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1 INTRODUCTION

Language and language use cannot be seen ascaestatient in our society. We use
language to communicate with each other on a taitys, and the way we use language
has an effect on how our messages are understodtiebyecipients. Creativity in
language use can bring versatility and characteutaeveryday speech and allows us to
connect with other people in a more personal lewé. can induce humor and light-
heartedness into our conversations by using laregirag creative way, we can surprise
other people with totally unexpected word choiced e can even play around with
the words we use. Media is known to use languagatigely as well in their news
reports, headlines and articles in order to sgbepm and gain new readers. Attracting
readers’ attention can be achieved by e.g. modiftie spellings of words in headlines,
or by combining multiple words into one. Whatevhe ttechnique used in forming
creative bits of language is, they all work toadtrthe audience’s attention and to lure
readers to pick up the paper from the newsstantb ailick on the headline while
browsing the Internet. It is the linguistic chamddtics of these techniques used in
creating attractive news headlines in a popularsitelthat is also the focus of the

present study.

The National Hockey League, or NHL, is widely reszgd as the top ice-hockey
league in the world. Best players and best teamspete for the chance to win the
Stanley Cup, the championship award given at thé @nhthe season for the best
performing club. The NHL'’s official website, www.htom, is visited regularly by fans

all over the world. According to nhl.com, the ayggaanumber of unique visitors during
the 2010-2011 season on the NHL's website and thegab websites of all 30 teams

had increased to a record of 21.2 million per md@tHL businesses show substantial
growth”, 2011). The website offers for example nesmres and statistics for fans of
the sport to read. It is the news section of thesite that is of interest for the present
study, and especially the headlines of the frogepaews items. Visitors to the website
have noticed the way news headlines contain eleamehtpun and wordplay, as a
Google search with the term “nhl.com headline pumseals a number of blogs and

also a Facebook page dedicated to puns and wordplhg website’s news headlines.
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What is of interest for the present study, thouglhe linguistic character of these puns,
namely the ways and techniques used to createiheadhat have given birth to such
success and popularity on the Internet. Thus, itimeo& the present study is to explore
these headlines from a linguistic perspective, ateimpt to identify different linguistic
techniques used to generate puns and wordplayhews headlines. Language is often
used as not only by filling the slots in a sentemgth fitting words, but as larger,
readily available entities. The use of these prsttuted blocks of language
(Partington, 2009:1798) is actually more commomtimaividually selecting each word
in a sentence. The preconstituted blocks are eascfaster to retrieve from the brain,
thus enabling speakers to have a more naturalyfileaving conversation. It is also the
altering of these readily available blocks thatofsen at the core of punning and
wordplay. Previous studies in this area have rebedrfor example punning wordplays
in the news sections of daily newspapers (Partmg2609) and in football headlines in
newspapers’ sport sections (Chovanec, 2008). Howee hockey related news items
and the puns included in their headlines have rentexamined. As can be later seen
from the data sample of the present study, evghtsthanges into a normal, everyday
phrase may bring more life to ice hockey headlingsning on previous studies on
linguistic wordplay in the media, an attempt is mdd analyze the character of the
headlines according to the linguistic devices ugecreating the punning element into
the headline. The data sample for the present sialy gathered from the website
www.nhl.com during the autumn of 2013, and const80 headlines in total. These
headlines were then following Chovanec’s (2008}ssifecation categorized according
to the linguistic techniques used in inducing pagrelements into the headlines. All in
all, Chovanec’s (2008) categorization included seddferentforegrounding devices
with which the media can not only attract theirde@’ attention, but also add a touch

of friendliness to tighten the relationship betweasdia and its audience.

The structure of the present study is as followrstFa closer look is taken on the role
between sports, media and language. The relatipmstiveen sports and language and
sports and media is examined as well as the impoetaof sports as cultural

phenomenon that reflects the society surroundin§atond, a more detailed inspection
will be made to the language of sports, sports centators and sports media. Section
four then inspects previous studies conducted eatime language use in the media.

From these studies also the categorization forddta sample of the present study is
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introduced, followed by section five in which theetimodology and the research
guestion of the present study will be presentedelttion six the findings from the data
sample of the present study are presented. Themirstudy concludes with section
seven in which the results are discussed, alory tvé limitations regarding the present
study, suggestions for further research in the amh a concluding chapter on the

present study as a whole.



11

2 LANGUAGE, SPORT AND MEDIA

At the first observation, sport in general may seém a fruitful or important enough
topic of academic research. As Mean and Halone QR@lustrate, some fields of
research actually consider sport an important tgbpiacademic endeavors, yet some
still underestimate its significance. Some advacatesport as a meaningful area of
academic study have, for example, stated that tsgoitself characterized as major
cultural and socializing force” (Creedon, 1998; &kl 1991 as quoted by Mean and
Halone 2010). This view is further supported by f8e§1998:1), who states that
especially competitive sport is “tied in with theneplex systems of human behaviour
that we call ‘society”. Beard (ibid.) lists for ample economics and money
surrounding sport, sport’s role in establishingaradl identity and sport and politics as
just a few factors that contribute to sport’s placeur society. Sport can thus be said to
be a major factor in our culture, and for examplehe U.S, according to the website
tvbythenumbers.com, five of the ten most-vieweeéwsion broadcasts of all time are
broadcasts covering sport events (“Top 100 Ratet, 2009). Thus, it feels safe to
argue that sport, being such a big part of peome&ryday life, could be of benefit to
the scientific community as well. Some researchege recognized this, and studies
inspecting for example the gender roles or rassliés in sport are widely available. In
addition and especially of importance from the \pewmt of the present study,
observing sport and sport media from a linguisgcspective has also been of interest
for academics and, for example, Angelini and Bi#r(2010) have studied the nature of
sport television commentary in relation to athleggnder. In their study Angelini and
Billings (2010) observed how the language of thewe®ntators did show gendered bias
in terms of words and phrases used to describsubeesses and failures of male and
female athletes. Another research that focusedporntssand its linguistic perspective
examined the effect a sports commentary can haveviewers' attitude towards
violence in sport. Frederick et al. (2013) devetbpequestionnaire that was filled by
participating undergraduate students in two stagefore and after watching a short
football video clip. In their study, Frederick dt €013) found some evidence that a
sport commentary may indeed alter viewers’ peroegtion violence by justifying

violent activities occurring in a sport event.
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Important and contemporary issues of our societyreflected in the world of sport as
well. Beard (1998) illustrates how athletes’ gendéfects the language and word
choices used to talk and write about individualed#s. The classic Wimbledon Tennis
Tournament, as Beard (1998:20) points out, refereinale players with their marital
status and surname as in “advantage to Miss Gmdiéreas male players are referred to
with surname only. Also the newspapers covering Wgton Tennis Tournament
showed gendered language use in the form of nagseAs Beard (1998:21) illustrates,
male players such as Peter Sampras or Andre Agessi known as “Pistol Pete” and
“The Pirate of SW19”, whereas female players weakerg name-tags of a different
nature. French player Mary Pierce, for example, eadied “La Belle” and “The Body”,
probably because of the build of her body. In addjtthe representation and reporting
of women’s sports in general and in the televistam be said to be minimalistic
compared to men’s sports. As Boyle (2006:146) rispan the US in 2005 only 6.3 %
of television’s sport coverage was devoted to wdmeport, with the percentage of
coverage dedicated to men’s sport was 91.4. Regomin another study, Boyle
(2006:146) also illustrates how in the UK in 2008y05 % of media’s sports coverage
time was given to women’s sport. Another intereggtphenomenon regarding gender
equality in society that is reflected in the wooldsport as well is the ratio of male and
female reporters reporting sport. According to Bo§2006:154), of the 46 sports news
reporters working with UK-baseflky Sportsonly 1 was female. In addition, as Boyle
(ibid.) points out, of the 47 television presentarsrking with Sky Sports13 were
women. These numbers seem to be in line with thergé division of men and women
working in journalism, as the website womeninjolism.co.uk reports that in the UK,
78 % of articles in newspapers are written by nfévhf is British Public Life”, 2011).

In the US, according to American Society of Newst&d website asne.org, 37 % of
full-time journalists working in daily newspapersere women (“U.S. newsroom
employment”, 2009). Whether or not then the rafiéfemale reporters working behind
the scenes and in front of the television camerdke UK is a coincidence is out of the
scope of the present study, but may serve as andemof how contemporary issues in
society are reflected in the world of sports ad.wel

Also professional athletes are known to promotedssof e.g. gender inequality and
civil rights with their behaviour. The 2013 Worldh@mpionships in athletics in

Moscow, Russia, saw individual athletes standingtapdefend the gay rights in
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response to an anti-gay law passed in Russia e, juior to the World Championships.
As was reported by e.g. foxnews.com and sportsifitesd.cnn.com, Swedish female
athletes painted their fingernails in the coloufstlee rainbow, thus showing their
support for gay rights (“Swedish athletes at track013; “Athletes sport rainbow”,
2013). However, as pointed out by espn.go.com, Ithernational Association of
Athletics Federations viewed the Swedish athlgbegted fingernails as a violation of
the code of conduct and a breach of regulationay*ftghts gesture”, 2013). Thus, a
warning was given to the Swedish athletics fedenatwwhich forced the athletes to
change the colouring of their fingernails. Althoughort-lived, the gesture of the
athletes led to worldwide discussion about thetsigif gay people, and inspired even
some politicians to show their support as well. raported by pinknews.co.uk, the
Finnish Minister for Culture and Sport was seen imgna rainbow flag in the arena in
Moscow after the Swedish athletes were warned alimeit fingernails (“Russia:
Finnish minister”, 2013). In addition, the humaghts in Russia have led to discussions
of the upcoming Winter Olympics, held in Sochi, Biasn 2014. A Google search with
the termSochi boycotteveals a number of news items reporting e.gstarfilanning to
boycott the upcoming games, as well as Facebookspagd blogs dedicated to the

promotion of human rights in Russia.

Another example of the gender inequality in spastgiven by Licen and Billings
(2013) in their study on gender and nationalisn$lovenian 2008 Olympic television
coverage. The Olympic Games are one of the mosatlgopontent in television, and
according to the International Olympic Committe®12), the 2012 London summer
Olympics gathered a total approximation of 3.6idullviewers worldwide that saw at
least one minute of television coverage. Thus,ad@ience for the Olympics is huge
and therefore the research conducted by Licen aiithgd (2013) show some
interesting facts about television sports commensatnd their somewhat gendered
language use. According to Licen and Billings (2398), male athletes not only
received considerably more commentary than fentaletas, but also the nature of the
commentary varied according to the sex of the &hlas Licen and Billings (ibid)
illustrate, commentators were more likely to disctise athletic performance of men
than women, with female athletes receiving moreuwdision related to their looks. One
commentator, as Licen and Billings (2013:390) pmat, went as far to describe a

female hammer thrower as having “the sexiest fighirgll hammer throwers, she put on
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the least body weight”. Of course it has to be mapered that this study is only one
example, and quite limited at that as it only stddihe television coverage of a single
nation, but nevertheless some conclusion can hendoh how professional sports still

is a predominantly male field.

In addition to sport being a somewhat lesser figldcademic study to some, sport has
traditionally also been a victim of underminingtime field of journalism, and sports
journalism has sometimes been called as “the tparti@ment” (Boyle, 2006:1). Sports
journalism has been described as being “a basfieasy living, sloppy journalism and
‘soft’ news” (Boyle, 2006:1), but as Boyle (2006iyther points out, sport’'s commercial
status has always been of importance to the phdss.press in general and sports
journalism alongside with it have, and still arengpthrough a major change due to the
digitalization of our society. According to the ve#le ofcom.org.uk, 97 percent of
homes in the United Kingdom in 2013 had digitabwdion and thus access to many
24-hour news channels that view covering sportiignes on a regular basis as a
legitimate part of their business (“UK Communicast, 2013). New synergies have
emerged across media and journalism boundariegrperations from different sectors
have started new collaborative endeavors. BoyldG2®9) reports on a Swedish
television channel calledSPORT-Expressenwhich was born as a product of
cooperation between the newspalpgpressena sports rights distribution compalsC
and a technology compamjega These collaborations, according to Boyle (ibarg
beneficial to the participants, as print media dam,example, enhance a television
channel’s brand and it also enables the flow of néwm print to television and the
Internet. The digitalization of society has alsde@d the way traditional sports
reporters work, as different social media applaai such as Twitter, have gained
popularity among sport fans. As Singer (2006, astepl by Emmons & Butler,
2013:167) points out, journalists face continuowsspure to maintain professional
legitimacy through presence on the Internet, andt&whas become one of the tools for
reporters to form such online presence. Twitter besome a popular social media
application for athletes as well, as Emmons andeBi({2013:163) illustrate, American
race car drivers in Nascar competitions are knawpast tweets from inside their cars
during races. This kind of social interaction begweathletes and fans has spurred

similar interaction between sports journalists &tk as well, which in its own way is
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an example of digitalization and the shift of aumde growth to online media retrieval
(Mitchell & Rosentiel 2012, as quoted by Emmons Batler 2013:184).

