kession: "When | began the Ponzi
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scheme | believed it would end shortly and | wolddable to extricate myself and my
clients from the scheme. However, this proved diffi and ultimately impossible.”
(Frank 2009) The scheme began during a recessimohit avas the next recession that
eventually ended Madoff's Ponzi scheme: in 2008, itivestors were faced with the
global recession and attempted to withdraw appratetg $7 billion from Madoff, who
was then unable to cover such a great sum, bechasgystem had relied solely on
incoming investments. Madoff then confessed runmanfraud, and was eventually
found guilty in 11 charges, including securitieaud and money laundering, and was

sentenced to 150 years in prison. (BBC News 2009)

The current definition provided by SEC notes thdtilev Ponzi scheme and pyramid
scheme are "closely related because they bothvaymying longer-standing members
with money from new participants, instead of actpidfits from investing or selling

products to the public" (SEC 2010a) and both akeeha limited time span and quite
likely result in the majority of the investors logitheir money (SEC 2009b), there are

some major differences in the schemes' structurésaw they are executed:

Table 1. Pyramid scheme vs. Ponzi scheme.

Pyramid Scheme Ponzi Scheme

Typical "hook™ Earn high profits by making | Earn high investment returns
one payment and finding a setvith little or no risk by simply
number of others to become| handing over your money; the
distributors of a product. The investment typically does not
scheme typically does not | exist.
involve a genuine product.

The purported product may
not exist or it may only be
"sold" within the pyramid
scheme.
Payments/profits | Must recruit new distributors| No recruiting necessary to

to receive payments.

receive payments.

Interaction with

Sometimes none. New

Promoter generally acts directl

original participants may enter schemeith all participants.

promoter at a different level.

Source of From new participants — From new participants — never
payments always disclosed. disclosed.

Collapse Fast. An exponential increasdlay be relatively slow if

in the number of participants
is required at each level.

existing participants reinvest
money.

(SEC 2010a)
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It is mathematically impossible to sustain eithéthiese schemes forever, but usually
the fraudster knows this from the beginning. Beeatl®ere can only be a limited
amount of new investment coming in, it is ineviglhat at some point paying the
returns becomes impossible and the scheme collagdes inevitability is most
apparent in traditional pyramid schemes, becaudepending on how many people the
members are expected to recruit — when the scheawhes a certain number of levels,
recruiting new members will be impossible. If agyid scheme requires its members
to recruit 6 new members to profit, the 13th leviethe pyramid would already require
more than 13 billion new members. (SEC 2009b)

The number of new members required to keep a Bohzime running does not grow as
exponentially as in a pyramid scheme, but with gagfing member, the amount of
money required to pay the promised returns becomese and more difficult to
generate. The amount grows also when existing memipgest more in hopes of
bigger returns. Another problem arises when theeggreconomy fluctuates and a great
number of the members wish to withdraw their innesit at the same time — which
happened to Madoff's Ponzi scheme at the beginainthe latest recession (YLE
Uutiset 2008, BBC News 2009). The fundamental mwisl in Ponzi schemes are the
lack of an external source of income, and alsoptimenised impossibly high returns —
which, of course, attracted the investors in thet fplace. On the other hand, the
programme is often meant to last only as long as iecessary for the fraudster to
gather enough money for himself, and not to fumcts long as an actually legitimate

and successful investing company.

The fraudster usually disappears with the investooney before the true nature of the
program is revealed to the public. Sometimes thénoailies manage to seize the
business and capture the fraudster in time, blitnstist of the investments are often
spent, hidden or spread among the members by déimehit is impossible to reimburse
all the financial losses (SEC 2009b). It is not ammon for the fraudsters, their
accomplices or even their oblivious victims to béamuthorities for the programme's
failure: they can claim that the programme wasyfdilinctioning and would have

generated enough money to pay the returns to allnfestors, if only the authorities

had not shut it down before its time (Frankel 2088). As the YLE documentary
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Pimeé&n puolellgoriginally broadcast in 2010) about financialuds aptly explained, it

is much easier to blame others than to face omaidimitations.

When the present study began in 2009, SEC hadd"il® enforcement actions
involving Ponzi schemes or Ponzi-like payments"¢SH10a), and the number of FBI
agents assigned to these cases had increased #@rto 4651 within just two years
(Anderson 2009). Since 2009, several other enormrdgusrican Ponzi schemes have
been discovered: Allen Stanford scammed his vicfionss7 billion, Tom Petters $3.7
billion, Scott Rothstein $1.2 billion and Marc Dri&400 million (Vardi 2012).
Presently SEC updates a public list on its websftéhe latest enforcement actions
against Ponzi schemes and informs that "[s]inaeafigear 2010, the SEC has brought
more than 100 enforcement actions against neafyiidfividuals and 250 entities for
carrying out Ponzi schemes"” (SEC 2013). The webpiate 46 examples of Ponzi
schemes that range from a $7 million local affirfitgud to a $900 million scheme, all
from 2009 to 2013, in the United States alone ()bid

Although Ponzi and pyramid schemes originated & thited States, they are an
increasingly global problem. In fact, the presdntlg was prompted when the Finnish
media extensively discussed the investment compdimCapita, which was seized in
2008 and which turned out to be the biggest Finpiglamid scheme ever, with 10,000
members and investments of approximately than 1@0om euros (KRP 2009b).
WinCapita claimed to make profit in foreign exchangarket and required its existing
members to recruit new members to maximise thefitprbut in fact the company
operated merely by circulating new members' investsito the old members (KRP
2009a). Even after the authorities seized the compsome members believed that
WinCapita was a legitimate business and its ingatbn was unfounded, and the
Finnish Police had violated the members' rightscbgfiscating assets (YLE Uutiset
2009). In March 2010, a new company named Worldungestment Solutions House
WinCapita, consisting of leading members of thevignes Wincapita and operating on
the same principle, was registered in the Finnigdd@ Register (YLE Uutiset 2010). In
February 2013 the Court of Appeal Helsinki ruledttthe original WinCapita was, in
fact, an illegal pyramid scheme, and the foundes feaind guilty of aggravated fraud
and illegal fundraising and was consequently searo five years in prison (YLE
Uutiset 2013).
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2.1.1. Affinity fraud

SEC (2006a) defines affinity fraud as a speciahfoif a fraud where the victims belong
to an identifiable group of a certain religion, matiity, age or profession, for instance.
The fraudsters usually belong, or at least pretertielong, to the same group and thus
gain the victims' trust. Often they also convinespectable members of said group to
promote the scheme, by claiming that the investmbanefit the community or that the
profits go to charity. In the recent years thergenbeen several instances of Christian
communities and organisations losing huge sums afieyn in, for example, church
funding programmes, which turn out to be mere Paohemes. (ibid.) Even Bernard
Madoff's scheme had features of an affinity frabeicause Madoff used his respected
status in the American Jewish philanthropic cirdesonvince several Jewish charity
organisations, communities and individuals to imveglions of dollars in his scheme
(Appelbaum et al. 2008).

According to Frykholm (2009), all frauds consistfafir elements:

First, the perpetrator has a need of some kindallysa secret one. It

could be as tangible as a gambling addiction antamgible as a need to
be admired. It could be an illness in the familyaorimpending divorce.

Whatever it is, the perpetrator has a problem hieabr she does not want
others to know about.

Second, the perpetrator has an opportunity. Thghtrie a flaw in the
church's accounting system or, as in [Phil] Harmardse, the fact that
people trusted him with ever-increasing amountisgdrance money.

Third, the perpetrator has a rationalization. Heslog thinks: "Everyone
else here gets paid more than | do." "This orgdimzavastes its money."
"I will pay it back.” "I deserve this." "I'm the srtest one here." [...]
Rationalizations may contain a grain of truth, they primarily serve the
purpose of justifying fraud.

The fourth element is the capacity to commit fraRérpetrating fraud
takes a large amount of energy, time and intelktgerschemes tend to
become more and more complex over time, and maintaiappearances
takes more and more energy. By the time most pafpes are caught,
[...] they have begun to act in flamboyant ways saggest they want to
be discovered and for their scheme to be ended.

The CEP case may be slightly different, thoughabse before creating the programme

there was no temptation: Reed did not initially évan opportunity to benefit from a



15
faulty system and presumably he was not entrusiéd large sums of money before
CEP. However, it could be argued that the High &iglvestment Program industry
with its vagueness and general lack of truth véiga (SEC 2009a) provided a

temptation in itself, and the Internet made conithgcthe scheme temptingly easy.

What makes religious groups especially vulnerablérdudulent acts is the members'
faith and strong sense of reliance on each otreFrankel (2005: 54) points out,

A religious bond can exist even among strangeras Tieligion is strong
emotional and social glue. Religion does not inatdan the group
members the negative need for protection from etiodr. That is because
there is no drive to be protected from the God rom the members
believe. After all, one cannot protect oneself frGiod's wrath. This
unquestioning shared faith is transferred to membethe group. There is
less need for protection against group memberdediodv worshipers.

The shared faith and trust in each other makes guozips vulnerable to
deception.

In other words, religion does not only provide argld background for people, it
actually makes people trust in each other as thusy their own beliefs.

SEC (2006a) explains that the authority of the dster or other respected figures
involved can sometimes overrule possible warningming from outside the group.
When the true nature of the fraud is finally reeeklthe group encounters an internal
crisis — especially when leading members of theugrare involved in the fraud,
whether knowingly or not — and often the groupl stitempts to solve the situation

internally, rather than contact officials for tipehvestigation and help (ibid.).

CEP did not explicitly restrict its membership tanAricans nor Christians, but Reed
did make his and the whole programme’'s American raftidious background rather

clear. While the United States is home to manyed#ht ethnic groups, it is

predominantly and very visibly a Christian countyen its motto is "In God We Trust"
and its pledge of allegiance says "one Nation ur@ed". This conscious national
emphasis on religion originates in the 1950s, whEme United States, wanting to
distinguish itself from the USSR and its atheissipons, went to great extremes to
demonstrate that God was still supreme in this gguMerriman 2007: 111). In fact,

in 2008, as many as 76 per cent of adult America@stified themselves as Christians,
and 70 per cent said they believed in God (Kosripg2.
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As mentioned earlier in this subchapter, the teffimity fraud usually means fraud
targeted at a rather specific, small group of peoplowever, it can be argued that
knowingly abusing the American "can do" attitudel dhe current social problems in
the American society — such as unemployment angasing inequality between social
classes — and manipulating people in vulnerableasdns to invest in fraudulent
programmes, falls near the definition of affinitadid: the fraudster targets people with
common characteristics and background, having tgast pretending to have the same
background and experiences, and uses his (insi@ylkdge of this group and its

situation to promote his fraud.

Believing in the "American dream" and subsequeh#lying a "can do" attitude can be
a vulnerability for an eager investor with little ho experience in the field. An
unwaivering belief in an individual's ability to tdeve riches with persistence,
entrepreneurial spirit and intelligence, can leadiaking risks repeatedly with little
knowledge of how businesses actually work and howdistinguish legitimate
businesses from dishonest frauds. According to Kela(R005: 33, 55), Americans
might be prone to misplacing their trust: they atting to trust their own skills and
people who share their own background, without m@gkiurther inquiries or fact-
checking, but at the same time they do not trustatthorities, and blame them for

national economic crises and seizing investmergnarames too early.

It is possible that investors would not be ablevdling to invest the time
and effort necessary to distinguish between the and honest businesses
and the fraudulent ones. [...] Such unskilled investmay trust all
businesses until some businesses fail, for whatesasons, including
illegality.

(Frankel 2005: 41)

After being deceived, investors may stop tryingogdther, try safer methods of

investing or, in fact, start abusing the fraudsid()

The unemployment rate the United States in Noveribéb, when CEP was founded,
was 5.0 per cent, and since then it has increas&dbtper cent in April 2013 (United
States Bureau of Labor Statistics database). Lbssregular income often leads to a
search for alternative sources of income, espgcialla country with little social

welfare, and if the person is desperate and oppistia enough, he or she might be

willing to take great risks and even potentiallgddk the law. The number of ongoing
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frauds in the United States is high and ever irggnga which might be related to the
idea of the so-called "American Dream”, which appda both fraudsters and eager

amateur investors.

Frankel (2005: 55) writes, that

"Americans are trusting people. They are proudcheirtindependence and
their ability to protect themselves from deceptimnothers. Thus, [they]
trust and rely on others, but [they] also seek jredelence and rely on
[themselves]."

The latter point might be the reason why some Acams are enthusiastic about
opportunities to make money independently. Evehaly take risks, they trust on their
own intelligence and survival skills to distinguiahd defeat frauds. On the other hand,
this may apply, to some extent, also to the fraardsthey may not be willing to submit
to using more traditional and more legitimate wafsnaking money, but wish to find
their own, independent ways to get rich — evetnfieans deceiving others.

According to Rotter (1980), trusting others affeets individual's own perceived
trustworthiness, and on the other hand, trustingsdwot necessarily mean gullibility.
Rotter used psychological tests to divide people thigh trusters" and "low trusters".
High trusters are more likely to trust strangerbew there is no apparent evidence to
suspect foul play, but they are nevertheless likelglso distrust a person if they have
earlier experience or reliable information of trergon's untrustworthiness. On the other
hand, low trusters, who are generally scepticabtol strangers, are also more likely to

be untrustworthy themselves:

If low trusters truly feel that other people canbet trusted, there is less
moral pressure on them to tell the truth, and ursdene circumstances
they may feel that lying, cheating, and similar &abrs are necessary for
defensive reasons — because everybody else is ddaomthem.

(Rotter 1980)

So according to him, people who trust others areentikely viewed by others as
trustworthy, whereas people with little trust fahers are more likely — and with good
reason, as stated above — viewed as untrustwdrihselation to affinity fraud, this
could mean that, in a close-knit community, questig others and asking for proof is a
sign of distrust and, consequently, untrustwortssne
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Mustonen (2000: 39) notes that people tend to wstienate the effect that social
influence and persuasion have on themselves, aiwl/ddhat others are more easily
affected. This could be another factor at play ffiny frauds, especially when
combined with the American emphasis on independandeindividualism: people are
more likely to think that they are unaffected byguasion and social influence, and that
they are able to make independent decisions basedtmnal reasons. According to
Mustonen, this phenomenon also makes people belmtedoubters and opposers are

biased and influenced by third parties, and theee$tvould not be trusted.

