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Sanaleikit ovat jokapaivainen keino tavallisillenisille huvittaa niin toisiaan kuin itsedaankin,
mutta sanaleikeilld on my6s muita kayttdomahdollisia. Esimerkiksi eri mediat ovat
ottaneet tavaksi kayttda sanaleikkejd muun muassittmaan kiinnostusta seka myymaan
tuotteita ja ideoita. Taman tutkimuksen tarkoituiseli hahmottaa numeerisesti sanaleikkien
kayttod elokuva-alan aikakauslendEmpiren otsikoissa ja alaotsikoissa, sek& pohtia syita
kayttotapoihin. Sanaleikkeja on tutkittu jonkinrrgn, mutta aiemmat tutkimukset ovat
keskittyneet etenkin mainoksiin ja muuhun mediaam kaikakauslehtiin. Tutkimuksessa
termid sanaleikki kaytettiin laajassa merkityksessa pelkastaan tarkoittamaan sanojen
monimerkityksellisyyksi&a, vaan my6s kattamaan momwuassa sanoilla ja niiden osilla tehdyt
kulttuuriset viittaukset seka rakenteelliset leikit

Tutkimuksen aineisto koostui yhteensa kahdestatdtshpire -lehden numerosta (1/06 —
12/06), joista alkukevaalla 2009 kerattiin yhteer2&0D otsikkoa (N=179) ja alaotsikkoa
(N=71), joissa oli ainakin yhdentyyppinen sanaleikBtsikot poimittiin kaikkialta lehdista,
mutta lehdissa toistuvia (pysyvien osioiden) otg&kei laskettu mukaan. Loydetyt sanaleikit
luokiteltiin kategorioihin, jotka muodostettiin amnan samantyyppisen tutkimuksen pohjalta.
Kategorioiden sisdltamat otsikot ja niiden proseatiset osuudet koko naytteesta laskettiin
numeerisesti. Hypoteeseina oli, ettd osassa ossikga alaotsikoista olisi useampi kuin yksi
sanaleikki, ja ettd sanaleikit keskittyisivat muntim kategorioihin.

Tulokset osoittivat hypoteesit oikeiksi. Yhteeng@laesia sanaleikkeja loytyi otsikoista ja

alaotsikoista 307 kappaletta, mik& tarkoittaa, e2B0:stéa otsikosta 57:ssd oli kaksi
sanaleikkia. Loydetyt 307 sanaleikkia jakaantuipateensa 14:4an kategoriaan, joista kaksi
kategoriaa kattoivat hieman vajaa puolet (49,5%)kigm sanaleikeista. Mahdollisia

taustasyitd saaduille tuloksille arveltiin olevaanaleikkien kayttdtarkoitus kiinnostusta

herattamassa, seka sisapiiriin kuulumisen tunteeminen lukijoiden ja toimittajien yhteista

tietopohjaa hyvaksi kayttaen.

Tutkimuksen tarkein ongelmakohta on sen subjekiiivdessa: ei-syntyperéisen tutkijan ei
valttamatta ole aina téysin mahdollista tunnistaikkia teksteissa esiintyvia sanaleikkeja.
My06s lehden erittain tiukka sidonnaisuus elokuvagen voi aiheuttaa ongelmia: lehden
tutkiminen vaatii tutkijalta tietoa alasta, eivatkaikki "sisapiirin vitsit” nain aina tule
selviksi. Lisatutkimus voitaisiin laajentaa mydsumlle lehden teksteihin, kuten arvosteluihin
ja kuvateksteihin. My6s vertailevaa tutkimusta sarakan eri lehtien valilla voitaisiin tehda.

Asiasanat: wordplay, headline, subheading, magazine
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1 INTRODUCTION

Language is an instrument of various things: powgrigue and knowledge to name but a
few. It is also an instrument and a source of glaf the human being's key characteristics:
curiosity and playfulness. With language and ofjlaage people construct forms, expressions
and variations of language to amuse both themselvdsach other. Every day people either
themselves produce or otherwise encounter play Mitguage. Amusement, however, is not
the only use people have for the funny side of lagg. Playing with language is a powerful
tool to persuade, raise interest and attractionexed sell products and ideas.

