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Editorial objectives

Electronic Journal of Business Ethics
and Organization Studies EJBO aims to
provide an avenue for the presentation
and discussion of topics related to ethi-
cal issues in business and organizations
wotldwide. The journal publishes articles
of empirical research as well as theoreti-
cal and philosophical discussion. Innova-
tive papers and practical applications to
enhance the field of business ethics are
welcome. The journal aims to provide an
international web-based communication
medium for all those working in the field
of business ethics whether from academic
institutions, industry or consulting.

The important aim of the journal is to
provide an international medium which
is available free of charge for readers. The
journal is supported by Business and

Ethics Network BON, which is an offi-
cially registered non-profit organization
in Finland.

Reviewing process

Each paper is reviewed by the Edi-
tor in Chief and, if it is judged suitable
for publication, it is then sent to at least
one referee for blind review. Based on the
recommendations, the Editor in Chief
decides whether the paper should be ac-

cepted as is, revised or rejected.
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as an email attachment to the editor. The
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mulations. All authors should be shown
and author's details must be printed on
a first sheet and the author should not
be identified anywhere else in the article.
The manuscript will be considered to be
a definitive version of the article. The au-
thor must ensure that it is grammatically
correct, complete and without spelling or
typographical errors.
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2000 and 6000 words in length. A title
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should be supplied including full name,
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(Jones, 2004). At the end of the article
should be a reference list in alphabetical
order as follows

(a) for books

surname, initials and year of publi-
cation, title, publisher, place of publica-
tion, e.g. Lozano, J. (2000), Ethics and
Organizations. Understanding Business

Ethics as a Learning Process, Kluwer,
Dordrecht.

(b) for chapter in edited book

surname, initials and year, “title’, edi-
tor's surname, initials, title, publisher,
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