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1. INTRODUCTION

On the glossy pages Bbr Him Magazine“the world’s best women”, as the magazine
proudly proclaims (Greatmagazines 2012), gatherthipto tell their story and
unbutton their trousers. The magazine treats iigeage with stories of “sexy ladies”
and “hot women”, with the odd mention of an ex{giend or -wife here and there. The
reader is invited into a network of ready-made gemdlations the moment he (and it
usually is a he) takes a first look at the reveptileavage of the front page girl. The
purpose of this thesis is to dive into the genderedd of For Him MagazingFHM)

with the analytical tools of critical discourse bysés.

So why gender and why a magazine? Firstly, genagttee meanings attached to it are
a perpetually important topic since they influeadeof our lives. The way we are
raised, the expectations we encounter, the workdavand the money we make while
doing it are all likely to be affected by it. Attison to gender is attention to the
unwritten norms of society. Secondly, this studyrtstfrom the constructivist belief that
gender does not simply exist, but it is shapedheytay it is being talked about. The
values and characteristics attached to women amdmmagazine articles, committee
reports or over a cup of coffee all influence tleeyvcore of the concept. As Fairclough
(2003: 8) writes, texts have effects on us. In y&lplural world,FHM is one voice in
the cacophony that attempts to define what gersdand what it entails. As the
magazine is read by thousands of people worldwigeyemonth, it is nevertheless a

loud one. This makes the messages it sends antampoopic of inquiry.

The reason | have choseRIM out of all popular magazines is the genre it bg$oto.
FHM is a men’s lifestyle magazine, more specificalgoecalled lads’ magazine. This
means that it addresses its readers primarily@esentatives of the male gender. The
point of views and topics discussed in the magaareebelieved to be interesting,
relevant and acceptable to its readers becauseiofshared experience of being men.
Everything in the magazine is thus in some wayraroentary on what gender is and
what it should be. As Benwell (2003a: 154) writélse very format and rationale of the
magazines encourages and even relies upon an aativpositive affiliation by readers
to the normative identities set out within the nmagea”. Because of this, the magazine
is a rich source of material for a study which reopmeelaborate on the current notions

of gender.
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Moreover, men’s lifestyle magazines have been attotbeing a disturbingly
negative influence on gender relations. In a resardy later to be published in The
British Journal of Psychology (Middlesex Univers911), Horvath, Hegarty, Tyler
and Mansfield conclude that readers find it alniogtossible to differentiate between
these magazines’ ways of speaking about women @amdated rapists’ derogatory
statements regarding the female gender. They ieamtgazines are normalizing
dangerous sexism. Earlier textually oriented swtl@ve also repeatedly concluded that
men’s lifestyle magazines are sexist, albeit endsetig the attitude with irony (e.qg.
Benwell 2003c, Gill 2007). These findings call farther research. Horvath et al.’s
study concentrates on readers’ reactions to staisnselected from the magazines
(Middlesex university 2011), and thus it cannotegivthorough picture of how gender
relations are constructed in context, in the mageiThis would be necessary for
understanding the magazines’ full message. Muc¢heofextually oriented research on
lads’ magazines, on the other hand, dates backei@s or so. To properly understand
the magazines today and the dangers they perhaps p@vious research needs to be

complemented.

My intention is not only to update previous textyalriented studies, but to analyse
lads’ magazines’ gender roles from a new perspeckarlier studies have often
concentrated on the masculinity advocated by thgaziaes and commented on the role
and representations women have in this world. I} wil the other hand, focus my
attention precisely on the relationship the textisnapt to construct between their
readers and women. Thus, | hope to not only disthesgender representations and
relations in the magazines but to get at the cbr®w the reader is encouraged to stand
in relation to them. In light of Horvath et al.’srecerns (Middlesex university 2011),

this seems crucial.

My focus on relationships means that | will payation to how the magazine
addresses and positions its reader. | believeafipsoach has plenty of advantages for a
gender oriented study. Men'’s lifestyle magazineshafter all, been found to harbour
different types of masculinities (compare Gill 20@04-217 and Gauntlett 2002: 152-
180) and consequently different attitudes towardsnen. The reader’s position needs
to be addressed to understand which types of avldselationships are offered for the
reader. Analysis on reader position has been cdedixy Benwell (2003c) with a

differing focus, but the reader’s positioning wittgard to women has yet to be studied.
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I will be using critical discourse analysis as rhgdretical and methodological
framework. It encompasses the constructivist undeding (see Pietikainen and
Mantynen 2009) which makes gender in the medideaaat topic and provides me
with the practical tools needed to conduct texturllysis. More specifically, | will
apply Fairclough’s (1992, 1995) theory of discoussace it overtly approaches the
relationships constructed in (media) discourselllbe modifying his framework to
better fit my data. In the analysis of reader posjtl will additionally employ some
insights from Mills (2005).

| will begin this study with an introduction to disurse analysis in chapter 2. | will
move from a general depiction of the approachrwee detailed description of critical
discourse analysis and Fairclough’s social theddistourse. In chapter 3, | am going
to discuss Fairclough’s concepts regarding relatgrs and identity more closely in
relation to my own work and develop them furthefitony needs. In chapter 4, | will
briefly present my theoretical and methodologidalices with regard to gender,
drawing from the field of gender studies. Chaptshbts the attention to the immediate
context of this study, that is men'’s lifestyle mzigas and their theoretical
understanding. In chapter 6, | am going to elaleooat my research questions, data as
well as the method | intend to use. Chapter 7 ksraai analysis of one issuefiM,
whereas chapters 8 and 9 focus the gaze to twicydartarticles | consider illustrative
of the gender relations iFHM. Finally, chapter 10 concludes the study with a

discussion on my results and propositions for frstudy.



2. ANALYSING DISCOURSE

The purpose of this chapter is to provide the readld a general picture of discourse
analysis and a more specific understanding ofrdmmdéwork | will employ in my
analysis. | will begin by discussing some centoahmonalities and divisions in the
discipline, then move on to a more detailed accofititical discourse analysis
(CDA). Most thoroughly | will discuss Fairclough($992, 1995) work, which will be
my theoretical and methodological starting pointhis thesis. Chapter 3 will continue

with Fairclough’s work in a context more speciflgaklated to my research questions.

2.1. Different approaches

Discourse analysis is an interdisciplinary fieleghimoned by an interest in the relations
between language use and the world outside ofatik@inen and Mantynen 2009: 20).
It differs according to purpose, methodology areldiscipline within which it is being
conducted, and it has been divided into differemtgin various ways. | will first
present a rough categorization of discourse arsafstording to Fairclough (2003,
1992). | have chosen to follow Fairclough’s classifions, since understanding his own
position in the discipline helps locate him anddifiere also this study in the field. For a
more multifaceted analysis on the divisions witthie field, see for example Jokinen
and Juhila (1999: 55) or Pietikdinen (2000: 65-70).

Fairclough divides the field of discourse analysisvo ways: First, he believes a
division can be drawn between analyses that inaliedailed text analysis and analyses
which omit it (Fairclough 2003: 2). The first igpigal especially of linguistics, the latter
of discourse analysis in the field of social scesncSecondly, Fairclough (1992: 12-37)
draws a division between critical and non-critigpproaches to discourse. Non-critical
approaches describe discursive practices, but@ripproaches continue to show how
these practices construct societal relations, niesand beliefs and comment on how
discursive practices are intertwined with sociptaer (Fairclough 1992: 12). It should
be noted, however, that this division is not anrahf@matic one (see, for example,
Blommaert 2005: 24).

With the above mentioned categories in mind, Fairgh’s own work is relatively easy
to situate. He (1992: 4) considers his discourserthto be located between the
linguistically and socially oriented traditions discourse analysis, with nevertheless a

strong emphasis on linguistic detail. Moreoverr&augh’s work is located firmly in
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the sphere of critical discourse analysis (Fairgloi992: 86-99). My own thesis will
be drawing largely on Fairclough’s work, and itgHollows the same guidelines. This
approach fits my goals in many ways, several otWlwill be discussed later in this
and the following chapter. For now, it sufficesstty that a linguistically oriented
analysis which integrates societal concerns swtpunposes for the sake of the nature
of my data and the aims of my study: my data arstipavritten text which offers itself
to close linguistic analysis, whereas the conchsichope to draw should bear some

significance in the world outside of language.

2.2. General principles of critical discourse analysis

In this section, | will present an overview of w#l discourse analysis (CDA). | will
outline some of the main concerns and commonabtiti¢ise field. (For a different
account of this, see Meyer 2001: 14-20.) Specigdreasis will, again, be on

Fairclough’s work.

Within critical discourse analysis, the main objetinterest is discourse. The term
often has two levels of meaning. The first ondneslhiroad basis and starting point for
the entire discipline, whereas the second one e more specific instances of
language use (Pietikdinen and Mantynen 2009: 5®yleBcribe the basic assumptions
behind CDA, both need to be discussed. (For a tham@ugh exploration on the

concepts, see for instance Gee 2005: 7-8).

On a broad leveliscourserefers to language use as social practice. Drafworg a
constructivist point of view, CDA assumes that laage use both describes and
constructs the world around us (Pietikdinen andtyfian 2009: 53). Fairclough (1992:
63-64) includes in the concept of discourse spaiehwritten language use, later
(Fairclough 1995: 54) complementing it with othgpes of semiotic activity such as
pictures. The latter definition is similar to Blomaart's (2005: 3) and Pietikainen and
Méantynen'’s (2009: 26) views of discourse, whicha@npass semiotic activity beyond
the written or spoken word. | will also employ thiader definition, in practice
focusing on written texts and visual images asadisge. Here it needs to be noted that |
deviate from Fairclough’s usage of the weedt in which he includes non-textual
elements in addition to written language (e.g.dtairgh 2004: 3). | have chosen to
retain the concepéxtfor written language, in the hope that it will peat confusion

when discussing text analysis and image analysisedisodologically separate entities.
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On the narrower level, discourse is understoodspeaific and established perspective
on a particular issue (Pietikdinen and Mantyner9280), “a particular way of
constructing a subject-matter” (Fairclough 1992. Z8fferent discourses describe the
world from different points of view, and they hadifferent standings in society and in
relation to one another. Discourses affect andiaeel for influencing the way people
relate to one another (Fairclough 2003: 124). Thiscept is employed by numerous
researchers and with differing emphases (seensamce, Scollon and Scollon 2004: 4-
6). | will, however, not discuss it in any deptimce this level of discourse will not be
central for my study. To sum up, discourses (asumttnoun) refer to different ways of

speaking which always define the object of speakiray specific light.

Moving one step further towards the specific, galttr objects get and are given their
meaning through the way they are represented. &herépresentatiorrefers to the
picture that is formed of a specific issue or objealiscourse (Pietik&dinen and
Mantynen 2009: 55; for a thorough account, see Hal7). A representation is a
smaller unit than a discourse; different repredeta set together might evoke a
particular discourse. For understanding the prooésspresentation, Fairclough (1995:
103-104) stresses the subjective nature of textsgliage use is never neutral, and also
the representation of a particular object alwayse&saa point of view. Texts are seen as
sets of choices (Fairclough 1995: 18), all of whigtve an impact on the meanings
which will be conveyed. It is the task of a diss®ianalyst to reveal which choices
have been made, which omitted and what implicatibissall has on the type of
representations and world view that discourse iistacting. The idea of representation
is central for understanding how discourse relaidgle world outside of it, and it is

also a frequently used concept for practical amalyss will be clear in chapter 6.3.1.

on methodology, also | will employ the concept asiegory to be examined in my

data.

Having emphasized the importance of textual pragerh terms of meaning formation,
| should note that | do not claim that meaningdesiin discourse alone. On the
contrary, following Fairclough (1992: 80), | belethat texts (and discourse generally)
provide the reader with a set of cues for the prtation process. Meaning resides in
both the properties of the text as well as thestemterpretation (Fairclough 1995: 16).
This thesis has been demarcated to analysing theefof the two; questions of actual

audience interpretation will have to be taken ugtlager time.
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CDA starts from the assumption that discourse spEeeady existing social structures
and is being restricted by them, but also shapas itself. Thus, language use and
society have a dialectical relationship (Fairclod@92: 62-73). Deducing from this
point of departure, discourse is considered tontertwined with political and
ideological power, serving to contest and natueatiarticular power relations. The aim
of critical discourse analysis is, then, to revbal underlying meanings in discourse as
well as provide resources for those disadvantagatdcurrent system (Fairclough
1992: 9). The ultimate goal of critical discourselgsis is to bring about more equal

social relations (Kress 1996: 15).

Because of CDA:s societal orientation, it is theaural framework for my thesis. As
widely distributed discourse over masculinity aachininity, men’s magazines take
part in the ideological struggle over the meanioiggender. This is a topic traditionally
heavily laden with questions of power and equalitye resources CDA should provide
for the disadvantaged are in this case the awasaridbhe means with whidRHM
constructs particular types of gender relationss Will hopefully enable readers to take
a more critical stance towards what they are repadimd to contemplate on its
implications on their world view. This analysis ¢cédmen, be seen as a part of the same

discursive struggle th&HM is contributing to.

Lastly, it is necessary to address the fact tretéry foundations of CDA have been
sharply criticized. For example Widdowson (19982,1¥48; see also Widdowson 1995,
1996 and an answer in Fairclough 1996) considerptimciples of CDA to be vague
and the analysis prone to produce biased intetetabased on the interests of the
researchers. While | acknowledge that these atelegmers in a research field that by
its own admission relies on interpretation, | badi¢hat the biggest problems can be
overcome with thorough reasoning and an outrightiidnce that the interpretations
made are not the only ones possible; hopefully #idynevertheless, be plausible. The

conceptual difficulties will be addressed below.

2.3. Fairclough’s three-dimensional conception of discase

I will now concentrate on Norman Fairclough’s vieafsdiscourse. Fairclough’s

prominent contribution to the field of critical disurse analysis is his social theory of
discourse. This theory is useful for a study wHmtuses on meanings embedded in
texts, since it provides its appliers concrete epte and methods for analysis. It is a

broad framework which attempts to combine the $@gid the textual, using an
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abundance of theoretical concepts to support thysis. These concepts change as the
analysis develops from book to book. In my studyill rely on a relatively old set of
definitions from Fairclough (1992, 1995), sincesthare best designed to address
guestions of relationships constructed in the mé&ba chapter 3.1); for instance, in
Fairclough (2003), questions of relationships afedut completely. | will, however,
draw on Fairclough (2003) on occasions where thised framework does not collide

with the older terminology but serves to clarife thxisting concepts.

Applying Fairclough’s theory requires some scregnhiis concepts build a multi-
layered network with changing configurations th&t sometimes difficult to pin down
and use in an analysis (see Pietikdinen 2000: J6F09 the purposes of this study, |
have adopted and applied Fairclough’s general wdiscourse as a three-layered
concept as well as the notion of language’s reptasienal, ideational and interpersonal
functions (elaborated on in the next chapter).ll, Wien, leave out for instance a
discussion on the different perspectives Fairclod@@®5: 56-68) offers for the analyst:
communicative events and the order of discourses&ltoncepts seem to me to be
quite theoretical and bear relatively little consesce for the type of analysis | intend to
conduct. To understand my point of view to discewrad the way it functions, it is
enough to comprehend the above discussed prenii€d3/otogether with the concepts

explained below.

Fairclough divides the broad concept of discounse three layers. The inner most
layer of discourse is text and its characteridtios vocabulary to text structure. The
second layer is discursive practice, which inclutthesproduction, distribution and
consumption of texts. This level connects the texthe third layer, that is, societal
practice. In this layer, the broader societal cxindé the text is brought into the picture
and especially issues of power and ideology beaateeant. (Fairclough 1992: 73-
100.) Fairclough (1992: 73) calls analysis on tiver sphere “description”, whereas
analysis on the second and third layers is caile@rpretation”.