One of the ways to play with language, and alsibally one of the most common
ways to do it, are wordplays. Their usage is soewahging that one can encounter them
almost in every area of language use. Their effidaceaching their purpose as entertainment
makes them excellent tools for the modern appboatiof language: advertisements, comics,
comedians, films and newspapers are but a few ebe@nop media and people who play with
words in order to sell, raise interest or make iatpo

The frequency of wordplays in media has lead toua studies on the subject. There
have been several studies done on wordplays inrggkments, for example those conducted
by Leigh (1994) and van Mulken et al. (2005). Alsome researches have concentrated on
wordplays in both films and television. Examplestlit are the study done by Diaz Pérez
(2008) and some of the pro gradu theses conduttdk dJniversity of Jyvaskyla. The pro
gradu studies of the University of Jyvaskyla alsdude approaches to wordplays from the
point of view of newspaper language, for exampéestudy conducted by Kauppi (1971).

Despite the frequency of studies on wordplaystethg, to my knowledge, no study
exactly from the same perspective as mine. | wildlgse the use of wordplays in the
headlines of a film magazine from a quantitativenp@f view, that is to find out how
frequent the use of wordplays in the magazine @né& of the earlier studies have also
covered headlines but their focus has been on #@si@ent headlines rather than on
magazine headlines. In addition, the studies cogetine written media, i.e. magazines or
newspapers did not take the same perspectiveaas! ltend not be very recent. These factors
combined leave a valid space for my study in taklfof research on words.

In this paper | will first look at the backgroundormation of my study in Chapter 2,

which consists of two parts: insights into diffearaspects of wordplays and a brief overview
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on headlines and subheadings. Then | will proceddttoducing the data and methods used
in this study in Chapter 3. Chapter 4 will presenat results of the study, which | will analyse
in Chapter 5. | will conclude with summarising tiesults and analysis along with suggesting

improvements and further studies in Chapter 6.

2 ON WORDPLAYS AND HEADLINES

In this chapter | will discuss the theoretical bgrund behind the phenomenon of wordplays,
and headlines. In Chapter 2.1 | will first introéuthe idea of wordplay in general, then
continue with a more in depth examination of thbjsct by looking at the different ways of
defining wordplay in Chapter 2.1.1, inspecting ¥agious forms and functions of wordplay in
Chapter 2.1.2, and ending with a closer look onube of wordplay. In Chapter 2.2 | will
discuss headlines and subheadings, that is whatatleeand how and why they function as
they do. | will end Chapter 2 by presenting my egshk questions and hypotheses | had prior

to realising the study.

2.1 Wordplays

Wordplays often refer to intentionally using wordad word forms that differ from the
conventional or expected. Wordplays can be, anehadire, used in everyday language use,
but they also are a very effective way to spicelapguage in various media, such as
newspapers, magazines, television and cinema te baitma few. In this chapter | will discuss
the different aspects of the phenomenon of playwty words ranging from definitions to
structural features of wordplay. In Chapter | \iilét introduce some definitions of wordplay,
continue with discussing the different forms woeyyd can occur in and, thirdly, illustrate

some of the uses of wordplays.

2.1.1 Definitions of wordplay

One of the definitions of wordplays, accordinghe Encyclopaedia Britannica (2008), is that
wordplays (or figures of speech) are “any intersiodeviations from literal statement or
common usage that emphasizes, clarifies, or ersheliboth written and spoken language”.

This means that a seemingly fixed form, word orregpion is used deliberately in a way that
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is out of character to highlight or explain somethithat is being said or written. The
intentional deviations from the norms of languagee vtare made understandable and
acceptable through the context and the authoreawer's shared knowledge.