2.2. Colon End Parenthesis

Colon End Parenthesis, or CEP, was an Internesimant scam run by Trevor Reed
and Clayton Kimbrell from the end of 2005 until geutdown by the Securities and
Exchange Commission in summer 2007. CEP opera@deveral websites, mainly
colonendparenthesis.com, and with promises of Inggrns, succeeded in attracting
more than $10 million in so-called membership fdemm approximately 5,000
investors in the United States. (SEC 2007)

Reed created the Colon End Parenthesis websit@wember 2005 at the web address
healinjesusname.ws. Kimbrell soon followed as "GERew programmer”
(healinjesusname.ws 2005b) and the website was dndee the new address
colonendparenthesis.com. The CEP programme wasdisatised on several Internet
forums that concentrate on similar programs th&trdfigh returns, known as High
Yield Investment Programs, or HYIP (United StatenBuptcy Court 2008a). CEP
was claimed to be an auto-surf programme, which Sleeurities and Exchange

Commission (SEC) defines as follows:
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'‘Auto-surfing’ is a form of online advertising thatirportedly generates
advertising revenue for companies that want toease traffic to their
websites. The premise behind auto-surfing is tbampanies that
advertise on the Internet are willing to pay tor@ase traffic to their web
sites. These companies hire an auto-surf firmhast,” which in turn
pays individual web surfers to view certain welsiben an automatically
rotating basis. The more sites the individualtgjsihe more money he or
she stands to earn.

(SEC 2006b)

CEP claimed that the staff would surf on behalftted members and promised 60%
monthly returns for members' payments (United Stdankruptcy Court 2008a).

CEPcoast and Coastin88, which were other programmmed®y CEP, promised up to

8% daily profit for payments, in exchange for viagiand rating websites submitted by
other members (coastin88.com 2007a).

Members were able to invest in CEP in differenpsteor in Reed's words, "purchase
[...] levels of Colon End Parentheses" (colonenelpidoesis.com 2006d). Level 1
allowed members to invest for example $20 for 369sd and at the end of the time
period they would be able to withdraw $144. Accoglito CEP's table

(colonendparenthesis.com 2006d), this meant 2%y daterest and 720% interest
overall. Since such a long turnaround time didapyeal to all, CEP offered a chance to
buy upgrades to higher levels: for example, onli8v@oney was invested for 60 days
with 180% interest, and on level 9 for 30 days 45@% interest. CEP Coast and
Coastin 88 provided other systems with so callddrr@ programmes — a kind of

multilevel marketing aspect added to the basic-autbidea — but basically all of the

programmes provided a set of options to invesedkfit amounts of money for varying

time periods.

CEP claimed to invest in several other third-paynpanies to gain more profit and
secure regular income. However, later investigatewealed that CEP was not, in fact,
paid by other companies to auto-surf and they bbb only invested intra-company,
which consequently could not generate any more sname the program. Moreover,

CEP did not have adequate records of members'tmeess or the money paid out, and
the profits from the main CEP programme, as wellB®coast and Coastin88, were all
commingled on two bank accounts. CEP was provemat@ relied almost solely on

members' payments, and the U.S. Bankruptcy Couilathern District of Georgia
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ruled in May 2008 that CEP was therefore a Ponzes®. (United States Bankruptcy
Court 2008a) Reed and Kimbrell were eventually tbymintly liable for damages of
about 1.5 million dollars (United States Bankrup@gurt 2008b).

It would be interesting to know if Reed originafjanned the CEP programme to be a
Ponzi scheme, or if it became a scam later on, lwhappened to Charles Ponzi (SEC
2010a) and Bernard Madoff (Frank 2009). It wouldoabe interesting to know what

Kimbrell's involvement and input in the scam wasrdually. It was said on the website
that his expertise was, in addition to programmiifitne] knowlegde [sic] as to how to

register businesses and the legal side of thosggh{colonendparenthesis.com 2006b).
However, in reality his role must have been sonmgtlalse altogether, since it turned
out that neither Reed nor Kimbrell were licensedkbrs, CEP's transactions were
unregistered and there were no adequate recorgaynfients, either (SEC 2007). It is
also peculiar, that after the scam was revealedRe®t's and Kimbrell's assets were
investigated, Kimbrell was said to have bought taude, a boat and a $65,000 car",
whereas Reed had "little to show for it" (WeisbecR809). This outcome calls for

further speculation: was Reed more optimistic alibatlifespan of the fraud and was
simply postponing taking his share of the fraudisat possible that he was oblivious to
the programme's true nature and a mere victim Hithg®wever, according to United

States Bankruptcy Court (2008a and 2008b) Kimlaetl Reed were both found guilty

of running a Ponzi scheme, and the analysed dateipresent study strongly suggests
that Reed was deliberately deceiving CEP's mem@émstefore it is more likely that

Reed simply did not take advantage of the programasnearly on, or as extensively, as
Kimbrell, and there is no apparent reason to sugpat Reed could have been anything

less than a equally responsible partner in crime.

CEP was a programme that anyone could join, batsib used religion as a way to
attract members. Reed presented himself as an yopefigious Christian, often
emphasising his beliefs, and mentioned that he avasminary student "in pursuit of
ministering for the Lord Jesus Christ" (colonendpdinesis.com 2006b) and that he had
received the idea for the programme originally fr@od (Weisbecker 2007). Even
CEP's Terms of Service begun with a verse fronBib&e and CEP was referred to as a
Christian company (colonendparenthesis.com 2006d)later, after a redesign of the
website, the title on the index page read "Stofirgyrtake a leap of FAITH into auto-
Heaven!" (uppercasing in original text) (colonendpdéhesis.com 2006a).
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CEP used its websites and forum to publicly commatei with its members, but the
programme was also advertised and discussed on fotiwens of the same niche. The
communication was usually kept informal and free bafsiness jargon, and was
especially characterised by the occasionally capime of smileys and other features of

Internet slang:

lol Yeah, no kidding, right? ;-) lol I'll see whethl can post in our forum
later on to see whether they might hop on over.héere

Trevor

(TheHYIPForum.com. loveinJesusname's post Jul2@86)

***Laughing at you while on my new plane en route €ancun for a
month vacation before I start my next Site!***

LOL...you know I'm playing!
(moneymakergroup.com. CEPProgrammer's post Ma9d§.2

The informality of the communication between CEE @&a members is one of the main
focuses of the present study and will be discusketefore in depth in the analysis

chapter.



22

3. PERSUASION THEORIES

Persuasion is defined as an attempt to influenberstby usually appealing to their
logic or emotions, rather than using force. Thesemostrategy and means of persuasion
depend on, for instance, the number and charattsrisf the receivers, the situation
and the prevalent culture with its norms. (Lar@007: 2) This chapter briefly reviews

different views on persuasion, providing backgrotordhe analysis.

The assumption of the present study, which willdigcussed more in depth in the
methods chapter, is that the persuasive methodshys€EP can be analysed in relation
to Aristotle's rhetoric proofs, discussed in thstfisubchapter, and also more modern

theories on persuasion, discussed in the secormuthapter.

3.1. Aristotle's rhetoric

Rhetoric, the art of eloquence and persuasion, ps@isably born in the ancient Greek
towns of Sicily and then imported to Athens, whéne public life of the earliest
democracy required citizens to convincingly argmebehalf of their cause. Rhetoric
was taught by sophists, the highly appreciatedpapdilar teachers of effective speech,
for the politically oriented free citizens. (Viclet989: 6—7)

Aristotle was neither a rhetor nor a sophist, bnitke his predecessors Socrates and
Plato, who opposed rhetoric for its power-hungrpliementations, he saw its value.
Aristotle argued that exactly because rhetoric @dad used wrongfully, it was essential
that everyone should have adequate rhetorical ladgd. Only equal rhetorical skills
on both sides of an argument could result in infndecisions, because wisdom or

truth alone hardly ever are enough to convincetitence. (Puro 2006: 30-31)
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Rhetoric is useful because things that are truetlands that are just have
a natural tendency to prevail over their opposisesthat if the decisions
of judges are not what they ought to be, the defeatt be due to the
speakers themselves, and they must be blamed auglgrdMoreover,
before some audiences not even the possessior efktttest knowledge
will make it easy for what we say to produce cotigit For argument
based on knowledge implies instruction, and theeepgople whom one
cannot instruct.

(Aristotle 1984: 2154)

For Aristotle, rhetoric was "the faculty of obsemyiin any given case the available
means of persuasion” (Aristotle 1984: 2155). Heuadgthat everyone could present
their opinions, argue and persuade intuitively, thetoric skills would make it more
effective (Puro 2006: 31). According to Aristotlewas important to customise one's
communication strategy for each individual audienmed each situation, thus
foreboding the practice of audience segmentatioed ua contemporary marketing
(Larson 2007: 11). He also argued that there areertsal ideas that everyone can relate
to, such as happiness, and it is the persuadseksdafind out what are the things that
might bring happiness for that specific audienag] how those things relate to the

ideas the persuader wants to promote (Larson ZB07:

In Rhetori¢ Aristotle makes a distinction between things thia controllable by the
persuader and those that are not. Inartistic pnwbich cannot be controlled, includes
such things as "the occasion, the time allottetth¢éospeaker, and the speaker's physical
appearance”. Artistic proof, on the other hand, lmarcontrolled — to some extent — by
the persuader. According to Aristotle, there are¢hmportant types of artistic proof:

ethos pathosandlogos (Larson 2007: 11)

Ethosconsists of things that affect the way the audieperceives the persuader and
how the persuader presents himself. According tstétte, one of the most important
aspects of a persuadegghosis his credibility. The persuader may have a aerta
reputation or image, which can affect the audienggeconception and thus their
attitude toward the persuader and his or her mesgagersuader, who is known to be a
well-informed, dispassionate expert on the subjeas, an obvious advantage compared

to someone who is generally considered to be biasddininformed. (Larson 2007: 55)



24

There are three things which inspire confidencetha orator's own
character — the three, namely, would induce useleewe a thing apart
from any proof of it: good sense, excellence, arwbdwill. False
statements and bad advice are due to one or mdiee dbllowing three
causes. Men either form a false opinion throughtvedrgood sense; or
they form a true opinion, but because of their hbeiness do not say
what they really think; or finally, they are botansible and upright, but
not well disposed to their hearers, and may failcomsequence to
recommend what they know to be the best course.

(Aristotle 1984: 2194)

Therefore it is important that the persuader shquieésent himself not only as a
reasonable and honest man, but also as someones wiibng to spread the wealth and
other benefits equally and selflessly. Aristotledg&4: 2207) defines kindness as
"helpfulness towards someone in need, not in refturanything, nor for the advantage
of the helper himself, but for that of the persatpled"”, especially if the help is given
"to one who is in great need [...] or who needs &mmimportant and difficult crisis; or

if the helper is the only, the first, or the chpefrson to give the help.”

Pathosmeans using the audience's state of mind for ¢éimefii of the persuasion. This

can mean using the audience's current state of orirgdousing suitable emotions that
are needed to successful persuasion (Aristotle :12B34) — for example, hatred when
attempting to wage a war, pride when calling foiripism and pity when demanding

human or animal rights. He notes, on the other htrat appealing to the audience's
emotions when discussing matters of the greatdginedity, can seem excessive,
unnecessary and distracting (Larson 2007: 56).

Logos means having logically and understandably expthimeasons with valid
evidence, which the audience can agree on (Lar80i:2L1). More specificallyjpgos
means appealing to the rationality of the audieneging logical cause—effect
arguments and presenting adequate evidence — @ wibrds, presenting the truth in
such an undeniable fashion, that the audience tatemy it. Aristotle thought that
logos was the most important artistic proof, becausevéleed the substance of an
argument over its style. (Puro 2006: 34)

According to Aristotle, persuasion is most effeetiwhen the persuader and the
audience share common culture, beliefs or othdmpreary knowledge on the subject.
Firstly, this can have a positive effect on thespader'ssthosby evoking a sense of



25
fellowship and trust in the audience, and secontiis allows the persuader to use
enthymemeswhich is "a form of argument in which the first major premise in the
proof remains unstated by the persuader and, ohsisasupplied by the audience"
(Larson 2007: 11). In the religious context thehgntemes could be, for example, the
assumption that devout Jewish and Christian pelo@i®ur and live strictly by the Ten
Commandments. While this is not necessarily trae,assumption still persists and the
persuader can benefit from it without ever havirggdwn ethics and actions questioned.

An affinity fraud aimed at a certain religious commity can efficiently exploit the
group's own rhetoric conventions, customs, shaeddeg and even hierarchy, by using
respected group leaders to spread the word andrm@npeople to join the scam (SEC
2006a). It is likely that in an affinity fraud aimheat a Christian community, the
fraudsters present themselves as religious pesipdging the same values and beliefs as
the group. This benefits the fraudsters in at least ways. Firstly, theirethosis
positively affected by their association with therget group, either genuinely or
through pretence, because the audience either ki@nsor feels like they can relate to
them, and because the fraudsters know how to esemt themselves (Larson 2007:
55). Secondly, the fraudsters often know the mdfceve ways to appeal to the
group's emotionsp@thog through correct manners and rhetorical deviagsekample
metaphors from the Bible (Larson 2007: 11).

Although Aristotle created his theory nearly 20Gfags ago and the world has since
changed drastically, his ideas can still be usedenwlstudying modern day
communication, whether spoken, written or even dym® the Internet. The next
subchapter discusses modern persuasion theorigsh velne heavily influenced by
Aristotle's theory, especially in regards to knogvione's audience and modifying the
message accordingly, and the importance of theupdes's image. The relevance of
Aristotle's rhetoric proofs to CEPs communicatioithwpotential investors and its

members will be discussed in the analysis chapter.
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3.2.  Other views on persuasion

Schmidt and Kess (1986: 2) define persuasion as ptbcess of inducing a voluntary
change in someone's attitudes, beliefs and behaviwaugh the transmission of a
message". They emphasise that the change musi alipvbe voluntary and note that
persuasive messages are generally carried by lgagudnile other channels — such as
gestures, music and visual components — can betasegport the message. However,
they note that since persuasion and everyday diseare so closely intertwined, it is

difficult to say which linguistic factors are, iadt, persuasive (Schmidt et al. 1986: 3):

The fact that language is an integral part of walliu any persuasive
attempt raises the question of precisely whichdisic elements enter
into the process and how they achieve their purpdest research done
on persuasion has tended to assume that the ridagifage is primarily a
function of such content factors as the numbere tgpd arrangement of
arguments presented in support of a position. Ragerk from a variety
of disciplines, however, has begun to demonsttaepbtential of other
aspects of language use for enhancing the persumspact of a message.
Of patrticular interest in this regard is the usdinduistic techniques to
convey implicit information, since it has been fdurthat verbal
information is processed not only in terms of thhtch is explicitly stated
but also in terms of that which is implied.