Fairclough’s layers are separate and separatelysaimde, yet overlapping and
interconnected in various ways. In the presentystiie analysis (chapters 7, 8 and 9)
will be concentrating mostly on the textual anccdisive levels, whereas chapter 5
discusses background information which should enaidérpretations that bear also
societal relevance. Since the different levelsrini@e, however, also the societal layer

will necessarily be drawn upon in the actual analys
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Fairclough (e.g. 1992, 1995) lists numerous corsceqhiich might be relevant for
analysis on the different levels of discourse. racfice, the idea is to draw on the ones
which are relevant for the data and research aqurestit hand. | will next introduce two
concepts, namelyoiceandgenre | have chosen to discuss them here, since thiadir
important for understanding some of my theoretitalices (see chapter 3) and the
second is elementary for much of media analysisesithunderlies the production and
interpretation of media texts (see explanation\wgl®oice and genre are in
Fairclough’s model second-layer concepts, fallinger the broader category of
intertextuality. This refers to the ways in whielxts are full of more or less clearly
demarcated parts of other texts (Fairclough 198:8ater, as the conceptual and
methodological bases of this study are furtheraiatied on, more concepts will be

included into the discussion.

Voice is a frequently explored concept and as siachvarious meanings. Fairclough
(1992) uses it without much explanation, appareiniglying with it either represented
speech or a noticeable point of view to be found taxt. In a later work, however, he
(2003: 41) amplifies the concept to mean “waysehf or identities in their linguistic
and more broadly semiotic aspects”. Blommaert (2@95on the other hand, discusses
the concept in a thorough manner, meaning witlvay's in which people manage to
make themselves understood or fail to do so”. liretined to follow in Fairclough’s
footsteps, since with the data | intend to useguil not dare to claim to know what
people actually want to say, and thus pass judgearewhether or not they are
successful. That is also not my aim. In this pathemn, voice refers to the idea that all
utterances have a point of view that belongs toesora, be it expressed by quotation

marks or simply the tone in which it is being coyee.

Genre refers to the way specific formal propertiessify a text in a particular way.
According to Fairclough (1992: 124), genre can “malear the sense in which
discursive practice is constrained by conventiomsis is the reason why the concept is
necessary for me: Although genre is not my ceimtatest, | do need to develop a
broad understanding of the unwritten rules whichego the form and content of the
different types of articles | will analyse. Genedso imply certain ways of consuming
texts (Fairclough 1992: 126) and will thus provdiees for detecting how meaning is
constructed in discourse. In this study, then, génunderstood as a “relatively stable
set of conventions that is associated with, antlypanacts, a socially ratified type of
activity” (Fairclough 1992: 126). According to Felsugh (1995: 56), genres can be
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defined according to their organizational propsttiea my data, genres such as
interviews and reportages are common. (For moxug#son on genre, see for instance
Mantynen, Shore and Solin 2006.)

To sum up, Fairclough’s three-layered conceptiodiséourse introduces plenty of
tools for practical analysis. | will in this studpncentrate on concepts which relate to
the two inner layers of discourse. | have herethiced two of them, namely genre and
voice. In the next chapter, | will introduce momncepts specifically related to the

construction of relationships in texts.

As a last remark it needs to be mentioned thabagh Fairclough (1995: 54) includes
the analysis of non-textual elements to the taskiissourse analysis, his concepts tend
to be aimed for textual analysis. Thus | have alsd now concentrated on text. In

chapter 6.3.1 | will turn to multimodal analysis.

2.4. Criticism and developments

Fairclough’s theory dates two decades back nowvApbhave explained some of its
basic principles and the reasons for why it semgpurposes. Next, | will discuss what
has come since. | will describe some of the mostworthy critiques to Fairclough’s
views as well as some of the directions criticabdurse analysis has taken since. This

will hopefully show that, for my needs, Faircloughheory is still the most fitting.

Blommaert (2005) has both criticized Fairclougiiedry and developed his own
sociolinguistic approach. Blommaert (2005: 34-3uses Fairclough and CDA in
general for too much concentration on texts andittbe attention on the societal
context behind them. In addition, he blames CDAeing too limited to the western
sphere (Blommaert 2005: 35). Blommaert's answeinése problems is a discourse
analysis that highlights context and takes notgogfolinguistic systems to understand
the world. Although | understand Blommaert’s critgg | believe it is most relevant
when the goals of the study are related to langeaggetence and global inequalities.
Understanding context is certainly essential absdHis study, but | believe
Fairclough’s three-layered model includes it teeatent that fits my purposes. In
addition, Fairclough provides me with better tdolsstudying representations within
the western world than Blommaert’'s work; Blommdeniself (2005: 35) praises

Fairclough for his work within this sphere.
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Ruth Wodak and the Vienna school of discourse amalg.g. Wodak 2001, Reisigl and
Wodak 2001) have developed CDA in another direcfidreir discourse-historical
approach encompasses many of the same basic agswsrgid concepts embraced by
Fairclough, but their research programme proce#figehtly. With an interest in
racism in Austria, the Vienna school makes useanibus methodologies, data and
much historical knowledge (Wodak 2001: 65), ang ttencentrate on exploring the
connection between genres, discourses and fieldstmn (Meyer 2001: 22). While this
approach seems highly relevant and productivetiar topic and data, its

methodological basis is far too broad for my analys

Lastly, Scollon and Scollon (2004) have taken disse analysis in a direction they call
nexus analysis. Unlike textually oriented analygisch focuses on discourse, this
approach takes action as its point of departureli@cand Scollon 2004: 13). Instead
of focusing on particular texts, the analysis begiith a nexus of practice, where
discourses, the prevailing interaction order amrdhistorical bodies of the participants
come to form a particular kind of social action@fan and Scollon 2004: 20-21). The
basic principle behind the analysis is that the Stroundane micro events are nexus
through which the largest cycles of social orgatimzacirculate” (Scollon and Scollon
2004: 8). This means that even seemingly insigaifie@veryday events are worth
looking into. | find this insight very important en for textually oriented discourse
analysis. The practical analysis recommended bypto#ions is, however, too
ethnographic (see, for instance, Scollon and Sed@(@)4: 9) for my purposes and my
focus on textually constructed relationships degdtom their goals. Thus, even
though assuming the underlying principles of nexualysis, this study takes another

direction in terms of its aims and methodology.

To sum up, CDA has been further developed and cermgrited by several researchers
in ambitious ways. The recent frameworks tend taydver, have aims and data sets
that differ from mine. Thus, despite its age, Hairgh's framework continues to serve

me best.

2.5. Summary

| have in this chapter introduced discourse anslyging from a broad description of
the field to an overview of the principles of arél discourse analysis. These principles

include an understanding of language use as allyamgstructive practice and an
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ambition to affect society by producing criticaldrmation about it. My study entails

detailed linguistic analysis but it is based orsthbeliefs and objectives.

Moreover, | have described the immediate theorebiaekground of my thesis, that is,
Fairclough’s three-layered conception of discouse¢his model, the first layer is the
level of text, the second encompasses the diseupsactice which surrounds and
underlies the text and the third refers to soceound the text. My study will consider
all of these in some form.

Lastly, | have discussed the ways Fairclough’smhand CDA generally have been
criticized and updated. This has been done by, gmtrers, Blommaert (2005),

Wodak (e.g. 2001) and Scollon and Scollon (2004aVe explained that, although
important with regard to numerous other resear@stjons, these developments cannot

bring me further with my precise interests.



17
3. RELATIONSHIPS AND IDENTITIES

This chapter will continue the discussion on Faigh’s work (1992, 1995) from the
point of view of relationships and the way they tanconstructed in texts. | will start

by discussing the way Fairclough sees the functgpoif language, and how and

through which categories this works in media tebdiste, the correspondence between
Fairclough’s interests and mine will hopefully tugt explain why | have chosen to
follow his theory. | will then move on to some plaims which Fairclough’s definitions
pose for me. | will discuss relationships firsconnection with readers and then in
connection with women. With regard to both, | wiliggest some substantial changes in

Fairclough’s framework.
3.1. Media and Fairclough’s three functions of language

According to Fairclough (1992: 64), discourse cards the social world in three ways:
it constructs representations of reality, sociehiities and social relationships. The last
two are inseparable in the actual analysis (Faigiol995: 127). Thus, this study
cannot focus only on relationships but it also setedaddress questions of identity in

some way.

The three aspects listed above correspond to thnetions of language Fairclough
(1992: 64-65) considers essential to all discourkese are called the ideational,
identity and relational functions. According to fedough (1992: 169) the first can be
read from particular aspects of grammar, vocabwdad/ cohesion. The latter two can
also be grouped under the title of interpersonattion, and they can be examined, for
instance, in speakers’ politeness strategies, ritpdadd interactional control
(Fairclough 1992: 138; see chapter 6.3.1. in thidyg. The explicit focus on

relationships makes Fairclough’s view attractivéhi present study.

Fairclough (1995: 125) also lists the differenttggvants among whom relationships
are constructed in the media. He states that ntexlia construct relationships between
audiences, reporters and various categories of pHrécipants. For my analysis, the
relevant groups are the readers (audiences), wootleer participants) and sometimes
editors (reporters). The importance of the editorsny work comes from their
mediating role between the two other categoriessugised in chapter 8. Fairclough’s

categories are, then, easily transportable intaatg.
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Fairclough (1995: 12) refers to constructions afiaorelations in the media as
“simulated relations between people in a sharewbild”. This connection to the
world outside of the magazine makes these relatorall the more intriguing object of
study. Following Fairclough (1995: 12) and the piiies of CDA, | believe the media
affect the gender relations in society and arecédtbby them. What is in the media
does not stay in the media, but represents and fadw in constructing the social

conditions in society beyond it.

Fairclough starts from the idea that identities exldtionships are constructed through
the interpersonal aspects of language (Fairclo@§%:1128; Fairclough 1992: 138; see
chapter 6.3 in this study). In practice this lintlie analysis to participants who are
taking part in interaction. In the case of the gatg of others, Fairclough (1995: 125)
even explicitly states that the concern here it wihers “as direct participants in media
output”, whereas aspects of representation aréol¢fte ideational functioning of
languagelmplicitly Fairclough is, then, assuming that n&at®nships can be
constructed in the media between categories thabtlbave a voice (see chapter 2.3.2.)
or to a category that does not have one. Furthernomly instances where the voice of

different participants can be heard can contriboitide relationship between them.
3.2. Relationships and identities in the present study

Although the premises of Fairclough’s theory give angood starting point, its
conceptual bases is insufficient for my work. Hawgh’s model does not seem to be
able to properly explain the relationships mostantgnt to me, that is the one between
readers (Fairclough'audiencesand women (Faircloughither participant.

Although Fairclough (1995: 58; 1995: 125) explicistates that audience identities and
audience-other relationships are a concern for mmpractice he discusses both very
little and provides his reader with tools whichrdu seem to suffice for examining
them. The rest of this chapter will be dedicated thscussion of these problems and

my solutions to them.
3.2.1. The reader

Fairclough’s basic assumptions about the constmaif identity underlie this study.
Fairclough (1992: 43) adopts Foucault’s insight thiacourse constitutes social
subjects, moderating the idea by emphasizing thiegical relationship between

discourse and the material world (Fairclough 19D: This works as a starting point
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for his identity and relational functions of langeal am happy to assume this view as
the starting point for my study, especially asithie reason for why | consider discourse

and my research topic in particular worth investiga

Fairclough does not, however, explain in clear tehaw audience identity can be
analysed in a text. If only interpersonal properti discourse such as interactional
control can affect audience identities, audiencles are not given a voice could not
acquire any identity or be a part of any relatiopsh media texts. Yet Fairclough
(1995: 58) claims that the media constructs evadeaeidentities, which indicates that
there must be a way for media consumers’ identitidse constructed without their own
active participation in media discourse. This womlgan that Fairclough’s methods for

examining audience identities would need to becedlyi broadened.

Moreover, there is some conceptual confusion vétiard to reader identity in
Fairclough’s work. Aside from using the terdentity, Fairclough refers to a process
whereby a texpositionsits readers in a certain way. This view draws dthUsser’s

idea of a text's capacity iaterpellate that is, to invite the reader to adopt a parécul
position from which its message appears coherextdlBugh 1992: 84). According to
Fairclough (1995: 123), the way a text positiosgéader “can cumulatively shape the
knowledge, beliefs and values of audience memb@&ts.idea seems to come very
close to audience identities, yet Fairclough ledkesconnection between the concepts
unclear. On a theoretical level, the concepts seeimes to be used synonymously
(e.g. Fairclough 1992: 44), but in practice they anderstood differently. Whereas
identities should be detectable in the interperspraperties of texts, positions can
apparently be read from the coherence relatiotesxits (Fairclough 1995: 122) and they
are discussed in connection to an analysis of septations and the ideational
functioning of language (Fairclough 1995: 123).sTéonfusion makes the analysis of

reader identities all the more difficult.

To make the situation clearer, | am going to usetéhmreader positiorinstead of
identity. Here, the focus shifts from a “self’ the readecanstructing for himself to the
role the text is offering to him. It needs to beaatbthat similar issues have been
discussed under many expressions (see, for instkness and Leeuwen 2006: 115).
Due to Fairclough’s above mentioned use of the eptd believe reader position can
be incorporated into his framework without thearaticlashes. Speaking of reader

positions enables me, then, to move away fromrttexpersonal properties of texts
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which would limit my analysis to interactive siticats and to broaden my

methodological base.

I will complement Fairclough’s theoretical framewavith Mills’ (2005) insights on
reader position. Similarly to Fairclough, she dramsAlthusser’s ideas to understand
reader position as a role or roles that texts coatstor their readers to assume (Mills
2005: 51). Mills, however, discusses the procegsositioning further than Fairclough.
Extending Althusser’s ideas, Mills (2005: 50-55)tes that a text invites its reader for
a specific reader position through direct and extiaddress. Direct address is the way a
text speaks to the reader, whereas indirect addreags both the things presented as
obvious in the text as well as the background mémtion that the text requires from the
reader (ibid.). Mills believes that although teg#s make different reader positions
available for the reader, they tend to have oneiam reading through which they
best make sense. A critical reader may, then, awlgsregard the obvious position
offered to her or him but examining a text with tt@minant reader position in mind
produces nevertheless interesting information atfeutalues embedded in the text.
Mills (2005: 51) is also convinced that even intdigitions that are not received are
influential. These insights complement and deeperndea of positioning that can be
detected in Fairclough’s work and broaden the nuitumy beyond the interpersonal
properties of language. | will continue integratthgm into Fairclough’s overall

framework of discourse in chapter 6.3.1 on methagipl

To sum up, when discussing the reader as a pamtip a textually mediated
relationship, | will use the termeader positionThis has the great advantage that it
makes explicit the process by which reader idestiire formed in texts. Speaking of
reader positions also enables me to draw on a brdhdoretical and methodological
framework which provides me with valuable tools imderstanding my data. In
addition, using the wordositionemphasizes that this role is not a separate dmniity
located in relation to other entities and peopt®. iy thesis, the essential relationship

is to women, who the text invites its reader tklabthrough a certain position.
3.2.2. The women

Another complication with Fairclough’s view of réanships relates to the category of
others. As Fairclough’s methodology is only apdieato a category of others who take

part in interaction, in my data no woman withowéce would qualify as a participant
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in a relationship. This would mean ignoring a geat of how women as a category
are constructed in the magazine. Moreover, alrelagyto my definition of reader
position, | will not limit my view of relationshipt® situations where people engage in
interaction. In the view sketched above, the re&erot constructed only in interactive
situations, but actually throughout the discounséen analysis. This means that the
reader is also constantly positioned in relationtteer categories appearing in the
discourse, including women. With this as the stgrpoint, | believe it is essential not
only to understand how women themselves appear tmwbstructing their identity in
the magazine, but to understand how women are téepiSurely representing a woman
as either a lover or a foe, as wonderful or hateih be considered a part of the
invitation for relationship the text is making fitie reader. | will, then, be starting from
the assumption that also women'’s representatidhgirce the relationship the reader is

to take to them.

It should be mentioned that | will not completelgrégard Fairclough’s understanding
of relationship construction in interaction; inste# seeing it as the entire picture, |
consider it one part in the process. In my datanem and editors are both depicted in
interactive situations in the magazine, and Fairghos methods are therefore useful
when examining these situations. | will, howevevyidte from Fairclough’s
terminology one more time here. Even though | acttepidea that participants define
their “selves” in interaction, | will not employehwordidentity. This is because this
word is laden with a heavy interdisciplinary baakgrd (e.g. Hall 1999: 36-44) and
seems to me to be too multifaceted to the spewmiéithodological use | would put it
into. I will, then, speak afoles constructed in interactioather than of identities. |
believe this expression covers the target of ingagon sufficiently and without

unwanted connotations.