Delabastita (1996: 128), on the other hand, defimerdplay (as quoted by Diaz Pérez
2008: 37) as following:

Wordplay is the general name indicating the variessual phenomena in which
structural features of the language(s) used ariéeg in order to bring about a com-
municatively significant confrontation of two (orome) linguistic structures with more

or less similar forms and more or less differenaniegs (Delabastita 1996: 128)

This is a narrower definition than that of Ency@epia Britannica (2008), referring in my
view more to puns than the entire variety of wayplay with words that forms the hyperterm
wordplay. It focuses more on the meanings and $pmhereas the other definition includes
also for example such wordplays that use inserteom$ omissions or associations. In my
paper | will have a wider approach to wordplayaceEmpire magazine does not limit their
play with words to just puns, but it ranges frormgtio alliteration and use of a person's or a
film's name in a wordplay to name but a few. Theetaare often understood as examples of
rhetorical figurative speech (see for example laiost al. 1989 and Leigh 1994), which are
used in all kinds of texts for persuasive purpes&senhance meanings, attract the reader and
to maintain attention (see Larson 1992). | willlim®e in the term ‘wordplay' both punning
and the rhetorical figures of speech, which areliatussed more in depth in Chapter 2.1.

| understand wordplays as a variety of textualtuess used in an unusual, yet
humorous and interesting way in order to arousmsity, give pleasure and attract the reader.
In addition | include the importance of context astthred knowledge in the definition: a
wordplay cannot work properly without the authoddhe reader both having experience in
the cultural environment of the text. These aspactsalso emphasized by larovici et al
(1989: 444).

2.1.2 The forms and functions of wordplays

In addition to the different definitions, wordplaysan be categorised variedly. The
Encyclopaedia Britannica (2008) states that in perthe most common way to categorise

wordplays is to divide them into five sections:



figures of resemblance or relationship
figures of emphasis or understatement
figures of sound

verbal games and gymnastics

errors

agrwONE

The first category consists of such methods asusigeof simile ‘you eat like a horsg'and
metaphor'({t's raining cats and dogg'the second rhetorical questions and antithedigh is
the juxtaposition of contrasting ideasrdm unnatural to naturd); the third for example
alliteration; symmetry of consonant sountdad Max) and repetition. The fourth category
includes puns'Decimals have a point.and anagrams and the fifth for example malapropis
which means accidentally replacing a word in aaratice with a word that near in sound and
structure but otherwise incorrect (Katamba 20032)2&81d spoonerism, which means the
accidental transposition of sounds in an utterafmegxample when sayings the bean
dizzy?” when meanindls the dean busy?{Katamba 2005: 275).

This categorisation is a very loose collection wbrdplays and also includes
unintentional wordplays and slips in its fifth cg¢ey. For my study the most important
categories were the categories 2-4, since the ineadbf Empire magazine do not use so
many metaphors or similes, nor can they be corsibier be errors made by the writers. That
is why | used a more compact categorisation in esgarch, which was greatly aided by the
categorisation by Leigh (1994).

Leigh's basic categorisation is also fairly loogeit he has a clear system of
subcategorisation, which | was able to adapt totifé needs of my material. Whereas
Encyclopaedia Britannica (2008) divides wordplay® ifive categories, Leigh (1994: 18-22)
introduces a categorisation which consists of tyjelncategories, which he again divides into
smaller subcategories. As can be seen in the diregr#@\ppendix 1, the two larger categories
are the tropes,which cover the play with meanings, atite schemeswhich consists of
wordplays with grammar (Leigh 1994: 18). The subgaties undethe tropesare punsand
associationsThese are again divided into smaller sectiongarfdplay. Punsincluding such
subcategories amntanaclasiswhich are plays with homonymy and polysen@uf frequent
fliers can frequent other fliers* British Airways ad) angharonomasiameaning plays with
homophones'lf you want to get read, use red.Panasonic copiers ad). Associations consist
of six larger subcategories (see the exact nameAppendix 1) and sixteen smaller

subcategories (such as allusion, irony and onomatajp (Leigh, 1994: 19-20)