Schmidt and Kess discuss Geis' (1982; quoted bynisitlet al. 1986: 32—-33) research
on television advertising, which has shown thateatisers prefer implied information
to actually explicit claims. They note that thieasegy is beneficial in two ways: first, it
protects the advertisers from possible prosecutma, second, it makes the audience
interpret the message and supply the intendedn#ton themselves. When there are
no explicit, direct claims, the audience is leggllf going to consciously question the
information, which, in turn, makes it potentiallyore persuasive. (Schmidt et al. 1986:
32-33))

Vague expressions and explanations also leave foomultiple interpretations, which

can be equally beneficial to the persuader:
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Another indirect speech form noted by Geis involibd tendency of
advertisers to favour vague language in the statero& propositions
which might otherwise be subject to empirical vieafion. This was also
found to apply to the speech of televangelists witbe use of vague
speech forms often resulted in sentences which favehearer a great
deal of latitude of interpretation for the refeentised. [...] Geis
interpreted this kind of language use in televisemivertising as one
means by which advertisers can make assertiondaonsc about their
product which sound good, but which are literalty weak as to have
virtually no empirical consequences. [...] If raeits of a message do, in
fact, tend to process the information containedeinein terms of how it
applies to them personally, then the use of thie tgf vague language
could also have a significant impact on the pefsmasf individuals
within a mass audience by maximizing the diversdl personal
interpretations that can be derived from a givessage.

(Schmidt et al. 1986: 55.)

Schmidt and Kess also note, that "it is not necégstorough processes of logical
analysis that language affects persuasion, buerdttiough the ability of language to
convey implicit information through structure, argement and the principles of
conversation, utilizing the active participationuf{bnot necessarily the conscious
attention) of the recipient of a message to infer actual meaning conveyed" (ibid.:
65.).

Also Mustonen (2000: 39—-40) quotes previous studigsh have shown that hinting at
an audience's previous knowledge on the subjeitterrahan explaining the complete
context, can in fact be more interesting and, atsthime time, save the persuader's own
resources. According to her, the audience feetsitils privy to shared, possibly private
information and actively included, instead of megregceiving new information. The
fact that present-day advertisers use implicatioahtared background information as a
tool of persuasion, supports Aristotle's ideaenthymemesand proves that his idea is
still relevant in modern persuasion.

Mustonen (2000: 39) explains that although predagtadvertising has different media
and multimodal forms at its disposal, it basicalgtill imitates one-on-one
communication, using persuasion and social infleefollowing Aristotle's principles,
modern persuasion theories instruct that a persusitieuld have basic background
knowledge of his audience (for example age growgrsgnal goals and consumer

behaviour) and the communication strategy shoultbbeed accordingly — this leads to
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more personalised messages and use of appropred&,nwhich makes advertising

more effective and consequently possibly more effsttive (Laakkonen 2009).

Another factor that can have an effect on decisimaking is social influence: for
example, employing a celebrity to publicly endoasproduct, or using social circles to
advertise and sell products from peer to peer,bmauite effective (Mustonen 2000:
39). Pyramid schemes, especially, take full adwgtaf social influence. Members
persuade their friends and family members to becoawve recruits and make further
investments, which makes the scheme grow wite litiput from the actual fraudsters.
Ponzi schemes can benefit from charismatic frauslsie from employing a leading
figure of the target group — a minister in a coggten, for example.

Walton (1989) sees persuasive argumentation asoiayilding a relationship between

the speaker and the hearer:

Popular rhetoric is argument designed to persuathrget audience or
readership. The objective is to build a personaldowith this audience, to
establish a personal link between the arguer aedrégipient of his
message. The successful building of this emoticglationship invites the
person who addresses him, to give him loyalty, tansuspend the queries
and criticisms characteristic of argument and reabke dialogue.
Personal rhetoric is therefore directed more to itm&incts than to
calculative reason. The emotional appeal targetsp#rson's unthinking
reactions, and so attempts to bypass the critivaktipning and logical
assessment normally characteristic of reasonahbleglie. Too often, such
appeals are tactics that violate the first of thgative rules of persuasion
dialogue [...]. That is, they are attempts to sasfidly avoid any serious
effort at fulfilling the obligation to meet a bumdef proof in argument.

(Walton 1989: 82)

In the passage above, Walton talks about instinots appealing to emotions, and
argues that sometimes speakers appeal to emotiodeceive the audience and to
conceal the weakness of their actual arguments, -using Aristotle’'s terminology,

deliberately favouringpathosoverlogos.Walton (1989: 83) notes that while appeals to
emotions are not always dishonest and intende@deide, and are appropriate in some

contexts, they can complicate sensible decisionimgak
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[...] if stronger and more objective arguments aleo available, the
problem is not to overlook them and be seducedhkbymore attractive
pull of personal emotions and interests. Hence iemalt appeals can
induce a failure to ask the right questions, orkraailure to back up an
argument properly [...].

Some people can also be coaxed by suggestinghbgtwill be "different” and "left
out", if they do not buy the product or make thgestments (Mustonen 2000: 41).
Internet forums for investment programmes make ofse¢his phenomenon: when
members post about their repeating successesdergsnay feel like they are not only
missing out on extra income, but on a shared saipkrience as well. The social
aspect can be emphasised by using terms sucteaerandmembership feanstead

of more neutralnvestorandinvestmentin Schmidt and Kess' (1986: 46) research on
televangelists' persuasive language, they noticefteguent use of terms such as
partners family andclub, all of which imply belonging to a group of similgeople and

the exclusive access that comes with it.

Scarceness and limited availability can make prtsdac services more desirable, and
on the other hand, enforcing only one option orpfeeoan make them reluctant to obey
(Mustonen 2000: 50). Ponzi schemes are, by theur@ausually available only for a

limited time, and people who understand their measaand suspect that a certain
programme might be a Ponzi or pyramid scheme, matotget on board as early as
possible, when the fraudster is still paying thenpised returns to attract more members

and investments.

People also process information in different watsscording to Mustonen (2000: 40)
intelligent people understand information easieanttothers, but are not as easily
persuaded. Following this logic, a persuader canefite from offering simplified
information, which can attract less intelligent andre easily coaxed audience. There
is also a difference in how involved a person iseiceiving the information: people are
more critical toward information that is absorbetensely, whereas divided attention
can make non-message related factors, such asetisaaper's likeability, stand out

instead of the actual content (Mustonen 2000: 40).

According to the Elaboration Likelihood Model, ELMy Petty and Cacioppo (1981;
quoted by Mustonen 2000: 40-41) there are two vi@yzrocess information: central

and peripheral. The central route is often usedmthe subject at hand is important or
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personally interesting, and it requires active efabon of the message and is the more
critical way of processing information. The peripddaoute, on the other hand, is used
when the subject is less important or a personngecided, and it is dominated by
decisions made based on feeling and less on ¢rihiogzking. The two routes are not
mutually exclusive, and persuasion is effective nwhaises both (Mustonen 2000: 45);
Aristotle'slogoscould be seen as persuading via the central rantiethosandpathos

make use of the peripheral route.

Presenting facts is important when appealing tdrakmoute thinking, but without a

personal motive a person may not be inclined to gaggntion and further process the
information. According to Harris (1994; quoted byistonen 2000: 45) money is one of
the most effective arguments in persuasion. Th&esalYIP and other similar money-
making forums conveniently fertile ground for firgsd persuasion: members have
specifically joined these forums in hopes of recgvinformation and tips on ways to
easily earn high yields with little input. HYIP fomns provide the persuader with an
eager audience, a medium and context for persuadeamis (ibid.) also notes that the
most skilful persuasion makes buying the produebhsiéke something that can turn the
buyer into a better person — either it enhancesp#drson's own characteristics or it
benefits others indirectly.

Mustonen (2000: 48—-49) notes that similar chareties and familiarity between the
persuader and his audience can make the perswestarmsore attractive, and thus more
persuasive. Giles and Powesland (1975; quoted hynfit et al. 1986: 19) note that
also linguistic similarity between the persuaded #me audience can have a positive

effect:

[...] even though speakers with a standard (pres@gcent are generally
accorded more credibility and their arguments amdged to be more
sound, a recipient with a non-standard accentstilllbe more persuaded
by a message delivered in the register which miostety resembles his
own [...]

In the present study, the use of Internet speltifguistic features, such as the extensive
use of smileys and abbreviations, represent samdstemdard register. Some features
can also have a so-called halo effect: one podi¢iatire leads others to believe that the
persuader has other positive features, as well.allysuhis refers to physical

attractiveness — a beautiful person is believgaossess other positive features, such as
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"kindness, sociability and talent” (Mustonen 20G@®) — but it can affect other

characteristics, too.

Larson (2007: 276-277) points out that in modemes, one of the most important
qualities the persuader should possess is expeviisieh can be proven with "past
success at a task” or "by being well prepared gndelmonstrating knowledge about the
topic". This is in line with Aristotle's theory drow expertise and good sense can affect
a speaker'sthospositively. However, there is a difference in hexactly the expertise

is brought up and demonstrated. Bhatia (1993: &®;atso Bhatia 1989) notes, that self-
glorification not supported by actual facts camtagainst the persuader, since it "lacks
credibility and is likely to be viewed by the readss purely subjective unless the

[writer] is a well-known authority in his area ofpertise”.

To conclude, modern persuasion theories have mmuchmmon with Aristotle's theory:
first, the persuader must know his audience, acdrgk he must present himself and
his message accordingly, to be as convincing anglpsive as possible. These theories
are used as a background to the analysis of CBRisnanication with its members in

the analysis.
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4. COMPUTER-MEDIATED COMMUNICATION

Computers were originally viewed as a very limitegnmunication channel. Computer-
mediated communication was said to have little alopresence, offer few cues and
identity markers and be deficient in media richn@$ese factors, it was argued, would
make CMC a cold and impersonal medium and usefly tor the simplest tasks.
(Thurlow et al. 2004: 48-50) A typed communication the Internet — emails,
discussion forums and Internet Relay Chat (IRC),elsample — is indeed limited by
factors such as the technology of a keyboard amdisers' typing speed, but it can also
be used creatively to compensate for its shortcgmipunctuation marks and letters are
used to form symbols representing facial expressionovement and objects, and
abbreviations can be used to substitute whole phrasd sentences (Thurlow et al.
2004: 124-135). On the other hand, Internet carnigkly multimodal and while a
video chat, for example, still lacks the possipilib touch, it offers a real-time visual
contact combined with speech and therefore it hra®st all the nonverbal cues of a

face-to-face communication that CMC was said ttabking.

The Internet also provides many different kindsnodans for interactivity. Websites
may have commenting sections, guestbooks and d¢oftawms; the basic idea of
discussion forums is interactivity and many alsovpde an option to send private
messages; for more direct messaging there is IRGramy different instant messaging
applications, which also provide video chat andmenphone calls; and many social
networking sites offer possibilities to share cohtend play online games together, in

addition to their various messaging features.

According to Herring (2001), communication on timelnet can be divided into two
groups: synchronous and asynchronous. The formansneommunication where all
participants must be online simultaneously to $eemessages, such as chatrooms and
some instant messaging systems. Asynchronous coioation, on the other hand,
means using systems that keep the messages stuilgtielparticipants are able to read
them, such as emails and posts on discussion foldersing notes that the differences
in synchronicity affect the communication: languagesynchronous environment is
often abbreviated, time and space efficient andféaisires that resemble speech, while
asynchronicity allows for more deliberation andugbt-out messages. However, she
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notes that asynchronous environment can also aftmwmore informal language,

depending on the context and the relationship betwiee participants.

The CEP websites used mostly email as a feedbaakneh and members were
encouraged to contact the staff. Reed repeatedphasised that people should feel
"free to e-mail with any questions" (healinjesuseams 2005c) and requested
"constructive criticism" and suggestions (colonearépthesis.com 2006b). The
discussion forums — both CEP's own and other H¥l&ed — also provided a chance to
contact the CEP staff, either via forum posts @ private messages. Reed was a
frequent visitor and a prolific poster on differehscussion forums, making it easy for
the members to get their questions answered argibp@goncerns addressed. Because
asynchronous communication channels provide mane to elaborate and polish the
message and cover more conversation topics withentorn (Herring 2001), they are
convenient means of communication for a fraudstshivg to convince and persuade

his audience.

While the anonymity provided by the Internet catowl uninhibited aggression
(Thurlow et al. 2004: 62), communication on theeinet can also be "more friendly,
social and intimate than face-to-face communic&t{@hurlow et al. 2004: 53). This is
attributed to three characteristics of CMC:

1. A shared interest or a membership of an online groan make similarities
between different people seem greater than thely ea.

2. People can "optimize their self-presentation” amastbe less concerned about
their appearances, for example, and be more reiaxtb@ interaction.

3. The patrticipants are usually provided with moreetiand less distractions to
thoroughly consider their messages than in a fadade interaction. As
Thurlow et al. (ibid.) put it, "It's always nice wh we think someone's paying
special attention to us."

CMC can thus emphasise similarities and diminisiffedinces, and make the
communication via email or discussion forums seemnenthought-out than face-to-face
communication. Informal and friendly language cdspanake the participants seem

familiar, although in reality they would know veritle about each other.

One of the most apparent and unique features efiat communication is the use of

smileys, or smile emoticons (a portmanteau for @mnoticon). A smiley is a
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typographical representation of a smile and thst fiecorded instance of a smiley
emerged in 1982 in computer-mediated communicatidign it was used on a bulletin
board discussion at Carnegie Mellon University. c8Birthen, smileys and other
emoticons have become important features of informigten language on the Internet
and in text messages, because they can be usednt@®yc emotions and facial
expressions quickly, easily and space-efficien(ljhurlow et al. 2004: 127) Being
graphical representations of facial expressiondjegs also have the advantage of
crossing language barriers, although they are stilturally bound to computer-

mediated communication and thus mostly Westernawvorl

As Frankel (2005: 103) notes, computer-mediatedncomcation on the Internet also

has a more problematic side to it:

The Internet is a wonderful technological innovatithat, among other
things, allows strangers to interact all around whmeld. It has, however,
changed the balance between opportunities to dkfemd barriers to
fraud. It shifted the costs of interaction betweemsting and trusted
persons. It is far easier to send fraudulent messagd far more costly to
distinguish the true from the false and identifg #enders.