3.3. Summary

In this chapter, | have elaborated on Fairclougimderstanding of relationships but
made some changes to it to make it better fit rgdeeln this study, then, | will accept
the idea that discourse constructs representaimastities and relationships, but stress
the interconnectedness of all of the categoriesll ktart from the assumption that
relationships are constructed not only in intemactnd relating to the identities of the
different participants, but also with the help epresentations. For instance, a reader is

invited to take a certain type of attitude towaadgroup of others through the way the
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others are represented. This influences the rattip constructed between them. To
me, therefore, a relationship is the way two categare positioned in relation to one
another, entailing both the roles they acquirentariactive situations and the roles

which are assigned to them through representation.

The changes | have made warrant a partly diffeeminology from that which
Fairclough uses. With regard to the readers, |spéak of reader positions rather than
identities. | believe this fits well in Faircloughframework, and simultaneously
complements my theoretical and methodological wtdading of how a text constructs
its reader. | will also abandon the concept of igmvith regard to other groups such as
women, and rather speak of representations angl irolateraction, since | feel that

these better exemplify the methodology and goathisfstudy.
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4. GENDER

The purpose of this chapter is to elaborate om#uground assumptions regarding
gender in this study. My intention is not to diveeg into the problems of what gender
substantially is. Nevertheless, as will be elalstain below, the terminology | intend
to use warrants a brief discussion of the issuméll tart with a short introduction on
the different ways gender has been understoodrndegestudies, and then explain my
position with regard to them.

In the previous decades, gender has been undeiistsesleral ways. Second wave
feminists (e.g. Rubin 1975) differentiated sex frgemder to mark the difference
between men and women'’s biological differencesthadocial and cultural values
attached to them. This highlighted the construcidre of many gender differences
traditionally seen as natural. After this, the gexider distinction has been challenged
perhaps most notably by Butler (1990). In her thexdrperformativity, she denies the
clear difference between the social and the biocklgarguing that also biological
difference could be understood in other ways (Fokdk 2000: 49-50). Thus, the
division of people into two sexes becomes probl@nktneeds to be mentioned that
Butler’s theory relies on the philosophical assuopthat meaning is created in
discourse, and reality, for instance the physieahdp, as such can never be reached
(ibid.). Butler’s view has been highly appreciated also severely criticized. For
instance, her tendency to overlook the materiatetspof identity has been a target of
debate for feminists not willing to locate everyiiin discourse (Lazar 2005: 12). On
the whole, a consensus about the nature of gead®ins to be achieved.

For my analysis, a thorough understanding of geisdeot necessary. | am not inclined
to deny the existence and (at least partial) aduétgsof the physical, but as my data
consists of discourse, exploring this is not mypose or project. What is significant for
me is the belief that discourse contributes tocthestruction of gender, an idea in line

with the constructivist base of CDA.

However, keeping an open mind towards Butler's thelmes pose a problem for me
with regard to words likevomenandmen If the idea of two natural sexes is questioned,
then the use of these words might only serve tohasige an artificial distinction
(Ojajarvi 2004: 262 -263). Gill and Arthurs (2008t4) suggest that, insteadwbmen

the expressiofemininitiesshould be used to emphasize the constructed natttine

category. Although this is a theoretically soundgastion, its practical employment
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would make my analysis difficult to write. For ingte, referring to actual female
interviewees would become unnecessarily complicétealy the abstract levels of
represented and constructed femininities coulcili@d about. | will, then, continue to
speak ofvomenandmenwith regard to people andasculinityandfemininitywith
regard to the typical characteristics attachethése categories, at the same time
requesting the reader to bear in mind that thiotsan attempt to anchor the concepts
and all their implications into biology.

In conclusion, this thesis will rely on the insightit what we consider to be typically
female or male, feminine or masculine are at Ipadly discursive constructions. Even
with the theoretical problems behind the wordsijlll @ontinue to refer tavomenand

menfor the sake of clarity and because, in my d&@sé categories are clearly existent.
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5. MEN’'S LIFESTYLE MAGAZINES

In this chapter, | will give a short overview of nig lifestyle magazines and the
research already conducted on them. This is thesithiste background of my study,
and the field to which | hope to make my contribntil will concentrate on the so
called lads’ magazines, one of whiEHM also is, which took over the market in the
latter half of the 1990s. | will first present adfrhistory of men’s lifestyle magazines’
entry onto the market. Then, | will discuss thesrahd representations of gender in the
genre. | will introduce theew lad a type of masculinity advocated by the lads’
magazines, then move onto women'’s representatiovii.also discuss gender
relations in the magazines and outline the pladeepresent study in the field of
research. After this, | will take some time to geodisagreements researchers have had
on sexism in men’s lifestyle magazines. | will clute this chapter by describing lads’

magazines’ situation today.

5.1. From men’s magazines to lads’ mags

Men’s lifestyle magazines were for a long time ¢desed an impossible product to
create. Before the end of the 21st century menHitaw@gazines that discussed a
certain hobby, sport or a theme like nude womehabuagazine that would have been
aimed at men just as the representatives of tleeider was not expected to sell (Gill
2007: 204). Gill (ibid.) offers two reasons forghFirst, men were not expected to
identify themselves through their gender in a weat tvould have attracted them to
such magazines. Second, finding the proper tonthéomagazine could have been
difficult, since the familiarity expressed in thereesponding women’s magazines might
have had homosexual undertones and thus have treatening to the heterosexual
male reader. In short, men and their masculinityewmt expected to be ready for

men’s lifestyle magazines.

The situation changed in the 1980s. Accompanietth&ynew gender roles feminism
was shaping, some new men’s magazines appeared latter part of the decade.
Fashion-centred lifestyle magazimeenaandGQ were published and gained some
success (Gauntlett 2002: 155). Their popularity, wasvever, nothing to compare with
what was coming. Starting with the publishing & BritishLoadedin 1994 (ibid.),

new types of men’s magazines often called the ladgjazines or lads’ mags took over
the marketLoadedoffered its readers a “young, loud, hedonistiebgedtion of

masculinity” with a special focus on beer, footbalbmen and “shagging” (Gill 2007:
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208). Soonloadedgot followers. A month after its release the foripgomewhat
unsuccessful fashion magazifer Him MagazindFHM) was relaunched as a men’s
lifestyle magazine. In 1998 it sold better thanretree most popular women’s
magazines (Gill 2007: 209). Other men’s lifestylagazines such &daximwere
published soon after. Even the existing men’s miagazstarted to take direction from
the lads’ mags, namely by offering their readegscaving number of pictures of semi-
naked women (ibid.). Soon, men'’s lifestyle magazisgread from their home country

the UK to a great many other countries. A new arfildeéntial genre had been born.

5.2. Gender in lads’ mags

Lads’ magazines have constructed a new image ofaftan referred to as threew lad
According to Benwell (2003a: 157), this categorg ba considered synonymous to the
“ideal reader, the voice and ethos of the menréstifle magazine”. Therefore, the new
lad has at least formerly been strongly tied tordasler position in lads’ magazines, and
the characteristics attributed to him are also bdorinfluence the way women are

depicted in the magazines. This makes the ladlgtantive interest to this study.

The new lad combines different discourses of masityl He is a young man who

likes, as mentioned with regardltoaded his beer, football and casual sex. Despite his
characteristically masculine interests, he fallsrsbf the traditional, manly ideal and
rather bases his identity on self-deprecating huraad irony (Benwell 2003a: 151-
164). The new lad oscillates between heroism atiehanoism, striving for the former
but falling back on the latter in the face of irtabie failure (Benwell 2003a: 157). The
magazines thus construct a reader position whickriawledges and recognizes a
traditional masculinity but to which the readendt allowed to aspire” (ibid.: 161).
Furthermore, the new lad is not very interestedark, stays clear of fatherhood and
views women as sexual objects (Benwell 2003b: H8)is also white (ibid.). All in all,
then, the new lad is a man who is aware of the @omsi and responsibilities he could
take up, but who nevertheless chooses to go dgnkith the mates insteadoadeds
motto summarizes the idea nicely: it is advertiaedhe magazine “for men who should

know better”.

It needs to be noted that the stability of the ralsity advocated by lads’ magazines is
under debate. Gauntlett (2002: 152-180) statestieats lifestyle magazines do not
expect any fixed masculine identity but insteadveynuncertainty. According to him,

this can be seen in the vast amount of advicegeears are given and expected to
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accept in the magazines (Gauntlett 2002: 175).n@rother hand, for instance Jackson,
Stevenson and Brooks (2001: 85) state that thelagwg presented in the magazines as
a category anchored in biology. In opposition taufett’s views, this would make the
masculinity in the magazines unwavering. Also GD07: 214-215) writes that the
magazines support the idea of a clear and nataraley difference, thus leaving little
room for uncertainty. No final conclusion has beesched, but it seems that the latter

opinion has more advocates than the first.

The celebration of the lad demarcates men’s lifestyagazines as an exclusively male
domain. The magazines’ editors claim to shareabadentity with their readers
(Benwell 2003a: 154), and they address their agdieolloquially as mates (Jackson et
al. 2001: 76). In fact, the editors themselvesroliecome protagonists in lads’
magazines (Benwell 2003a: 154). Benwell (ibid.ue@gthat the “circulation of
meaning, discourse and discursive identities betwee editorial team and community
of readers” makes the relationships between ths,ttheir producers and readers
particularly salient in men'’s lifestyle magazinkkreover, Benwell (2001: 20-22)
writes that these magazines construct masculimgitgeind ingroup relations through
the exclusion of what is ‘other’. The role of thet@ast is often assigned to women
(ibid.). These observations provide an interessiagting point for an analysis of gender
relations.

Women’s roles in this lad territory have traditibpdeen constricted. Many researchers
(e.g. Gill 2007: 214-215, Benwell 2003b: 20-21) édawoncluded that women are
depicted first and foremost as sex objects in mie'style magazines. The most
prominent indications of this are the (vast amaihsemi-nude women posing
provocatively on the pages of the magazines. G07: 207) writes that men'’s lifestyle
magazines have “an almost hysterical emphasis onen bodies and heterosexual
sex”. One reason for this, she (ibid.) thinkshis tinderlining of heterosexuality to
avoid accusations of homosexual undertones. Moreasgeng an article iFHM as an
example, Gill (2007: 214) finds that women in thagazines are unpleasant,
manipulative and yet coy about sex. In their seésclcommitment and safety, they
want to tie men down (Jackson et al. 2001: 84-Béhwell, on the other hand, remarks
that women almost never have a voice of their awlads’ magazines (Benwell 2003b:
20-21); and even if they do, what they say mightmake the situation better. Gauntlett

(2002: 158) points out that the interviews of wonmeRHM are often superficial and
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“titillating”. All in all, women'’s depiction in lagl magazines cannot be considered

flattering.

Based on the insights of previous research, tlatioakhip between the genders in lads’
magazines seems hardly friendly. In her above meat analysis of an article FHM,
Gill (2007: 214) states that the relationship betwaomen and men in the magazine is
antagonistic, with women at fault for the relatibipss hostile nature. With regard to
sex, women are the objects and men lust after {f@c). Jackson et al. (2001: 84)
complement this by concluding that men and womerdapicted as polar opposites
when it comes to sexual desireFRIM. Women want commitment, men freedom
(ibid.). Relationships between men and women law&t®onal warmth (Jackson et al.
2001: 81-82). Gauntlett (2002: 169) deviates frommajority of research by pointing
out thatFHM teaches its readers to please their girlfrierfuss tepicting gender
relations in a friendly light. He (2002: 173) bets that the fear of commitment found
by Jackson et al. (above) is, in fact, a “fearmfthing which might stop you enjoying
yourself”, not something directed against women gender. These contradictions
remain unsettled, and further studies are calletbfelaborate on the relationships in
FHM.

Although gender in men’s magazines has interesteelrchers since the birth of the
genre, more research needs to be done. Littlendsbas been conducted on the
relationship specifically the reader of men'’s lifds magazines is invited to take to
women. Most previous research has concentratedalgsang masculinity (e.g.
Benwell 2003c, Benwell 2001, Gauntlett 2002), aodatusions drawn about the
relationships between the genders have tendedgmberoducts of this. Some
researchers (e.g. Gill 2007: 214; Jackson et @1209-90) have commented
particularly on relationships between women and mdads’ magazines, but have left
the relation between the reader and the generigognbmenunaccounted for. This
might be problematic, since it is methodologicalifferent to analyse the construction
of the reader position than representations of mgeneral. Also, the relationship
between two represented groups can be assumedrta béferent significance than the
relationship the reader is offered to take to &ateigroup. Moreover, it needs to be
noted that Jackson et al.’s (ibid.) account oftreteships discusses especidliyimate
personalrelationshipsbetween men and women, thus demarcating the oéstzpic to
a very patrticular type of relationship. These redalto, of course, not exclude the

possibility that separating betweerenand thereader positionin lads’ magazines
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proves to be irrelevant in practice; they only watrfurther research. The present study

hopes to answer this call.

As a concluding remark it needs to be mentionetiBeawell (2003a: 151-168) has
explored the reader position in lads’ magazineh slibse and systematic textual
analysis. Her object of interest is, however, dédfé from mine: she discusses reader
position in relation to different forms of masciyn(see account of heroic and anti-
heroic masculinity above), not in relation to womkler insights will, then, be
considered valuable signposts for this study, lyey tannot answer the specific

research questions | hope to elaborate on.

5.3. Debates on sexism

| have now discussed the most immediate theoretaraiext of this study, namely
gender in lads’ magazines. Before moving onto tiveenit state of lads’ magazines, |
will briefly elaborate on claims of sexism in therge. Even though taking a stand on
the following issues is not my main purpose, | wivitably comment on them during

my analysis.

As is perhaps clear by this point, researchersatagunte agree on how lads’ magazines
should be understood. Many have criticized theonsgily for being sexist. For example
Benwell (2003b:15) writes that men’s lifestyle maigas “marked a return to

traditional masculine values of sexism, exclusiaarriendship and homophobia”.
Some think that the entire category of the newidatharacterized by his “knowingness
of his own sexism” (e.g. Gill 2007: 212). Otherewever, defend the magazines and
emphasize differences within the field. Below, llwiscuss some of the arguments for

and against the existence of sexism in lads’ magazi

Perhaps the clearest indicator of sexism in laggjamines is the vast amount of nude
women posing seductively on their pages (see Swudsion above). Not everybody,
however, sees this as a sign of sexism. Gaun2@@2: 173-174) defends the magazines
with two arguments. First, he notes that thereatse some successful women’s
magazines portraying men in very little clothinds, reading sexism into it in this day
and age does not work. Secondly, he makes the thaihalthough men and women

tend to be posing in very different ways in thegees of pictures, both genders’ poses
could in their own way be read as “I'd like to hasex with you” -poses. This would

make the differences superficial and the pictumsparable. | consider both of these
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arguments questionable. First, even if men shoelddjectified in some women’s
magazines, two wrongs do not make a right anddghuesan excuse to lads’ magazines.
Secondly, the difference in men and women’s posaklde interpreted as a power
difference in their relation to sex and to eacteatthus making it possible to read
women'’s poses as sexist even if both genders vigmalzing equal willingness for

Sex.

Where Gauntlett (2002: 152-180) makes a valualibejtgpartly controversial, point is
in observing that the magazines differ from eadtentHe considers it possible that the
lads’ magazinekoaded Front andMaxim should have sexist elements in them, but
claims thatFHM does not carry the same type of content. He sig¢est asHM
sometimes teaches its readers to treat theirigmts nicely and even advises them on
various domestic tasks, the magazine is contrigutra form of masculinity even
feminists would or should be happy with. It hadéonoted that he (2002: 169) does
admit that this stands in contradiction to the aohgemi-nude women all over the
magazine. These conclusions, of course, highllghirhportance of emphasis; which
specific aspects of the magazine are chosen tesept its ideology? | would consider
Gauntlett’'s remark abolHM'’s feminist-minded attitude a too easy statemetiten
light of the issues that for instance Gill (20074215) and Benwell (2003b: 20-21)
have raised. Nevertheless, pointing out that thezalifferences within the field is an

important observation to make.