The emergence of microblogging services such adtdiwiand their relevance to
society, media, sports and even politics have la¢ésm studied. Norman (2012) studied
Canadians’ tweeting behaviors during th& &hnualHockey Day in Canadtelevision
broadcast in February 2011, a broadcast that &weall but 30 minutes between 12:00
pm and 1:30 am. During the broadcast the spectdtaiter messages, dweetswere
analyzed and three main topics for the tweets fmned. These topics were discovered
through Twitter'shashtagsa tool which allows users to identify a tweethnat topic of
their choosing. Tweets about Canadian nationalisthpaise for Canadian ice-hockey
as well as greetings to the broadcast’s main sppsEwmtiabank and discussion about
the actions and sayings of the controversial comatenDon Cherry were the three
main topics. The mere length of the broadcast deelicto ice hockey is in itself a
reminder of the importance of the sport in the G#oa culture, and as Norman
(2012:308) reports, various researchers have studéeehockey’s status in Canada. For
example Scherer and Whitson (2009, as quoted bynalor 2012:308) have gone even
so far as to argue that access to televised NHadwasts can be seen as a form of
Canadian cultural citizenship. However, the changelé of the audience is what
Norman’s study (2012) perhaps highlights the mbsitter, Facebook and online blogs
can be seen as new tools for consumers to takeipagtg. social and political
discussions. As Jenkins (2006, as quoted by NorrB@h2:309) argues, new media
technologies such as Twitter and Facebook alsavadlodience members to become
active producers of content. In addition, for exérpe possible political influence of
social media applications is illustrated by ancletireleased on The Globe and Mail
website theglobeandmail.com (“How a brutal beatin@011). The article on
theglobeandmail.com illustrates how the recent ltgiam in Egypt was fuelled by the
use of social media in attracting the public’s ratiten and organizing demonstrations.
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3 THE LANGUAGE OF SPORT

Sport, as any other aspect of our culture, haswts language, ocode What is meant
by this is that the grammar and vocabulary usedato or write about sport are
particular to the context of sport, and any sporguestion, amateur or professional
(Beard, 1998:47). The language of a sport canlassaid to be specific and unique to
the sport in question, meaning that each sportitsaswn code. One example of this
phenomenon of the code of sport could be the wapmal identities are described in
sports media. As Beard (1998:34) illustrates, ihad uncommon to refer to German
athletes with terms like discipline, reliability ciefficiency, all of which are generally
believed to belong to German manufacturing. Anotiwercept easily linked to national
identities is that of war and warfare, and as B€af898:34-35) further points out, war
terminology is fairly evident in especially teanogs and sport media. Terms such as
“attacking and defending”, “shooting on target” diodf target” and “siege” are just a
few examples Beard (ibid.) presents. An interesphgnomenon regarding sport and
war is also the fact that media tends to make odiores between events in e.g.
international team sport competitions and actualsvieetween participating countries.
Beard (ibid.) gives the example of the classic badit match between England and
Scotland, which is frequently depicted in the mediavar themes and terminology.
Newspaper reports covering England’s matches is plirticular competition varied
from “England put Scotland to the sword in thistiaof Britain” to a headline “All-out
war” when England played against Germany (Bearéi3135).

The code of sport can be said to include a greak afenationalism and nationalistic
expressions. For example, as pointed out by LicehRillings (2013), the successes of
individual athletes can be referred to as belondgmghe athlete’s home nation as a
whole. In their study of nationality and genderStovenian 2008 summer Olympic
television coverage, Licen and Billings (2013:383)nd out how, for example the gold
medal of a Slovenian hammer thrower was referrealstta gold medal for Slovenia”.
Thus, the victory of an individual athlete was sfammed to a victory of the whole
nation. Similar kind of behavior is rather commauridg international competitions all

around the world, as for example rankings of caastin order by medals achieved is a
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familiar sight during e.g. the Olympic Games. Thes#riotic perspectives were used
also when television coverage was not about Slaveathletes. As Licen and Billings
(2013:388) illustrate, a language characteristiSloivenian nationalism and patriotism
was used when the television coverage reportedtrtheing methods of a foreign

swimmer. The fact that the foreign swimmer, a Eeaypswimming champion prior to
the 2008 summer Olympics was practicing in Kopéwy&hia was attributed to the fact
that she wanted to prepare well, which was thewrted as “she trained at ours in
Koper” (Licen and Billings, 2013:388). This inhetemationalism in sports is by no
means limited to Slovenia or any other country a@Jdyut is a worldwide phenomenon.
As Real (1980, as quoted by Licen and Billings, 2881) has reported already in the
1980s, the amount of newspaper coverage dedicategborting about a country’s own
athletes and sports teams, a factor known as anrsmindex of nationalismhas surged

from 17 % to 79 % worldwide. Having read the spsestions of newspapers today, it
feels safe to assume that the number is still clazs&9% than 17% even now, more

than 30 years later.

Another illustration of the use of national ideiet and even stereotypes in sport
language is offered by Desmarais and Bruce (20Ojheir article, Desmarais and
Bruce (ibid) studied how national stereotypes lekbvision sport commentators to
produce interpretations of the actions on a rughyne between New Zealand and
France that did not always represent what actuedfypened in the game. The fact that
sport commentators use stereotypic language isralatas Desmarais and Bruce
(2010:341-342) note that sport commentators do protluce their output from a
vacuum, but from powerful discursive formations tthexre culturally built into
“international rugby folklore and in each countryigyby culture”. Thus, theodeof a
sport seems to depend not only on the sport intigmebut also on the location where
the sport is being played. One reason for the udseational stereotypes in sport
commentary is also provided by Desmarais and B(20&0:342), as they report how
stereotypes work as important pieces in nationattsparratives. In addition, as further
pointed out by Desmarais and Bruce (ibid), natistaleotypes fulfill the function of
group differentiation, highlighting positive aspedf in-group stereotypes and negative
elements of out-group stereotypes. Desmarais anateB(2010:348) illustrate this
phenomenon with an example from their data, and spevts commentary sometimes

rely on national stereotypes even if the visualgasaon the screen clearly contradict the
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commentary. They report how a New Zealand spontsncentator depicts the warm-up
routines of a New Zealand and a French player, Bbttwing clear signs of stress,
anxiety and nervousness before a big match betweerountries: the New Zealand
player is described as looking “not worried”, bealim and cool and collected”. When
cameras shift to the French player and his warmeugines, the commentators’ main
focus is on the French player's dyed hair and hewhus exhibited “typical Gallic

style” (Desmarais and Bruce, 2010:348). Thus, asmiaeais and Bruce (ibid) further
point out, the commentator differentiated the afwationed in-group from the out-
group, bringing positive elements of the New Zedlatayer and negative elements

from the French player to the audience.

The importance of nationality is clearly evidenthe language used by sports followers
as well. In Norman’s study (2012) on television&ptors’ tweeting behaviours during
the Hockey Day in Canadaroadcast, it was discovered that most tweets lbdrttie
important place of the sport in being a Canadidns TCanadian hockey nationalism”
(Norman, 2012:312) was evident in the comments teekby the people watching the
broadcast. The viewers were asked to post theimwms on what hockey means to
them, and Norman (ibid) brought up the followingptiweets: “Hockey means Canada
being Canada, it makes us who we are and we albaybe best in the world!” and
“Hockey is a pivotal aspect to Canada. It is on¢heffew things to bring together our
nation, regardless of ethnicity!”. Both these comisdrom sports followers, along with
Desmarais’ and Bruce’s study (2010) on nationalrestypes used by sports
commentators, could be argued to highlight the ifgpee of nationality in sports
language or code, and the traditionalversusthem mentality, touched upon also by
Desmarais and Bruce (2010:351).

In fact, as Beard (1998:52) illustrates, the codesports in general is largely
metaphorical in origin. The terminology from diféet sports highlights this
observation, for terms such askiasand ashort headare obvious to the followers of
snooker and horse-racing, but may need furtheraggpilon for others. As Beard (ibid.)
points out, &issin a game of snooker refers to two balls sliglethtiding to each other
and ashort headmeans a small winning margin in a horse race. Thesgust a few

examples of the everyday nature of metaphoricajuage use, and work as further
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reminders that metaphors, as illustrated by Lakaft Johnson (1980:1) are not strictly
limited to complex language use such as poetrytenature. In addition, as illustrated
by Beard (1998:53-54), sport's metaphorical coderkwoas a source for many
metaphors used in everyday life as well, thus fagra two-way relationship between
sport and metaphoric language use. Politicians,efample are famous for using
metaphorical expressions from football, suchadsvel playing fieldwhen indicating
that rules are, or at least should be the samalfqBeard, ibid.). Another example
given by Beard (ibid.), is the phraseoring an own goalwhich is used by politicians
when someone has done something to harm him omelhefEhis interconnection
between using language to form an idea of spod, kow this code of sport is again
used to form a view of society shows how intertwlis@ort and the society surrounding
it are (Beard, 1998:56).

Sport and the nature and style of the languag®wsnding it have been of interest to the
academic community as well. Sport may, for examptain technical terminology
that requires specific knowledge and understandiiomn spectators. An example is
given by Seifried (2008:205) from the context of émsan football, where the term
intentional groundingmay not be clear to the viewer if they lack presexperience
and understanding of the game. From the perspecfitiee present study, it could be
argued that professional ice-hockey as well hashtere of unique terminology. Ice-
hockey related terms such playing the game short-handex being given a power-
play could be seen as phrases equivalent tarttemtional groundingrom the context
of American football. These technical terms coutdsken as examples of the “code” of
sports, which means the grammar and vocabulary teseliscuss a sport, introduced
earlier by Beard (1998). On the other hand, acogrth Seifried (2008), the nature of
the language surrounding sport in general couldcdleed “emotive language”. As
Seifried (2008) continues, emotive language referlanguage use that is sensational
and even over exaggerated, as, in sports for examman induce intense feelings such

as horror, disgust and rage for the purpose aatirg public attention.

The use of emotive language, or “sensationalism’s vedso studied by Molek-
Kozakowska (2013), and especially sensationalisgarting news headlines. In their

paper, Molek-Kozakowska (2013) defines sensatiemaks a device with which news
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items can be made to appear more important andwmts/ than they really are.
Sensationalism can be an effective strategy edpeamnews headlines, as Molek-
Kozakowska (2013:180) argues that the headlinghis fhain hook” for the reader. In
addition to being the main point of interest foraders, headlines, as Molek-
Kozakowska (2013:180) points out may be very comjptenature, and readers often
have to rely on subheadline and lead to understaadmeaning of a headline. In
addition, as Harcup and O’Neill (2001, as quotedCimpvanec, 2008:222) point out, it
is common for many tabloids for example that staee selected on the basis of their
headline potential, which means what headlines lwarcreated on their basis. The
complexity of news headlines is fairly evident iretdata of the present study as well,
which consists of ice-hockey related news headlines the official website of the
National Hockey League, which further emphasizesstmewhat changed role of news
headlines. As Molek-Kozakowska (2013:180) illustgat headlines are no longer
accurate summaries of the news texts they leatlewsgecondary function of catching
readers’ attention has led them to cause misremiasans of the contents of the news

texts.

As the focus of the present study is ice hockegteel news headlines, it is important to
take a closer look at the nature of news headimggneral. Dor (2003) illustrates how
headlines serve multiple purposes for the readey tallow the reader to get the
maximum amount of information with minimal cogn#ivcost, headlines are often
written according to the characteristics, beligid atate of knowledge of the audience
in question and headlines work as a kind of negwtidetween news stories and
readers. What is especially interesting from trewaioint of the present study is Dor’s
(2003:720) notion of how readers usually scan heeslin a newspaper and only rarely
stop to read the whole story. This kind of beharioauld be presumed to be evident in
the hectic world of Internet news as well, as thant of news items available in the
Internet is huge. Thus, it feels natural that nemshors in the web are willing to use
creativity while writing headlines in hopes of lgi the reader to click on the headline
and read the whole story, and hence invoke the fareal more detailed inspection of

creative language use as well.
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4 CREATIVE LANGUAGE USE

In order to study news headlines from the Natidthatkey League’s official website in
more detail, it is first necessary to inspect sahéhe theory of creative language use
and wordplay and punning in English in a generatllePuns and wordplay have been
studied rather extensively, and as Partington (200) reports, of all the forms of
humour puns and wordplay have received the maosttath in linguistics. In addition,
creative language use is an important device ®mtledia and as Chovanec (2008:219)
points out, especially English news reporting i®Wn to use a wide variety of tools
called foregrounding deviceso attract readers’ attention to the linguisticnfoof the
news presentation. Sometimes, as Chovanec (ibbafjnues, the urge of the press to
use language creatively results in “wanton word/pl&/ord play and the use of other
foregrounding devices can be seen as contributinghé complexity of e.g. news
headlines, as reported earlier by Molek-Kozakowgk@13:180). However, the
complexity and the attracting of readers’ attentiorthe sometimes complex form of
the news representation may be seen as a positieeomenon as well (Chovanec
2008:219). As Chovanec (ibid.) reports, the uséoggrounding devices on linguistic
form of the news items is an attempt at “increasingeractivity and reader
involvement”. In addition, as was earlier illused by Beard (1998), the language of
sport is considerably metaphorical in origin, tigoking the need for a more detailed

account of metaphors as well.

4.1 Metaphors

The war and warfare terminology related to the lemgg used in sport contexts
discussed earlier is only one example of metapheed in sport language. Metaphor, as
Lakoff and Johnson (1980) illustrate, is a phenamneso deeply absorbed into our
everyday lives and language use that its presemgenot even be recognized. The old
misunderstanding that metaphor is a complex issug kelated to the language of
poetry is given new perspective, as Lakoff and 3ohn(1980:1) argue that our
everyday lives are filled with metaphor. We can ainguments, defend our positions
and views, come up with new counter arguments hmi ©f a strategy while arguing
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are a few examples of how war terminology is usedur everyday language as well
(Lakoff and Johnson, 1980). This kind of metaphddnguage use, in which one
concept, e.g. argument or sport, is metaphoricdilyctured in terms of another concept
such as war, is further described by Lakoff andndoh (1980:14) as a “structural

metaphor”. Another example of a structural metapipoen by Lakoff and Johnson

(1980) include for example “time is money”, whidtows us to speak of time in terms
usually related to money: we may spend time ané siave and we can also run out of
time. Thus, metaphors are a natural part of ouryelay language, and it is then not
surprising that sport and sport media uses meta@idanguage as well. As Beard
(1998:4) illustrates, sport and the language oftsigonot in any way its own separate

entity living in a world of its own, but it is a gaof our society and culture.