The global and anonymous nature of the Internetesakrather easy for fraudsters to
hide their identities and locations. If neededhauties can use an IP address to track
down the physical location from which certain inf@tion was originally sent — but
even that is not a foolproof system, since infofamatan be sent via different proxies,
which makes tracing the data to its origin morefidift and time-consuming.

Therefore, the Internet has become a popular doemeany frauds all over the world.

4.1. Internet marketing

As Mustonen (2000: 37-39) notes, marketing primsglave changed drastically in the
last hundred years: people are now exposed to rmuselifferent media and they have
become a discriminating audience, both in their vafyusing media to suit their
individual lifestyles, and in their susceptibility advertising. It is increasingly difficult
to reach everyone via one medium and one type wérdding. Mustonen sees the

disappearance of mass audiences as a drawbackhéuiresent study argues that
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segmented audiences with their diverged interesisaly make advertising easier, at

least when it comes to frauds.

One of the advantages of the Internet is thatstéhgast amount of information. People
have learned to use the Internet with determinatioentally filtering out data that is
not of interest and focusing on themes that arsgoedly relevant to them. Search
engines are used to find interesting informatiothwiertain keywords, people visit
websites and discussion forums they already knaowl, ahile doing so, they ignore
uninteresting information. Therefore, a businesgeddsing on the Internet needs to
know how to reach as many members of the targetpgas possible, how its product
can catch the target audience's attention and hewcénsumers can be persuaded to

buy or use the product (Laakkonen 2009).

Advertising on the Internet is easier, more effitiand often cheaper than advertising
in other media. A company can make sure that itssite appears at the top of relevant
search engine listings, for example by using cert@ywords and textual content
instead of images or animations (ie. so-called @edfngine Optimisation). The

company can also concentrate on advertising mainlyelevant websites and forums,
or by having their advert appear when a persorckearfor certain kind of information

— all of which increase the possibility that thengany's product attracts truly potential
customers, instead of hoping that these same peapi&d, by chance, drive by an ad
placed by the road, consciously notice it, and atsaember it later when the need
arises. However, the Internet is not equally avéalahroughout the world: 90 per cent
of Internet use is concentrated in the richer coemif the world (Thurlow et al. 2004:

84), but, on the other hand, this is also wheretmdgertisers' target audiences are.

Internet marketing benefits not only from conceteraaudiences, but also from the
social aspect of the Internet. People share tihepging experiences with their friends
using social media, customers give public feedlatle-shops and their products, and
sometimes they provide free testimonials for thenganies to use. Customers are not
only giving useful feedback to the company itsblif also instructing their peers and
helping them decide which company deserves theinepoAccording to Mustonen

(2000: 48), testimonials remove uncertainty andotiuand provide encouragement: "if
they can do it, then | can do it!" This is espdgiapparent in the HYIP forums

discussed in the present study. Advertising onetlfesums often leads to discussion,
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and at least in the beginning of the programmesninees provide positive feedback
and stories of high yields, thus lessening othembers’ doubts and persuading them to
join in and invest. Testimonials are especiall\eetive if they are told by friends and
family (Mustonen 2000: 49), or in the Internet agdamiliar nickname on the forums

might be deemed reliable enough a source.

However, reaching the target audience is not eneutljie message must be interesting
enough to draw the potential customer in, and @eigsa enough to make the consumer
buy the product, preferably repeatedly. Here Atist® rhetoric proofs become relevant
again: the best way to persuade an audience imbwikg who are the people in the
audience, what they are interested in and what tittaypately want. Aristotle's proofs
can be applied to computer-mediated communicatigh ease: for exampleathos
could mean using emotional photos and videos tokevieelings of pity and
charitability on the website of an animal shelteraacharity organisation, or using the
patriotic colour combination of red, white and bluean American political candidate's
website. Emoticons can substitute facial expressicand as mentioned above,
computer-mediated communication in itself can deseesocial distance and make
participants seem friendlier than in face-to-facenmunicationLogoscan be realised
by using tables of statistics or graphical predesria to make facts as clear as possible,
as well as presenting information in as conciselagihle format as possiblEthosand

different ways of presenting self online will besdissed in the following subchapter.

4.2. Presenting identity on the Internet

According to Thurlow et al. (2004: 96), an identgyconstructed of two dimensions: 1)
a personal dimension, i.e. people's own perceptarihemselves, and the way they
present themselves and 2) a social dimensionhaw. others perceive the person and
how that perception is reinforced through storiesua that person. Thurlow et al.
(2004: 97) also argue that a person can also haNtpha identities, which can be used
in different situations: "Depending on the situatige're in, the people we're talking to,
the stage of life we're at, the mood we're in, veose to present (or represent) different
aspects of ourselves.” A person can also decigadsent him or herself differently
depending on the goal they wish to achieve. Astéilis (1984: 2209) instructs, for
example certain clothing, gestures and word chaieesbe employed when attempting
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to arouse certain feelings in the audience. This lm& intentional and calculated, but

also an instinctive or learnt behaviour.

The Internet provides new ways of communicatinchvather people. First, for those
who have the access to the Internet, it is a qaiak easy way to produce and convey
messages for the masses, and make a person ngtionahternationally known.
Second, the message can be constructed usingediffenoda: for example, videos,
audio files and embedded applications can be useaddition to traditional text and
images. This multimodality provides Internet useith a wide range of ways to present
their identities and to express their thoughts.ufidw et al. 2004: 98-99) Personal
webpages and blogs can usually be thoroughly nemtiifo the users' liking and to
represent their ideologies, fandoms and their vi@fisself. Even more restricted
services, such as the social networking websitesgtdmand Facebook, allow users to
upload photos and post their opinions or detailsthefir lives and also provide a
possibility to create and join communities regagdamy imaginable subject.

Depending on the service, a user can decide whéthase his or her real name, a
chosen nickname or hide behind complete anonyrihlgy.or she can also decide to
either use a real photo or to use an avatar, whialpicture that can be used in place of
an actual photo. Of course, requesting people ¢cthesir real names on a service does
not necessarily ensure that they do so: they migirit to protect their real identities

from real life acquaintances or stalkers, or theghinbe planning to abuse the service

themselves.

Aristotle's idea of a speakeéthoscan be applied to online identities. An Internstis

ethosis constructed of different characteristics thaape the way others perceive the
user: a nickname can be serious, playful, flatteon even offensive; a profile picture
can likewise be serious or playful, or represemd tiser's interests or idols without
disclosing the user's actual appearance; messagdsectyped with correct grammar or
with little care for correct spelling; the naturé tbe communication can range from
polite, helpful and friendly, to hateful fight-piclg; and where applicable, users can
have a certain reputation, which can be eithergveed reputation among other users,

or publicly rated by peers and displayed in the psefile.
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Understandably Aristotle had real life face-to-fareounters in mind, when he formed
his theory, andethoson the Internet differs fronethosin real life in one important
respect: while in real life there are certain cheastics that cannot be controlled, such
as physical appearance, voice and involuntary sidbdrson 2007: 55), online identity
can be controlled and constructed in almost any ey user wishes. Even such
fundamental characteristics as gender and age eaprdsented either openly and
truthfully, or by choosing not to share the infotma, or by pretending to be something
else altogether. However, according to Herring (30@ge, gender and education level
can sometimes be present and implied in languageirusuch subtle ways that the
Internet user may not even realise it himself. &Be notes that real life experiences as
well as familiarity with the Internet and its lingtic conventions, are also often

apparent in the user's messages.

The texts on CEP websites were apparently writtgrRbed himself and there he
provided personal information — such as his nane bbliefs and even his photo —
which allows the present study to view the websiiesools of his identity presentation.
Reed's presence on the discussion forums is alEgsaad. The present study aims to
analyse which features of his identity Reed shaved his online audience and how
they were presented, and what characteristics dbmgelf he emphasised to appear as

a credible persuader.
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5. METHOD

The following subchapters further explain the dime and methods of the present
study. The first subchapter lays out the main mefeguestions, the second explains
how the data was collected and chosen, and theediscusses the method of analysis.

5.1. Research questions

The U.S. Bankruptcy Court of Northern District oé@gia ruled in May 2008 that the
CEP programme was, from the beginning, a Ponziseh@nited States Bankruptcy
Court 2008a). The present study is based on thaggrand does not attempt to further
evaluate the ethics of the CEP. Instead, the isttesé the study lies in the public
computer-mediated communication between Trevor Reedhe members of CEP. The
aim is to study what persuasive tactics were usetttact new members and maintain

their trust, by discussing the following researdesfions:

 How did the computer-mediated communication aftbet interaction between
Reed and CEP's members?

* What was the programme's target audience?

e How did Reed present himself and CEP?

The first of these questions is discussed espgdralkthapter 6.1., but also intertwined
with the following two questions, because all tlaadin the present study is computer-
mediated communication and it is therefore impdedib separate only some things to
be discussed in relation to CMC — in other wordis¢es all of the data in the present

study was retrieved from the Internet, everythingaerns CMC.

The second question is contemplative, since ibispossible to know for sure whether
Reed and Kimbrell had a certain target audiencmiimd. However, by analysing the
chosen medium and ways of communicating with thieace, it is possible to make an
assessment of the target audience and discuss effieat it had on CEP's strategy
(Jokinen et al. 1999: 129).
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The answer to the third question relies mostly oistatle’'s theory orethos but also
takes into account the more contemporary persudbewries and the possibilities and

limitations set by the Internet and computer-medtiatommunication.

5.2. Collecting and selecting the data

The data of the present study consists of texvddrirom the CEP websites, accessed
via Internet Archive Wayback Machine, and selegedts from several discussion

forums. The method for selecting the data for tles@nt study is explained below.

The website colonendparenthesis.com appeared dntdreet in November 2005, and
other CEP websites followed in 2006. The websitesewlater updated, edited and
sometimes redesigned, until disconnected from titernet in 2007, after the court
appointed Receiver gained control of the asseth@fCEP (United States Bankruptcy
Court 2008a). The web addresses colonendparentteerisand cepcoast.com later
redirected to the Receiver's website, www.wfperkireep.com, which was used by the

Receiver to inform the public about the legal pextiegs of CEP's case.

Although the websites became unavailable via tbaginal web addresses in 2007,
most of them had been regularly archived by Inteechive, a non-profit U.S.
organisation aiming to build a comprehensive Irgetibrary (Internet Archive 2010).
Therefore various versions of the CEP websitesudieg the ones replaced by updated
versions, are still accessible via Internet Arcliv&/ayback Machine search in
web.archive.org. Although Internet Archive had aathived every subpage of the CEP
websites — for example, the CEP forum discussioeatts are unfortunately unavailable
— the amount of available data is still sufficiéot the present study. Other discussion
forums are still directly accessible, but TheHYIRka.com currently redirects to

TalkGold.com and the CEP discussions can be aatesdg via Internet Archive.

In addition to CEP's own websites and discussiomunio the scheme was also
advertised on external forums dedicated to sinmpladgrammes. The discussion on
MoneyMakerGroup.com was most prolific, with Reedna posting 193 times using the
alias loveinJesusname (MoneyMakerGroup.com Proffeed also posted 16 times on
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theHYIPForum.com  (theHYIPForum.com  Profile) and efiv times on
DreamTeamMoney.com (DreamTeamMoney.com Profile) ngusi the alias
healinjesusname. Reed used the alias loveinJesasalsm when he posted thrice on
TalkGold.com (TalkGold.com Profile). Reed nearlways signed his forum posts with
"Trevor", making it easy for forum members to digtiish his posts from others'. A few
other members' forum posts are also included inddta: some of them provide mere
background information on HYIPs and CEP, but soneestudied in relation to CEP's

persuasion tactics.

Although Kimbrell, too — and possibly other CEP Wens, who did not publicly
identify themselves as such — posted on these framainly Reed's forum posts are
included in the selected data, for two reasonst,fReed had a larger number of posts,
with more textual content, and second, he seemdx tine spokesperson of the CEP.
The text on the CEP's index page was signed bwbrFtghealinjesusname.ws 2005a)
until the redesign in April 2006, and the admirastr's profile page consisted of
information on Reed and was apparently written byeedR himself
(colonendparenthesis.com 2006b). Kimbrell and sthegre only briefly mentioned on
the website. It must be noted that Kimbrell's pastghe external forums generally had
a notably more formal tone than Reed's, and exatudis posts may, admittedly, have

an effect on the outcome of the present study.

5.3.  Method of analysis

The present study operates within the field of alisse analysis and, more specifically,
rhetorical analysis. According to Jokinen et aB99), discourse analysis or rhetorical
analysis cannot be used to discover the originabmmg or intention of the
communicator, but can only examine the outcometdkie(whether spoken or written),
its context and how it is received or what consegas it has. Jokinen et al. note that a
rhetorical analysis attempts to view arguments emmmunication as actions carried
out within a certain context, rather than represtons of the communicator's

ideologies or attitudes.

Since most communication is intentional, it is velet to view the position the

persuader takes in relation to the audience and tay use the context to their
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advantage, and the analysis of the text can retlemalaudience which the speaker
attempts to persuade (Jokinen et al. 1999: 12713t present study attempts to
reveal the target audience by analysing how theuagler communicated with his
audience, in terms of the chosen medium and thguige use. It must be noted,
though, that the present study does not have themation whether this interpretation
of the target audience corresponds with the people actually joined CEP. It is also
unnecessary to assess the actual successfulnéss pérsuasion attempt, because for
whatever reason, CEP managed to attract around Sh¥mbers to invest in the

programme.

While communication can be viewed as an actionsyasion cannot be as easily
defined. Mustonen (2000: 14-17) notes that themoisingular model for persuasive
message that is always effective: the speaker ale mse of every possible rhetorical
device and still he has no control over the ulteneg¢sult, because, in the end, the
successfulness of persuasion depends on the aadimigcthe context. Therefore, she
points out, persuasion can be viewed as the et the speaker and a possible effect

on the audience, but persuasion in itself is ragfanable act.

The background information on CEP as a Ponzi scheuggests that the company's
sole objective must have been to attract new mesnaed to persuade its existing
members to invest more, which allows for the prestmdy to presume that this was
also Reed's ultimate intention behind his commuitna However, the present study
does not aim to assess what the persuader spégificaant with each feature of his
communication or if the features were always interdl, but rather make

interpretations of whether they might be perceiasghersuasive.