Researchers also disagree on how the ironic totteeahagazines should be
understood. Benwell (2003b: 20-21) considers thganiaes’ use of irony as a way of
dodging guilt when it comes to sexism. As Gill (Z0@12) writes: “irony means never
having to say you're sorry”. Gill (ibid.: 215) alsiinks that the self-deprecating
discourse mentioned above works this way. Gaur{2é@d2: 168-169), on the other
hand, thinks of irony as the magazines’ way of aliging that they do not want to
patronize their readers. He does not think thaththgazines are essentially sexist, but
they are, in fact, laughing at sexism itself, nohven. In short, what Gill and Benwell

consider excuses Gauntlett accepts as explanations.

The arguably sexist tone of the magazines hasdraeé sesearchers asking if the entire
phenomenon of lads’ magazines should be seen @stifelreaction to feminism and its
consequences. Benwell (2003b: 13) states thatewdad was a reaction to the pro-

feminist, nurturing but narcissisteew marwho supposedly gained popularity in the
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1980s. Gill (2007: 211-212) summarizes differesseggchers who have concluded that
lads’ magazines portray a longing back to traddlppatriarchal masculinity. Gauntlett
(2003: 156-166) does not accept this claim, at iéth regard to all lads’ mags. He
claims that wheredsoadedcan be seen as this type of a reactidtiM for instance

cannot. The very nature of the lads’ magazinethes), a topic under debate.

5.4. The decline of the lad

The immensely successful launch of the lads’ magszdates some twenty years back
now, and some claim the lad culture is a thinchefgiast. The British edition 6HM

has lost its leading market positionMen’s health a title targeted at some 5-10 years
older men thafrHM and featuring less nude women and more healtmedationship
advice. The lad is no longer new and fresh buteradim idea criticized vehemently by

numerous researchers and feminists.

The traditional lads’ magazines have had to adisidedhas added relationship
advice to its repertoire already at the beginnihthe millennium (Gauntlett 2002:
160).FHM has proclaimed to become more mature and to gore space to more
serious topics (Marriott 2006). Falling circulatiohave forced the once market leader
to rethink some of its core values, and in 201@utslisher Bauer Media claimed to
wave goodbye to lad attitude and give more room ftwore complex type of a young
man (Darby 2010). Nevertheless, actual changdwimiagazine have yet to be verified
by research. At least in a study examining men’gamaes published in 2004-2006,
Ricciardelli, Clow and White (2010) found a laddisasculinity inFHM, Stuffand
Maxim As many of the discourse analytic studies of’latlsgazines date some ten
years back now, new research on the field is cdfledThis study will, then, hopefully

shed some more light onto the current state ofatthe

5.5. Summary

For more than two decades already, men'’s lifeshdgazines have been a success
among readers and a research topic for scholatkislichapter, | have sketched a rough
picture of the phenomenon, from its launch to itgent state of reformation. | have
explained how these magazines have by many reszarsben seen as havens of
unapologetic sexism, celebrating a type of masitylimhich continues to consider

women mainly as sex objects.
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| have also mentioned that most of the researciwird on lads’ magazines has taken
place years ago, and the magazines’ later develojgnhave not been documented very
elaborately. In addition, the existing body of m®f has often been preoccupied with
the masculinity advocated in the magazines, thanarg questions of reader position

and relationships open. It is, then, time to upa@aig complement the previous research.
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6. RESEARCH DESIGN

In this chapter, | will explain how the presentdstyroceeds based on the theory
discussed in the previous chapters. | will starpt®senting my research questions, then
move onto the data | am going to analyse and thodelogy | intend to use. Lastly, |

will report on the actual course of analysis.

6.1. Research questions

The purpose of this study is to analyse the wayrttmensely successful lads’
magaziné=HM constructs relationships between its readerslaavbmen depicted in

the magazine. My research questions, then, ar®libeving:

What kinds of relationships does FMH invite itsdeis to take to the women depicted
in the magazine?

1. What type of a reader position is dominant in tregazine?
2. How does this position relate to the women repreeskim the magazine?

6.2. Data

I have chosen for my analysis the October 201 kiséuhe BritishFHM. Next, | will
introduce some basic facts about the magazindl also explain why | have chosen

this particular magazine and specifically one pagsre of it for my analysis.

FHM is one of the most popular lads’ magazines inliKelt was first published as a
lifestyle magazine in 1994, and it soon becamenthst popular lifestyle magazine in
the UK (Gauntlett 2002: 156). It has since lostetding market position, but it
continues to be extremely widely read. In the firsif of 2011, the BritisifHM had a
circulation of 155 557 (Bauer Media). The magazipublished in 22 countries. A
new issue comes out once every moRtdM’s motto is “funny, sexy, useful” and it is

targeted at affluent men between the ages of 18&nH promises its readers that

FHM magazine every month brings you the world's besnen, as well as
brilliant fashion, features, men’s health and f®meadvice, reviews, and
everything else a man needs to know. (Greatmaga2ioe2)

I have chosen this men’s magazine because of jiiglaaty. It not only has plenty of
readers, but according to Gauntlett (2002: 174a& also had an impact on other
similar magazines. MoreovefHM'’ s directors’ relatively recent assertions about
changes in the magazine (see chapter 5.4.) cdllftirer research to update the existing

studies.
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| have decided to examine one printed issueHti¥l for several reasons. First of all, the
October issue is quite a standard exampleHi¥l, and there is no need to doubt that it
resembles other issues of the magazine in muds obntent and especially tone.
Furthermore, as the October issue alone has 13 prdgs more than long enough for a
discourse analytic study. This work must, thenséen as a case study, the purpose of
which is to provide the reader with thorough bustrietedly generalizable information
about its topicFHM has also a web site, but a paper issue has semmeasbier and
more appropriate object of study to me. On thern@e the reader has a never-ending
continuum of links he can choose from when seagcfonarticles, and can better skip
and disregard uninteresting material. In the fispgace of a paper edition, the
publisher’s choices build a far more strictly liedt coherent entity. This restricts the
researcher’s opportunities to pick and chooselastin a way that would lead to biased
conclusions. Advertisements | will leave out of emalysis since, although in these
types of magazines they often are tightly linkethi® editorial content (see Gill 2007:
182-183 for a discussion on women'’s lifestyle mages), they are produced by
professionals from a different field and are preahiyread in a somewhat different

way than the journalistic content of the magazine.

FHM categorizes its articles under three headlinestures, Access and Upgrade. The
first are long interviews and reportages. A great pf them introduces celebrities in
interview and other formats, but a few also disatber themes such as sports and
comic figures. The second category entails a wadiecsion of articles on different
topics including, for instance, film, music and kmg. The most substantial differences
between them and Feature articles appear to Herigéh of the text and the amount of
pictures accompanying the writing. Both the Featumé Access articles tend to be
characterized by a humorous tone. The third cayegpems to be characterized by a
somewhat more earnest tone than the rest of thazimegy discussing, among other
things, fithess and nutrition. All in alFHM is provides its readers with light

entertainment wrapped in a colourful package.

Due to the length limitations of this study | amded to concentrate on some articles
more than others. | will highlight relevant aspdoten various articles, but take a

special focus on two features, the interview ofxaledra Stango hot right noywand
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the reportage on DJ Bob Sinclair's evening at wibded of the dancg. These | have
chosen after a careful readingrHiM. | have decided to analyS® hot right now
because, firstly, it is the article most promingmtisplayed on the cover of the
magazine. Jackson et al. (2001: 75) believe tleatdver of the magazine is its most
essential feature. The cover story, thereforenigrgortant object of study.
Furthermore, as an interview of a scantly-clad fiencalebrity it is a typical example of
a female-centred article FHM. Thus, understanding this article sheds light theio
articles inFHM as well. | have chosdrord of the dancen the grounds that it
discusses women in a very different light ti&mhot right nowFirst of all, the women
depicted in it are not celebrities like Stan. Seltprthe article provides the reader with
a (rare) account of situations where both men amhen are displayed in the same
scenes. This gives me the opportunity to examinemen and women'’s interaction in
a non-interview situation is portrayed. Thirdlyetarticle has a male celebrity as its
lead. This provides me with an interesting point@fparison in terms @o hot right
now. To sum upSo hot right novandLord of the dancgortray men and women, their
relationships and interaction from very differeptrs of view. Focusing on them

should provide a many-sided account of genderiogigin FHM.

6.3. Method

The rest of this chapter is dedicated to a disonssn the way | will analyse my data. |
will first elaborate on my understanding of the cept ofrelationshipin terms of
practical analysis. This will concretely bring ttiger some of the remarks | have made

in chapters 2 and 3. After that | will account foe actual analytical process.

Before a detailed account of my methods, howevisweageneral words about the
methodological starting point of this study needt¢osaid. Fairclough (1992: 74)
believes that “any sort of textual feature is ptgdly significant in discourse analysis.”
For the present study, this insight has meantatmbad array of different concepts will
and must be used to get to an overall picture efdisearch topic. | will, nevertheless,
be concentrating on concepts relating to Faircltaigto inner layers of discourse, that
is text and discursive practice (see chapter 2ZI84.third level of Fairclough’s model
has been incorporated in chapter 5 in the formdifaussion on the societal

background ofFHM, and it will be drawn upon when | discuss the iggtions and

! For copy write reasons | have not been able tonayldata as appendices in this study.



36
relevance of my results. This analysis will, thiea,systematic in terms of its goal, not

in terms of a specific textual property examinethia text.

6.3.1. Relationships in analysis

I will start from the assumption that there arethaspects which contribute to the
construction of relationships between the readdraacategory of others in media
discourse. These are the reader position, thesttegresentations and the others’ roles
constructed in interaction. This view is based amdtough’s insights on the
construction of relationships and identities (Segpter 3), but deviates from it in two
major ways. First, it encompasses both the idealiand the interpersonal properties of
language, in practice complementing Faircloughéswon relationship construction
with an analysis of representations (see chap®eio®. representation). Because of this,
as explained below, | will adopt certain points/@w from Van Leeuwen (1996) to
guide my analysis. Secondly, it uses the conmsguder positiorinstead of Fairclough’s
identity (see chapter 3.2.1). This has led me to includelSstills’ (2005) insights and
methodology into my analysis, explicated shortlg.sim up, | have started from
Fairclough’s (1992, 1995) methodology and view istdurse but modified his

understanding of relationship construction to fit data.

| also assume that pictures and other non-textaaients contribute to media discourse
(Fairclough 1995: 17) and thus also to the relatigrs embedded in it. | will
concentrate on pictures, analysing them with MasH@007) and Kress and Van
Leeuwen’s (2006) methodology. As | will elaboratel®low, pictures will be assumed

to contribute both to the ideational and interpeas@roperties of discourse.

To make my understanding of the relationship betwbe reader and the women
represented ifHM clear, | present it in a visual form below (Figdrg. It needs to be
stressed that this figure illustrates the methoglplowill use, and the divisions made in
it are based on the different “groups” of linguwisiind multimodal aspects that will be
analysed. This is why women’s representations ales iin interaction are divided into
separate sections; the point is not to divert stierirom the fact that they together
define how women are perceived in the magazinetdilltistrate the difference in
methods when examining each. This figure will béofeed by a discussion of each of
the three sectors contributing to the relationghifgrms of the specific methods that are
required for text analysis. For the sake of clailityill discuss image analysis

separately after that.
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Figure 1. Relationships between the reader and womén FHM

My analysis ofreader positiongests on Mills’ (2005) understanding of the corncép
have left out Fairclough’s methods for reader ides, since they require the person
whose identity is being defined to be taking painteraction (see chapter 3.1.). In my
data, the reader position can only be read throogte subtle cues in the text, and this

is where Mills’ understanding of the process semeswell.

As already explained (see chapter 3.2.1), Millssatersdirect addressbackground
informationandobviousnesgssential for the analysis of reader positionsimbe my
methodology consistent, | will try and incorpor#tese ideas into the framework and
terminology used by Fairclough. It needs to be ahditat | will do this with my own

data in mind, not, for example, trying to map dupassible ways a text can address its

reader.

Direct address and background information areivelgteasily located in Fairclough’s
model of discourse. In my data, direct addrest®fréader steers the attention to what
Fairclough considers to be text-level elementsmimently the use of pronouns such as
weandyou Background information, on the other hand, makeshoices made when
producing texts interesting (Fairclough 1995: 10@3)1 Here, attention needs to be
targeted at what has been included, what omittedadrat type of world the reader is

thus supposed to be familiar with when readingxa teairclough (ibid.) connects this
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to the ideational function of language. It will théore be discussed further in

connection with representations.

Mills’ obviousness is a slightly more complicatazhcept. She herself (2005: 53) states
that the term is close to but differs from Fairgbis understanding giresuppositiona
second-layer element in Fairclough’s model of disse (Fairclough 1992: 120-121).
According to Mills (2005: 53), obviousness refexsomething generally assumed,
whereas Fairclough’s presupposition is knowledgerétader in particular is assumed to
have. Mills bases her view on a relatively old wbykFairclough (1989). In a later

work Fairclough (1992: 120), however, writes thateSuppositions are propositions
that are taken by the producer of the text as djreatablished or ‘given’---“.
Presuppositions are signalled by formal cues saateéinite articles (ibid.). With this
definition in mind, | see no reason why the conaeptld not fit well into Mills’ idea of

obviousness. Presuppositions are thus one aspestitating obviousness in this study.

Furthermore, | believe that Fairclough’s understagaf coherence can be helpful in
combing the obvious from a text. By this concejiy¢tough (1992: 83-83) means the
way a text as a whole makes sense even withoeikeence of explicit markers of
cohesion. A coherent reading, then, requires theéeneto have certain assumptions and
even background knowledge, and untangling thefeifocus of analysis. Like
presupposition, coherence is located on the seleged of Fairclough’s model of
discourse (Fairclough 1992: 75). Coherence relataoe what Fairclough himself
(1995: 122) considers important for examining regmesitions, and also Mills (2005:
53) at one point refers to reader positions ascgdaf coherence in the text”.
Coherence seems, then, to be another well-groutadgelt of investigation for

obviousness.

So far, | have discussed my methodology in ternfsowf a text positions its readers.
Now, | will shift my attention to women and the wteir roles in the magazine limit
and enable particular types of relationships. Aave shown in Figure 1 above, |
believe there are two aspects to this: the rolemevoare assigned and which they
assign to themselves in interaction, and the wayp&roare represented in text. | will

elaborate on these next.

Women'’s roles depicted in interaction are explosétth the help of Fairclough’s

interpersonal properties of language. Fairclou@®?1 138) considers interactional
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control, modality, politeness and ethos esserntiadhalysing identities and
relationships, with the addition of mood and foratidn in Fairclough (1995: 128).
These first- and second-level-elements of discosinselld, then, provide the basis for
understanding how identities are constructed igdage use. All of these concepts are
not essential for my data and analysis, and Itdrefore not explain their exact
meanings here but elaborate on them later wherssage | will in practice, then, start
my analysis with all of these concepts in mind darnhment only on those which prove

to be relevant in the course of the analysis.

Representations are the most difficult objectsnaflgsis to pin down with a few
selected linguistic features in this study. As caniad on above, Fairclough (1995:
103-104) emphasizes the importance of exploringhméces made in texts to
understand representations (see chapter 2.2.), therécus is similar to the one taken
for examining the reader position. On a more deddiével, however, an itemization of
the methodology becomes complicated. FairclougBZ1969-199) writes that specific
aspects of vocabulary, grammar and cohesion shi@uekamined to get to the
ideational functioning of language. When employiingse text-level concepts in
practice he nevertheless makes use of broader psre@ch apresuppositiongand
voice(1992: 171) as well agenreanddiscourse(Fairclough 1992: 192-193). When it
comes to representations | will, then, more thawduere else have to fall back on

Fairclough’s belief that any linguistic features g@otentially relevant for the analysis.