4.2 Puns and wordplay in newspapers

In his research on puns in newspapers in the Uritedjdom, Partington (2009)
provides a rather comprehensive account of diftekamds of puns, thus generating the
need for a more detailed inspection of the studerbdl puns, as illustrated by
Partington (2009:1795) in his article are “playssmunds, or rather, on the resemblance
between two sets of sequences of sounds”. Pantin(2609:1795) recognizes the
traditional division of puns into homonymic punsdamomophonic puns, but goes on
beyond this division, and argues that “a more fumelatal distinction is between
“exact” puns and “near” puns”. According to thediteonal distinction, a homonymic
pun involves two sounds that are identical in soand spelling, whereas a homophonic
pun plays around two sounds that are identicabumd only (Partington, 2009:1796).
According to Partington’s (ibid) distinction, in @xact pun, two sound sequences that
are identical to each other are called into plalgusl an exact pun includes both,
homonymic and homophonic puns, whereas in a neay gecording to Partington’s
(ibid) distinction, two sound sequences that rederabch other are used. An example
of an exact pun exploiting homonymy is given bytirgton (2009:1797):

1) “Do you believe in clubs for young people?”
2) “Only when kindness fails”
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Here the pun relies on the different meanings lfier wordclub, which are a group of
people and an item used to hitting in various spfat example. In addition, an example
of a near pun joke is given by Partington (20096)79

3) A man forgets to buy his wife her favourite anens®f@ her birthday. The shop has only some

greenery left, which he purchases. But the forgjwivife exclaims on his return: “With fronds
like these, who needs anemones?”

Here, the pun is based on giving the reader justadrthe sound strings related to the
joke. The reader, thus, is required to recoverahginal sound string that has been
modified for the joke, namely “with friends likedbke, who needs enemies?” For the
quality of the joke it is also interesting how tphrase usually used in negative
situations is now rather surprisingly used in afeddnt manner. This kind of
unexpected, creative and unusual language useits mase what wordplay involves
(Partington, 2009:1795).

In addition to defining what verbal puns are, Fagtibn (2009) also gives an
explanation on the theory of what wordplay in a engeneral level involves. As noted
before, wordplay relies on unexpected and surgyisamguage use. Collocation, as
Partington (2009:1797) illustrates, has an impdartale in the creation of the element
of surprise in wordplay. As Partington (ibid) fueth points out, collocation has
frequently been defined as the actual, observedromuce of a lexical item with other
words in a short span of text, usually limited teefwords to the left or right of the
lexical item in question. In other words, collocatican be explained as those words or
phrases that usually occur in the near vicinityhef lexical item that is of interest. But,
as Partington (ibid) reports, collocation may disoa psychological phenomenon. What
this means, is that language users, through repeateounters with a certain word,
become acquainted with the typical behaviour of woed in interaction with other
words, and reproduce this behaviour in their owscalirse (Partington, ibid). As
Partington (2009:1798) continues, words can be &aige primed to behave in these
particular ways, and points out that this lexicaining is regarded as not only a textual,
but also a mental phenomenon. For example, the worr can be said to be usually
collocated with words such &g thatandduring (Partington, ibid). The whole range of
behaviours for a single word, that is all the ditwas in which the word has been known
to appear in language use, is calledpitisning prosody(Partington, 2009:1798). This

phenomenon of lexical priming has been studiederaéixtensively, and e.g. accurate
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models of different types of lexical priming haveeb identified. Estes and Jones
(2009: 113-114) report on earlier studies and iflenpriming models such as
expectancyanddistributed representatiorin theexpectancynodel, a prime word may
spark generation of a set of target words (eaymay generatedog mouseandkitten),
whereadistributional representatiomssumes a semantic network consisting of nodes
(Estes and Jones, ibid). As Estes and Jones @bittjnue, a prime word such deg
does not activate a single node in the brain, atiter a set of feature nodes, such as
four-legged hairy and barks. As Hoyes (2005, as quoted by Partington, 2009:1798)
illustrates, it is the language user’'s success xploging and overriding these
conventional priming prosodies that is often at lieart of creative language use and

wordplay.

The exploiting and overriding of normal priming poalies can happen in a couple of
different ways. What they all have in common, ie tinderlying principle of language
organization. Sinclair (1987, as quoted by Parting2009:1798) describes two such
basic principles, nameigiom or collocationalprinciple andopen-choiceprinciple. The
idiom or collocational principle sees language use as largely consistifig o
preconstituted or semi-preconstituted blocks. Tdpen-choice principle however,
describes language production as a process of epaéed choices, where users may fill
up the slots in a sentence with words of their @hnosing, with the only limitations
being those of grammatical rules. As it is furthegued by Sinclair (2004, as quoted by
Partington, 2009:1798), collocational or phraseigiag principle of language
organization is the default mode of understandargyliage, as it is more effortless and
less time-consuming for hearers. Thus, the first efeoverriding conventional priming
prosodies as introduced by Partington (2009:1798)lled relexicalization of
preconstructed phrasesxploits the collocational principle of languadeartington

(2009:1799) gives an example of relexicalization:
4) Is the tomb of Karl Marx just another communisttplo

In this example, hearers are primed to recogo@mmmunist plotas a preconstituted
block of language. However, the context and thedwimmb enforce hearers to
reinterpret the set phrase again, this time usiegdpen-choice principle, as “grave
space” (Partington, 2009:1799). In other wordsgexiehlization, as illustrated by
Partington (ibid) means the “freeing up” of thetpahat normally form a fixed or semi-



25

fixed, preconstructed lexical unit. In additioneté is another type of relexicalization
pun, nameldelexicalization(Partington, 2009:1800). As Partington (ibid) exps, the
verbs in phrases such ke a bathor take a sandwiclaredelexicalizedwhich means
that they add no meaning, but work as syntactigpaerpfor phrases that function as
preconstructed blocks. Partington (ibid) gives xaneple of a delexicalization pun:

5) 1% man: “Have you taken a bath?”
6) 2" man: “Why, is there one missing?”

Here, the preconstituted blotkken a bathhas to be, due to the answer of the second

man in the joke, processed again using the operc&htechanism.

Another way in which a creative language user day with set phraseologies is called
reworking and reconstruction of an original versjoas introduced by Partington
(2009:1801-1802). As the name suggests, it is adrdeto thenear punintroduced
earlier, as it in some way reworks and reconstractst phrase. Thus, a hearer is given
the altered, modified version of the set phrasm dkese examples given by Partington
(ibid.):

7) It would appear that | am dying beyond my means
8) Once the parents were out of the way it was evieity for itself

Here the wordplay relies on reconstructing the inagpassagediying beyond one’s
meansandevery man for himsélby replacing one item from the original phraséhwi
its opposite. Thus, it can be said that an elenoéntovelty and surprise is sought
(Partington, ibid.). Oftentimes the humourous dffexs in the ingenious reconstruction

of a phrase, as in the following example from Pagttn (ibid.):
9) CNN/Reuters: News reports have filtered out edriy morning that US forces have swooped on
an Iragi Primary School and detainét Grade teacher Mohammed Al-Hazar. Sources indicate
that, when arrested, Al-Hazar was in possessioa diiler, a protractor, a set square and a

calculator. US President George W. Bush immediatgtigted that this was clear and
overwhelming evidence that Iraq did indeed possesgpons of maths instruction.

Here, the humour lies on the phonological resendgldn the infamous phragesapons
of mass destructioand the joke is once again an example of a near Yet another
form of reconstruction, which relies on spoonerishat is the transposition of sounds,
Is introduced by Partington (ibid.) with the follow example:

10) What's the difference between a conjuror and alpaggist?
- A conjuror gets rabbits out of hats
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In this case, the reader is supposed to underst@ndoncept of spoonerism, and know
to look for the transposition of sounds in ordergoonstruct the phrase in order for it to
fit in the context. Eventually, the reader is suggmbto come up with the continuation
psychologist gets habits out of ratBat fits the context of what a psychologist
supposedly does (Partington, ibid.). However, ggpidan, Sucharski and Bennington
(2001) note, spoonerism or the switching of speschuinds can also happen
unintentionally, as a slip of the tongue phenomenbippman et al. (2001:158)
illustrate this with a notorious example: the refere toour dear old queernthat has
turned in the speaker’s mouth irdar queer old dearSpoonerism has also been widely
used for other purposes than humour, as spooneesegsed as one tool to study the
reading skills and deficits of both children (seg &rice and Brice, 2009 and Savage et
al. 2005) and adults (see Allyn and Burt, 1998).

Considering near puns in more detail, it is impart® note that also near puns can be
further categorized based on the nature of thegthém a set phrase that has led to the
birth of a near pun. Partington (2009:1806) reportshis earlier studies, in which he
has argued that the creation of a near pun froet algase can happen in one of four
different ways. These possible changes to the beaisp are calledsubstitution,
abbreviation, insertionand rephrasing, i.e. reordering of parts For substitution
Partington (ibid.) gives the following two examples

11) Bonfire of the Sanities
12) Elway does it his way

As can be seen from the first example, the chaogthé¢ set phrase can be rather
minimalistic, even the substitution of a singlégdetor phoneme, changing the original
Bonfire of the Vanitiesthe title of a Tom Wolfe novel. However, the sitintion
process can sometimes be quite drastic, as cagelpeirs the second example. Here, the
original phrase is the title of the sohdid It My Wayby Frank Sinatra (Partington,
ibid.). What is interesting, as Partington (ibiggints out, is that the reader can make
out the original phrase from the changed one, éveuagh three of the five lexical items
have been substituted with other items, witithndway being the only ones unaltered.
What the reader recognizes, according to Partin@lnd.) is the phrase pattern, or the
lexical template of the original form. This mighe tseen as an example of the

phenomenopriming prosodyintroduced earlier, which has to do with the bebians of



27

words, and further emphasizes the ability of therbto store not just single words but

collocational patterns as well (Partington, ibid.).

The second mechanism for phrase change while ogeagar punsabbreviationis
presenting the reader with only a part of the oagset phrase and leaving the rest of it

for the reader to come up with. An example is gibgrPartington (2009:1807):

13) Accountancy & ManagemenEor what we are about to receiv€imon Pincombe finds that
company administrators and receivers are among tthestined to do well this year.

Here the biblical phraséor what we are about to receive, may the Lord makéruly
thankful is shortened, leaving out the most important phat receivers of some
financial reward should be thankful. Here, it is tlesponsibility of the reader to supply
the missing part of the phrase from their mentaicten (Partington, ibid.). Another
quite similar technique, namelgllusion can be seen as relying on same kind of
cooperation between the author of the text andeagler. In allusion, according to
Chovanec (2008:225) certain part of a texpraesentiais recognized as alluding to a
text in absentia which triggers the reader’s processes of compaitie two texts. In
other words, some part of a piece of text knowrth® reader is presented, which
triggers the reader to supply the missing parteftext from his or her mental lexicon,

in rather similar manner to tladbreviationmethod.

The third type of phrase changesertion as the name suggests, adds lexical items to
the original preconstructed expression. An exargptgven by Partington (2009:1806):

14) lain Gale gives the artists the chance to put Hiet{ knife in.

Here, the original expressida put the knife inwhich means ‘to criticize’ (Partington,
ibid.), is changed by adding the itgmalette in order to make the idiomatic expression

more suitable for the context of artists light-hiedly criticizing the works of art critics.

The final method of phrase changinggphrasing is introduced by Partington
(2009:1806) with the following example:

15) Another catch for the early birds
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Here, the original proverit's the early bird that catches the woilmrephrased. But as
Partington (2009:1807) further points out, the raphs are not always so obvious.
Partington (ibid.) gives another example of repimgsa set phrase in a newspaper

headline:
16) To conquer at the Stoop

In this example, the original set phraSke stoops to conqués a title of a play by
Goldsmith (Partington, ibid.), but in this case tBwop actually refers to a rugby
stadium. Thus, it would seem that the mere existaridhe wordstoopandconquer
are enough for the reader to make the connectiotha@ooriginal phrase. This, as
Partington (ibid.) points out, can be seen as &urtvidence of the brain’s ability to

store and recall lexical items that have been mtitneoccur together.

The notion of the human brain being able to stow r@trieve larger units of language
has also been noticed while studying the nature.g@fvocabulary learning in general.
Vocabulary has been studied to constitute largdlycbunks” (Schmitt, 2000) or
“formulaic sequences” (Schmitt and Carter, 2004)ca@xding to Erman and Warren’s
study (2000, as quoted by Schmitt and Carter, 20048.6 % of spoken English
language constituted of various types of formulagguences. Rather than being
conceptualized as individual words like in the paetabulary is now seen to consist of
sequences of words which operate as whole unitGnfBz 2000:400). As further
pointed out by Schmitt (ibid), a vast amount of wiexige can be stored in the long-
term memory, but the human mind is able to prooesssmall pieces of it in real-time,
during e.g. conversations. Thus, the mind storeguiently used lexical items as chunks
consisting of multiple items, which are easily imted without the need to select each
word in a conversation individually (Schmitt, ibidds can be observed, the notion of
vocabulary consisting of larger units and humamefgrence to use them seems to be in
line with Sinclair's principle of language organima (1987, as quoted by Partington,

2009:1798) intadiom principleandopen choice principleeported earlier.
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4.3Puns in football headlines

The focus of the present study is on the headlofethe news items in the National
Hockey League’s official website, and thus it igpontant to observe in more detail a
study with similar approach but from another cohtéx their article, Chovanec (2008)
explored the technical tools used in headlines gartssections of various British
newspapers reporting international football matah&®ng the European Championship
tournament, organized by Portugal in 2004. Thesespapers included@he Guardian
The Sun Sky News, Mirror, News of the Waqrl@BC Sport Daily Mirror, The
IndependentandThe Daily Star In total, a number of 23 headlines were analyred
more detail and were categorized according toitiguistic techniques used in creating
the headlines. These tools that include for exangtlieeration and rhyming have
usually been categorized to belong into literahgtoric or poetic uses of language,
along with constructs such asetaphors(Chovanec, 2008:224However, as further
pointed out by Chovanec (ibid), his categorizatiocuses solely on those devices that
clearly affect the linguistic form of the languagather than the meaning, thus leaving
metaphorsout of the analysis. Also, as mentioned earliegdiines in general serve not
only the purpose of leading the reader to a stouy,also work as a tool to catch the
reader's attention. As illustrated earlier by Moelkebzakowska (2013:180), this
secondary function of catching readers’ attentiomy sometimes even obscure the

message the headline and the following news itenpegsenting.