The present study views all of CEP's communicationthe data agpotentially
persuasive, and aims to reveal who might have peesuaded by which features, by
analysing the manner of the communication, wordag® what is stated explicitly and
what is implied, and also what is emphasised andtwhdownplayed. In addition to
linguistic features, the chosen medium of the compation also provides hints of the
fraudster's possible persuasion strategy. The presedy views smileys, which are a
central feature in the data, as instances of coempuoédiated communication and
everyday language, rather than a separate phenomttad would require further
multimodal analysis. The present study uses Aiestotrhetoric theory and more
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modern persuasion theories, as well as informaton frauds and CMC, as a
background for analysis. Because the CEP casesslglrelated to religious rhetoric, it
is also relevant to examine how the religious cangeused.
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6. ANALYSIS

The present study looks at CEP's persuasion tdotiosthree different viewpoints: the

medium, the target audience and the fraudster.fif$tesubchapter analyses how CEP
communicated with its members and how the intesacivas affected by the medium.
The second subchapter attempts to reveal CEP®&t tanglience by studying what was
emphasised and what was deliberately concealetirémtamembers into the fraud. The
third subchapter focuses on the fraudster, TreveedR and how he presented his
identity and built up his persuadegthos

6.1. The medium

CEP used a combination of different methods to camioate with its members. Reed
and Kimbrell hosted the official websites healinjg@same.ws, colonendparenthesis.com
and the other sister sites; CEP had its own digsmusf®rum; the programme was
advertised and discussed on public forums dedidatéty|Ps; and there was a mailing
list, which Reed used to share information and makeouncements. CEP was
obviously dependent on the Internet, and witho&eed and Kimbrell would have had
to find alternative ways of attracting investotscdn be argued that without the Internet
they might not have even attempted such a schemeording to Frykholm's theory
(2009), a fraudster usually needs a motive, a matisation, an opportunity and a
capacity to commit the fraud, and without the In&trthere would hardly have been an
equally easy way to found, grow and maintain thbeste — thus reducing the
opportunity and capacity factors drastically.

As discussed in the background chapter, the Intemmrides ways to stay anonymous
or give false identification, and verifying inforti@n is often difficult and costly
(Frankel 2005: 103). Reed did not attempt to conetrue identity or location, but until
the authorities seized him and the company, the beesnhad no reliable way of
knowing that Reed indeed was who he claimed toCme member noted this on the
TalkGold forum:
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His story,his name EVERYTHING could be fake.His a$ which he
registered with hosting sites can be fake.So | aking you good
people....

Did anyone that you know of physically meet thievior Reed?
And good solid DD [due diligence] done on him?
Did any of you did some real research?

(MonaLisa4's post on TalkGold.com forum, 10 Feb7)00

Frankel (2005: 41-42) also notes that true inforomaand willingness to verify claims
can be found on the Internet, but the abundan@®miradicting information can make
it difficult to know when a warning of fraud, foxample, is justified and true. In CEP's
case, Reed claimed pre-emptively that possible taintp might be lies or "extreme
cases of impatience" (colonendparenthesis.com 2066king it increasingly difficult

for other members and potential investors to distish whether complaints were

justified and possible signs of an unravelling &taor dishonest slander.

The recurring use of smileys was one of the ma#trditive characteristics of the CEP's
communication with its members. In fact, the actoame of the programme, Colon
End Parenthesis, forms a smiley. Reed explainechdinge and its connection to their
mission on the index page of healinjesusname.ws #om&l initial version of

colonendparenthesis.com as follows:

| know what your first question is: What in the Wbis a colon end
parenthesis? If you type it out, you'll see thegoon above...that's right,
a colon end parenthesis is a smile, and that'bubmess we at Colon End
Parenthesis pursue...bringing smiles to your faces.

(healinjesusname.ws 2005a)

Choosing a smiley as the company's name and syseleohs like an attempt to inspire
positive associations, as smileys are well-knownlsyls of the Internet age, and a sign
of informal communication and friendliness (Thurletval. 2004: 127). Associating the
company with a smiley makes the company name easgrhember, as long as the
audience knows how the symbol it is formed on amater keyboard. However, Reed
also used the abbreviation "CEP" almost from thg beginning (healinjesusname.ws
2005b), and more so after the redesign of the campaebsite in April 2006

(colonendparenthesis.com 2006a), likely to makentmme of the programme easier to

remember and use in discussion.
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The title of the index page in healinjesusname.ng eolonendparenthesis.com, until
the website's redesign in April 2006, read "Make % of an autosurf without surfing!

)" (healinjesusname.ws 2005a). The title is cemciand it explains CEP's basic
principle and what it can offer to a new memberone simple sentence. The
exclamation point and the smiley convey enthusiasmm positivity, which make the

audience more open to persuasion (Mustonen 2000: 48

We're excited that you've chosen Colon End Parsigthand we look
forward to serving you for many years to comeWsglcome! :-D

(colonendparenthesis.com 2006c¢)

The phrasewe're excitedcandwe look forward to serving yaare personal, enthusiastic
and very friendly, and the smileys further reintorthe welcoming greeting. As
mentioned in the chapter 3.2., computer-mediatedneonication in itself can make
strangers seem more friendly and familiar than theguld in face-to-face

communication (Thurlow et al. 2004: 53), and Reedhier emphasised it with his

copious use of smileys and informal language.

Using friendly, informal language with numerous kays is strongly associated with
the Internet, but the medium alone does not expldin Reed would decide to use it so
generously — CEP was, after all, supposed to beahinvestment programme with
serious intent on building a lasting, professiohakiness (colonendparenthesis.com
2006¢). Therefore, the present study argues thatnmal language was actually one of
the persuasion tactics that CEP used to attraettaie kind of audience. An eager, but
unexperienced investor might find a seemingly fligrand honest person with similar
interests more persuasive and convincing than aerisonal investment company. The

assumed target audience will be further inspecteibchapter 5.2.

Although the CEP websites were supposed to be coynwabsites, they were heavily
personified to Reed. The text on the websites vgamlly written in the first person
singular and signed by Reed, and the website'srastnaitor profile page mostly told
about Reed, by displaying a photo of him and rasdée and presenting his personal
views and beliefs regarding religion and businesdofendparenthesis.com 2006b).

Through these means Reed built his identity onkitiethe while representing CEP with
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his own persona. Reed's presentation of identity ethosis discussed in depth in

subchapter 6.3.

The healinjesusname.com website and the originllneadparenthesis.com website
were said to be designed by Reed himself, but laesions were apparently designed

by his fiancée:

[Reed's fiancée Ginger] has recently begun doirgg dbsign-work for
CEP. So, if you notice phenominal [sic] changeshm way things look,
it's her doing her "magic". :-) [...] Ginger's exiiee is site design (which
is something we have much needed recently...lol)

(colonendparenthesis 2006b)

The original design of colonendparenthesis.com uffeig 1 in Appendices,
healinjesusname.ws 2005a) resembled more a perseimite than a professional
business website. The page title included a snaited/the background pattern consisted
of dots and curves, further emphasising the useshiley as the programme's symbol.
The information boxes containing special offers avdramed with hearts and
snowflakes, which emphasised the informal impresdio addition to the informal web
design, the text content on the initial websites watten mostly in first person singular

and signed by Trevor.

That’s whyl decided to start Colon End Parenthesis...any money you put
into the program will haveny personal guaranteeto earn more money
over a selected period of time. Unlike autosurf pames that make all
the choices for you;m going to give youthe option to select how long a
period of time you want to put your money in.

(emphasis added) (healinjesusname.ws 2005a)

In April 2006, the colonendparenthesis.com webgiftégure 2 in Appendices,
colonendparenthesis.com 2006a) was redesigned piidwous repeating background
image representing a disintegrated smile emotiea@s changed into monochromatic
grey pattern and hearts and snowflakes were aldonger present. While the smiley
was still present as the programme's symbol, itlseneas abbreviated as CEP instead
of Colon End Parenthesis, and the title was changetbtop surfing, take a leap of
FAITH into auto-Heaven" (original uppercasing). Thvelcoming text on the index
page was now written in first person plural orhird person singular, without smileys

or direct identification with Reed or anyone else.
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After having seen the incredible potential of astwts, CEP realizedthat
the “surf” itself is time consuming and easy to sresday here and there. It
is also difficult because the company is pullingnfira single sourcéVe

are here to provide youwith a safer way to invest by spreading out your
investments in multiple venues, including autosuvfhich we have
found to be the best and most stable areas around. Dne phacesve
use the better your return. Suggestions for new Steareas are always
helpful. We consider CEP members and staff to be a family working
together to build each others’ financial futures.

(emphasis added) (colonendparenthesis.com 2006a)

Although the Internet and CMC provide users witliesal moda of communication,
CEP mostly used text-based websites and forum ,padts very little visual content.
However, it must be noted that CEP operated duhegyears from 2005 to 2007, and
video services that are now internationally populaare still being developed and only
gaining momentum back then. Still, even limitedtiek content provided Reed and his
companions with enough resources to reach theieacd and persuade new members

into the programme.

The HYIP discussion forums provided CEP with anitaltal medium for attracting

new investors and communicating with its currentmbers. Satisfied members
discussed their opinions and experiences publiath@ forums, thus providing free
testimonials and peer-to-peer advertising. Thensralso provided an audience that
was already familiar with similar programmes andjezato invest. The audience is

further discussed in the next subchapter.

6.2. The target audience

The index page of healinjesusname.ws and the linitiersion  of
colonendparenthesis.com read "[Reed] will not héntiog on future upgrades in order
to payout!" and clearly stated "[t]his will not @ ponzi [sic] scheme (or pyramid
scheme). | will not be counting on future upgrades order to payout!"
(healinjesusname.ws 2005a). Possible doubts wecetaliched upon on the Terms of
Service page of CEPcoast: "Is this a Ponzi? Ne.alt' advertising company. [...] We

will not steal anybody's money!" (cepcoast.com 2006
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While it might seem odd that a company would, orppse and so explicitly, mention
the suspicions of being a Ponzi scheme, it coldd bk seen as addressing advertently
and proactively a concern which might arise whealidg with a new, small company,
whose business strategy is unconventional — edpeiatimes when new Ponzi and
pyramid schemes are constantly revealed. Howeusenveonsidering the fact that the
CEP programme was, in fact, a Ponzi scheme, thisigative counter-argument seems
like an attempt to conceal the true nature of tleg@amme. While the mere claim that
CEP is not a Ponzi scheme would not likely be ehdogeassure a cautious investor, it
must be noted that CEP constantly emphasised horagstnly and more subtly, and
seemed to target people who did not have extehksio@ledge of financial field.

The following subchapters discuss CEP's audieratlmwiing the idea that rhetorical
analysis of the text can be used to reveal whad kihan audience was sought to be
persuaded. The persuasion theories discussed latlkground chapter will be used to
analyse how CEP attracted and persuaded members.

6.2.1. Inexperienced and trusting

MoneyMakerGroup.com is a discussion forum dedicébedifferent online investment
programmes. CEP was advertised there nearly frenbaginning until the very end,
although in the end the messages were mostly writfemembers who were worried
about the silence on CEP's behalf and by other raesmbho shared information about
the programme's legal troubles. CEP was initiallgntroned and advertised on the
forum by an outsider called "Marcus" — althoughsitpossible that he was, in fact,
CEP's messenger pretending to be a mere investsriniial posts offered basic
information found on CEP's original website andni@inly commented on Reed's and

the programme's apparent trustworthiness:

i have talked with admin several times
seems like an alright dude

and with a domain name like this
well...

i feel some trust

(MoneyMakerGroup.com SuperCoolCat-dot-com's pd&tNav 2005)
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[.]

| trust this one
and I'm putting a lot into it
its very obvious to me that the admin has a goadthe

(MoneyMakerGroup.com SuperCoolCat-dot-com's pdsDéc 2005)

earnings looking good - I'm goin in for more - aretspend: $140 or so
this is so rockin
very few sites can be trusted like this one

(MoneyMakerGroup.com SuperCoolCat-dot-com's p&sDe&c 2005)

After these posts, Reed joined the forum to addmessibers’ questions himself, and
Marcus' posts concentrated on telling other memihens much he had earned via CEP,

and occasionally also defending Reed and other &E&Pagainst possible suspicions.

If Marcus was sent by Reed to generate intere€2BP before openly advertising it
himself, these few messages show that Reed wasedsiely emphasising his persona
and his characteristics — trustworthiness and "doealt" — over actual proof on the
programme's validity. This is in line with what Masen (2000: 40) explained about
involvement and elaboration: the audience's atiantan be directed toward the
persuader's characteristics, and therefore awawy ffactual content. Emphasis on
emotional factors and the fraudster's good relahgnwith his audience diminishes the
need for any counterarguments and can preventutlierace from asking for relevant
information (Walton 1989: 82—-83).

If Marcus was, in fact, merely an interested owsilboking to invest in CEP, these
messages indicate that Reed's charisma was woukiag his good qualities and
tempting promises of high returns were enough tsysgle some people to invest and
even recommend CEP to others. As Mustonen (2000pdi@ts out, testimonials and
recommendations from ordinary people, the audiesngeérs, are more effective than
actual advertising. Marcus' positive feedback oedR&nd CEP, as well as his stories of
receiving payments, could have been enough to pgessomeone who was already on
the fence and only needed a little encouragemeatch$' rationalisations ("seems like
an alright dude", "with a domain name like thistdits [sic] very obvious to me that

the admin has a good heart") do not provide anyahgbroof of trustworthiness —
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Marcus merely has an impression that Reed and C&Rodbe trusted, based on the
informal and friendly communication and the religgo domain name

healinjesusname.ws, instead of any actual evidence.

Reed attempted to avoid the use of the wowstment“for US tax purposes and for
business purposes”, and preferred the tmembership feghealinjesusname.ws 2005c).
However, CEP was advertised on Internet forumsudsag High Yield Investment
Programs, and in the eventual bankruptcy trialat@ised did not dispute the definition
of the CEP as an investment programme (United S&aekruptcy Court 2008a). Thus,
the choice of words can be seen as an attemptteeformality, and using the term
membership feanstead ofinvestmentsmight make the programme more easily
approachable by people with little or no previouowledge on investing. Reed also
explained the basic premise of the membership &ecplarly simply: "You're actually
paying a fee for the possibility of earning moremap back” (healinjesusname.ws
2005¢).