I will, however, orientate myself loosely after Vaeeuwen’s (1996: 32-70) discourse
analytical framework of the analysis of social astoepresentations. As Van Leeuwen
focuses specifically on the representations mogbmant for me, that is, on social
actors (as opposed to, for instance, of inanimbjiects), his insights will give needed
additional precision to my analysis. It is not mjeintion to use his entire framework
and burden my methodology with a disarray of cote&efemming from different fields,
but only to choose and adopt some broad pointgeef.\My choices are not haphazard
but based on previous research which has applettamework for similar purposes as
| will: Taylor and Sunderland’s (2003: 169-188) hApgtion of Van Leeuwen'’s insights
on gender identities in men’s lifestyle magazirses] Machin’s (2007: 118-123)
utilization of them for his framework of multimodahalysis (also applied in my image
analysis, see below). Thus, applying Van Leeuwgaimework will also ensure that

my text and image analysis will follow the samedglines.
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From Van Leeuwen and his later appliers, | will pida set of questions to ask from my
data. First, | will be interested in whether themam inFHM are presented as
individuals or as representatives of a group (Ma@ti07: 118-119; Van Leeuwen
1996: 46-50). Secondly, | will observe which chages are included and which
excluded from the text (Machin 2007: 121; Van Leeow996: 38-42; Taylor and
Sunderland 2003: 173). Third, I will check if womare depicted in a positive or
negative light in the magazine (Taylor and Sunahet2003: 172; this question is not
explicitly linked to Van Leeuwen’s framework, altigh the study draws on his work).
These foci will give direction to my textual anatysf representations, even though

their particular linguistic realizations cannotitemized more precisely at this point.

For image analysis, | will apply Kress and Van Lwen’s (2006) as well as Machin’s
(2007) insights. The latter’s book is largely basadhe former (Machin 2007: V), but
it contains some useful divisions which | will emyplin this section. | have chosen
Kress and Van Leeuwen’s framework for image ang)y@nce it fits well with the
broader theoretical framework behind this thesis llocated in the critical tradition and
it starts from the assumption that also the visoatributes to both the ideational and
interpersonal functions of discourse (Kress and Maguwen 2010: 14-15).
Furthermore, similarly as | have sketched in chaptdress and Van Leeuwen (2006:
115) assume that texts construct an implied readezader position which can be read
from the text. Machin (2007: 109) even explicitykis about the way pictur@®sition

their viewer. This framework should, then, complitheny text analysis well.

As the starting point, | will take visual propegiehich Machin (2007: 109) groups
under the titleepresentation of social actaror me this means conducting an analysis
of the way women are depictedRRM, including for the sake of comparison a brief
investigation of men'’s representations. The corxempestigated under this title come

to a large extent from Kress and Van Leeuwen’s §198rk, and | will be referring to
them to complement my methodology. | have, howestgosen to follow Machin in his
general categorization since it brings well togetspects particularly interesting in

terms of people’s (as opposed to inanimate objeeiction in pictures.

For Machin (2007: 109-128), an analysis of socibes means examining both the
interactive and ideational properties of pictufdse first includegaze angle of
interactionanddistance These properties position the viewer in relatmthe people

depicted in pictures. When looking at gaze, impartant to note if the people depicted
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in pictures are looking at the viewer or not, tisaif they aredemand®r offers
(Machin 2007: 110-113; Kress and Van Leeuwen 2006—124). Angle of
interaction, on the other hand, refers to the caraagle from which the people are
being depicted, and it encompasses meanings aimirivtolvement and power
relations constructed between the viewer and tbelpaepresented (Machin 2007: 113
— 115). Distance means the size of frame in pict(véschin 2007: 116-117; Kress and
Van Leeuwen 2006: 124-129).

The second, ideational properties of pictures mhelndividuals and groups,
categorizatiomrmndnon-representatiofMachin 2007: 118-123). These properties have
to do with the ways people are represented in g@stuand they draw on the same work
as my analysis on representations in text, thatas, Leeuwen (1996). According to
Machin (2007: 118-123), the first concepts refepittiures’ capacity to represent
people either as individuals or as parts of lagyeups. Categorization, on the other
hand, refers to the characteristics through whabpge are depicted, directing attention
to whether they are presented as representativepaiticular cultural or biological
category. Examining non-representation means parglen who might be left out of

the pictures completely.

In addition to the clearly categorizable interpeedaand ideational properties of
pictures, Machin (2007: 123-128) considagency and actioas well as people as
carriers of meaningpossibly relevant for the analysis of social agfarpictures. The
latter (ibid.: 127-128) directs attention to iconmpghical meanings in pictures,
highlighting the importance of things such as sal@bjects and symbolism. | will not
pay much attention to it since it does not seerg k&evant for my data and research
questions. The former, however, is certainly wéothking into. In terms of agency and
action, attention is directed to what people depich pictures are doing or, more
precisely, if they are active agents in the pidwenot. Kress and Van Leeuwen (2006:
59-68) have approached this issue by dividing gi@dnts in pictures intactors goals
reactersandphenomenaHere, actors refer to participants which arestiierces of
action processes, goals to the objects of actieactrs are participants not acting but
simply looking at something, phenomena the objettsoking. Kress and Van
Leeuwen (2006) categorize these concepts undeertime“narrative representations”,
and following this, | also will employ them to aéauinformation on how participants,

women to be precise, are represented in the magazin
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6.3.2. Course of the analysis

| started my analysis by reading the October 2Bl carefully through to get an
overview of the magazine. During this phase, itdnee clear that the reader position
and women’s representations would be the mostaateearts of my understanding of
relationship in this study. The magazine entaitas $ituations where women were
taking part in interaction. Already at this poitiiten, the concept ebice(see chapter

2.3.2) became important for understanding womea&tion in the magazine.

A more detailed analysis began with the readettiposil looked for things the reader
was expected to know and believe through presupposj coherence relations and
background information. | also searched for sitregiwhere the reader was addressed
by the editor to see how this affected the readsitipn. In addition, | paid attention to

the interactive properties of the magazine’s pesur

Next, | moved to women. | listed all instances ven@omen were mentioned,

remarking on the role they were discussed in, tbenmence they had in the magazine
and the attitude that was taken towards them. ifbladed both text and image
analysis, as well as an investigation of how tredements interacted together to form
particular kinds of representations. In text analysoherence and choices especially on
the level of vocabulary and grammar proved inténgsin terms of image analysis,

Machin’s ideational properties as well as actiod agency were central for the topic.

On the basis of the above mentioned analysis oésemtations, | divided women into
two main categories and three sub-categories wikielted to the reader in different
ways. After this, | started to look for differencasd similarities between and within the
representations of women in these categories. @tingethe representations to my
findings on the reader position, | itemized twodgpf relationshipgHM offers for its
readers. Then, | took a step back to see if there any general conclusions | could
draw based on these results. | ended up beliekisigtlhe magazine distances its readers

from women.

After my analysis of the entifeHM, | moved onto examining two articles with more
detail (see chapter 6.2.). | started by checkinggfwomen appearing in the articles fit
into my previously outlined categories. Then, |edl@ brief analysis of genre to get an

idea of what possible rules and limitations unéettie relationships offered by the
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articles. After this, | analysed the reader positith the same methodology | used for
the entireFHM.

Next, | moved onto analysing the women in the ksicin the article.ord of the dance
relationships could be textually analysed onlytmn level of representation due to the
role of the women in the article. In the intervi®wo hot right nowon the other hand,
both ideational and interpersonal aspects of laggueeded to be attended to. In
addition, | conducted analyses on the picturesrapemying the articles following

Machin’s methodology forepresentations of social actoesaborated on above.

Lastly, | categorized my results based on the featufound characterising
relationships in the article. These | then conrgttwemy previous findings. On the

whole, | found that these individual articles sugped my overall view oFHM well.
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7. ANALYSIS: FHM IN OCTOBER 2011

In this chapter, | will examine the entire OctoB@d.1 issue oFHM. First, | will start

by discussing the reader position in the magazisefar as it is relevant to my research
guestions. | do not claim that there is one cohgesition in the entire issue, but will
rather look for interesting and regularly appeaghgracteristics which serve to equip
the magazine’s reader to understand and enjoyiscew se offered. | will later specify
the image with regard to particular situations egldtionships. Secondly, | will divide
the magazine’s representations of women into ramagégories, after which | will

outline two types of relationships with the helptoése categories. Lastly, | am going to
return to examining the representations of womehenmagazine generally, with the
attempt to draw some conclusions about the relstiipnbetween the reader and women

in the magazine.

A brief remark should be included here about ttiestiofFHM'’s articles.FHM’s
articles do not always have very clear headlined,even if they do the title might be
far too long to be included in my text. | will, thhecall an article by the part of its title
that is most prominently displayed. In practice,ifstance, | will abbreviat20 experts
give their best piece of advice on attracting wonmeo Attracting womensince this

part is written with larger letters than the rest.

7.1. Reader position

Even without much empirical analysis, it is possitd say thaFHM is constructing a
position for a male reader. The magazine is aim@des and its readership is
overwhelmingly male (see chapter 6.2.). This caagsimed to form the basis for the

reader position and the relations the reader is&®rp to take to women.

The reader position iBHM is glaringly heterosexual. The magazine provittesgader
with advice on how to attract women as well aslauimdance of scantily clad women in
seductive poses. As many of the latter are dem@réss and Van Leeuwen 2006:
116-124), they quite blatantly invite the readerdexual desire. In addition, in the
article 12 things we should really stop being impressethbyeader is addressed (see
Mills 2005: 50-55) with the wordve, including him into a group that genetically hot-
wired to gawp and feel a bit sweatythe presence of good-looking women. The
highlighted heterosexuality of the magazine has bé&en commented on by many
researchers (e.g. Gill 2007: 207).
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The reader is also positioned to harbour intertbsiisare traditionally considered
masculine. Thirty-one pages of the magazine aretdée\to articles on superheroes,
sports and video games. Moreover, extensive baakgr&nowledge (see Mills 2005:
50-55) on the topics is often required from thedezaThis is obvious iB2 most
ludicrous things in football right nowan article which provides the reader with an army
of players’, sport reporters’ and managers’ namigisont clarification on who these
are. Once, for instance, the editor concludestiieatombination of success and good
looks possessed by some football managetises you feel for the likes of Dalgish and
Ferguson Without previous knowledge about who Dalgish &edguson are (and what
they look like), the sentence does not make muankesel'o remain coherent (see

Fairclough 1992: 83-83), then, these articles meqaiknowledgeable reader.

FHM positions its reader in the role of an “ordinalgke”; not especially attractive, not
especially book-wise, but possessing a sense obhwurihis image is most prominent
in places where “men” are discussed as a categompere the reader is being directly
addressed, making it an obvious point of identifczafor the reader. Most explicitly,
the ordinary man is constructed in the artMieving up where the image is being
personified by the comedian Danny McBride. In tH&a’s formulation,film bosses
have replaced the typical Tinseltown ‘supermanhwit one of usExpressionsne of
usandusare repeated three times in the article with @¢gaMcBride, apparently due
to him beindazy, chubby and heart-stoppingly vulgastead ottrooning clean-cut
andperfectly chinnedike his Hollywood namesakes. McBride’s succesgmesented
as a triumph for the ordinary man. Supermen aelafsto Hollywood in the article
What seems to be the trouplghich showcases questions men have written derdiit
discussion forums as examples of the sillinesk@if gender. Furthermore, the article
Good news for meplaces the reader in the position of a man phigioat of shape
and happy to remain so. The reader is addressbdhétencouragemedobn’t worry,

be fatty a humorous intertextual reference to the ddag’t worry, be happyy Bob
Marley. On the whole, the celebration of the avolywedediocre shows a continuing
commitment to the ironic and antiheroic role disagsby Benwell (2003a: 151-164).

It needs to be mentioned that not the entire is§&#1M is characterized by irony.
Especially with regard to health and good appea&stiee magazine seems to be
balancing on a thin line. On the one hand, theaeedexpected to celebrate an
unhealthy life style as a natural preference foraam. On the other hand, especially the

last section of the magazine (Upgrade) offers ¢laeler plenty of seriously presented
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advice on nutrition. This can perhaps be explaimgh the help of market
developments and insights from previous researchosling to Gauntlett (2002: 168-
169), men’s lifestyle magazines try hard not toeggpatronizing. They have therefore
traditionally avoided giving sincere advice to thrgiaders. However, with the recent
commercial success dbfen’s healthmagazine and the changes promised by the
leadership oFHM (see chapter 5.4.), it could be tR&tM is now providing its readers
with two positions to choose from: the self-suffiai lad of the previous years and the
health-conscious man celebrated on the pages tétheéaddish magazines. Moreover,
the humorous tone that seems to characterize thazime does not extend to all
articles where male celebrities and professionasraroduced. SEAL snipers and
long-distance runners are still admired in all eatness. This deviation from the ironic
tone has been accounted for by Benwell (2003a:, 1#7) concludes that men’s
lifestyle magazines “have retained a soft spotrfditional masculinity and its icons”.

These, then, are examples of the heroic masculistussed in chapter 5.2.

To sum up, the reader position that can be detectselveral articles of the magazine is
that of a heterosexual man with traditionally méise even boyish hobbies. Although
interested in super heroes, he himself is no Sctemagger. A sense of humour
compensates for the lack of muscle. It thus sebatsdespite the editors’ promises for
changeFHM in 2011 continues as an advocate of the samedfypasculinity that it

celebrated ten years ago.

7.2. Girlfriends and celebrities

I will next spend a while examining the represeatet of women iFHM. | will divide
these into different categories and comment om té& in the magazine. Having done
this, | will move on to discussing the differentatéonships these categories invite and
enable the reader to take to them.

The women appearing FHM can broadly be divided into two categoriestebrities
andgirlfriends. The first category is quite self-explanatory aglitig in this issue mostly
singers and actresses. The second category lidalegds for the lack of a better

word. The women in this category have landed orptges of the magazine because of
a non-platonic relationship they actually or poit have or have had in the past with
a man. Thus, singer Alexandra Stan is classifieal @debrity even though she might be

someone’s girlfriend, since she is representeditiirdier role as a celebrity instead of
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that of a girlfriend. At least in this issueBifiM, girlfriends tend to be ordinary women

far from the glamour of Hollywood.

There are only a few instances where the womemsepted do not fit into one or the
other category. A clear example of this would Beraale judge mentioned briefly in an
article recounting passages of Eminem’s life. Shthé only woman in the magazine
who is introduced in the text through an occupatitich is not related to entertaining
or the media. | will mention some other deviatixgmples later when necessary to give
a comprehensive picture of the magazine. Althohghctassification is, then, not
watertight, it is sufficient for drawing the conslan that the roles of a celebrity and

girlfriend are almost the only ones through whiabmven are featured iEHM.

Celebrities and girlfriends receive a different egof prominence iRHM. Celebrity
women are perhaps the most salient element in #ganine. Singer Alexandra Stan
appears on the cover of the magazine and her pigypresented conspicuously on the
first page of the list of contents. Actress and elddice Greczyn is featured equally
prominently on the second page of the list of cotsteand her interview is the first
longer article in the magazine. Girlfriends, on titeer hand, are barely visible; their
position comes close to Machin’s non-representg2007: 121; also Van Leeuwen
1996: 38-48 for exclusion). Aside from Eminem’swife Kim portrayed in a small
picture with the rapper, they do not appear orpti@os that accompany articles. Also
the attention they get in texts is minor. The sgmé&iend is never discussed longer
than in the length of one paragraph. The girlfrendver have a voice, and none of
them are interviewed in this issue. This corresgdndBenwell’'s (2003b: 20-21)
findings discussed in chapter 5.2. The only wayréaeler oFHM hears a woman’s

point of view is, then, through a celebrity intemwi.

The category of girlfriends can be further dividetb three about equally often
appearing sub-categories. First, women who arepted having or having been in a
romantic relationship with a man form one categ@iyis entails the actual (ex)wives
and (ex)girlfriends presented in the magazine. Mbsite women in this category are
ex-partners, but as | will discuss later, thenedgyreat difference in the way in which
current partners and ex-partners are representedn8ly, women who are or have
been (only) sexually related to a man form anotia¢éegory. Here, | have included the
women who are represented through some type obbkexlation to a man with no

mention of a relationship. Thirdly, women who aregented as desired candidates for
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either type of relationship form yet another catgg®his entails mentions of (non-
celebrity) women for whom the editor or some otiman represented in the text
expresses desire. The first two sub-categoriemdieated by unambiguous expressions
such asvife ora girl I'd pulled, whereas the last is signalled in many differeaysv

which | will discuss thoroughly below in connectimith desire.

The different categories | have sketched above afid presuppose different types of
relationships with regard to the reader. Next, |l autline some of the features which
characterize these relationships. | will begin vintlo aspects which are separable

according to the different categories, namely avarand desire.