The schemes consist glaying with word order deliberate word omissions and
insertions, repetitiorand rhyming Under theplays with word orderare such categories as
antithesis(use of contrastSundown vs. Sun damage'Sundown sunblock ad) amtimax
("You're in trouble. You've had an accident. Youdredéawyer.- American Express adyvord
omissions and insertionsclude for exampleasyndeton(leaving out conjunctionsCome.
Feel the warmth of Mexico- Turismo de Mexico ad) amgblysyndeton(use of multiple
conjunctions,'Panasonic also gets you read with blue, or brown,green.'- Panasonic
copiers ad). The category repetition is divided is¢veral subcategories, suchadigeration
(repetition of initial or medial consonantSalon Secrets for thick, fuller hair.Jhirmack ad),
assonancdrepetition of vowel soundd, hate to wait!'- Avis ad) andpolyptoton(repeating
words derived from the same rotbet your money's worth. Or your money baekseneral
Electric ad). The two subcategories undgmmeareend rhyme('KitchenAid. For the way it's
made.' - KitchenAid ad) anohternal rhyme('7-Footer. High and dry for those who sky.'
Wigwam Mills ad). (Leigh, 1994: 21-22)

| used Leigh's (1994) basic system of categorishrgy wordplays, but made some
alterations in the smaller categories by fusing s@ategories and relocating some categories
and subcategories. This was due to the diversitlyspecificity of Leigh's (1994) categories:
the wordplays irEmpiremagazine did not include all types of wordplay ggueed by Leigh.
Thus my categories are condensed and adjustedt thespurpose of my study.

Also larovici et al. (1989) categorise some woaygloften used in headlines. They do
not use any strict classification, but rather idtroe the various types of wordplay. The
common wordplays include in their view for examgiemonymy and polysemy, and
additionally allusions, antithesis and irony. Ag fexample Katamba (2005: 122) states,
homonyms are words that carry multiple meaningsugh they are written orthographically
in the same wag.g. lightandtable Also polysemy has to do with double meanings:siduiae
word or phrase holds different meanings dependmghe context and the intentions of the
language user. The distinction between homonymy polgsemy might often be quite
difficult to define, but the basic difference imtthomonyms are words having similar written
forms but unrelated meanings, whereas polysemidsvoneanings are somewhat related (for
example thdoot of a person or a mountain) (see for example YOi@61 120-121; Katamba
2005: 122).

As for the other categories of larovici et al. §29 allusions are references to other
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texts, media and to elsewhere within the culturgitAesis is, according to Leigh (1994: 21),
“the juxtaposition of contrasting ideas”, and itesf uses antonyms, word pairs suclbigs—
small, strong — wealn creative expressions. Irony as a type of wagman for example be
realized through mocking mimicry of some establisf@m of writing or speech, as can later
be seen in the examples of headline€Empire magazine. The division of wordplays by
larovici et al. (1989) and the description of e&gbe of wordplay were also of use when |
categorised the wordplays found Empire magazine, since it was a basic set of categories
that were clearly defined, and the wordplays oftthadlines were fitted fairly well into these
categories.

2.1.3 The use of wordplays

The use of wordplays or figures of speech is a homomethod to increase the attractiveness
and interaction of a certain piece of text. Theg fiequently used in e.g. advertisements,
headlines, captions and slogans: Leigh (1994: Bf)es in his study of quite a reasonable
sample of advertisement headlines (N=2138) thaenttwain 70% of print advertisements use
at least one kind of wordplay in their slogans eadilines. The wordplays found in different
media consist of multiple kinds of wordplay, suck play with homonymy, paronymy,
polysemy, allusions, alliteration etc. (e.g. lacbvet al. 1989), but the definitions and
categorisation of wordplays vary. | will discuse ttategorisation | chose for this paper more
in depth in Chapter 3.3, but in brief it can bedsthiat | formed the categories based on the
categorisations done by larovici et al. (1989) heigh (1994) and my own perceptions of the
wordplays inEmpiremagazine.