Speaking ofmembership feemstead ofinvestmentsan also be seen as an attempt to
avoid arousing suspicion, since in reality neitReed nor Kimbrell were registered to
handle securities (United States Bankruptcy Co0f82). The website of the U.S.
Securities and Exchange Commission instructs iovesb check whether a broker or
an investment adviser is registered, which is meguby law in the United States (SEC
2010b). CEP could not be found from their datalms® Reed explained the lack of

registration and their plans to legalise the progre as follows:

In regards to being registerd [sic] in the US agtlang other than a
broker, it's impossible. There simply isn't anythiwe classify under
(believe me, we tried everything). And, becausehef sometimes shady
outcomes of surfs and HYIPs, we simply cannot lggstered in the US
(and, yes, we're aware that the membership feg thiresn't protect us or
whatever ;-)). The attorny [sic] we have spokerhviias encouraged us to
register offshore simply because we'll be registeree’ll be protected,
and we can run a legit business without havingetr four friendly US
gov't taking us down over someone's word or malgiact against us, so
we've been looking into doing that simply for sgfet

(TheHYIPForum.com. loveinJesusname's post Septedd)€006.)

Despite this elaborate explanation, CEP was nesgistered anywhere in the world
(United States Bankruptcy Court 2008a). Claimirgf tBEP was not registered because
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it did not fall under any traditional classificati@f an investment business makes the
programme sound unusually innovative and uniqueeHReed actually admitted that
auto-surf programmes and high-yield investment m@nognes were suspicious and
occasionally had "shady outcomes”, and he also teetinthat "the membership fee
thing" (i.e. using the phraseembership feastead ofinvestmentwas used to avoid
suspicions of illegal activity, but he also knewmbuld not protect them against legal
motions (TheHYIPForum.com loveinJesusname's pgqsieSeer 28, 2006).

Providing several options can be seen as a pevsuasit (Mustonen 2000: 50),

especially when Reed makes the comparison to ethilar programmes as follows:

Unlike autosurf companies that make all the chofoeyou, I'm going to
give you the option to select how long a periodimfe you want to put
your money in.

(healinjesusname.ws 2005a)

On the other hand, the three topmost levels withkeddy shorter turnaround times
were initially disabled, and Reed explained thatdis due to "changing the plan a bit
(colonendparenthesis.com 2006d). One explanatiatddme that when running a Ponzi
scheme, it makes sense to discourage the shanteataund times to be able to keep up
with the investments and withdraws. The longerrtmmey stays within the system, the
better chance there is that the fraudster will e & run the scheme a little longer, or
safely disappear with the money before people béginotice. On the other hand,
limiting the top levels could have made them mateaetive and thus more popular
when released again. Limited availability is temgtand when a person has been lured
in, it is easier to persuade them to purchase niavest bigger sums and extend their
membership (Mustonen 2000: 49).

While the CEP presented tables of different investirlevels and quite complicated
explanations of their upgrade system, there wée kExplanation provided of the real
mechanics of the programme and the basic busidess The only explanation given
was that Reed had "learned where to invest mowienake a profit, and thats [sic]
where the monies with which you trust Colon End eR#resis will go"
(healinjesusname.ws 2005a). In the light of thewkedge that the CEP was a Ponzi
scheme with no external sources of income, suclueragss seems understandable.

However, for a potential, vigilant investor the Emtion seems hardly enough, which
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would suggest that either the investors' trust gaieed in other ways, or the investors
were aware of the possibility that the programmeghinibe fraudulent. On the other
hand, simplified explanations could have been aimtedot only less experienced, but
possibly less intelligent audience, who would bsiezato persuade (Mustonen 2000:
40).

The programme also seemed to be aimed at peoplewetelooking for an easy, non-

time-consuming way of making money:

We're here to do the research and investing for gowou don't have to,
and we're here to save you time--you don't haveutd your day away.
We've made that our job.

(colonendparenthesis.com 2006c¢)

After having seen the incredible potential of asitwts, CEP realized that
the “surf” itself is time consuming and easy to sresday here and there.

(colonendparenthesis.com 2006a)

CEP was said to do the actual work on behalf ofigsnbers. Members only needed to
pay their membership fees and upgrades, and tlovsdprthe company with money to
invest, and in return they would receive high yselReed admitted that there were risks,
since CEP was said to invest in third party comgmri which it never did, in truth
(United States Bankruptcy Court 2008a) — but Regutbéned that he wanted to provide
risky options, as well, to let CEP's members hagedom that other programmes might
not offer (healinjesusname.ws 2005a).

In addition to the tangible promises of earning ;mgnCEP also promised happiness.
The index page explained that the programme aintetbranging smiles to [the
members'] faces" (healinjesusname.ws 2005a). Alestaotes that everyone wants
happiness (Larson 2007: 54), but happiness can rddferent things to different
people. In the context of HYIPs, one could argus thoney is the obvious instrument
in reaching happiness, but these programmes provedemembers with other benefits,
as well: for example, a membership in a group ké-ninded people with similar

interests and morals. The implication of happinasstes different mental images for
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different people, and the fraudster does not neetirther explain what exactly he
means with the phrase (Schmidt et al. 1986: 55).

When another forum member listed several good thaigput the programme and noted
that CEP's members could "ask stupid questions revahe will laugh at [them]"

(moneymakersgroup.com joeymoney's post May 6, 200€3d replied as follows:

Thanks, Nico! We'll have to use that when we stmivertising on
television! lol ;-) Only one thing...if someone ask silly question, we'll
make fun of them...but only playfully. ;-) And thperson usually
appreciates it and pokes back, as well. hehe }¥ Wwah you soon, my
friend! :-D

Trevor
(moneymakergroup.com loveinJesusname's post M2Q(H)

Here Reed suggested that CEP was a group of peotilea sense of humour and
friendly playfulness, which could be appealing emple who appreciate such a friendly
and informal community that was also welcoming pextenced investors. In addition,
in the post above and in other instances, Reedreeféo familiar members ddends
which further emphasised the sense of a closedmit equal community. Winking
smileys were employed after nearly every senterceurnderline the message's
playfulness.

Throughout the website Reed emphasised that thev@sPan honest and trustworthy
company. First of all, the Terms of Service beguthwhe following verse from the
Bible:

"Simply let your 'Yes' be 'Yes,' and your 'No," "Nenything beyond this
comes from the evil one."

Matthew 5:37

(colonendparenthesis.com 2006c¢)
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Reed also continued explaining the verse:

"Fact is, when we say something, we mean it. A®dain the personal
profile page, this business is built on a Chrisfiamndation, and on that
foundation of Truth it will stand.”

(colonendparenthesis.com 2006c¢)

In return, Reed said that they expected equal hprfesm the CEP's members. He
demanded that the members should be good citizéws pay their taxes, are law-
abiding and do not abuse the CEP programme or @bers (healinjesusname.ws
2005¢).

If you plan to cheat, scam, or steal, this is hetplace for you. This host
is honest, and we ask the same of you. We will dohest to hold to
everything we've said [...]

(colonendparenthesis.com 2006c¢)

Whether we agree with our governments or not, wailshbe doing our

part as citizens to uphold integrity. If you plan withholding taxes or
entering false data, please look into another coypas CEP wants
honest members (it's host is honest, and that's @tk in return). If you

disagree and think breaking the law is ok, pleassy @away from

CEP. We are standing for true moral character,vemdsk our members
to do the same. Thank you.

(healinjesusname.ws 2005c)

The request to pay taxes contradicts Reed's ownsadm that they avoided the word
investment'for US tax purposes” (healinjesusname.ws 2005a) ether words, the

word choice was an attempt to avoid paying appabpriaxes. Therefore, it can be
argued that the request to honour US tax systemeigly an attempt to emphasise

CEP's own honesty.

Reed also posted a long, public explanation on afnthe forums, after supposedly

receiving an email from a dishonest forum user:
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| just received an e-mail from [a MoneyMakerGrowpncforum] member
who has 30 accounts and was willing to make torngoofd comments for
me on this board if | paid them 10 bucks. | digdge$pond to the e-mail,
but | want to make something VERY clear here...ne ldONEST. Any
attempts at deceit like this are ridiculous, andnade me sick to my
stomach to even read that e-mail. If we have prgisnembers, then
they're honestly happy. If we have a complaintnthhope it's at least an
honest complaint. It's definitely not cool to spai&ke responses one way
or the other for any dollar amount. Just wantethémtion to anyone who
reads this board that CEP will NOT take or makédsifor anything. If
someone e-mails us with a dishonest request likeatiain, it will simply
be deleted. We don't need fake support. We havagénceal members
who honestly enjoy having honest admins. ;-) | wiciake 1 true member
response over 1 million fake responses any day. ;-)

(MoneyMakerGroup.com loveinJesusname's post AB(iPR06)

The post above emphasised CEP's and Reed's honesgyeral ways. First of all, it

made it clear that CEP would not stoop so low asuyg dishonest appraisal and
testimonials on the forums, and all positive fee#fbahould be thus believed to be
genuine. Second, once again, Reed insisted thatsGa&mbers should stay honest,
which in turn emphasised his and CEP's own honéitywent as far as to say that the
email "made [him] sick to [his] stomach”, which nead seem that such foul play is
actually unthinkable and repulsive to him. Thirg, &ccusing some unnamed forum
member of such a proposition, Reed made sure Hsatdlly any other forum member
could be suspected of dishonesty, in case CEP hadp® be verbally attacked and
accused of illegal activity on the forums. Althoudiere Reed commented that
complaints are acceptable as long as they are hooswplaints, on the CEP website
(colonendparenthesis.com 2006c¢) he also pre-entptiliemissed possible complaints
as likely signs of impatience, as discussed below.

Considering that the programme was a fraud, ganguth great lengths to emphasise
honesty and to demand it from CEP's members seiine more likely an attempt to
make the programme seem honest and legal, thanuengeconcern for other members.
This is in accordance with Rotter's (1980) theonytausting and trustworthiness: by
claiming to trust the members Reed and CEP attemfumelook more trustworthy
themselves — which, in turn, could have actualtsaated trustworthy and consequently
high-trusting members into the programme.



57
The members were also expected to be flexibleepatnd address their concerns

discreetly via email, not publicly on discussionuims:

If you are one of the many people | have seen otosau sites
complaining and making up lies when payment is dréidater than you
expected, do not join this site. [...] We will notdmate any act against our
site, and that includes these extreme cases oftiemga. If you're
concerned about a payment, e-mail us. [...] | recognihat it is a very
small percentage of people that make up the terdies when they're
concerned about payments, and they've been bumfedeb I'm sure (as
have we all). | just ask for patience. As a Chaistcompany, we will be
forced to excerise [sic] tough love to a member whantentionally
hurting the company and clear them from our daebdhis is for the
safety of our other members, the business, anddhen.

(colonendparenthesis.com 2006c¢)

Concerns of delayed payments and complaints weus #imply disregarded as
impatience, unjustified distrust caused by othanss; or simply malicious lies. It must
be noted that also legitimate companies may occaljorefuse members who hurt
them, but forbidding public complaining more likdlints that the CEP's operation was
based solely on its fragile reputation, as usuallye case with Ponzi schemes, and any
expressed suspicions might have been difficultisped convincingly. Therefore it was
sensible to disregard future complaints beforetednjust, because "[no] program or
script is perfect, and something may have been edisg§colonendparenthesis.com
2006c¢). Reed also added that "[if] you do not hpaBence, you are not meant to risk
any monies in high yield interest programs” (hgaosname.ws 2005c), thus

transferring the responsibility to the investorsrtselves.

Occasionally there were attempts to dispute CEBresty and requests for more
transparent explanations as to where exactly CEBEstaed the members' money and
whether the programme was even registered and. [IBgald usually provided lengthy
responses, which, however, usually referred taBE websites or were still lacking in
specific and clarifying information. When anotherdm member commented on the
lack of actual information in Reed's long responsks provided more vague

explanations and joked about the matter:
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Well, these are good questions...but it begs tlestipn on my side...have
you read the site? :-p Most of these answers asigykd on there for the
world to see...we don't like to have secrets frammembers or potential
members. ;-)

(TheHYIPForum.com healinJesusname's post A Septe#)@006.)

Hmmm...ok, | guess | thought | answered most of ryquestions
thoroughly, but it appears as though | may not Haeen wordy enough,
eh? ;-)

(TheHYIPForum.com. healinJesusname's post B Segtieii 2006.)

An experienced investor doing their due diligencmuld not simply take Reed's word
for CEP's trustworthiness and would probably tryfimd out why CEP was not
registered to handle securities, how it actuallgraped and where the members' money
was invested to ensure such unbelievably high metuBome non-members posted on
the forums and requested more information, butethesre few publicly doubting posts
from actual members. Lack of voiced concerns wduid that either the members did
not suspect anything and believed Reed's explarsatmd reassurances, or they fell
prey to Reed's popular rhetoric, which can "byphsscritical questioning and logical
assessment normally characteristic of reasonahbleglie” (Walton 1989: 82). It is also
possible that some members were not interestetieidegality of the programme, as
long as they received the promised returns. Thistpd view will be discussed in the

next subchapter.

6.2.2. Opportunistic

According to Frankel (2005: 19), knowingly partiat;ng in a Ponzi scheme or a
pyramid scheme to benefit from the early stageshefprogramme, when the early
investors are still paid, is a fraudulent act s¢lit although indirect. She argues that the
American culture may, in fact, be moving towardegting dishonesty and fraud, which
means that investors would gradually start accgptiraudulent behaviour and
deliberately scam or take advantage of others' s¢gnankel 2005: 3—4, 42). Therefore
it could be argued that advertising CEP specifycalh HYIP discussion forums may
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have been an attempt to attract also investors wdre aware of the possibility of a
fraud or even suspecting it, but nevertheless gagnblith their chances of profiting
before the scheme eventually collapses. Reed eeeioned the risks associated with

similar programmes and HYIP's in general on CERBsite:

[I know] how disappointing it can be to watch awbdscompanies
crumble and take your invested money and trudtéaytave with them.

(healinjesusname.ws 2005a)

If you do not have patience, you are not meanistoany monies in high
yield interest programs.

(colonendparenthesis.com 2006c¢)

As discussed in the earlier chapters, the highllefaunemployment in the United

States in the 2000's can be seen as another fabtoh might lead to increased and
willing risk-taking — when a person loses his or hegular income and there are few
job opportunities available, they might be inclintx search alternative sources of
income to meet their living expenses, and people hdwve debt are more vulnerable to
frauds (Frankel 2005: 14). Some members in HYIRuwision forums admitted to

having lost their money in previous scams and theyessed their wishes to gain back

what they lost:

| just joined this program last nght [sic] and | daoking to a very

exciting begining [sic] of this program. The adns@ems to be genuinly
[sic] honest, | know we all have said that befdhen to have them shut
down and disappear. But these guys seem quiteditieGive them a try |

don't think we'll be sorry.