7.2.1.Aversion

The reader is positioned to be averse to romael@tionships. This is achieved by
presenting actual girlfriends and wives in a negalight (see chapter 6.3.1 for
guidelines for representation analysis). When @meymentioned, they tend to be
discussed in connection with problems, regardlésghether they are current or former
acquaintances. In thlokessection, a man poisons his wife because she s be
unfaithful to him. INFHM’s university check lista high school girlfriend must be
dumpedbecause she is preventing a male student frormpaex with other women. In
What seems to be the troubdm ex-girlfriend is to blame for a man’s impotenit

seems that there are no such things as happyrehtps inFHM.

Aversion to romantic relationships is supplemergdhe omission of feelings when
discussing them. A similar finding has been madddnkson et al. (2001: 81-82). The
emotional side of relationships is mentioned onlge in the articl&HM’s university
check listwhere the expressidall in loveis usedHere, the reader is predictedfdl

in love with women for no reason whatsoeagia part of student life. The feeling is,
then, undermined by its representation as irratiand directed towards an unspecified
group of people. The women who are presented anpaltgirlfriends tend to be
discussed in plural, detaching romantic feelingsnfidesire. This can be considered the
textual equivalent to what Machin (2007: 118) meaysollectivization that is
presenting particular people as a homogenous dsagalso Van Leeuwen 1996: 48
for assimilation). This is obvious isttracting womenan article in which celebrities
advice the readers on how they can best attractamofn the cover of the magazine,
this article is headline@ihe two button rule and 19 other ways to attragtydadies

The expressiosexy ladiesunctions as a way of removing emotional intim&om the
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pursuit. It does this by its plural formulation (diner reference to women as a group),
its emphasis on appearance and by employing the lady which connotes formality.
Even the problems men are depicted having withakaprs are never caused by hurt
feelings. This is in line with the reader positibiat prides itself on taking few things

seriously.

Aversion is sometimes turned into disdain. Foranse, variants of the expressan

girl I've pulledappear three times in a section where readerdeaterpublished. This
expression depicts sex as something a man doesdman (an example of
Fairclough’s 1992: 18@irected action proce$sobjectifying the woman and stripping
the act of intimacy with its crude connotationsrtRarmore, the expression is used in
situations where it is simply substituting the eegmiona girl | had sex with

normalizing it and the point of view it carriesasvay of understanding sex and
women. For the reader to accept this as a legiéiwaty of speaking, he needs to adopt
the condescending relationship it entails to wonitare, Benwell and Gills’ claims of

sexism in lads’ magazines (see chapter 5.3) sedimvaranted.

In the world ofFHM, then, aside from sex men seem to gain little fiat@raction with
women. The reader is invited to respond to thosm&owho engage with men in either
a sexual or romantic way with reserve or even csoelesion. This way of representing

romantic relationships has previously been disadee instance, by Gill (2007: 214).

7.2.2.Desire

The most obvious element characterizing the relatipp between the reader position
and the women representedHHM is sexual desire. This is presented as a given
towards many celebrities, and naturally with regarthe category of women desired to
be girlfriends or sex partners. This also corresggdo Gill's (2007: 214-215) and
Benwell’s (2003b: 20-21) findings about women’sedttified role in the magazine

discussed in chapter 5.2.

FHM'’s pictures are the most obvious indicator of tha-platonic relationship offered
to the reader. All the women portrayed in the magaare traditionally attractive,
young, white and carefully made up. They are, tdegjcted in a way which
categorizes them biologically into what Machin (20021) acutely calls “Barbie-type
stereotypes of female attractiveness”. Almost fthem are celebrities, and only very

few of them are wearing clothes that could be usexveryday life as something other
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than underwear. As a result, a specific type ofdienbody becomes the only
permissible passport with which women are grantsibility. Picture angles are a
mixture of oblique and frontal, and there are sligmore demand-pictures than offer-
pictures in the magazine (Machin 2007: 110-115gsEndistinctions do not, however,
seem very important: All of the picture types sderserve the same purpose, namely
showcasing women’s bodies to produce the most fgxdesirable effect possible
without crossing the border to pornography.

Also the texts in the magazine highlight sex andiaéty in connection with women.
The magazine entails three major celebrity intavgiéeaturing women, out of which
two describe the celebrity’s appearances in thg beginning. Singer Alexandra Stan is
described astrikingly sexy (So hot right nowyhereas singer-songwriter Jodie Connor
is said to have toned, petite framé@Nice ping. The third interview Alice Greczyj on
the other hand, features actress Alice Greczyrbagths with a clarification of the film
role she is best known for. Interestingly, immegliaafter mentioning the part, Greczyn
moves onto describing a sex scene in the fdot: do you know the funny part about the
bedroom scenePwo things are taken as given here: Firstly, the of the formulation
thebedroom scene implies that the existence and iyl with the particular scene is
presupposed (see Fairclough 1992: 120). Secormiyditect switch to discussing the
film through this scene implies that this is whatk®s her interesting to the reader. If
this is not taken as given, the coherence of thiesigfers. Women are, then,

systematically discussed in terms of their appeasior sexuality in this issue BHM.

The emphasis on sexuality is perhaps most integdgtpointed out in the relationship
between the text and the pictures. For the most b pictures are far more sexual
than the text. For instance, the interview of J&ii@nor concentrates mostly on her
work as a singer-songwriter, whereas her picture$i@hly suggestive. In the rare
occasion where the picture does not invite deiieefables turn. IkUnleash the autumn
comedya picture of Amy Huberman portrays the actresh Wwill clothing and a
grimace on her face. The difference to other pagtwf women is understandable, since
the photo is probably a promotional picture fooaedy show, taken, therefore, in a
different context. In the accompanying text, howettee program is introduced by the
statementrish hottie Amy HubermarGame of Throne€Emun Elliott andWhites’
Stephen Wight could make it big off the back af show Whereas the actors are
presented through their work history, the actrestefined through her appearance and

her sexuality is being underlined. On such occasitire magazine’s concentration on
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appearances seems almost compulsive (remembédoGillysterical emphasis on

women'’s bodies” in chapter 5.2.).

Another way that the importance of sexuality becemmghlighted is in snatches of
interview text that are lifted to accompany picturBeparating them from their context
tends to turn even unrelated lines double-mindedirtstance, when Alexandra Stan
(So hot right nowexplains that she has made a particular typeusfiervideo because
she isalways up for trying new thingghe quotation is taken to accompany a picture
where she is lying in her bikini in a suggestivel aomewhat complicated-looking
pose. In this context, the line can easily be eesad sexual disclosure. What is
especially interesting here is the way the vistfalcés the interpretation of the text. |
would argue that this happens on a larger scalenegard to the entire magazine:
framed by prominent pictures of women posing sedelgt, the most obvious line of
interpretation for the reader is to see sexuakhimthe way women are represented also
in the text whenever possible. And, as discussedeaBHM has made sure it is
possible.

In conclusion, the reader is being offered a retethip which is characterized by desire
to a great majority of the women portrayed in thegaeine. The invitations to desire
often seem to be based on the objectification ahem, which again supports
researchers’ (see chapter 5.3) claims of sexidadsi magazines. So far, | have
discussed the issue mainly with regard to the ideat side of language. In chapter 8, |

will also show how the interpersonal aspects ofdiseourse affect the interpretation.

7.3. Distance

| have so far argued that the relationships thdees offered to take to women in this
FHM are characterized mainly by either aversion oirde$he former feeling is mostly
targeted at women who are represented through sgras of real-life relationships

with men, whereas the latter is reserved for thdse are either observed from a
distance or observable only through the pageshwd@azine or a television screen. This
forms an interesting equation, which has led meeleeve that it is possible to comment
on the overall relationship the October 26-HM offers its reader to take to women.
Next, | will argue thatistancecharacterizes the entire relationship between vmoams
men, inevitably influencing the relationship thader positioned as male is offered to

assume to women.
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The above examined relationships create distariveeba the genders by dividing them
into different worlds. With the majority of ordinawomen either excluded, voiceless or
unpleasantly representdeiM does not present real-life female counterpartsHfer
reader. Since girlfriends are also extremely rangi¢tures, only celebrity women can
be said to be visually represented as individuathis FHM (Machin 2007: 118-119).
Celebrity women'’s distance from the reader, ondtiver hand, is being emphasized by
highlighting their extraordinary life styles. Forstance, Alice Greczyri{ice Greczyh
explains the luck she once had finding modellingknwy saying know it’s difficult to
believe, but trust me, things like these happdtallywood all the timeThis makes her
the representative of the wonderland of Hollywoaslppposed to the reader who is
positioned as an outsider to that world. In coriolusthe only women prominently

displayed in the magazine do not share the lifedvofithe reader.

The categorization analysed above is not the delyent leading to a feeling of
distance with regard to the women representedeimtagazine. In the rest of this
chapter, | will discuss some additional featurethefOctober issue which have led me
to consider distance important. These observatiorss the boundaries of the
categories | have listed above, which is why | helvesen to present them in their own

right.

7.3.1.Women as a rare occurrence

Despite of the salience of the celebrity women, worappear relatively seldom on the
pages of the October 20EHM. Counting all textual mentions as well as pictures
portraying women, out of 132 pages women are meetion 55. From this count, |
have excluded the mention of Patti Smith in adfgberformers in a concert on page 37,
and a barely recognizable picture of a female &quortrayed in a snapshot taken from
a video game on page 45. In these two cases, tirewseem to me to be too invisible
to mention. Otherwise | have included the slighteshtions of the feminine gender. In

much of the magazine, then, women do not exist.

Women also rarely play a significant role in lomticdes. There are 60 articles that are
at least a half a page long in the magazine. Otlteoh, four discuss women as a topic.
By topic | mean here that women are not just meeti but that the articles are either
interviews of women or they centre on issues whlelrly relate to women, the most
common example being articles discussing relatissi©ut of these four articles,

three are celebrity interviews and one is concemiéid relationships. In the rest of the
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magazine women play a minor role. This means trathe wholeFHM is constructing

a space where femininity is largely absent.

7.3.2.Women as isolated from men

FHM also gives the impression that men and womenyrartdract with each other.
This is obvious in both pictures and text. The sa&fi@n of the genders contributes to

the feeling of distance between the genders.

Men and women are portrayed together or even isdhge picture extremely seldom in
the October 201EHM. There are only two instances where a man andnaanare
pictured together clearly as a couple, one of wiedm advertisement near the end of
the magazine and the other a picture of Eminemhandx-wife, a marriage (or actually
two) not described happy. There are no picturesai and women interacting as
friends, at least without some sexual tension dasdrin the text that accompanies the
pictures. On the whole, the impression the pictgres is that women and men do not

really engage with each other.

The same pattern can be seen in the text. As girgatlen, in thisFHM only the

article Attracting womertiscusses relationships between the genders oa ewel.
Girlfriends are usually mentioned very briefly. telsic friendships between the genders
are mentioned only twice, once in a reader lettezre the writer refers tmy mate Cat
Cubieand another iWhat seems to be the trouk¥aere the writer refers tfemale
friend of mine Especially the former stands against much of whague in this

chapter: The wordhateconnotes a non-platonic familiarity that evaposaik
segregation between the genders. Moreover, sinc€@ae is a celebrity, referring to
her with this word also dissipates the gap betwikeneader and celebrities.
Nevertheless, as a one-time occurrence | wouldidenthis the exception that proves

the rule, pointing out a type of representationohs otherwise never employed.

7.3.3.Women as different

In this issue oFHM, women are not only largely absent and separateglbo
guintessentially different from the characteristios reader is positioned to have.
Whereas the reader is expected to harbour traditiomasculine interests (see chapter
7.1. on reader position), especially the celelwitynen in the issue are represented in a
traditionally feminine way. For instance, Alexan@tan is quoted considering

shopping in London to be a paradis&kimmanian girlsJodie Connor hates the
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outdoors, wind, rain and walking. An opposite ex&msp the television host Pollyanna
Woodward, who is presented as pefect partnebecause of both her fearlessness and
her interest in gadgets. She is also depicted ngartight leather dress which probably

contributes to the perfection. Nevertheless, slieenly exception.

The way women are portrayed in pictures strengthiensense of difference. Women'’s
pictures often exhibit the whole figure, indicatifaose social distance” (Kress and
Van Leeuwen 2006: 124-125). In Kress and van LeaisM@006: 124) theory, this is a
distance appropriate for “impersonal businessSutigests a less intimate relationship
than what they call “personal distance”, occurmvigen the person portrayed is depicted
from the waist up or closer (ibid.:125). MoreovaGlear majority of the women
depicted are Reactors, meaning that they are m@igen in doing anything. They are,
using the term Machin (2007: 124) borrows from daly, mostly involved in

existential processes, that is, simply appearingn’sipictures, on the other hand, vary
clearly more in their size of frame and regularytpay men engaged in some action.
(Kress and Van Leeuwen 2006: 114-149.) Generabtyalsipg, whereas women pose for
the camera detached from everyday life, men arenshiming their work in natural

surroundings.

With difference come different requirements. A®atty discussed, womenmM

need to fulfil strict beauty standards. Men, ondtieer hand, are let off more easily; the
anti-heroism of the reader position (see chapte) @lone indicates that a more relaxed
take on masculinity suffices. The comedian DannyBNue (Moving up is even
elevated to idolizatiobecauséhe does not fulfil the appearance requirements
predominant in Hollywood. Also the advice addressetthe reader for attracting (sexy)
women contains little advice relating to looks amdabundance of praise for humour
and politenessAgtracting womeh This is a strong indicator theHM draws a clear

line between men ageand women athem(see Benwell 2001: 20-22 for women as
‘other’). Whereas in men’s case the magazine seers wary of burdening the reader
with unreachable requirements, with regard to womesuch restrictions apply. The
reader is not expected to be bothered if the womapresented in the magazine set
impossible standards; they do not need to identifly her.FHM cherishes, then, a
double standard by setting differing and differgiatthievable criteria for the proper

man and the proper woman.
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7.4. Summary

In this chapter, | have taken a look at the Oct@®darlFHM in its entirety. | have
divided the women represented in the magazineviatious categories based on the
role and context through which they have been agetl in the magazine. Already this
work has showed the bases for some of the reldtips®ffered; someone presented as
the reader’s girlfriend certainly invites a diffataype of relationship than someone

presented as a celebrity.

However, to properly understand tiypesof relationships offered to the reader, a more
thorough analysis of the features that charactéhiegse relationships has been
necessary. As a result, | have found that womenl@seged as potential sex partners but
responded to with aversion and even condescensiparéners in an actual relationship.
This finding is supported by what previous resedra$ had to say about the

representations of men and women in the magazine.

Based on these results, | have argued that itssiple to considedistanceas a defining
factor with regard to the entire relationship thader is being invited to take to
representations of women in this issué-biM. This is further endorsed by presenting
women to the supposedly male reader as somethiegseparate and different from the
reader himself. In the end, the magazine inviesaader to a world where women

simply do not play a significant role as somethitiger than eye candy.

It is important to emphasize here that my conchsiare based only on one issue of the
magazine, and the salience women and relationgingpgranted differs from issue to
issue. The extent of the distance may, then, Varmpuld, however, suggest that the
point of view is in any case one worth exploringuill explain my views on this more
precisely in chapter 10. Next | will, however, tumtwo articles in the October 2011
FHM with more precision. After each analysis, | wélate my results to the findings
reported in this chapter.
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8. ANALYSIS : SOHOT RIGHT NOW

I will next examine the articl8o hot right nowfeaturing singer and celebrity
Alexandra Stan as an interviewee. | will begin vétbhort description of the article and
the genre to which it belongs. This is necessacabse the genre affects Stan’s
representation. After this, | will move on to dissing the reader position in the article.
At this point this will largely be done through tredationship the reader is invited to
have to the editor writing the article. Complemeyntzomments on the position are
made later on in the analysis. Lastly, | will dissuhe relationship(s) the text offers its
reader to take to Alexandra Stan. | will argue thét relationship is characterized by
distant admiration and desire, coloured by subtiestof bemused condescension. In
the end, | will connect this analysis to the categgand relationships | have sketched
in the previous chapter. | will argue that Staa good example of a woman the reader
is invited to desire but whom he can never hopeeet. The reader is also not invited

to respect or admire her for any other reason tigaribody.