However, it has to be remembered that the poteomiadplexity of headlines may serve
a purpose. As Chovanec (2008:220) argues, theamthip between media and its
recipients is one-way only, thus leaving the consumithout any possibility of taking
part in the discourse in any other role than agpieat. Thiscommunicative imbalance
(Chovanec, ibid.), along with the fact that prinédira communicate via writing and use
the national standard of the language in quesposges a possible threat in the sense
that the audience may be frightened by the absehaay personal relation. However,
as was introduced earlier by Norman (2012), the ablthe audience has changed with
the development of technology, and audience caeaat to some degree, interact with
media. This can be seen for example in televisiomadicasts, which have started

showing Facebook and Twitter comments from theena#i. Thus, it could be argued
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that the nature of the relationship between medd its audience may not be as one
sided as suggested by Chovanec (2008). But itrelsdo be remembered that audience
usually cannot have an effect on the contents erstigle of the news produced by
media, thus suggesting a mild existence of dmnmunicative imbalanceThis
imbalance, as Chovanec (ibid.) points out, may tinem into consumers disconnecting
themselves from that media channel altogether. Thpotential barrier between media
and its consumers may be born, and one way fomtedia to battle this barrier is
relating to its audience on a more personal le@élofanec, ibid.). This can be done
efficiently according to Chovanec (ibid.) by marlgging the form or the presentation
of the message. As Leitner (1997, as quoted by &iexy, 2008:220) points out, style,
informality and conversation may reflect ideas amiliarity, cooperativeness and

friendliness in the minds of the readers.

The devices introduced by Chovanec (2008) with tithe distance between media and
its recipients may be reduced are calfedegrounding devicesThese devices, as
Chovanec (2008:221-222) illustrates, are linkethemy metafunctions of the somewhat
dated structuralist conception of the functionslafguage, introduced by Jacobson
(1960, as quoted by Chovanec, ibid.). These funstihat foregrounding devices are
linked to are thephatic function (i.e. helping to establish contacthetalinguistic
function (e.g. drawing attention to the possibilities o¢ #tode) and thpoetic function
(concentrating on the form of message itself). Tihisthepoetic functionof language
that foregrounding devices are best associated. Witlough the name may suggest
otherwise, as Chovanec (2008:221) reports the pose of language is not limited to
literature only, but is widespread to virtually eyedomain of language use. These
foregrounding devices and their linguistic natune alefined and explained by
Chovanec (2008) in more detail, but for the purgasiethe present study it is not their
exact linguistic definitions that matter, but thategorization of football headlines
according to the manner with which the form of beadlines have been manipulated.
Chovanec (2008:224) distinguishes several foregtimgndevices used in UK media in
sport section headlines, namallliteration & assonance, rhyme and reduplication,
homonymy and morphological adaptation, nonce woeyg, dialect, foreignismand
allusion This categorization of creative language use &b serve as the basis for the
analysis of the data of the present study as aeld, will thus be discussed in more

detail.
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43.1 Alliteration and assonance

Alliteration and assonance, as Chovanec (2008:p2@)ts out, are one of the less
intrusive ways of foregrounding the presentationedj. headlines. They have been
widely used in English literature, and especiatlypoetry, as both these devices are
used to repeat individual sounds (Hebron, 2004:1Chovanec (ibid.) defines
alliteration as the repetition of initial lettershile in assonance identical sounds in
other positions are repeated. Hebron (ibid.), heamedistinguishes alliteration and
assonance even further, and defines alliteratioth@gepetition of consonant sounds,
and assonance as the repetition of vowel soundsvadec (ibid.) illustrates the

phenomena with the following examples found in baditheadlines:

17) Greek Grind
18) Rosicky resplendent
19) Figo figures large in the great fiesta

In examples 17 and 18 above, alliteration takesepts the initial letters of the words

that form the headline are repeated. Example 1@ether, is not only an example of

alliteration, but also an example of assonancéh@sdentical sound segments —fi and —
fig are repeated.

4.3.2 Rhyme and reduplication

Rhyme, as illustrated by Chovanec (2008:227) igeaaky device in which a special
effect is accomplished by selecting words thatierttie same or similar sound. Hebron
(2004:20-22) discusses rhyme in more detail, anllesidhe distinction betweehill
rhymeandhalf-rhnyme Full rhyme, according to Hebron (ibid.) is theeétion of both
vowel and consonant sounds in the end of a wordalfiirhyme, however, only the
consonant or vowel sounds that conclude a wordregpeated (Hebron, ibd.). Thus,
from the point of literature, it can be concludedttassonance, a foregrounding device
that was discussed earlier, can actually be seam agstance of rhyme. Reduplication
then, as pointed out by Chovanec (2008:227) is @viarmation process, in which new
lexical items are coined by repeating the first dveither without any change or with
some morphological exchange. Lexical items sugbirag pongandtip tap may be seen

as products of reduplication, but as Chovanec .Jibikemonstrates, journalistic
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reduplications are usually of different nature. jbmrnalism, it is common to form
rhyming combinations of two independently existimgrds. Thus, the element of
novelty and unexpectedness may be achieved, aese examples given by Chovanec
(ibid.):

20) Swiss Bliss
21) Double Trouble

As Chovanec (ibid.) further points out, taken obittreeir contexts these examples of
rhyming and reduplication may be difficult to unskand. The exampl&wiss Bliss
refers to the satisfaction of the English aftertimgaSwitzerland, andouble Trouble
was used in indicating the result of another folbtibmatch from the opponent’s

viewpoint.

4.3.3 Homonymy and morphological adaptation

Yule (2006:106-107) describes homonymy as one ewitbr spoken form having
multiple unrelated meanings, such as the wxadk (the bank of a river andbankas a
financial institution). Homophones, however, aseY(ibid.) points out, are words that
share the same pronunciation but differ in thegllspy and have different meanings,
such asflour and flower or right and write. Homophones are not considered by
Chovanec in his categorization (2008:229) as agoayeof its own, but as an instance
of homonymy. Homonymic language use, as furtheontegd by Chovanec (2008:228)
is a tool to cause ambiguity in news media, anditkerplay between an ambiguous
headline and a disambiguating news text that fdlaWwe headline contributes to
creating humour and light-heartedness. This in wan be seen as another way of
diminishing the potential barrier between media ama@¢onsumers, and forming a more
personal connection to media recipients. The fahgvwheadlines are given as examples
of homonymy in football news reporting by Chovalied.):

22) Real Chance?
23) No Real Deal

These headlines, as illustrated by Chovanec (2Q0812ly on the shared knowledge of
media and its readers, and were used in repottiegaossible player transfer of Wayne
Rooney to the Spanish team Real Madrid. The delibarse of the homographs ‘Real’

and ‘real’ work as a device to attract readergraton to the ambiguity of the form of
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the headline, which aims at readers’ appreciatingtoleast noticing the linguistic
creativity and playfulness (Chovanec, ibid.). Agtlier pointed out by Chovanec (ibid.),
the purpose for the use of linguistic creativitydgslayfulness is to offer news to the

readers with an increased personal feeling.

A similar effect of media relating to its audierar@ a more personal level can be seen in
the instances of headlines where homophones ade WWaards that are spelt differently
but pronounced in the same way rely on the readduisity to recognize the identity of
sound, and thus communicate not only through tlye’‘but also through ‘the ear’
(Chovanec, 2008:229):

24) Roo the man

In this example given by Chovanec (ibid.), the pdd form of the football player
Wayne Rooney’s surname is used as a homophoneheitherb ‘to rue’. As illustrated
by Chovanec (ibid.), the headline is ambiguous wranways than one, as the first
reading might suggest the headline to be an imiperatdressed to the losers of a game
in which Wayne Rooney scored a goal. However, thadphony results in ambiguity
in the grammar of the headline. To the reader'sseytemay appear as a nominal
headline in which a proper name and a common nowpposition are used, while to
the ears it may also appear as a verbal headtinghich the imperative of the verb ‘to
rue’ along with its grammatical object are used.figher pointed out by Chovanec
(ibid.), the homophony of ‘rue’ and ‘Roo’ createsm@mentary link between the two
homophones, thus actually resulting in the phrase Roo’ — “incidentally paralleling
the original headline where ‘the Man’ stands in@gfion to Roo, whereby identity of
reference is achieved”. Another homophonic exampl&yhich the spelling of the pun

also indicates the identity of the news actor jveig by Chovanec (2008:230):

25) Ruud boy.

Here, the ambiguous forms of the homophones ‘radd’ ‘Ruud’ are used, with ‘Ruud’
referring to the Dutch football player Ruud vantdigooy. This headline can be seen as
an example of condensing the necessary informatitana single expression, such as
the identity of the news actor and also the papssiament on that person (Chovanec,
ibid.).
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Morphological adaptation, according to Chovanedd@P30), includes words whose
spelling has been altered, but the pronunciatiothef original word is retained. As
Chovanec (ibid.) further points out, morphologiedaptation usually refers or alludes

to a proper name, as in the following example (‘Reterring to Wayne Rooney):
26) Russian Roolette

As Chovanec (ibid.) illustrates, this kind of playtombination of altered spellings of
words have the possibility of leading to acceptaniceboo words, as the alterations in
the spelling of the word soften the taboo word. é&wample is given by Chovanec
(ibid.):

27) Scroo you

The headline above refers to Wayne Rooney’s refissahange team in the midst of
transfer discussions, and is an example of the lpdpuof morphologically adapted
taboo words in the popular press (Chovanec 2008.280 Chovanec (ibid.) further
points out, as a result of the adaptation the ghiaso longer offensive to the eye,
while remaining to be offensive to the ear. In &iddi the headline above is the product
of the word formation process calletending in which two independent lexical units
(in this case the verbcrew+ Rooney are merged into one, with the constituting parts
still being partly identifiable (Chovanec, ibid.H-However, as Chovanec (ibid.)
illustrates, morphological adaptation may also takenore simple form, as in the

following example:
28) Please Roo not disturb.

In this example, the syntactic structure of thedtiea suggests that the word ‘Roo’
replaces the grammatical word ‘do’. The identicalvel sound enables the adaptation
while the spelling identifies the reference of thkuded auxiliary ‘do’ (Chovanec,
ibid.).

434 Nonce words

The next foregrounding device that attracts attentio the linguistic form of the
headline is the use of nonce words. Nonce wordsyrding to Chovanec (2008:231)

are words used only once, and as Chovanec (ibigthdr points out, some of the
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examples above, such Rsissian Roolettand Scroo youcan also be seen as such ad-
hoc formations. However, according to Chovanead(jbithese formations should be

separated from nonce words created as compouratsasuhe following example:

29) Roo-mania: Shirt’s Value Triples

As Chovanec (ibid.) points out, it is importanttote that although the nonce formation
‘Roo-mania’ may seem like a morphological adaptatid ‘Romania’, it is in fact a
compound, roughly meaning a “mania about Roo”. Arotpattern for creating nonce
compounds concernsnorphological re-analysisof words originally created as
compounds (Chovanec, ibid.). In this pattern, a panmd word is re-analyzed into its
component parts, and either the determinans od#terminatum is substituted with

another word. Chovanec (ibid.) illustrates thismmaenon with an example:
30) Twit-ham, the tragic figure of English football

In the example above, according to Chovanec (ibilde determinans of the compound
proper name ‘Beckham’, has been replaced by them@mmnoun ‘twit’, “an informal

British slang expression denoting a silly or anngyperson”. As Chovanec (ibid.)
further points out, this kind of morphological readysis is most effective when an
element of the compound that bears no syntactiaimgas replaced with a meaningful
lexical item, like in the example above. The latpart of the compound, or the
determinatum was kept intact, which servers a ¢éndgr the reader’s recognition of the

famous football player's name (Chovanec, ibid.).

4.3.5 Eye dialect & foreignisms

Eye dialect, according to the categorization by \@mec (2008:232) concerns the
alterations in the spelling of words, thus introdgcanother device with which the
reader’s attention may be attracted to the forra béadline. McArthur (1992, as quoted
by Chovanec, 2008:232) has stated that it condbmway “colloquial usage appears in
print’, and can be seen in violations of normalllspg conventions, such as ‘enuff’.
Eye dialect has been used especially in literatmd,as Minnick (2001) points out, the
language of many characters in Mark Twain’s classwel Huckleberry Finnfor
example are represented using eye dialects. Intiaddias further pointed out by
Chovanec (ibid.), eye dialect represents vernadalaguage use and familiarity, with
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the purpose of bonding with the audience. An exanfiigm the British football news

reporting is given by Chovanec (ibid.):
31) LOADSAROONEY

According to Chovanec (ibid.), the headline abosean example of eye dialect
combining with morphological transformation of ‘th&of money’. As Chovanec (ibid.)
further points out, in the headline there can dsofound an allusion to a famous
catchphrase ‘Loadsamoney’, which was introducedtha 1980s by the British
comedian Harry Enfield. Without these explanatidhe,meaning of the headline might
not be self-evident to the reader, and could perlagp seen as one example of how
headlines’ secondary function of attracting at@mtmay hinder understanding, as has
been observed earlier by Molek-Kozakowska (2018)can thus be argued that a
substantial amount of e.g. cultural knowledge mgrobe required from the reader to
fully understand a headline, such as in the headibove. As Chovanec (ibid.)
illustrates, the headline concerns a story abagitttdinsfer, and the amount of money

involved in it, of Wayne Rooney between two Britislotball teams.