(MoneyMakerGroup.com UBOQ6's post, 28 Feb 2006)

Good news all around. That's one of the great thatlgput CEP - probably
the greatest thing - the honesty. The current tsmmis, unfortunately, to
be the trust-inspiring admins who first create amasphear [sic] of trust
and great service & communication - only to lureerevnore people
(=more money) in, and then take every penny and That's one thing |
know won't happen with CEP!
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Autosurfs and HYIPs are always a gamble, there'slbment of risk, and
anything can happen. But it's so great to know tikatone thing that will
never happen is you guys just running with my mosey laughing at my
stupidity on your way to the bank.

(MoneyMakerGroup.com FunnyBone's post, 26 Apr 2006)

The message above shows that some members were aihe risk and were willing
to take a chance to gain back the money lost iaradbhemes. This phenomenon could
be noted in Finland in 2010, when WinCapita's ss®oe of almost the same name
managed to attract members despite the very visi@dia coverage regarding the
pyramid scheme (YLE Uutiset 2010). Since Ponzi sw®eoften rely only on incoming
investments, some may have hoped to increasectaices of getting their own money
back with interest by actively advertising the pegme to others. This greatly
benefited CEP and Reed, since common people'sntasls and word-of-mouth
advertising is free and can be more effective @drertising conducted by the company
itself (Mustonen 2000: 40).

However, it is possible that some members wereana@tre of the risk that CEP might
be a Ponzi scheme. Although FunnyBone (quoted gbseems to be taking the risk
knowingly, he mentions some of the characteridhies are probably most appealing to

an investor with more enthusiasm than experience:

[...]

One of the greatest things is that you don't havda all the hard work
yourself...the taking of risks, due diligence, wfing, the worrying, the
diversifying...they do it for you! That's what laléy like :)

(MoneyMakerGroup.com FunnyBone's post, 14 Apr 2006)

The message above is enthusiastic and soundsdilatesing, although it is presented
as a personal opinion and endorsement. It is alkoes CEP's original slogan, "Make
the % of an autosurf without surfing! :)" (healisissname.ws 2005a). Such simplicity
and the full-service investment model could hawaeted members who had the money
to invest, but no time or perhaps interest to letma further mechanisms of the
programme, as long as it would pay the returnsitlmbmised — even if it meant taking

a huge deliberate risk.
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6.2.3. Religious

CEP's Terms of Service page started with a verma the Bible and then described
CEP as a Christian company (colonendparenthesi6c20Beed has also said that the
idea of the CEP programme came from God (Weisbe2B8@7). Although Reed never

made the explicit request that the programme’s reesrdhould be Christian — he only
asked for honesty and mutual respect (colonendfiesis.com 2006c) — the abundance
of religious language and figures of speech cowddseen as a tactic to attract and
persuade people with similar religious beliefs, athinade CEP an affinity fraud.

Reed emphasised his own Christianity, and it caargaed that as CEP's founder and
primary communicator, he borrowed his own imagdon@with his religiousness — to
represent the programme. The original CEP websttkided references to religion at
least on the Terms of Service page and on Reedfdeppage, but the index page
emphasised only informality, honesty and friendimdghealinjesusname.ws 2005a).
After the website was redesigned in March 2006, eidudier page title "Make the % of
an autosurf without surfing! :)" was changed into @vertly religious phrase "Stop
surfing, take a leap of FAITH into auto-Heaven"I¢e®ndparenthesis.com 2006a). It
stands to reason that religious content on theriatevould attract religious people, and
the shared belief in Christian God would make pieémembers more trusting towards
Reed and CEP, and consequently more susceptipkrsoasion (Frankel 2005: 54).

Religion provides people with a community and assewnf belonging, and Reed

attempted to present CEP as a welcoming community.

Everyone will be treated fairly, and | hope that @l us may prosper
together within this community.

(colonendparenthesis.com 2006b)

[...] @ whole community of people who are waitimgwelcome you! We
look forward to you becoming a part of the Colonganthesis Family!

(colonendparenthesis.com 2006a)
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Referring to CEP as eommunityand afamily created an impression of a close-knit,
inclusive group of similar-minded people, which d¢@na very attracting and persuasive
idea (Schmidt et al. 1986: 46). The idea of CER asmmunity was further emphasised
by the use of phrases likeembersand membership feéhealinjesusname.ws 2005c).

Like any community, CEP had rules that the membmarst abide:

If you plan to cheat, scam, or steal, this is hetplace for you. This host
is honest, and we ask the same of you. We will doh®st to hold to
everything we've said, pay you in a timely fashiand continue to add
new services for you. If, however, any of the basefve offer should
begin to hurt the company--whether it be from memhbéuse of
something we missed in foresight while planning-wi# notify you via
update if we decide to make a change. We are loerthé long run, and
all of us, members and admins, need to be fleximblerder to ensure
longevity.

[...] If you are one of the many people | have seerautosurf [sic] sites
complaining and making up lies when payment is @réidater than you
expected, do not join this site. Fact is, we areelsp and will be paying.
We will not tolerate any act against our site, dhdt includes these
extreme cases of impatience.

[...] As a Christian company, we will be forcedexcerise [sic] tough love
to a member who is intentionally hurting the compamd clear them
from our database. This is for the safety of oumeotmembers, the
business, and the admin.

(colonendparenthesis.com 2006c.)

CEP was presented as a company that wants its mengbprosper and protects them,
but it also expects them to be honest and respgber onembers. Any member that
deviated from these expectations and hurt the camtgnwas threatened to be cast
outside. Religious people tend to trust each baseshared faith alone (Frankel 2005:
54), and abusers of this trust are usually deafiepably without any external help (SEC
2006a). This made CEP seem like any other religgrosip that had its internal order

and discipline, which could have attracted religigpeople. Of course, in CEP's case it
makes sense that possible abusers would have imegly sast out without further legal

measures, because the programme itself could abhy stand closer inspection by the

officials — as eventually happened.
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One of CEP's websites was cepgivesback.com, atghaith a strongly Christian

message. The index of cepgivesback.com (2007) imgoldhe charity as follows:

CEP Gives Back is the newest addition to the CEERlya Since we
founded CEP, we have sought to help others. Latelever, we realized
there was something missing. God has given us sy gi#ts: wisdom,
faith, peace, strength, eternal life, and, of ceudgsus Christ. Genesis
28:22 speaks of tithing in return for God's blegsirn response to this
calling, CEP has started a special fund into witiewill add some of its
profits, as well as any donations our members aresshto make, in order
to help those less fortunate than ourselves angletenthe circle of the
already bountiful blessings we have been granted.

This programme was said to provide financial helpr fthose in need
(moneymakergroup.com loveinJesusname's post M2p®;) and that CEP expected
nothing in return. It is possible that CEP did,fact, forward some of the money to
charity, but another possibility is that the chamirogramme was another way of
circulating the money around within the Ponzi sceemnobody expected any money
back from CEP Gives Back, so it may have been usegay returns in other
programmes.

In any case, CEP Gives Back was likely another efagmphasising Reed's and CEP's
charitableness, honesty and piety, an attempt itdoree the members' trust in the
programmes and also an attempt to attract newjtabkr investors. As Harris (1994;
quoted by Mustonen 2000: 45) notes, the best peisuanakes the target feel like a
better person. When members earned notable sumthén CEP programmes, giving
some of the earnings to charity via CEP Gives Bathelping those less fortunate than
[them]selves" (cepgivesback.com 2007) — could nthken feel themselves good and
selfless. Since some of the profit from other CE6gmmmes was said to be routed to
CEP Gives Back, members could feel that investimgl @aking part in other

programmes was not an entirely selfish act andutccactually benefit others as well.

The request for donations was justified by refgyrio the Bible and the following

passage:

And this stone, which | have set for a pillar, $te God's house: and of
all that thou shalt give me | will surely give ttenth unto thee."

(BibleGateway, King James' Bible: Genesis 28:22)
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The quote above speaks of tithing, or giving ahesft one's income to God, i.e. the
church. While CEP was not a church nor affiliatathvene, it made use of the idea of
tithing and giving back by introducing charity aseoway of tithing. Phrases such as
"God has given us so many gifts", "God's blessiragg! "bountiful blessings we have
been granted" (cepgivesback.com 2007) underline bileef that whatever people
receive from CEP programmes and other areas of lives, they receive thanks to
God's benevolence and thus they should give a tdntlback. Reed also explained that
CEP Gives Back was founded in responsé¢hto callingto pay tithes to God (ibid.),
which not only emphasised Reed's own goodwill, &tempted to persuade others to
feel this calling as well and to respond to it lkihg part in this particular form of
charity.

These word choices mentioned above make usmtbfymemeshe shared knowledge
of Christendom, and what associations they bringnuthe audience's mind: what the
Bible instructs and how they can be good Christthesnselves. As Frankel (2005: 54)
points out, a shared religion can make people dkexder to strangers than sometimes
would be wise. This may have made the CEP commiedtlylike a safe group of like-
minded people, who wish nothing but prosperity acheother — which was further
emphasised by word choices likemmunityand family, as discussed eatrlier in the
study. On the other hand, the religious contexalbof the CEP websites was also used
to paint a picture of Trevor Reed as a trustworttigister student, as discussed in the

next subchapter.

6.3. The fraudster

The CEP programme was Trevor Reed's idea and anediecause he stated on the
programme's website that "I decided to start Cold&nd Parenthesis"

(healinjesusname.ws 2005a) and he has said onearamibasion that "the Lord laid [the
idea of the programme] on my heart" (Weisbecker720Beed was also the face of the
CEP: the website's administrator profile page wattem by Reed and there he talked
about himself, his fiancée and his beliefs regaydyoth religion and business
(colonendparenthesis.com 2006b); the text on thbsies was mostly in the first

person singular and the texts were usually sigfieelvor"; and he was the most prolific
poster on the discussion forums. Reed also desctii® role in the programme as
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"mainly customer service and researching progrdms will help yield profit for the
entire community" (colonendparenthesis.com 2006tHed was the members' main
contact to the staff via emails, CEP's own disars$orum and other forums; and his
communication with the members of the CEP is masbhke to the public, at least on
the available online data. Therefore the presendystconcentrates on Reed's

communication with his audience.

The CEP admin profile page concentrated solely eadRsince he was the founder and
the most visible spokesman for the programme. Reaphasised his religious beliefs

and background:

First and foremost, when anyone asks who | am, mwar is thus: | am a
Christian. This defines the way | think, the waljve, the actions | take,
the words | speak, and absolutely everything tloaegns my life. | have
my BA in Religion and Philosophy from Susquehannaiversity in
central Pennsylvania, USA. | am currently attendBugitheastern Baptist
Theological Seminary in pursuit of ministering tbe Lord Jesus Christ.

(colonendparenthesis.com 2006b)

Here Reed explicitly stated that Christianity hadedfect on everything he says and
does, so the audience can expect him to live apgpred Christian morals: honesty,

goodwill and compassion. Although Reed was nofayetinister, his studies to become
one may also have had the halo effect (MustonerD:288-49), which could have

possibly lead the audience to believe that Reedotiaer characteristics that ordained
ministers possess. Reed did not have a similaoatyhthat an actual minister has over
his congregation, which usually makes religiousugoespecially vulnerable to frauds,
but the audience may have expected a minister rsttioldoe more trustworthy and God-

fearing than regular people.

As discussed in the background chapter, Aristofits I'good sense, excellence and
goodwill" as the "three things which inspire corfite in the orator's own character”
(Aristotle 1984: 2194). Although Reed did not gimay concrete proof or precise
examples of his expertise, he suggested that héldesh successfully making money
on the internet for some time now, and [wanted]h&lp [others] do the same"
(healinjesusname.ws 2005a). Reed also emphasisedjdod sense, expertise and

rationality with the following statement on the fil@ page:
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"I have been blessed with a morsel of intelligeinteseveral areas of
study, including the financial world."

(colonendparenthesis.com 2006b)

While the word choicenorsel of intelligenceseems like downplaying his own abilities,
it was also a humorous and seemingly humble waybroiging up his diverse

knowledge without blatant boasting.

"I now only have 3 reliable high % sites and a fewspects. This is NOT
diversified enough for my comfort (and | refusepiat member's money
into companies | am uncertain of...it's just note ttway | do
business). Every other option is totally clearrmwnb problems, but until |
can get up to 10 programs again to diversify irs¢hieigher %, the 15, 20,
and 25 day options are going to be considered ts§h It's important to
me to give you this information up front, as | duto withhold
information in that way. If you want one of thesptions soon, please
know there's a larger risk. | could cancel thetogadther, but I'd rather
leave the option available for you."

(healinjesusname.ws 2005c)

Here Reed presented himself as a careful, ratiandlhonest businessman, who does
not wish to jeopardise members' money, and alsesgihe members a choice of
investing more, at their own risk. Ponzi schemesusually claimed to carry little or no
risk at all (SEC 2010a), but Reed repeatedly empbadshat the members were taking a
risk of losing some of their money, because the G&P dependant on other companies
which might go bankrupt (colonendparenthesis.co®62p On one hand, this can be
seen as an attempt to diminish the CEP's resptitysiover its members' investments,
but, on the other hand, it communicated to poteimtigestors that CEP and Reed were
reasonable enough not to make empty promises wiesnviere aware of the risks. Or,
following Aristotle's theory, this kind of cautioexemplified Reed's good sense and

good will, in attempt to strengthen the audiencetsfidence in him.

However, there were also instances where CEP peahilsgat there would not be any
risk of losing money. Reed gave his "personal guaet that the invested money
would generate more money over time (colonendphesid.com 2006a) and the
Frequently Asked Questions page on the Coastin88sitee went even further in

denying possible risks:
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Is this a pyramid scheme?

No. It's an advertising company. You purchase aywb advertising
packages. Advertisers need people to see theirtgsbkraents, and this is a
great way of putting websites in front of peoplest®. What happens if
people all of a sudden stop purchasing advertiBom us? We go to the
reserve. If we have a day of advertising wheream®unt coming in is
less than 2% of our current active advertising pgek, then we will take
5% of the reserve and split that amount evenly dach active and
qualified advertising package. The reserve wouldebeugh to build a
wall of stability around this program, but shouhdstfail, then we shall
reimburse from our other progranio one is in danger of losing money
in this advertising program! We can say that because we have a superior
business model that will hold the test of time.