8.1. Genre and structure

The composition 080 hot right nowis strictly regulated by its genre and the prastice
governing its production. The article belongs weare the editors have titledver

shoot In practice, this means a multi-page article winty of pictures and relatively
little text, featuring a female celebrity whosetprie is also depicted on the cover of the
magazine. The interviewee is taken to a selecteatitin and photographed for the
month’s magazine, wearing mostly bikinis or undeawé\ short film of the shoot is
presented on the magazine’s web pages. In therdsHist of the magazine, the article
is categorised under the broader téeature This can be considered an upper-level
genre in relation teover shoqtbut as it entails in this magazine a very braatye of

different types of articles, the concept is ofdifpractical use for me here.

The genre has implications on the content of thieler The magazine states that Stan is
starring in an exclusive FHM cover shootdicating that the visual aspect of the article
is a central part of it. In fact, out of the 12 pagledicated to the interview, 11 have
photos on them and only three have text. Thusgémee behind the article foregrounds
the pictures in comparison with the text. This Higts what | have stated in chapter
7.2.2. about the way pictures may influence alsonhy an article is read. Moreover,
the cover shoot genre also sets obvious demantleadnterviewee. Firstly, the cover

girl has to be a celebrity willing to take partarhalf-nude, suggestive photo shoot. The
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most prominent female figure in the magazine isreéfore, almost necessarily someone
who complies to and is shown to embrace the offiedtstatus this type of imagery
necessarily indicates. Stan fits this image wele she is known for music videos as
suggestive as the photosAiM. Secondly, the most prominent female figure in the
magazine has to fulfil certain beauty standardbetable to be represented through a
certain biological categorization of female attheeness (Machin 2007: 119-121).
Other forms of femininity are excluded by defalitconsequence, the article’s genre

alone regulates the type of femininity that campitesented and highlighted in it.

So hot right nowntroduces Alexandra Stan to the readers in a gengral way,
focusing on her leap to celebrity. The text stauits an introduction where the
journalist explains who Stan is and describes hbitus. After this, a description of her
journey to fame begins. First, Stan’s answersrazerporated as quotations into the
text. The latter part of the article, on the othend, is in a clear cut question-answer
format. Plenty of pictures featuring a bikini-cl&tan on the beach from all sides and

angles illustrate the article.

8.2. Reader position: the reader and the journalist

The reader of this article is being positioned aganger to Stan, looking at her through
the proverbial eyes of the editor reporting thervnew. As | will show later, this has
significant consequences to the range of interpogia possible for the reader. Next, |
hope to clarify the dynamics between the readétrednd Stan and thus elaborate on

the reader position available in the text.

Stan is presented as a new acquaintance to therr&tk is introduced as being
actuallya strikingly sexy pop sensatiaihe use of the wordctuallyimplying that the
strikingly sexy pop sensatiasnew information to the reader. In addition, #ngcle
provides the reader with a vast amount of inforaratibout Stan. Also this indicates an

expectation of little background knowledge.

The editor, on the other hand, assumes a famélationship with the reader. He makes
himself accessible with the use of direct addrbBEg2005: 52-53). In the first direct
guestion-answer pair of the article, the editorgsabie questioso how should we react
to Mr. SaxobeatHere,we seems to encompass the reader and all listen&tans
music. Also Stan seems to interpret the questienwhy, as she answers that the song

gives people the freedom to dance however they. Waeatestingly, the journalist takes



58
up this answer with the commeaxcellent! “The Worm' it isWith the ambiguouse
preceding this comment, it is left open whetherghigject of this thought is the
interviewer alone, or if the reader is invited taee this thought and the type of
masculinity it indicates as well (I will return this below). In any case, the
interpretation that the comments made by the editould also represent the reader’s
reactions is left open. By using the tenr, then,the editor can call the reader on his

side, to create a common group for both of theilvetong to.

It has to be noted that the interviewes’e seems sometimes to encompass just the
journalist himself and perhaps the rest of the arealved in the photo shoot. This
appears to be the only possibility when the inemér, apparently with tongue in
cheek, states thate intend to take hdftan)clubbing when she visits the UK next
month The statement is, however, ambivalent even lsaree the interview is
presented as a one-on-one conversation and therswedioes not have a clear

referent.

The editor also apparently gives the reader adodsis thoughts. In the first part of the
text, this is expressed by remarks which seem tepesentations of the editor’s
spontaneous reactions to Stan’s comments. Foneestafter Stan reveals that she
loves going to night clubs, the editor remarks that is fortunate ---This can be
interpreted rather as a thought than a commentosditbud in the interview situation.

In the latter, question-answer part of the tex¢, ¢hme types of reactions are embedded
at the beginnings of the interview questions. Thékes the representation of the
discussion fluent and conversation-like and therjalist's voice in the article

immediate and strong. The illusion that the red@deraccess to the journalist’'s thoughts
and immediate responses calls the reader to tteldien and see Stan through his point
of view. This corresponds to Benwell’s (2003a: 159) analysis where the writer is
considered the “standard-bearer for the qualitieeagazine masculinity” and the main

point of identification for the reader.

In conclusion, the article invites the reader fateeprimarily to the journalist himself.
This happens both by granting the reader acceabe ournalist’s thoughts and thus
positioning him closer to the reader than to Staua, by using the pronowrein a way
which relates the reader to the journalist’s refeeegroup. Therefore, | will start from
the assumption that the relationship the journabsistructs between himself and Stan

reflects also the relationship the text offergéader to take to Stan. If the journalist
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expresses admiration to Stan, the reader is inigliavited to agree. This makes the
reader’s position in relation to the journalis@Vitor understanding the relationship he

is invited to take to Stan.

8.3. Stan as fantasy

The most prominent feature of the relationshiptéx offers the reader to have with
Stan is one-sided sexual desire. This is most siv&ln the pictures but can also be

read in the text. This finding is in line with thesults of the previous chapter.

The picture-centred format of the article conssugtan as an object of looking. In all of
the pictures in the article, Stan is posing for¢hmera. As most other women portrayed
in the magazine, in Kress and Van Leeuwen’s (2008:149) terminology she is
always a reacter. She is mostly looking at theegadslith the exceptions of once
standing with her back turned to the reader andetwaving her eyes shut. There are,
then, no phenomena. (ibid.) She is not connectaaything in the context of the
pictures but poses only for the reader (see ch@pses. for difference and distance).
The photos are not introducing Stan the singeStan’s body. Whether the picture is
an offer or a demand, it is inviting the readelotak, enjoy and imagine a little further.
With the prominent role the pictures play in thécd, this invitation necessarily sets
the tone also for reading the text. To sum upattiele’s pictures are the most blatant

invitation to see Stan as the object of sexualrdesi

Although the text of the article is far tamer thha pictures, the invitation to desire can
be found also there. Desire is expressed in thequsly mentioned description of Stan
as astrikingly sexy pop sensatioklore implicitly, it is indicated with the way the
interviewer positions himself in relation to Stargnalling repeatedly that he would like
to make closer contact with her. For instance, whiam praises London, the editor
enthusiastically “halts” the interview to enquifesine would consider moving to the city
and therefore living closer to him. Conveying tt@ssion is also an invitation for the

reader to see Stan in a similar way.

Unfulfilled desire is, however, all the reader expect. The text signalizes that the
reader or his likes have little chance of gettimyenfrom Stan than the interview in

guestion. This in conveyed in various ways.

The identity constructed for Stan places her iroddwnreachable to a regular person.

She is represented predominantly through her stat@ssudden celebrity, emphasized
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by the expressions used to describe her and heercak singing contest that brought
her together with her producessanged her lif@and her repeatedly emphasized success
has made her into th€ylie of the CarpathiansThe more mundane and perhaps more
easily relatable parts of her life, on the othandhare either only quickly alluded to or
altogether dismissed. When Stan’s home town isdluited, it is described through the
metaphor (see Fairclough 1992: 194-18@)Eastern European Ibiz&his transports
meanings from the party-filled life she is depictedhaving now, thus keeping the
discussion in the sphere of success and partias'sSitudies are mentioned only in
passing, as she is referred tamamanagement and tourism studéBy nominalising
(see Fairclough 1992: 182183) the process of studying into the state afidpei
student, the editor avoids granting it the spack@ominence of a full sentence such as
“Stan used to study management and tourism”. Maedke purposefully set up
surroundings Stan is depicted against in the phdissociates her from everyday life

(see chapter 7.3.3. for comparison).

Stan’s difference is also highlighted by the wag dditor constructs his role in
comparison to hers in the interview. The questioswaer exchange structure of the
article (Fairclough 1992: 153-154) emphasizesdiis as a journalist doing his job,
whereas Stan is takingagell earned, clothes-deficient beach breloreover, although
the interviewer shares Stan’s interest in partires@ubbing, he approaches it from a
very different role. As mentioned above, given pleemission to dance to Mr. Saxobeat
as he pleases, the interviewer describes his peefelancing move dke worm By
choosing this rather “un-cool” dancing style, heides himself not as a sleek party guy,
but rather a “nerdy” or at least self-ironic outc&Sther way, this dancing style does
not indicate that he would be the one dancing tegewith Stan. This role matches
Benwell’s and Gill's depictions of the self-depréng new lad who cannot quite reach
the standards of the traditional masculinity (Segpter 5.2.). It further separates the
worlds of the interviewer and reader from that @ and by this also distances her

from the reader.

Stan’s position as an unreachable fantasy is atlioated by the fact than she never has
to properly address the editor’s attentions. Fetance, she answers his question about
moving to London in a matter-of-fact tone, not payattention to the question’s
possible implications conveyed by the editor’s estasm. If the editor’'s wish would be
considered sincere instead of a joke fitting toftrenat ofFHM, turning it down might

require the use of more refined politeness strate@@ee Fairclough 1992: 162-166). On
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another occasion, the interviewer states that dg@pparently) the camera crew wants
to take Stan clubbing. The comment, however, iddmdn the text in such a way that
Stan does not have to react to it. It is, in faajuestion of interpretation whether the
interviewer’s suggestive remarks are even meartdoor if they are just to stay as
shared knowledge between the editor and the reAdén. all, Stan’s answers are nice
and polite, but in the text she does not inviteitherviewer or the reader to imagine
any further. The idea of Stan having an actualigaiahip with the likes of the reader is,
then, either just a part of the genre or so fattwdt she does not need to acknowledge it.
This is naturally in complete opposition to thewakside of the article where invitation
to desire is blatant. The pictures are, howeverpturt of the article most obviously
controlled by the cover shoot genre, and thusriiagsaition they convey is a rather
formal one. Combined with the more restrained té&xs$, obvious that the invitation the

pictures make to the reader is to want, not tohouc

Perhaps the most interesting way the article cseditdance between the reader and
Stan is with the strong presence of the interviewhe conversional exchange structure
of the interview also constructs the interviewenaaracter in the text (compare
Benwell 2003a: 154 for editors becoming protaganisiads’ magazines). His habit of
commenting on Stan’s answers highlights his idgmiit just as an impartial
interviewer but also as a person in his own rigistthe reader is invited to identify with
this prominent character, he is, then, constaettyinded of who his likes are and what
group he is supposed to identify with. The differesnin Stan’s and the interviewer’'s
roles emphasize the distinction. This divides tagipipants of the text into two camps:
the reader and journalist on the one side, Stah@other. Thus, Stan becomes “the
other”, the object of looking and wondering (seepler 3.2 for women as others in
lads’ magazines). This differs significantly, fostance, from the interview of the
guitarist Sergei Pizzorno in the same issuEti (Back with a big bang In his
interview, the questions are more formal, their position closer to that of a news
interview where the personality of the interviewsehidden and her or his work is to

convey the interviewee to the audience.

To sum up, the reader is invited to desire and exl®tian for her appearances.
Simultaneously, Stan’s difference and distance frimis being emphasized. The

reader must stay in the role of a hometown boy edgthe poster of a celebrity.
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8.4. Stan as a silly girl

Alexandra Stan is not only distant, but also loogkghtly down upon. This is evident
both in her pop celebrity status and the way heesh is being represented. | will spend

the rest of the chapter discussing this clearlyatieg tone in her representation.

Stan’s identity is that of a celebrity, not a sasly taken musician. This is evident in
the expressiopop careey which she is said to have and which draws atiartt her
popularity rather than to her music. This is, theecharacteristic of vocabulary which
Fairclough (1992: 190-192) caligording that is how a particular meaning can be
represented with differing words and thus preseritifrom a particular point of view.
Furthermore, the questions asked of Stan do na sawnuch to do with music as with
performing,dancing and singing all day and all niglas her work is being described.
This is again very different from the above mergidmnterview of Serge Pizzorno, who
is asked about his life as a musician and his ngagfrmusic. The only occasion where
a more serious side of Stan’s touring is beingrreteto occurs is when she herself
comments on her heavy work load. Moreover, Stait’sh Saxobeat is described to
infiltrate your brain no matter how much you hate it, no matter how this slate it
andno matter how preposterous the saxophone soWith this as the introduction to

her music, the reader is hardly offered the pasitiba fan.

Stan is also presented as silly in other ways.yidath is emphasized and she is
described with the wordiminutive Her clubbing and dancing is repeatedly
emphasized. In addition, her answers often conctutdlike enthusiasm, as in when she
declares thaltlove that phrase, ‘I'm coming from London towttiat’s so funnyThe
way the reader is invited to interpret Stan’s t@evident in the journalist’s reactions,
which subtly indicate his more mature stance. kangle, as Stan describes her
favourite photo shoot d@eat one where | was lying on the beach ball and imy socks
up like a footballerthe interviewer’'s comment We're inclined to agreerhis
comment, especially the wonakcline, has a distinctly formal tone, and thus indicaes
sophisticated position in relation to her more gareed quotation. This can be
consideredraming, which in Fairclough’s (1995: 83) definition re$aio the way the
“surrounding features of reporting discourse cdluémce the way represented
discourse is interpreted”. Here, then, the edimmis Stan’s voice as distinctly
childlike by juxtaposing it with his own more forirtane. Moreover, the editor also

takes it upon himself to steer the conversationrmaalle his control of it prominent (see



63
Fairclough 1992: 154-155 for interactional contantl setting and policing agendas).
This happens with expressions suclya®nandhold on.Thus, the editor is making the

power relation between himself and Stan clear.

To sum up, Stan is presented to the reader as wittaquestionable musical talent and
a sometimes childishly enthusiastic dispositions™an be detected in both the
ideational and the interpersonal elements of teeadirse in the article. The article

invites the reader, then, to be amused on her atcou

8.5. Summary

In the analysis o§o hot right nowl have concentrated on the relationship the resder
offered to Alexandra Stan. This has been necessacg she is the only representative
of women in the article. The conclusions | haveadrdrom this analysis exemplify

what | have written in the previous chapter.

Stan belongs to the category of celebrities. Thetmominent characteristic in the
relationship the reader is offered to take to kefdsire, supporting the results of my
general analysis &fHM as well as the work of previous researchers stigdiads’
magazines. In addition, | have concluded that ¢aeler is also given the possibility to

be bemused by her silliness, thus limiting the adtiain to her appearance.

My analysis ofSo hot right novalso gives an example of my conclusions on the
distance between women and mefHiM. Stan’s status as a celebrity is being
emphasized in a way which, as was discussed moesgty in chapter 7.3, separates
her from the position allotted to the reader. Femtore, the strong presence of the

editor invites the reader rather to relate to Hantto the interviewee.
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9. ANALYSIS: THE LORD OF THE DANCE

In this chapter, | will analyze the artidlerd of the dancecentring around DJ Bob
Sinclair. | will begin the analysis by briefly imtlucing the genre and the structure of
the article and the ways in which this might inflae the content of the article. After
that, | will examine the position the article on#s for its reader, mainly concentrating
on the relationship the reader is invited to haveheé main character Sinclair. Finally, |
move on to analyzing the relationship the texttewits reader to take to the women
represented in the article. As with the analysiS@hot right nowl! will in the end
connect these results to the overall picture afti@hships ilFHM. | will argue that
Lord of the dancexemplifies well the condescending attitude tfzles is often
offered to have towards women, at the same timé@nigvhim to desire them. First,

however, a word on the women in the article.

The women representedliord of the dancare Sinclair's background dancers, fans or
generally Ibiza clubbers. These are difficult tpaate from each other, since the
pictures in the article portray many women whorasementioned in the text. In terms
of the categories presented in chapter 7.Eldhl, these women are closest to
girlfriends, specifically desired sex partners. yaee not, however, always represented
in this way, as will be clear in the analysis beldWis chapter will, then, not be taking

these categories as a starting point, as theievaluthe analysis would be meagre.