Similar kind of friendly feeling between media aitsl audience can be achieved by
inserting familiar, recognizable expressions inogeign language into the headline
(Chovanec, 2008:232). These foreignisms, as Chavéhigl.) illustrates, may serve a
variety of purposes: they may add local colourglze the story or form a connection
between the content of the story and individuatsnfrthe country where the foreign

expression originates. An example is given by Cheedibid.):
32) Das boot.

This headline, as Chovanec (ibid.) points out, altih appearing to be entirely in
German, is actually a mixture of the German dddimitticle ‘Das’ and English ‘boot’,
probably from the idiom ‘to be given the boot’. Asrther explained by Chovanec
(ibid.), the headline introduces a story about@semans losing their match against the
Czech Republic, and were thus “metaphorically gitles boot”. Foreignisms can also
combine with other creative alterations in lingicigorms, as in the following example

introduced by Chovanec (ibid.)

33) Gunners Cech out Petr
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Here, the foreignism is a footballer's name (Cealny it is used as a verb. In addition,
as Chovanec (ibid.) points out, the foreignism atemough its meaning, alludes to the
phonologically identical verb ‘check’, which is arhophone for Czech which in turn is

the nationality of the player and the “literal tséation of his punning name”.

4.3.6 Allusion

Allusion, as introduced by Chovanec (2008:233) feragrounding device that aims at
increasing the active participation of the readerconstructing meaning. As Lennon
(2004:198-199) has stated, allusion is a complexraipn that requires two steps to
operate. Firstly, an alluding unit (or, the té@xtpraesentig is recognized by the reader
as pointing to another, absent text (or, the mexdbsentid. Secondly, this recognition

triggers the reader's deducing process of compatirgg alluding text (the text in

praesentia) and the text alluded to (the text seaba), thus contributing his or her own
cultural experience into the interpretation procddsus, allusion can be said to be a
somewhat risky device, as Lennon (2004:196-19théuremphasizes that the shared
knowledge between the reader and the writer iseseequisite for the understanding of
allusion. In other words, if the reader fails taagnize the alluding unit as referring to
some other text, reader misses the allusion. Clemvé2008:234.) provides an example

of a headline using allusion:

34) Greece is the word

Here, as pointed out by Chovanec (ibid.), the headtan be seen as alluding to the
idiomatic expressioomum’s the wordwhich is said to indicate in a rather familiar
manner that something is a secret. Thus, the msalia paradoxical one, as it actually
reveals the secret instantly, and refers to thprsa of Greece winning the European
Championship in 2004 in Portugal (Chovanec, ibith)addition, as Chovanec (ibid.)

further points out, allusion was used in the pieteaption of the same news item, which
read ‘Dell of a shock’. The picture caption alludeshe phrase ‘hell of a shock’, and
was formed by a phonological alteration of the liadit player's name ‘Dellas’, who

scored the winning goal.
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In addition, as Chovanec (2008:234) illustratekjsadn to taboo words is also quite

common. Taboo words, as introduced earlier, aredsvéinat the press cannot use as
such, but have to be somehow altered before theypeaised (such as swear words, for
example). Chovanec (ibid.) gives an example ofsadlu to a phrase containing a taboo

word:
35) What an Urs hole

Here, as Chovanec (ibid.) points out, the allusea phrase that contains a taboo word
is realized by replacing the taboo word with theisSwiootball referee Urs Meier’s
name, who was blamed for England’s defeat. Thislmarseen as an example of the
reader contributing his or her own knowledge inttetipreting the meaning of the
headline, as it is the reader who supplies the adalword (Chovanec, ibid.). As
Chovanec (ibid.) further points out, allusion isvay for the media to use such taboo
expressions and “get away with violating the soc@lvention”, as the taboo words are

not explicitly used.
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5 THE PRESENT STUDY

In this section, the methods of data gatheringdatd analysis of the present study are
introduced in more detail. In addition, the resbagoestions and aims of the present

study are presented.

5.1Data and methodology

The data for the present study was gathered dahiedall of 2013, roughly from the
beginning of September until the end of Decemlers toinciding with the first half of
the 2013-14 NHL regular season. The official websit the NHL was visited, with
some exceptions such as holidays and weekends, dailyabasis, with the aim of
picking up headlines that included wordplay andnog. Because of the time-zone
differences between Finland and the US, the welgie most often visited first thing
in the morning, as the games in the NHL take pthaing the nights in Finland. Thus,
each game of the day had finished by the time sif,\and reporters in the site had had
time to write reports of the matches along withstloly punning headlines to the news
items. The gaps in visiting the site because of wagkends during the collection of
data were usually 2-3 days in length. In addit@further analysis of the data revealed
that the longest time between collected headlings 8 days due to Christmas break.
As is later explained, the most fruitful headlirfesm the view of the present study
appear on the website’s front page and are notivadthas such, meaning that some
punning headlines were probably missed during tlggges. However, a total of 80
headlines were collected during the fall of 20h8ist putting together a reasonably solid
data sample. The data sample included headlines3fodifferent dates, meaning a rate
of just under 1.5 headlines per date. Considetiegvthole roughly four-month, 120-
day period of collecting the data means a rat@odinly 0.7 punning headlines per each
day. This number could probably have been highénout the gaps in collecting the
data, as the rate of 1.5 headlines per one dateeimata sample implies that it is not

rare for the website to produce more than one mgninéadline per day on average.
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Each time when a headline containing a pun wadeshat was written down in a text
document, along with the date, the lead of the niesms and also the URL address for
the actual news piece that opens when the usésabic the headline. The lead and the
address for the whole story behind the headlinggaraiseful, as it was not always clear
what the puns in a headline meant. It also quibelgame clear that also a screenshot of
the news headline and the lead was required ftinang purposes and later analysis, as
the front page of the NHL website rotates five eliéint news items on the main news
window. By clicking a headline on the news framlewas the user to get the full news
story. This news window is updated with fresh pseecé news each day, and the
headlines that are of interest for the presentysaygbeared only on this news window:
when news items are archived on the NHL.com webiiteheadline that had appeared
on the site’s front page may no longer be used,newis are usually archived with
different, less punning headlines. Later, it wasbabbserved that these screenshots of
the front page were also useful. The news windomtains a headline and a lead for
each news story, along with possible video clipsitieg to the story behind the
headline. These video clips also have headlined, a&ntimes, they too included
wordplay and puns, sometimes even continuing threegaun from the news headline in
these clips. An example screenshot of the newsawnoin the NHL website from the

data sample of the present study can be seen below.

: In jr ===
RECAP: OVECHKIN NETS OT WINNER AFTER CAPS TIE GAME IN FINAL MINUTE

WSH-NYI ANALYSIS CAPTAIN CLUTCH BABY GOT BACK ON THE BOARD CAL ME MAYBE

SUS 4, ANA 3 (S0) WSH 3, NY1 2 (OT) SUNDAY LONG READ CHIS, PHX 2 WINGS VS. SENATORS

Picture 1. An example screensiishe NHL web page. Source: www.nhl.com

In total, the data sample of the present study istets of 80 punning news headlines
that were numbered from 1 to 80, with number 1 dpéire first headline collected on 31
August, and number 80 being the last instance egathon 31 December.
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The data sample of the present study was analyzed qualitative manner. The
headlines and puns included in them were examimed pdaced into the categories
presented earlier by Chovanec (2008). Chovane®®@3Rcategorization was selected to
be used in the analyzing process because it hadussel in a similar study before with
football headlines. In addition, this categorizatseemed clearer overall, as it included
seven clearly different categories that all hadimt$ characteristics. When in doubt
with a headline, it was marked as being “uncertaaid put aside for later, further
analysis. All the headlines then that were markede@ing uncertain were analyzed
again to see if there were headlines that shametdisicharacteristics that could thus be

placed into the same category.

As was mentioned above, the present study is ditgtie nature. Qualitative study, as
reported by Hirsjarvi, Remes and Sajavaara (199f71I71), is not so much about
finding statistical regularities, but rather undengling a phenomenon in a more general
level. This can be done by examining enough indi@icexamples to the degree after
which some conclusion can be drawn of the phenomasa whole. As further pointed
out by Hirsjarvi et al. (1997:171), one charactari®f a qualitative data gathering
process is that there are no decisions made befodetis to how big a sample will be
collected. Thus, with the present study a decisvas made to gather the headlines for
the data sample during the four-month period meetioearlier, without any certain
number of headlines in mind that would have to leeeded. Categorization or
classification then as an analysis method is desdrby Seitamaa-Hakkarainen (n.d.) as
a method that could be said to resemble a multbtece question in a questionnaire.
The classes or categories should be as mutuallljusxe as possible, in order to
maintain reliability and validity. As further poed out by Seitamaa-Hakkarainen (n.d.),
usually the variable classes of a classificatian @eated before the analysis stage and
are not changed at any point. The classificatiorife present study was indeed formed
beforehand in an earlier study by Chovanec (208&], this categorization was utilized

in the analyzing process of the present study &is. su

All in all, Chovanec’s (2008) classification incled seven foregrounding devices used
to attract readers’ attention to the linguistionfioof the headline. The data sample of the

present study was thus categorized according tdirtgeistic nature of the puns in the
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headlines, and placed into the corresponding cagsydrhe examples presented before
in section 4.3, along with Chovanec’s (2008) moetaided accounts of each category
served as tools with which the headlines from thdLN official website were

analyzed. There was plenty of space for speculatind many headlines were between
the borders of two (or even three) different catego These borderline cases will be

discussed in more detail in the analysis secticdh®fpresent study.

5.2Research question

The aim of the present study was to determine Winal of linguistic devices were used
in creating wordplay and puns into news headlimethe NHL's official website. Thus,

the attempt of the present study was to answefotlmaving research question:

What kind of linguistic devices have been usedniuide punning and wordplay

into the news headlines on the website www.nhl.com?

An attempt was made to answer this research quesiih the help from Chovanec’s
(2008) study on foregrounding devices in footbakws headlines in British
newspapers. Thus, the categorization given by Giexv2008) was applied to the data

sample of the present study, the findings of whwilhbe presented in the next section.
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6 PUNNING HEADLINES IN THE NHL.COM WEBSITE

The data sample of the present study consiste@ ok#/s headlines picked up from the
National Hockey League’s official website. A headliwas included in the data sample
if it was seen to contain some form of punning @rdplay, as the attempt of the
present study was to inspect the different tectesqused in the website in creating
punning news headlines. All in all, a total numloér80 punning headlines were
collected during a four-month period. This data gkemvas then categorized according
to the technigues used in implementing a punniremeht to the headlines. The
categories used in the present study follow thdejunes presented earlier by Chovanec
(2008), and included seven different categoriesfooegrounding devicesn total:
alliteration & assonance, rhyme and reduplicatiampmonymy and morphological
adaptation, nonce words, eye dialect, foreignismdallusion The overall distribution

of the data sample of the present study can befss®nTable 1 below.

Table 1. Distribution of headlines accordindhe foregrounding devices used.

Foregrounding device N
Alliteration & assonance 2
Rhyme and Reduplication 2
Homonymy and morphological adaptation 22
Nonce words 4
Eye dialect 0
Foreignisms 1
Allusion 49

As can be seen from Table 1, two categories werarlgl dominant in the data sample
of the present studynomonymy and morphological adaptatiand allusion included
the most headlines. The difference in the numbédreafdlines between the two biggest
groups is also quite significant. After the twogest groups, the rest of the data sample
is scattered between the remaining categories, @atth of them having a number of

headlines ranging from zero to four. Consideringplkrcentages of the data sample, the
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two largest groupshpmonymy and morphological adaptatiandallusion) account for

nearly 90 % of the entire data sample.

Before presenting examples from each category ftemdata sample in more detail, it
is important to note that this division of thesevadneadlines is only one way of looking
into the matter. When analyzing the data sampkh@present study, it quickly became
obvious that there was room for speculation witmynaf the headlines. It was not
always straight-forward to decide when a headlias an example of e.gomonymyor
allusion Thus, decisions had to be made in order to fdearstandards and rules with
which to analyze the data sample in order to mantansistency throughout the
analyzing process. These rules will be explainedth@ following paragraph, and
reference to them will be made later whenever theles were needed. However, as
was mentioned before, the present study is onlyattenpt at trying to analyze these
headlines from a linguistic perspective, and presidoy no means a definite
categorization. A different set of rules or stamidacould have made the numbers in
Table 1 look slightly different and could even havevented the one zero-result.

In the end, there were two major issues regardimzpidain headlines that had to be
addressed while analyzing the data sample. Finstlyas observed that when in doubt
with a headline, e.g. whether a headline shouldd®n as an instance of allusion or
homonymy, the news item itself would play a parttlre decision-making process.
Thus, if a headline showed some signs of both hgmgnand allusion, the decision
was based on the news article itself: if the elanoérallusion was strengthened after
reading the news item, the headline was thougliteasy an alluding headline, rather
than an instance of homonymy. Secondly, a decisiad to be made regarding
homonymic headlines. There were multiple instarafebeadlines in the data sample
that were almost completely homonymic, meaning thahange of a single vowel or
consonant sound would have made them pure homoayitteis, it was decided that if
a headline, with the change of a single vowel arsomant sound could, be seen as an
instance of pure homonymy it was placed under hgmmon headlines. This decision
made the analyzing process easier, as there waddimes that could be transformed to
pure homonymies by changing a single sound. Theinaghere were headlines in

which vowel or consonant sounds were added to linasp that caused the headline to
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not be a pure homonymy. These cases were, dueetaédhbision regarding almost

homonymic headlines, analyzed as not being inssaoiceomonymy, but e.g. allusion.