(emphasis added) (coastin88.com 2007b)

The FAQ page on CEPCoast.com (2006a) had the samesand explanations almost

verbatim, except it substituted pyramid scheme Widhzi scheme.

A persuader's expertise must be demonstrated amkmprin some way, otherwise
claims of extensive knowledge and expertise carpdreeived as a mere subjective
opinion self-glorification and, consequently, camtthe audience against the persuader
(Bhatia 1989, cited in Bhatia 1993). Reed attempiedavoid this by providing
examples of his previous experience, expertisegand qualities, although he did not

back his claims with substantial proof:

| have been successfully making money on the istefor some time
now, and | want to help you do the same. | know ltiokvg it can be to
wait up until just after midnight, or 1 am, or 3 amget your autosurfing
done for the day and how disappointing it can bewtich autosurf
companies crumble and take your invested moneytraistl to the grave
with them.

(colonendparenthesis.com 2006a)

We're here because we have lost money in the afitasena. We have
done our research (several months of researchhavela pretty good eye
on companies that are safe to invest with.

(colonendparenthesis.com 2006c¢)
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After successfully running a diversification seevim the autosurf [sic]
industry, we have found a stable and good way tll lausurfing program.
[...] Our business model is built for stability,like the rest of the industry,
and we will be offering our advertising services years to come.

(cepcoast.com 2006b)

Let me also note that | agree that every currerftiue laid eyes on is a
ponzi [sic] scheme (and | tried and tried to findeothat | could say
otherwise), and that's why we're getting out okthtor diversification.

(TheHYIPForum.com healinJesusname's post A Sep(H.)

Reed emphasised his earlier misfortunes, whicteasad his similarity with his target
audience. Hinting vaguely at other similar, butaliable companies that steal the
investors' money may have undermined the membest' ih other programmes and
also emphasised Reed's experience and expertide ¢ IP field. On the other hand,
mentioning his later success and "several montinesafarch” (colonendparenthesis.com
2006c) made him seem like a clever investor wheh@ough and learns from his
mistakes — which is probably what CEP members wigbebe like, after losing their
own money in one programme after another. HoweRaed did not completely
criticise and dismiss other programmes, as thahtigve made the impression that he
was deliberately and unfairly trying to make higngpetitors look bad — instead he
decided to advertise and recommend some seleaigdapnmes:

Here are some autosurf, hyip and network sitegst tand invest in. They
pay. :-D Check 'em out! :-D

(healinjesusname.ws 2006)

Aristotle also discusses the importance of the ysstsr's benevolent disposition
towards the audience. Although the persuaders nhigliboth sensible and upright, but
not well disposed to their hearers, [they] may flaiconsequence to recommend what
they know to be the best course" (Aristotle 198494). Therefore it is vital that the

audience is able to trust that the persuader sty benevolent toward his audience.
Reed emphasised his good intention to help othemsewe what he had already
achieved himself and ensure an unproblematic osisliip between the CEP and its
members. He claimed that he "wants to work togetbdsuild wealth in the lives of

interested people" (healinjesusname.ws 2005a) @mive the members more options
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and choices than other "autosurf companies thatemalk the choices for you"
(healinjesusname.ws 2005c). Unlike big, impersamhpanies, Reed also gave his
"personal guarantee" that the invested money wgelterate more money over time

(colonendparenthesis.com 2006a).

Reed used the Christian conceptcafitas, an altruistic love for one's neighbour, to
further emphasise his benevolence, when he distubse CEP's charity programme
CEP Gives Back. A good and concrete example of Réethevolence was provided by
a member, who told a story of how he lost a lotmafney in other HYIPs and then
turned to Reed, who helped him financially (monekengroup.com shah123's post
May 20, 2006). Reed answered the public thank&olle®ving way:

Thank you for your kind words, [...]. They have toedhmy heart and
mean more than you know. We're still getting mamgether for you. ;-)
Keep me posted via e-mail how your wife and newlamndoing, K? :-)
Hope to hear from you soon. :-)

Trevor
(moneymakergroup.com loveinJesusname's post Ma3(®@h.)

Mentioning the wife and the baby in a casual mammay have been perfectly innocent,
but, on the other hand, it also can be viewed aat@wmpt to further emphasise the
importance of the benevolent act, by making the beta distress seem even greater
and more apparent. According to Aristotle (1984022the bigger the need, the greater
is the perceived kindness of the one who helps & iarfollows that this kind of
unselfish, desperately needed kindness only furtmsances Reed&thosas a well-

meaning and trustworthy person.

In addition, Reed presented himself not only asnsglligent and generous, but also a
humble and unselfish man, who is willing to giveahwand more to those in need. In
his forum post mentioned above, he seemed contehhappy with the said member's
thanks, and following the idea oéritas, only wished to be of further help and support.
While the subject at hand was important and seritlus use of smileys kept the
message informal and light-hearted, and gave tipegssion that helping others was not
much trouble. Using the abbreviati&nat the end of the sentence, insteadkatyor ok,

iIs another instance of internet speak and it, cagagn, reinforced the impression of

informality and equality between Reed and other e
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While it is important to present the persuader adgry "good sense, excellence, and
goodwill" (Aristotle 1984. 2194), it is also impartt that the audience views the
persuader as one of "us". This establishes theupges as a potentially trustworthy

person (Larson 2007: 11) and may also give theemgedi more reasons to believe that
the persuader genuinely wishes to act in the lmetast of the group, which further

reinforces the belief in the persuader's goodvilh the programme's website, Reed
presented himself as "just your average persond, lndd experienced what it is like to

investin a HYIP:

[I know] how tiring it can be to wait up until jusfiter midnight, or 1 am,
or 3 am to get your autosurfing done for the day laow disappointing it
can be to watch autosurf companies crumble and yake invested
money and trust to the grave with them

(healinjesusname.ws 2005a)

This established Reed's likeness with his audighogugh similar experiences and
ambitions, and additionally he attempted to "bremkvn the 'I'm better than you'
barrier" with a detailed profile page (healinjesarsie.ws 2005a).

Reed broke down the so-called barrier also by beingactive member on external
forums, by communicating with both enthusiastic atwlbting members, and by
cheering members' successes like an equally eastigspeer - for example, when CEP
organised a raffle, Reed repeatedly congratuldiedninner (Moneymakergroup.com
loveinJesusname's post May 1, 2006). Positive camuation is more persuasive than
critical, and people tend to believe it more eafiljustonen 2000: 49). It gives a boost
for self-esteem, which in turn, can make people talore chances and active decisions.
Positive feedback made Reed seem friendly and gelyinterested in the members'
success and it also encouraged members to post @@uprofits publicly, which, in
turn, could potentially make other forum membensauts to join the programme. Thus,
open and positive communication not only improvesk@Rsethos but it also benefited
the programme more directly by making it more attve through positive testimonials.

Reed presented himself as a person with a sensanodur and an ability to laugh at
himself. When Kimbrell humorously noted on the Mgndaker Group forum that
Reed had been somewhat verbose earlier, Reeddeptie an excuse:



71

Yeah, yeah...I'm studying to be a pastor. Whatalo gxpect? ;-) lol That
was quite funny, though. ;-)

Trevor
(Moneymakergroup.com loveinJesusname's post Mag@l6)

A display of humour and self-irony made Reed sei&madn ordinary person, who did

not take things, or himself, too seriously and wiowuld admit his faults. Reed also
frankly admitted that he did not know HTML (heaéspusname.ws 2005a) and that
Kimbrell's proficiency in programming far exceeded (healinjesusname.ws 2005b). In

addition, Reed admitted making mistakes and blaitn@d his humanity:

You will also find a fallible human being. | makestakes. When | do, |
attempt to fix them as best as possible.

(colonendparenthesis.com 2006b)

When Reed discussed the word charembership femstead oinvestment- the latter
being illegal since CEP was not registered to hasélurities —, again he emphasised
his fallibility:

| use the word “invest” here lightly...for US taxnposes and for business
purposes, any money you put into the company isidered membership
fees and anything withdrawn is considered earnednre. Thus, you
aren't really “investing” money and earning “intete You're actually
paying a fee for the possibility of earning morenmayp back. So, if I slip
up and use other words, please understand | mean ih the pre-said
sense.

(healinjesusname.ws 2005c)

Therefore, a slip of words should be viewed as seerhaman error and not be taken as a
hint of an illegal securities business. Emphasisiigy humanity was another way of
making himself seem more relatable and friendlyl l&ss of a hardboiled businessman

planning to scam the investors.
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7. CONCLUSION

The present study attempted to analyse CEP's am@, specifically, its founder Trevor
Reed's communication with current and potential tmens to find out how computer-
mediated communication affected the fraud, who eye been CEP's target audience,

and how the programme and Reed were presenteddogae new members.

First of all, computer-mediated communication pdad the main medium for

conducting the fraud and was therefore an essefatiédr in the whole scam. CEP's
website offered extensive explanations of how tleg@mmme worked and what was, in
fact, offered and promised for potential investdReed and his companions did not
utilise extensively the different multimodal tooldhat the web provides, but

concentrated on text-based communication. In amditio the programme's own

website, it was discussed on several discussiamfer These HYIP-centered forums
provided an audience that was already interest@avasting in such programmes, and
they also provided a channel for communicating whth members publicly. Discussion
on the forums could, in turn, attract more membbegause public testimonials and
positive feedback from current members is one ef iost effective and persuasive

forms of advertising.

CEP's and Reed's communication on the website@ncé was informal, friendly and
in accordance with the conventions of Internet kpd2eed's use of smileys and
abbreviations was very prolific, and his communamatwas positive, friendly and
occasionally humorous. This made him seem like '@fnes", which improved histhos
as a persuader by demonstrating his goodwill aosequently, added to his perceived
credibility. Computer-mediated communication allodw€EP to interact with its
members in ways that emphasised the feeling oflii@mty and informality, thus further

improving the persuasion.

The present study found three major characterii@s CEP may have preferred in its

target audience:
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First, people with little knowledge and experiemgenvesting could have been drawn
to Reed's informal and friendly communication, dverly simplistic explanations of the
programme’'s business idea and his reassurancaimng tare of the members and their
money. Reed promised that members did not haveotwedearch or exercise due
diligence, and in some instances even risks wevendiayed. CEP promised to take
care of everything and pay members their high nstuand used the termembership
fee instead ofinvestmento further simplify the programme. CEP was presérds a
supporting community that welcomed and took careegfinners. Reed also emphasised
trust as one of CEP's main principles, which mayehaeen a way of attracting high-
trusting people, because trustful people are oftewed by others as trustworthy. This
further supports the hypothesis that CEP targeseglp with little experience, because
earlier experiences in scams can make even a highAg person sceptical towards

suspicious programmes.

Second, advertising CEP on HYIP forums suggestsdpportunistic risk-takers may
have also been one target group. A great numbkigbfyield investment programmes
eventually turn out to be scams, and some forum lmeesnsaid that they had already
lost money in such endeavours and were now attempti make up for their losses
with CEP's help. Some may have believed that CE® aviegitimate programme and
were simply willing to take the risk once more, lothhers may have suspected its true
nature from the start. Some people deliberatelyeshvin suspicious investment
programmes, fully aware that these programmes nbghfrauds and that their own
actions are illegal, simply in the hopes of bemgjitirom the programme themselves

before the fraudsters flee with the money or aiitiesrseize the operation.

Third, emphasising Reed's religious beliefs, hisnflliness and good heart could have
made other religious people place unquestioningt iru him, when due diligence and
caution would have otherwise been sensible. CEP algas presented as a close-knit,
friendly and welcoming community that protected itembers against threats from
outside, much like religious groups in general. G&ERes Back, the Christian charity
programme, further emphasised CEP's benevolenc&iaddess, and gave investors a
chance to feel good about themselves and theinvawent in the programme, while

further emphasising the programme’s religious ppiles.
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Reed presented himself as an honest and sensitdenpavith good intentions and
expertise in HYIPs and auto-surf programmes. Hehasiged his earlier misfortunes in
the field and explained how he had learned fromnhistakes and was now willing to
use his knowledge to benefit others. However, dendi offer any concrete proof of his
expertise, which suggests that Reed attempted reug@ee people who either did not
care about his credentials or simply did not hareugh knowledge in investing to
demand further information. Reed also emphasisedChristian beliefs and his strict
adherence to ethical standards, but on the othed ha was portrayed as a friendly,
common man with a sense of humour. Reed's highfprimal and friendly

communication with CEP's members and his personafilgp page established his
similarity with his audience, which made him a maedible persuader and,

consequently, his message more persuasive.

To summarise, computer-mediated communication wsed uo portray Reed as a
trustworthy and credible person, and CEP as adiyeand welcoming community,
which offered an easy and straightforward way okimg money. Some members may
have been persuaded by the emphasis on trust, ethiées may have suspected a fraud
and attempted to benefit nevertheless. The heaphasns on Christianity also suggests
that CEP could be defined as an affinity fraud eéed at religious people.

An unbalanced amount of effort was put into buiddancertain image of Reed and CEP,
while presentation of facts and convincing argursevds given little thought. This goes
against Aristotle's own opinion thaigos is the most important rhetorical proof, and
ethosandpathosshould only support it. It must be noted, thoutdiat since CEP was
operating on a false premise and concealing it mature as a Ponzi scheme was of
great importance, it only makes sense that Reedechther means of persuasion and
emphasised histhos instead, to direct his audience's attention awaymf the

inadequate information.

It would be interesting to know how common thisastgy is among other financial
frauds, because Ponzi schemes and pyramid schdteasr@y on charismatic leaders
and social influence, and their explanations temdé vague, at best. However, for
example Madoff's company succeeded in deceivingerepced investors for years,
proving that frauds are not always as simple arsllyealistinguishable, and their
victims do not all fall under one clear-cut catggdPersuasion, especially in regard to
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fraudulent behaviour, is a complex phenomenon agkmtes extensive research on

many different fields of study.

The present study has only scratched the surfaam®fsmall Ponzi scheme, from a
linguistic point of view and from one perspecti@olon End Parenthesis is merely one
example of possibly hundreds of Internet-based Acaerfrauds, past and present,
which keep the SEC and FBI busy for years to coRmnzi schemes provide an
interesting, relevant and multi-faceted subject twalld be studied from any number of
viewpoints in several fields. Furthermore, it ispontant to gain knowledge of these
schemes, of their mechanics and their modes ougsien, to be able to inform the
public and, ideally, to prevent people from fallipgey to these frauds ever again.
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