9.1. Genre and structure

Lord of the dancés a feature article, more precisely a type optnéage”. In the article,
an editor ofFHM follows DJ Bob Sinclair for one night in Ibiza thugh three night

clubs where the DJ is playing, reporting on hisegignces and impressions. This genre
leaves the editor with relatively free hands, dégeg his experiences and including
other voices in the text as he considers appr@priatconsequence, for my analysis the
important aspect about this genre is the freedoahoice it grants to the editor, as

opposed to the limitations it poses.

The reportage is altogether five pages long anérsothe period of roughly one day,
starting at 6 pm and ending at 4 pm on the follgnday. The text is divided into six
sections, each one titled with the time of dagd@aunts. An abundance of photos from
Sinclair's hotel and the clubs he plays at illustrie article. The people depicted in the

pictures are often posing for the camera. Aparhftbe reportage’s cover spread, the
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article’s pages are collages of short text clips @atatively small photos with no
conspicuous main picture. The impression is resthesl fragmented, an effect perhaps
designed to demonstrate the energetic spirit ohitlet. The pictures categorically
represent Sinclair and/or his fans or his fematkgeound dancers. Visually, the article
paints a world in which only Sinclair and a fewditeonally attractive women play a

role.

In Lord of the dancethe editor’s role is clearly smaller than in théck on Alexandra
Stan. His voice is not presented in direct quotetiand he very seldom refers to
himself. Although reportage would as a genre alostronger presence, the article
gives Sinclair the centre stage. Moreover, Sinslaice is not framed by the editor’s

remarks in the way Stan’s are. Sinclair is, thea,dovereign star of the article.

9.2. Reader position: the reader and Sinclair

In Lord of the dancethe reader is offered the position of a fan witheakstage pass.
This relationship has a noteworthy impact on thg tais invited to see the women
represented in the article. | will next itemize gbgroperties in the article which have

led me to this conclusion.

Sinclair’s position as the layman’s hero is sebypresenting him as a well-known
star. He is introduced to the readetr@sworld’s most revered Ddut his career or
background apart from nationality are not discussgdfurther. Being familiar with
Sinclair is, then, an expectation. This is a cliiierence compared to the article on
Alexandra Stan, where the singer is being introduberoughly and with little
background information needed. Moreover, whetheréader is familiar with the DJ or
not, he is expected to accept Sinclair's status @esupposed fact. This is most evident
in the first paragraph of the article, where Simdnamedsuperstar DJ Bob Sinclair
with no validation required. Frequent referenceSitalair's devout fans verify his
popularity. For instance, as Sinclair arrives iizdhthe women who flock to witness
Bob --- share drinks and prepare to experienceafrtbe biggest clubbing nights of
their lives In this sentence, the definite article cause®#istence of the devout female
crowd to be taken as obvious, a presuppositiorr¢leaigh 1992: 120). Sinclair's
success is further underlined by highlighting thexpur of his lifestyle. He is/hisked

to his five-star hotel where he is being put upghgypromotersandled through an
overcrowded backstage arebhe passive formulation of the sentences fadepdiople

working for the clubs to the background and empessBinclair’'s status as a celebrity
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waited on by others. To sum up, the article makesr¢he reader understands how big

of a name Sinclair in fact is.

Moreover, Sinclair is represented as well worthftree. For instance, after predicting
that Sinclair's fans in Naples are expecting th&t bgyht of their lives, the editor
assuresAnd they’ll get it, tooTo accept the statement of fact (Fairclough 20049),
presented without modalization or hedges (Fairdio2@04: 171), the reader will have
to adopt a position of unreserved confidence irl&in Moreover, Sinclair himself is
constantly boasting in the article. The editor doesframe his comments with any
hints of doubt but rather supports them with his\gwaise. The readers are, then,
expected to read the article in a manner favourab&nclair, either as accepting the
praise as fact or perhaps taking it as irony. Boigiht characterize the reading: Sinclair
is certainly idolized in the article, but the lag¢ irony described by previous
researchers also fits the picture. Especially whiaclair extols his own physical and
sexual attributes, his comments are easy to irgegstongue in cheek. All in all, the

position the reader is invited to take is full oiharation for Sinclair.

Finally, despite being a star, Sinclair is alscspréed with characteristics the reader can
identify with. He is depicted from close personiatahce (Kress and Van Leeuwen
2006: 124) and often in demand-pictures, makingiyuiaces at the camera and thus
calling the reader to have fun with him. In additibe is photographed both tired and
putting a piece of sushi into his mouth. This makies more relatable even to a reader
who has never set foot in a night club. Also, Siirdk called by his first name, unlike

for instance Stan. This creates a certain fantjidetween the reader and Sinclair, and

balances Sinclair’s role as a celebrity.

Understanding Sinclair's position in the articlengortant when analyzing the
women'’s role in it. As already indicated, Sincla&s the skill, the job and the women.
He is the ultimate lad: one of us, just better. Tdader is positioned looking up to
Sinclair and the type of masculinity he represemtdang him as a positive role model.
This affects the way the reader is invited to etatthe women in the article. Since the
women represented in it are supposedly Sinclans fthe DJ’s relation to and attitude
towards them forms the base on which the womedefieed. With Sinclair as the hero
of the article, questioning his reaction to the veormvould be to question the article and

the reader position it offers.
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9.3. Women as ego boosters

Women have a clear taskliord of the dancethey boost Sinclair's masculinity and
consolidate his status as a superstar. This i€Bvid their representations and the way
Sinclair responds to them. As the supporting sththe article, the women in the article
are important to the reader only in their relatiorsinclair and, as | will discuss in the

next section, as objects of looking.

The women represented in the article are eleménbesetting rather than individuals.
On a textual level, they are part of a voicelesbmameless crowd, unable to state their
points of view on the roles and situations theydmpicted in. Few of the women are
even mentioned in the text, and they seem to berstwbd as a category rather than a
group of individuals (Fairclough 2003: 146). In thietures of the article women are
still portrayed individually, albeit through theatdgical Barbie-type stereotype already
discussed in the two previous chapters. In additamen in the pictures are depicted
at least from the waist up, which in Kress and YYaauwen’s (2006: 125) theory
indicates at the least “far personal distance” ftbmreader. Textually they are reduced
into a crowd by wording their behaviour at an aitpaith the expressioto flock, a

choice of words which bears connotations to an otmobed herd. Moreover, there are
almost no male fans in the pictures, sending thesage that Sinclair is the rooster

amidst his hens.

The women in the article serve to highlight Sint$aclaims of his sexual
attractiveness. The amount of women apparentlyasted in him is testament to the
status. Sinclair is depicted with several good-ilngkyoung women, and while eating
he is beingsurrounded by numerous hot wonteward whom hexudes confidence

and charm

The instrumental role women serve in the text dug#sallocate them a very high status.
Their role as temporary entertainment is indicatethe supper assembly mentioned in
the previous paragraph. As the food is eaten, &irelcharm comes to an ensl.

without ceremony, he grabs his DJ bag and headefitlte restaurant to do what he’s
really come here foithe editor describes. Juxtaposing chatting witmen and playing
at the club in this way assigns women to the legsrtant sphere of pleasure in
opposition to the serious work sphere. The examlgle depicts them as easily
disposable. Moreover, at one point, Sinclair isickepl reacting to &ggy womarwith

acar horn noiseand asemi wolf whistleThe explanation for the behaviour is that he is
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lifting his spirits in preparation for the evenir@uestions of how comfortable a
preparation practice this might be for randomlysgrowomen are ignored. All in all,
this article depicts women as people who need edaken into consideration as men

proceed with their business.

Although the reader is not Sinclair, the admiratienis invited to have for Sinclair
assumes that the editor and Sinclair’s attitudeatd& women is not offensive to him.
This sets the premises for the reader’s relatignshthe women in the article. He is,
then, invited not to relate to women but rathesée them as status symbols or simply
entertainment. The condescending attitude discussthe@ previous chapters is strongly

present in this article.

9.4. Women as objects of looking

AlthoughLord of the danceloes not offer its reader a personal relationshipe
women portrayed, the article’s pictures do giverapression of a more familiar
relation. Many of the photographs are offers, som&hich portray women looking at
Sinclair. In these cases, the reader’s positidhdasof a bystander who can enjoy the
women'’s attention only through identification ton8air and the male sex in general.
Some pictures, however, are also demands whickvttite reader a more direct
invitation. For instance, the first page after tower spread of the article presents a
photograph with three women sitting by a pool. Taféthem are looking at the camera
and posing in a fashion reminiscent of AlexandenSt suggestive photos. This is,

then, the closest relationship the reader is afféwehe women in the article.

The heterosexual desire discussed in the previoaisters seems to be almost imposed
on the article. For instance, neither the womentioeed above nor the place they are
depicted in are referred to in the text. It carydré presumed that the women are at the
pool of the hotel where Sinclair is staying. Itssethen, thafHM has taken it as its
task to provide its readers with pictures of badklyssed women on all occasions

possible.

9.5. Summary

In this chapter, | have examined the viayd of the danceefines the relationship
between the reader and the women represented. \Bormen have no voice in this
article, the analysis has had to rely on ideatiamgtead of interpersonal aspects of

discourse.
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Lord of the danceés interesting, since it is the only article imstmagazine where
women and men are represented together somewthenetioan in an interview
situation. It also portrays a male celebrity inaywvhich stands in glaring opposition to
the depiction of female celebrities; the familia@nd unreserved admiration with
which Sinclair is being represented and addressgtsigreatly from the way

Alexandra Stan is represented to the reader (geprévious chapter).

The reader is given a position where acceptingttiele’s message about Sinclair's
superiority also warrants taking an instrumenta antimes condescending attitude
towards women. Sinclair's female fans are, thegroap presented much of the time in
a negative light. Furthermore, the reader is invitefeel desire towards the women.
Both of these results support the findings preseimehapter 7 ofHM. This article
also contributes to the distance discussed edxfieeducing women into a flock and

depriving them of voice.
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10. CONCLUSION

In this thesis, | have examined the relationshgrdader oFHM is invited to take to
the women represented in the magazine. To be alalealyse this, | have outlined a
view of text-mediated relationships based on Fairgh (1992, 1995, 2003) and Mills’
(2005) methods, complementing it with Machin’s (2P@s well as Kress and Van
Leeuwen’s (2006) image analysis to better undedstia@ multimodal aspects of the
magazine. Now, having conducted the analysis titrie for some concluding remarks.
I will next summarize the results of this study alistuss their relation to previous
research. After this, | will comment on the sigeéiince and limitations of this study,

concluding with suggestions for further research.

I have found that perhaps the clearest charadteoisthe relationship the reader of
FHM is invited to take to women is desire. This idevit all over the magazine where
women are discussed or portrayed. The reader isgred as a heterosexual man who
wishes to attract women and who enjoys looking&ttupes of semi-nude celebrities.
The women depicted in the magazine are traditigradttactive and often discussed in
relation to sex and sexuality. They also tend teepa accentuatedly seductive ways,
inviting the reader for sexual fantasies. This iiigdis very much in line with the
findings of earlier research, which has arguedwahen are presented as sex objects

in lads’ magazines (e.g. Benwell 2003b: 20-21).

In addition, | have found that the reader is oftgpected to have a condescending
attitude towards women. He is invited to relatenen who express disdain towards
women, and he is positioned to be averse to romagiationships. Moreover,
especially women who are represented as someaejsastners or girlfriends are often
referred to in ways which can be considered sefxisinstance the expressiargirl |
once pulledLike desire, condescension can be found througiheunagazine. Also
this correlates with the previous research whiakestthat women are objectified and
belittled in the magazines (e.g. Gill 2007: 241)isTspeaks against Gauntlett’s (2002:
152-180) belief thalFHM stands out as a non-sexist example in the midsiaofy
guestionable lads’ magazines and provides furtingpart for Horvath et al.’s
(Middlesex university 2011) fears about the magegimegative influence on gender

relations.

Aside from commenting on the relationshitdM constructs, my results contribute to

the existing body of research in two ways. Fitstytindicate that at least certain
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aspects of the old laddist masculinity still préwaiFHM, despite the editors’ promises
for change (see chapter 5.4). Secondly, as waspetio be expected, my results imply
that the relationship the reader is offered to takeomen is very similar to the
relationship previous research has found betweanemoand men generally in lads’

magazines.

This analysis deviates from the insights of presioesearch in the exploration of the
idea of distance. | have argued tR&tM constructs a space where women and the
reader are distant from one another. | have my ogetlogy to thank for this result.
Unlike in previous research, the methods in thislgthave included a careful
categorization of the women appearing in the mageand a discussion of their
relation to the position outlined for the readdnalze found that the women who share
the expected reader’s everyday surroundings appéae magazine rarely and mostly
in a negative light. The women who are represeasedifferent from the reader and
who the reader can never imagine to meet, on tier diand, are highly salient and at
least partly positively depicted. This, then, makagem like the reader has little to

expect and gain from interaction with women.

The idea of distance is possible to relate to cpiscguch amgroupsandoutgroups
much discussed for instance by Benwell (2001). Etem women as distant and
different is a way to exclude them from the ladsrlad and to make themme outgroup
which necessarily acquires a negative role dutstotherness alone. In this issue of
FHM at least, then, the overt sexism of condesceraidrobjectivization is not even
required for excluding the feminine gender. Allttieaneeded is to assign negative and
positive depictions as well as visibility accorditmgthe categories through which
women are portrayed. This result thus demonsteateechanism with which gender
relations, exclusion and othering can be constduatel accomplished in magazines. |

believe it is my main contribution to the field iefsearch on lads’ magazines.

My results can, however, not be generalized famidg to enable a detailed analysis, |
have kept the data small. This means that my seaplply properly to this issue of

FHM only. | do believe that my findings on the conadasion and objectified status of
women are relatively trustworthy, since they arevstely supported by previous
research. Distance, however, is a trickier cono&pinentioned previously, the
extremely minor role girlfriends play in this issisenot a prevalent state of affairs but

varies from issue to issue. To get a general mabfithe magazine, a clearly larger data
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would have to be analysed with this concept in mpaying special attention to the
attitude with which the girlfriends appearing i ttnagazine are discussed. The value
of this study comes, then, rather from its theoetiunderstanding of the issues at hand
and the possibilities it points out than from thmeqise representations and relationships
combed out of the October 20EHM.

Another point where the present study can be @#ttis its methodology. As | have
not confined my attention to particular linguissispects but have wanted to keep my
hands free, | have also exposed my study to the dyritique Henry Widdowson has
targeted against CDA and Fairclough (see chap®r Ky analysis and interpretations
are subjective, and although | have done my bdsase them on the data at hand,

another type of reading would always have beenilpless

There are many ways in which this line of reseaalid be continued. First of all, the
reader position and its relations to characterscanegories in texts could be further
investigated. One way to do this would be to take step further towards the
interpreting subject. So far, my allusions to p®jogical processes such as
identification have played a minor role in the staghd they have been based on earlier
discourse analysts’ use of the concepts. It mightirbe to change the focus. For
instance, research on narrative empathy and cleardeintification (e.g. Keen 2007:
93-96) could provide practical tools for undersiagchow the reader might react to
particular types of representations. What makesaader sympathise with a character
represented in a text? Based on this, does th@tentote or enable identification? So

far, no concise methodological framework for anialys this type exists.

It would also be very interesting to compare méiféstyle magazines with equivalent
women’s magazines in terms of relationships. Whthabundance of relationship
advice and emphasis on romance found in womemstlife magazines, an analysis
might show revealing differences in the way thedgea are advised to relate to each
other. The idea of distance could also prove teelevant in the comparison. Vigorito
and Curry (1998) have shown that women’s magaze@esent men in relatively
feminine roles; the more female readers a magdmsethe more feminine men’s
representations seem to be. If this is still tiuepuld mean that women’s magazines
strive to reduce the distance between the readethan‘other” gender, whereas men’s
magazines might be stretching it to the limit. Begthese possibilities in mind, a

comparative study would be extremely interesting.
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Summing up, the questions prevail. Are women and m&HM depicted categorically
as so different and far away from each other ssdtns based on this one issue? If so,
what consequences does a feeling of distance hatreeavay we react to the group we
feel it towards? And if men’s lifestyle magazingdhald this distance, what do
women’s magazines do? All in all it could be argtieat the present study has produced
more questions than answers. | believe that camobsidered both a shortcoming and

an accomplishment.
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