The examples that formed the data sample of theeptestudy were, with one or two
exceptions, headlines to news items that wereemriffter each day’s games had ended.
Thus, these post-game match reports were writtesrder to inform the audience of
how each game had ended and who were the key pléyatr had affected the results
and how. This can be seen in the fact that a ntgjofithe headlines included a player’s
or a team’s name, and sometimes with even dradttezadons to them. For an
enthusiastic ice hockey follower even the most ticypeadlines worked as a kind of
shortcut into what was the key performance in theg The headlines often revealed
not only the outcome of the game but also the iteat the player who was in the most
crucial role regarding the result of the game. Hasvefor someone who is not a close
follower of ice hockey the headlines that will bepRined next may seem rather
cryptic. Thus, an effort was made to explain anéropp the headlines and stories
behind them in addition to revealing the linguigiims that were included and were the

main focus of the present study.

6.1Headlines using allusion

Allusion was clearly the most often used foregrangddevice of the data sample. A
total number of 49 headlines were found to usesmltu in attracting the readers’
attention to the linguistic form of the headlingéhis can be seen as rather surprising, as
it was explained before, allusion can be said ta Bemewhat risky device. Allusion, as
pointed out by Lennon (2004:196-197), requires esthaultural knowledge between the
reader and the author in order for the allusiogaim its effect. Thus, it feels safe to say
that the NHL's official website knows its base odaders, and feels safe in
implementing sometimes even confusing allusionigstoews headlines. The following
example from the data sample of the present stlldstrates the presumed shared

cultural knowledge between the author and the reade

36) Raanta Claus
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The time of publishing this headline (December 1&png with the phonological
resemblance of “Raanta” probably hints the readtr guessing the alluded text to be
“Santa Claus”. However, from the perspective ofhioekey the reader is given no help
in deducing what the news item could be about. [Hael of the headline reads as
follows: “Rookie shines as Hawks snap Kings’ sixrgawin streak”. The approach of
the holiday season is evident also in the videtechéd to the headline in the news
window of the webpage, as one video is titled “Bhnta”. Still, if the reader is not a
close follower of ice hockey, the headline leavesreader with no other option than to
click open the news item behind the headline ireotd understand actually who the
rookie in the headline is. The headline refershe Einnish rookie goaltender Antti
Raanta of the Chicago Blackhawks, who was pullethfthe goal the night before after
giving up five goals and was given another chamzkthis time helped the Blackhawks
to win the game. After clicking the headline anddieag the whole news story, the
reader also understands how the Blackhawks had sagésring from injuries to their
first two goaltenders. Thus, the improved playta Finnish backup goaltender can be
seen as a kind of early Christmas present for taekBawks and the rookie goaltender
as being the Santa Claus giving that present.

The NHL website is also not afraid to create hemdlithat allude to familiar figures
from the realm of popular culture. The followingadéine is an example how ice

hockey related headline can include an allusicm twovie character:

37) Ovi-Won Kenobi

Once again, the mere headline does not reveal mauahperson who is not a fan of ice
hockey, but may reveal the pun to a movie fandine text alluded to can be said to be
rather straight-forward, though not perhaps as emsyn example 36 earlier. Even
though the first parts of the name of the Star Weraracter Obi-Wan Kenobi have
gone through slight alterations, the untouched Kemaoay reveal the allusion to the
reader. In addition, some help is given by the lehthe headline as to the identity of
Ovi-Won Kenobi: “Recap: Ovechkin nets OT winnereafCaps tie game in final

minute”. The name Ovechkin may be familiar everpémple who do not follow ice

hockey passionately, and gives reader’'s some chatmegognizing who the news item
is about. The changes made to the familiar Stars\llame Obi-Wan Kenobi are both

small but important in intertwining the ice hock@jayer Alex Ovechkin of the
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Washington Capitals and the Jedi master from the\®trs universe. Firstly, “Obi” has
been changed to “Ovi”, which is Ovechkin’s nicknangecondly, “Wan” has been
changed to “Won”, a small but again crucial chanfee lead of the headline reveals
the reader that it was Ovechkin who scored the m@ggoal on overtime, thus winning
the game for his team. In other words, it can e et Ovechkin “Won” the game by
scoring the winning goal, revealing how the whoéadiline was built around the fact

that it was Ovechkin who played a key role in theng.

As was mentioned before in section 5, the scredastfoeach headline proved rather
useful while analyzing the data sample. Sometinths, pun from the headline
continued to the video clips and their titles dtet to the headline. The following
headline is an example of a pun which may not logpened up the way it was supposed

to without the screenshot:

38) Hertl Power

The lead for the headline reads as follows: “Redajzk-shot goal highlights Tomas
Hertl's four-goal night”. Thus, the headline wassfianalyzed as being an allusion to
the “power” Tomas Hertl had had in the game, afeaxding that he had scored four
goals in a single game. However, another look at sbreenshot some time later
revealed that the pun was not yet complete. There fiwe video clips attached to the
headline in the news window, and the first fourtikém were titled as follows: 1)
Teenage 2) Mutant 3) Ninja 4) Hertl. Thus, the imiadyallusion had been to the famous
animation serie§eenage Mutant Ninja Turtleand the phonological similarity between
turtle and the player's namidertl was the key to the allusion. This discovery would
probably not have been possible without the sctesnss the focus while collecting
the data sample was usually on the headlines only.

The team names in the NHL proved to be a rich soofallusions as well. Headlines
that alluded to team names are also perhaps e¢asiaderstand for visitors who do not

have expert knowledge of ice hockey, as in theseeixamples:

39) Nine lives
40) Claws are out



48

The lead for headline 38 reads as follows: “Redaanthers end nine-game skid,
Horachek wins first”, whereas headline 39 is accanmgd with “Hungry Predators
looking to re-establish ‘Nashville Bite’ in 201314 hus, the headlines along with the
leads that follow them work together to createdleding effect. Cats are said to have
“nine lives”, and the lead for headline 38 contisidlee allusion by pointing out how a
team called “Panthers” have managed to win a gdtee lasing nine in a row. Many
predator animals have claws, and thus the hea@Bnalong with its lead with words
like “hungry” and the team name “Predators” in ik together to form the allusion.
Readers are likely to get the idea that a teaneddiPredators” from Nashville are
“hungry”, that is, are thriving to succeed in thpcaming season much like they
presumably did the year before, in the same fasagowhat is being called “Nashville
Bite” in the lead. Thus, as these two headlinestithte, not every headline in the NHL
website requires deep ice hockey knowledge frordeesaato grasp their meaning. The
shared cultural knowledge between media authorstanéaders that is a requirement
for the allusion to work (Chovanec, 2008) can beenmiversal as well. These kinds of
headlines are not as risky regarding possible ndstgtandings as those that play
around with player nicknames and such, but a genederstanding and knowledge of

e.g. myths related to cats is enough.

As was introduced earlier by Chovanec (2008:23MW)sian to taboo-words is rather
common in the media. Taboo words, such as sweatsyare not usually used by the
media as such, but using allusion enables the miedraplement hints of taboo words
into texts. In these cases, it is then actually ribeders themselves that supply the
forbidden word. Also the NHL is not afraid to useck techniques in their news

headlines as in the following example:

41) | Sid you not

This headline is in many ways similar to the exanb, introduced by Chovanec
(2008). The headline is an allusion to the phrashit you not”, roughly meaning that
someone is speaking honestly. Like in example 35rbgthis headline also uses a
name with which the allusion is created. “Sid”he shortened version of the nickname
“Sid the Kid”, belonging to probably the most fansoMHL player, the Canadian
Sidney Crosby. The lead also helps the reader dntifg the “Sid” in the headline:

“Recap: Crosby, Penguins prevail over Leafs destefageted roster”. Thus, the reader
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might get the impression that the fact that Croasbg the Penguins won the game was
such a surprise that the alluded phrase could h&esm used. The impression gets
stronger after clicking the headline and readirgwiole news item, as it is explained
that the Penguins had to play without five of thep defensemen, and were destined to
lose in the media before the game. It is also baul it was indeed “Sid” himself who
scored the game-winning goal in the game, thusigtirening the allusion towards not

only the original phrase with the taboo word, Habdowards Sidney Crosby.

As was mentioned before, it was not always stréogiverrd to decide when a headline
should be placed under which category. Allusion wésarly the most dominant
category in the data sample of the present studly,tle number of headlines under
allusion could have been even higher, as there \healines that were on the
borderlines between allusion and other categofiesre were also many headlines that
could have been placed under a different catedarywere then in the end thought to

fit the best under allusion. One example of thithesfollowing headline:
42) Boyle-ing points

This news item was about the San Jose Sharks @ef@amsDan Boyle. At the first read,
the headline seems to be an instance of homonysniy, ‘doiling points”, referring to
e.g. water reaching it boiling point. But, afteradeng the news story behind the
headline, a somewhat new perspective emerged. iicte dalks about how Boyle, a
veteran player, is starting the last season ottigent player contract with the Sharks.
References to his age are also not rare, anddklgubecomes obvious that he does not
have many years left in his career. When the ldduocess of the team in the playoffs
after having multiple successful regular seasorthenNHL is discussed in the article,
the phrase “boiling points” may be seen in a new.v&oyle, the veteran player, is
reaching critical stages in his career. His comtwath his team ends after the upcoming
season, and because of his age, this season eule bast chance for him to pursue
success in the playoffs and eventually have a @aicwinning the Stanley Cup
Championship. Thus, like water reaching its boilpgnt, so is Boyle facing critical
stages in his professional career and he is pgssi@iting the final season of his career.
After processing all this information, it was desidthat this headline was, after all, an
instance of allusion, and it alludes to the playarame as well as to the fact that the

player is reaching perhaps the most important mésnenhis career. Thus, the rules
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regarding uncertain headlines that were introducethe introduction of chapter six
were used with this headline. The element of allusivas clearly strengthened after
reading the whole news story behind the headlind,thus this headline was analyzed

as being an instance of allusion, rather than hgmgn

As was mentioned before, there were also headthmaswere first put undeaallusion,
but were later changed into another category. Thramples will be discussed in more
detail later, in correspondence with the categdhey were placed into.

6.2Instances of homonymy and morphological adaptatiom the data sample

Homonymy and morphological adaptation was the ste¢argest group of headlines in
the data sample of the present study. As was medidefore, Chovanec (2008)
considered homophones to be an instance of homgrgmaynot a category of its own.
Thus, words with similar spellings and differentanangs, as well as words with similar
pronunciation but different meanings and spellimgghe headlines were placed under
the same category. Homonymy as a tool to attractens’ attention may be considered
a little safer mechanism than allusion, as themoishared cultural knowledge needed
to understand the punning element when using homgnyVhat was also interesting
with the homonymic headlines of the data sample thasall except one instance had
used a player's or a team’s name to form the hommgnynto the headline. The
following two examples illustrate the rather simpigure of homonymic headlines in

the data sample:

43) First-degree Bern
44) Getz the last laf

Both these examples can be seen as pure homonwasissach, but they both have
something for the ice hockey fanatics as well. Epl@m3 is a homonymy téirst

degree burnand the meaning of the homonymic w@ernin the headline is revealed
to the reader in the lead: “Recap: Bernier makes®des in victorious debut with
Leafs.” The player's name has been shortened irhéaelline to form the homonymy
between the wordsurn andBern and together with the lead they suggest thatiBern

had played well. The lead also reveals that it Bashier’s first game with the Toronto
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Maple Leafs and that he had helped his new teawinothe game, thus perhaps
strengthening the idea that his performance had bééfirst degree”. Example 44 is
also a homonymic headline, although at first glatheespelling has been altered quite
drastically. Still, “gets the last laugh” can beo&pd from the headline, but the reason
for the altered spelling may not reveal itselfledst not until the reader has read the
lead of the headline: “Recap: Ducks outlast BolisGetzlaf's last-second OT goal”.
Thus, it is probably revealed to the reader that tieadline is about someone called
Getzlaf, and it is his name that has been alterdd to the original phrase. The lead of
the headline also reveals that the homonymic headictually refers to the events of
the game. To a close follower of ice hockey, ttalleeveals that it was Ryan Getzlaf of
the Anaheim Ducks who scored the game winning gagdinst the Tampa Bay
Lightning, on the last second of the overtime peribhus, it can be said that this time it
is the lead that requires the shared cultural kadg# between the author and the
reader, as the lead contains a rather big amouinfaimation condensed into a single
sentence. For example the word “Bolts” in the leafkrs to the team Tampa Bay
Lightning, and can be seen as a small instancdludi@an to a “lightning bolt”, and
Bolts is also the nickname of the team. The abbt®n OT refers to overtime period,
which is a 5-minute period that is played if therscbetween the two teams is tied after
60 minutes of play. Thus, it was Ryan Getzlaf whot‘the last laugh”, as he scored the

tie-breaking goal on the last second of overtime.

As it was mentioned earlier, nearly all of the hawyroic headlines in the data sample
of the present study used players’ or teams’ naasgsart of the homonymy. Examples
43 and 44 were examples of how players’ names \alezed in order to form an
element of homonymy, but there were also instamdesre the players’ names fit the
headline perfectly without alterations. The follogitwo examples illustrate how it is
sometimes possible to form homonymic headlines aithmaking alterations to e.g.

players’ names:

45) Up the Antti
46) Whole Latta love

In these examples it is the players’ names thatentlad homonymic headlines possible.
Headline 45 can be seen as a homonymy to the plupsthe ante”, which roughly

means for someone to take a risk in order to geitebresults. The lead of the headline
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reveals the identity of the player: “Recap: Nientighlight-reel save caps shootout win
for Sharks”. Thus, it can be concluded that itis Einnish goaltender Antti Niemi who

is the player in the headline, and who presumabt ‘lupped the ante”. However, after
having read the news story behind the headlineré¢lder may still not be certain
whether or not the goaltender had indeed takesskaafi some sort in the game. It is
probable then, that the phrase “up the ante” refergshe nature of the shootout
competition in ice hockey in general. The settimy the shootout competition is

goaltender vs. player, and can perhaps be seen sastef gamble between the
participating goalie and player. Thus, the origiparase can be said to fit into the
theme of the shootout competition and together ighhomonymic player name form
a link between Antti Niemi, the fact that his teamon and the “highlight-reel save” that
Niemi did in the shootout. Example 46 then is aamgle of a headline that has no
deeper connections in it. The headline is a homgnianthe phrase “a whole lot of

love”, and the lead reads as follows: “Recap: Lsaitisst NHL goal forces OT as Caps
beat Wings in a shootout”. Thus, it is revealedhe reader that the “Latta” in the
headline is actually the player's name, who, adogrdo the lead, has scored his first
ever NHL goal. After clicking open the whole stdoghind the headline it is also
revealed to the reader that the player's full namévichael Latta, but no further

comments are made about the pun in the headlings, Thcould be argued that this
headline was formed in an opportunistic manner, aodsecondary meanings were

attached to it.

It was not always clear whether to consider a headhs an instance of allusion or
homonymy. Some headlines were first thought tormgelo allusion, but were then later
changed into the homonymy category. Thus, the fsetles that were introduced in the
introduction to this section were used in the denisnaking process. The rules
regarding homonymies included two different scessariThe following two headlines
are examples that were placed under homonymy dubetdact that they could be
transformed to pure homonymies with the changesfigle soundOne example of the

second scenario of the rules regarding homonymadlirees will be presented later in
the section on nonce words. These rules made gilgesfor headlines that were not
100% homonymic to be placed under this categomyr &fll. Thus, the following two

headlines were analyzed as being instances of hgmmon
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47) Time to be-Leaf?
48) Kess it goodbye

Headline 47 above leads to a news story about threnfo Maple Leafs and their
success during the first week of the NHL 2013-1gutar season. Thus, the headline
can be seen as a homonymy to the phrase “time lieveg and with the rules set
earlier, was in the end placed under the categbtyomonymic instances. With the
change of a single sound the headline becomed hdmlonymy, as with example 48.
The lead for the headline 48 above reads as foll6Rscap: Kessel's hat trick helps
Leafs end Ducks’ win streak at seven”. Thus, thaygl's name, Kessel, has been
shortened to form the near-homonymic headline, whefers to the phrase “kiss it
goodbye”. Again, a change of a single vowel soumdilds have made the headline a
complete homonymy and the headline was thus thaodilong to this category. With
the rules that were made regarding homonymic isgrthere were also headlines that
were first put under homonymy but were then chartgeahother category. These will

be explained in more detail later when the findifr\gen these categories are presented.

As was mentioned before, all except one instand®ofonymic headlines were formed
around a player's or a team’s name. The one headliat was not created with a
player's or a team’s name was, however, formedratdbe name of the home arena of
one club in the NHL. The following example was afgd under homonymy category
after forming the rules with which a headline colld seen as an instance of

homonymy:
49) Hit the Xcel-Erator

As such, the mere headline does not reveal mutietoeader, but the lead may help in
understanding what the headline is about: “Kingst Wcel Energy Center, where Wild

are undefeated in openers”. Thus, the headlinersrei@ the home arena of the
Minnesota Wild, the Xcel Energy Center. It can atmoseen from the lead that the
Minnesota Wild are about to play their first gartfegir season opener in their home
arena where they have won each of their seasonrapgames. With this information

the homonymy in the headline starts to take itpshas it can now be read as “hit the
accelerator”, which can be seen as referring tafdbethat the Wild are about to play

their first home game of the season.
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There were also two headlines that were on thedolinés between homonymy and eye
dialect and required a great amount of time anigctdn. The fact that eye dialect as a
category was eventually left with no instancesllaivauld not necessarily have been so.
These two headlines both illustrate the challengestegorizing data samples as they
share some elements of eye dialect but werestiie end placed under homonymy:

50) Sens of timing
51) Enough Sed

The reason why these headlines were placed unaeorhany rather than eye dialect
was that they were not complete instances of egleati Both have a single word that
could be seen as written in eye dialect, but tse e€both headlines do not express the
characteristics of eye dialect. Example 50 candsm ®s referring to the phrase "sense
of timing”, and the impression grows stronger wile lead of the headline: “Recap:
Ceci scores first NHL goal in overtime to lift Semger Blues”. “Sens” is the shortened
version of the name of the team Ottawa Senatord,th@ “sense of timing” in the
headline can be seen as referring to both the teaithe player who scored the game
winning goal. The fact that the player named Ceored his first NHL career goal in
overtime to win the game for his team can be seguedect “sense of timing” to score
one’s first NHL goal. Example 51 then can be sesemaomonymy to the phrase
“enough said”, and the word “Sed” could have bemsnsas an instance of eye dialect as
well. However, as with example 50, the rest of lleadline is written in an ordinary
manner, which eventually made the decision to peitieadline under homonymy rather
than eye dialect. The meaning of headline 51 inege little with the lead: “Recap:
Canucks win fourth straight on D. Sedin’s thirdipdrgoal”. Thus, it is the Swedish
player Daniel Sedin’s shortened name that appaathe headline and also forms the

homonymy to the word “said”.

6.3 Headlines using nonce words and foreignisms

There were a total of four instances of nonce wain$ one instance of foreignism in
the data sample of the present study. Nonce wasdswas earlier introduced by
Chovanec (2008:231) are so-called ad-hoc formatibasare usually used only once.
The following example from the data sample of tmespnt study is much alike to

example 29 before which was introduced by Chov#2e@a8):
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52) Malk-a-Mania

The lead for the headline reads as follows: “Reddpikin’s two goals, shootout
clincher lead Pens past Leafs”. Thus, like in exen®9 earlier, the headline refers to a
mania about a player, this time Evgeni Malkin, as&an player of the Pittsburgh
Penguins. The mania probably refers to the fadt dlsait is said in the lead, Malkin
scored two goals during the regulation and score@dditional goal in the shootout
competition which won the game for his team. Theol@hnews story behind the
headline also reveals that Malkin was awarded fingt ‘star of the game”, a ceremonial
award given to the best player in each game.

There were also two headlines in this category Wee first put under allusion, but
were later noted to fit better into nonce wordse3étwo headlines both have a clearly
alluding element to them, but in the end it wasirth@ominating nonce-word
characteristics that placed them into nonce words:

53) Lind-sanity

54) Back in '‘Bryz’'ness
Example 53 can be seen as referring to “insanityilavexample 54 mimics the phrase
“back in business”. The lead for the headline "L-Bahity” reads as follows: “Recap:
Lindholm’s first NHL goal helps Ducks beat Coyote$hus, the “Lind-sanity” can be
said to refer to Hampus Lindholm, a rookie Swedgikyer of the Anaheim Ducks and
the fact that he has scored his first goal of Hii_Mareer. After clicking open the news
story behind the headline, it is also revealech® reader that Lindholm was awarded
the first star of the game. There can also be aaezlement of allusion in the headline,
as the play of the young Lindholm can be seen agb&sanely” good for a rookie
player as he collected an assist in the game ds Bsmple 54 was also thought to
belong to allusion at the first glance, but wasrglaced under nonce words. Although
the text alluded to in this example, "back in bessi’, is quite easily spotted from the
headline it was concluded that the “’Bryz’'ness” veastrong instance of a nonce word.
The lead for the headline reveals the identityha player involved in the headline:
“llya Bryzgalov helps Oilers shutout Preds in fitart with the team”. Thus, the
headline was formed around the return of the veteRassian goaltender llya

Bryzgalov, who had been absent from the NHL for lds¢ seven months. Bryzgalov
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was now “back in business”, and probably earneglaise in the front page by playing

a shutout game in his return to the league.

There was also one headline in the nonce wordgyagtethat was first put under
homonymy, but was then changed to a more propegogt after the rules concerning
homonymy were formed. As was introduced earliecgdain set of rules or standards
had to be created while analyzing the data samplerder to maintain consistency,
especially with headlines that had homonymic charetics. It was decided that a
headline could be placed under homonymy evenwa$ not a pure homonymy if it
could be transformed to be an instance of pure mymg with the change of single
vowel or consonant sound. Thus, the following exi@mpas analyzed not to be an
instance of homonymy, due to the fact that meregnging a single sound would not

have sufficed:

55) Schenn-sational

This headline could have been seen as an instdriicarmnymy, as the resemblance to
the word “sensational” is quite evident. Howevaredo the rules that were formed, the
added —sch sound determined this headline to lrestance of nonce word, rather than
homonymy. The added sound refers once again tayeplas the lead of the headline
reveals: “Recap: Schenn scores twice vs. Pens yassFHwin third straight”. After
clicking open the news story, it is revealed to teader that it was a player named
Brayden Schenn of the Philadelphia Flyers who scone® goals and thus helped his
team to win the game. Schenn’s performance coukkba as being "sensational”, as he
not only scored two goals in one game, but he V&s the only player of the Flyers

who managed to score a goal in the game.

The data sample of the present study included als® example of foreignism.
Foreignism, as was introduced earlier by Chova@60§:232) is a device with which
the media can add a touch of friendliness intoleegdlines by including familiar words
in a foreign language. Example 33 from Chovane®&2Q@hat was introduced earlier
used a foreign word as a verb, similarly as the ex@mple of foreignism in the present

study:

56) ‘Cek him out
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The lead for the headline reads as follows: “Redapacek scores twice as Flyers split
home-and-home with Caps”. Thus, it is the Czeclwdod Jakub Voracek of the
Philadelphia Flyers that the headline is about. phenological similarity between
"check” and "Voracek” allows the clipped form ofetlplayer’s last name to be used as a
verb in the headline to refer to the phrase “chaok out”. As with example 33 before,
the player’'s nationality can also be spotted frdra headline, as the “cek” in the

headline can, due to its phonological likenesssden as referring to “Czech” as well.

6.4 Alliteration & assonance and rhyme & reduplicationin the data sample

There were two instances of both alliteration argsoaance and rhyme and
reduplication in the data sample of the presendystds was introduced earlier by
Chovanec (2008:226), alliteration and assonancea@re of the less intrusive ways of
enhancing headlines. Alliteration concerns the tigpe of initial letters in words, while
assonance means the repetition of sounds in otheeg Thus, the following example
of alliteration and assonance shares the quabfié®th alliteration and assonance, in a
similar manner as example 17 that was introducdeéely Chovanec (2008):

57) Dazzling Datsyuk

In this example from the data sample of the presemy not only are the initial letters
repeated, but also the sound segment —da in batiisvileat form the headline. The lead
of the headline reads as follows: “Latest: Datsgekes through two Stars en route to
goal”. Thus, the player of the headline, Pavel fpatsof the Detroit Red Wings, has
scored a “dazzling” goal against the Dallas Stahe other example of alliteration and
assonance from the data sample resembles exantplasdl16 introduced earlier by

Chovanec (2008) in that it uses alliteration only:

58) Raanting and Raving

The lead for the headline reads as follows: “Reddawks’ Raanta earns™lcareer
shutout over Western rival Kings”. Thus, this exdamis an instance of alliteration, as
only the initial letters are repeated in the hewalliThe headline can also be seen as an
allusion to the phrase “ranting and raving”, andsuthe Finnish rookie goaltender Antti
Raanta’s last name to bring the element of ice épdk the original phrase. Clicking
open the news story behind the headline reveatsRaanta was awarded the first star
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of the game, and received a lot of praise fromi¢laen, as the number one goaltender of
the Chicago Blackhawks could not play due to injuriius, the “ranting and raving”
probably refers to the overall performance of thekie goaltender against the Western
Conference rival Los Angeles Kings, rather than Hbeing angry at someone or
something, what the original phrase might suggest.

There were also two instances of rhyme and redafpbic in the data sample. Rhyme, as
was introduced earlier by Chovanec (2008:227)lieary device with which a special
effect is achieved by using words that end in #r@es or similar sounds. Reduplication
then was introduced by Chovanec (ibid.) as beimgal formation technique in which
new words are formed by repeating the first worthvar without some morphological
exchange. Hebron (2004:20-22) analyzed rhyming efigther, and made the
distinction between full-rhyme and half-rhyme. Inllfrhyme, both vowel and
consonant sounds in the end of a word are repeatesteas in half-rhyme only vowel
or consonant sounds are repeated. Thus, it carobeluded that the two examples
under rhyme and reduplication in the data samplhefpresent study are instances of
rhyme rather than reduplication, and can, in Helsr@2004:20-22) terms be said to be

instances of full-rhymes:

59) Rask up to task
60) Best pest?

As can be seen from the two examples above, treateg element in both headlines
includes not only vowel sounds, but also consomaoinds, thus making them full-
rhymes. The lead for headline 59 reads as foll6Bmiins’ goalie displaying durability,
ability to steal games”. Thus, it can be conclutleat the rhyming headline refers to
Tuukka Rask, the Finnish goalie of the Boston Bsuifhe article that opens when
reader clicks the headline concerns the defensiligyzof the Boston Bruins as a team,
but also the talent of the Finnish goalie. Thecltreminds the reader constantly about
the performance of Rask, as the author believes Rask's performance behind
Boston'’s solid defense may not get the credit #etlees. Thus, it can be argued that the
headline works as a reminder to ice hockey folleantbiat the Finnish goalie is indeed
up to the task of winning games on his own as wellample 60 above is also an
instance of a full-rhyme. The lead for the headhexeals the identities of the “pests” in

guestion: “Rivalry Night Faceoff pits Marchand agsi Ott as top agitator”. Thus, the
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headline refers to two agitators, Brad MarchanthefBoston Bruins and Steve Ott of
the Buffalo Sabres. Agitators are players in icekey that attempt to get under their
opponents’ skin via various activities both on avffl the ice. Thus, the headline

presents the audience with the question of whbasbest agitator or the best “pest” in
the upcoming game between the rival two teams. iRgatle whole news item reveals

the reader that both of these players are not gobd agitators, but both can also
produce offense for their teams and score pointais;T the headline suggests the
audience not only to see who the best pest isIbatvehich one of these players helps

his team in other ways as well.

6.5The zero-result: eye-dialect

As can be seen from Table 1 earlier, one categay left empty when analyzing the
data sample of the present study. Even though iyeetl did not include a single
headline in the end, there were a few headlingscithald have been placed under eye-
dialect as well. For instance examples 50 and &fivtlere introduced earlier with other
homonymic headlines both share the characteristicgye-dialect. In both of those
headlines, part of the headline could be said @ leen written using eye-dialect. The
same could be said about example 46, in which emeait of eye-dialect could also be
spotted. However, a decision was made to accepistances of eye-dialect headlines
that were completely written in eye-dialect, thlimaating examples 50 and 51 from
belonging under this category. However, it hasdaadmembered that examples 50 and
51 were the only ones under consideration of thelevidata sample regarding eye-
dialect. Thus, the number of eye-dialects with tla¢a sample of the present study
would not have been high even with a different pective. This can be seen as rather
surprising, for as Chovanec (2008:232) points oeye-dialect could simulate
friendship, connote familiarity and represent tlhvergday language to increase social
bonding with the audience. The possible reasonshi®rack of headlines using eye-
dialect, and the abundance of headlines using atiention-attracting devices in the
NHL's official website will be further discussedéa
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7 DISCUSSION & CONCLUSION

The aim of the present study was to take a clas® &t the punning news headlines in
the official website of the National Hockey Leaguéhe website is known in the

Internet as a rich source of punning headlinesa d&3oogle search with the phrase
“nhl.com headline puns” reveals a number of e.ggblabout the puns. A data sample
consisting of 80 headlines was collected from tlebsite and analyzed according to the
foregrounding devices introduced by Chovanec (288 were used in creating a

punning element into the headlines. The followiagearch question was presented as

the aim of the present study:

What kind of linguistic devices have been usedntude punning and wordplay

into the news headlines on the website www.nhl.com?

An attempt was made in order to get an answergadbearch question by analyzing the
data sample according to the linguistic tools thate used in the headlines. Having
presented the findings in section 6 before, itlsamrgued that there were two linguistic
devices used clearly the most in the data samplihefpresent studyallusion and
homonymy and morphological adaptatitmgether comprised roughly 90% of all the 80
headlines in the data sample. The remaining fivegmaies were left with a total
number of one to four headlines each, with also caegory that included zero
headlines in the end. Thus, it can be said thatremver to the research question of the
present study was accomplishedllusion and homonymy and morphological
adaptationwere clearly the most used linguistic devices usethclude punning and
wordplay into the headlines, withllusion being used in 49 instances amomonymy

and morphological adaptatiom 22 occasions.

The dominance oéllusion in the headlines in the data sample was a bit @irprise.

Allusion, as was introduced earlier by Lennon (2098-197), can be said to be a
somewhat risky device to use in e.g. headlinesusfdh requires a certain amount of
shared cultural knowledge between the reader anduthor, as the text that the reader
sees and reads should inspire the reader to laothéoabsent text. It is oftentimes a

necessity for the reader to notice the need fas textin absentiain order for the
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headline to reach its intended effect. If the texiraesentidails to induce the reader to
dwell into his or her background knowledge and lémka connection from there, the
headline probably will not open up the way it watended to. A failed headline is very
likely to cause misinterpretations and can perleyn annoy the reader if the reader

lacks the presupposed cultural knowledge.

Thus it feels safe to argue that the authors abtha&al website of the NHL know their

reader-base, and feel confident in including ellgsions in their news headlines that
require deep enthusiasm from the readers. Thisotssarprising, because as was
introduced before by Dor (2013), headlines arenoféegeted directly at their intended
audience. As many of the examples of the presedistlustrate, there is also often a
deep, shared cultural knowledge that is requiredie reader to fully understand the
author and the meaning of the headline, as wasisied earlier in Chapter 4.3.5. This
shared cultural knowledge can be ice hockey rel&temivledge, as in the examples
where e.g. a player’'s name played a crucial roteenallusion, such as in example 41 “I
Sid you not” that was presented earlier. For anhiaekey enthusiast the name "Sid”
right away reveals the identity of the player ahd similarity in the words “shit” and

“Sid” probably reveals the alluded phrase as wedtbwever, as could be seen from
examples 37 and 38, a visitor to the site is reguiio have some knowledge of e.g.
popular culture as well. These headlines for exampill probably not gain their

intended effect with a reader who has never seemmibvieStar Warsor watched the

television showTeenage mutant ninja turtlehe headlines will perhaps leave the
reader at a loss and unaware of what has actuadly done with the headlines, and it is
thus possible that the reader is left ignoranthef ¢treativity needed in creating such

headlines as well.

However, it can be argued that the authors at tHe'&official website are also aware
of the possible threats regarding creating punhigagdlines. For example in the allusion
examples that were presented earlier, the texisledl to can be said to be targeted
directly to the website’s audience. The headlimegn when they did not allude to ice
hockey (e.g. players’ or teams’ names), usuallydrehthemes that could be thought to
be familiar to the website’s visitors. These themmetuded for example popular culture,

such as in the examples “Obi-Won Kenobi” and “Héttdwer” that were discussed
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before. It could perhaps be argued that these tewep of popular cultur&tar Wars
and Teenage mutant ninja turtleare in a way such universal entities that their
identification could be assumed. It is also worthtimg that the NHL website is
nowadays offered in 8 different languages (Germaah Einnish, for example), thus
implying that the English site could be targetedintyafor the English speaking ice
hockey audience, i.e. North-America. Thus, e.gusidins to phenomena from
Hollywood may well be thought to be self-evidentthe North-American readers. It is
then arguable that the inclusion of popular cultured the news headlines is a
somewhat safe bet, as popular culture has suchmteaceole in society today and is

rather Anglo-American in its core.

What was also interesting in the results of thesgumé study was how each homonymic
headline was formed by using either a player araant name to create the homonymic
pun into the headline. A majority of the examplestihe data sample worked as
headlines to post-game match reports. Thus, indetstandable that the key players’
names, morphologically altered or not, were ofteiplemented into the headlines as
well. It enables for an enthusiastic ice hockeyofwer to instantly recognize a key

element from a game, such as the name of the plalyerscored the winning goal or

some other important performance. However, if #aer lacks deep ice hockey related
knowledge and experience, even the homonymic hesgdican probably seem a little

cryptic, especially if e.g. a player's name hasnbeeastically altered. Thus, the shared
cultural knowledge that was discussed in relatioraltusion before could be said to

work for the whole website as well. No matter wtie linguistic mechanism has been
in creating a pun into an ice hockey related neeadhne, a certain amount of ice

hockey knowledge is often required from the readéis feels rather natural, as the
website of the biggest professional ice hockeyueag most likely aimed at serving the
sports’ followers and their needs, and can do sh wicertain degree of presumed
shared knowledge.

It is then interesting to ponder about those categdhat had only one or even zero
headlines in the data sample of the present stAdy.for example foreignisms (1
headline in the data sample) and eye-dialect (#re zesult) thought as too risky

devices to use in the website? Could it be thatlless created with foreign words or
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headlines written in eye-dialect could be too dift for the website’s visitors to
comprehend? Then again, many of the examples underllusion can be said to be
rather complex, even to the degree introducedezably Molek-Kozakowska (2013)
where understanding has been hindered due to th@m@t made at attracting readers’
attention. It also has to be remembered that tih@ skample of the present study was
rather small (80 headlines), just as the time pedaring which the headlines were
collected (roughly four months) was rather shohug, no conclusion can be drawn on
the basis of the findings of the present studyoawtiether the lack of e.g. headlines
written in eye-dialect or with foreign words wa® ttesult of the authors’ fear of being
misunderstood, but is nevertheless an interest@nglt. Eye-dialect and foreignism are
both, as Chovanec (2008) illustrates devices willickv media can interact with its
audience on a more personal level, similarly a$ whe other foregrounding devices
that were introduced by Chovanec (ibid.). Then mgas has been mentioned before,
the present study is only one approach and onepttat taking a closer look at the
puns in the headlines in the NHL’'s website. WitHitierent approach, the number of
headlines under each category could have beenlglgjfferent, and even eye-dialect
would not necessarily have been left without argdhees at all. In addition, a decision
was made to include eye-dialect in the categoonmatifter all even though it was left
with zero headlines, as it was a part of the diassion given by Chovanec (2008). It
was decided at the beginning of the analyzing m®t¢e use Chovanec’s (2008) classes
as such, and thus each of the categories that wereluced were included in the

present study as well.

There were also certain limitations while condugtthe present study that need to be
noted. First of all, the researcher is not a napeaker of English. Thus, it is likely that
some headlines were not picked up from the welsiéeto lack of a deeper knowledge
of North American culture. Even though knowledge axperience in ice hockey was
substantial, some headlines might have included sudtural references that the
researcher was unaware of, and were thus not pidkedSpotting changes in the
surface-level, such as in spellings of individuards felt rather easy during the data
collecting process, but noticing deeper, cultuteteel phenomena was more difficult. It
can be said that the researcher might have ladkedptesupposed shared cultural
knowledge required to fully grasp the meaning atheeadline. Secondly, the data

collecting was not completely systematic in thagréhwere pauses during the four-
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month period during which the website was not gtitat all. During e.g. some
weekends and Christmas holiday the headlines weteallected. Thus, it is highly
likely that there were punning headlines releasethe website during these pauses that
were not collected, and the data sample could traxebeen bigger. Naturally, the size
of the data sample could have been improved byrelpg the time period when the
headlines were collected. The headlines could baea collected during e.g. the whole
NHL regular season, from early September to lateilAput such time period was
unfortunately not possible. Thirdly, as has beemtioeed on numerous occasions, the
present study was only one way of looking at thaétenaA different approach, with
different categorizations and different perspectigald have resulted in rather different
results. Thus, it has to be remembered that theppetive that was taken in the present
study is by no means a definite answer to the aatfithe punning wordplays used in
the news headlines of the NHL's official website.

Thus, it can be said that future endeavors in stigdpunning and wordplay in the
media could take heed of the limitations broughbyghe present study. For example,
the categorization used in determining the nat@ithe puns could be a combination of
two or more studies. Also, a categorization of er@vn based on earlier studies could
very well be used. Thus, a more fitting categortrato the field of research in question
could be created. With a categorization of one’s ote differences in the numbers of
headlines for each category could possibly be rediand zero-results prevented. There
is also room for future research regarding the neeadlines in the NHL website as
well. It would be interesting, for example to gathd the headlines during one regular
season, from September to April, and study how nofteordplays are actually
implemented to the headlines. The ratio betweerdlimes that include a punning
element and those which do not would probably bénteresting number to study. In
addition, a larger data sample with the categadomabf the present study would be
interesting as well. Would the ratio of eye-diaseot foreignisms compared to allusions
or homonymic headlines be as low as in the prestedy with a longer time period and
larger data sample? Also, it would be interestiagstudy the headlines in a more
general level as well. During the four-month datflecting period it seemed that all the
headlines were positive in nature, and were creatednd positive events. It would be
interesting to study how often, if ever, the heaeli on the website were written in a

negative manner and around e.g. mistakes madealygnsl or goaltenders. In addition,
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it would be interesting study whether the punseadiines lessen or increase during the
Stanley Cup Playoffs that start after the regukassn. It could be assumed that the
number of visitors to the site is at its heightidgrthe Playoffs and people who do not
follow ice hockey so passionately would visit thée sas well. Thus, it would be

interesting to study if the same trend in creapogning and sometimes even cryptic

headlines continued during the Playoffs.

All in all, it can be concluded that the presenidstwas successful in that it attempted
to take a closer look from a linguistic perspectiwéhe punning headlines in the official
website of the National Hockey League. A researgdstion was placed and answered,
and the present study revealed some interestirtg &aout the creativity of the news
authors of the NHL website. Language use, evendhtdte media does not need to be
static and uneventful, but can be lively, interggtand able to connect with its audience
in more levels than just sharing news to its remd@he foregrounding devices

introduced by e.g. Chovanec (2008) can be used anynways to attract readers’

attention, and can help the media reduce the disthetween itself and its audience.
For example the news headlines in the NHL webs#eehgiven birth to a sort of

Internet phenomenon, as blogs and Facebook pagedban created around them. It is
possible that these blogs and Facebook pages bachead the interest of people who
are not passionate ice hockey followers, but hawends in e.g. social media

applications that have shared these headlines tivéin. Thus, creative language use
may result even in bigger audiences, and also trotside the intended target audience.
With people embracing more and more social medpicgiions with enthusiasm and

sharing e.g. news stories with their friends, tbsioon of online news media services is
rather important. They can show courage and opewtediness in e.g. their language
use and with their large audiences can work asneens that language can be rich and
used in a diverse way. Professional sports anantheéia that cover it has also a huge
audience and can thus raise people’s awarenebg ddults of our society as well, and

should not be underestimated in the academic &igfebr.
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