Wordplays are constantly being used in ordertraeitthe audience's attention, to give
the audience the pleasure of understanding the playsl and to create an atmosphere of
common knowledge, which again makes the accompgnigrt more accessible for the
audience (larovici et al. 1989: 444; van Mulkerakt2005: 708). The purpose of wordplays
stays quite the same despite the environment treeysed in. larovici et al. (1989: 444-445)
argue that rhetoric devices are useful in headlmfeany kind of text for increasing the
reader's attraction to the text following the hesjland van Mulken et al. (2005: 708) agree
that a successful wordplay in an advertisementsgihe reader a pleasurable experience,

which the reader might well associate with the paidhe advertisement is trying to sell.



Leigh (1994: 17) takes this even further and stdtes a wordplay helps the reader to
remember the advertisement and the product. Camrsidall the above one could argue that
wordplays are used in order to sell the accompangioduct, whether it is a text, a picture or
something the ad is marketing. In the casErapiremagazine | believe this to be true, and in
addition to that, | think some of the wordplays also used in order to display the author's or
authors' knowledge of the cultural background thdi This will be discussed further in
Chapter 5.

In addition to the purposes of arousal of attactnd giving pleasurable experiences
for the audience, a wordplay can function as thiicator of the point of view the author takes
in the accompanying text. larovici et al. (19896447) state that the humor and irony of
wordplays can show the author's attitude, and ralske the reader adopt the author's point of
view. This means that wordplays are a very good teagersuade the audience, as well as
entertain them. For this kind of persuasion it ngportant for the author to know the
demographics of the audience (Larson 1992: 29iyesputting one's attitude in plain sight
by wordplays and word choices might estrange tlikesige as well as it can attract them and

make them sympathize with one's point of view.

2.2 Headlines and subheadings

In this chapter | will discuss the headline andh&auling as textual phenomena, that is their
functions as part of an entity that form a certgime of text: an article, an advertisement or
even a picture. A headline functions as the mdlie ¢if the text, often written in a larger font
than the rest of the text. A subheading on therdthed can be defined, according to Collins
Cobuild Advanced Learner's English Dictionary (200 a secondary title usually placed
under the headline which gives additional information both the headline and the
accompanying text.

Headlines can be seen as the most important partext. For example Leigh (1994:
17) states that a headline's importance in a taxd (n his case, print advertisements) is based
on their function as a slogan to the entire text as an attraction to the reader. Headlines are
used in various sorts of texts, ranging from newspaarticles to essays, academic theses,
advertisements and even pictures. The headlinsigoin front of the text, and its emphasis

by often large and visible fonts (larovici et aB8B: 441) makes it the window to the
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following text and thus important.

Even though headlines are important to the accaogipg text, they are not, in my
view, inseparably attached to them. larovici et(4889: 441) argue that a headline cannot
stand alone, and would not even work by itself, fways needs to be attached to a text.
This, in my opinion, is not always true, since niydy (alongside many others) is based on
examining headlines as separate units of a tekink a headline is an important part of a
text, but it can be taken out of its context ane\@d as an independent piece of text with
form, function and meaning of its own. It has to tevertheless said that the additional
features a headline possesses when attached xt aueh as tone or opinion of the author,
may not always be visible when a headline is insggeseparately, but most of the different
aspects and qualities of headlines can, howeverxamined.

Further reason for studying headlines as separdte is that today it is increasingly
likely to encounter headlines as separate units:ef@mple a large number of websites
display only the headlines of texts published anliand to read the texts one has to open new
browser pages. In addition, many people read ngvespand magazines by glancing through
the headlines without reading the accompanyinglagj which further proves a headline's
position as an independent text.

As Leigh (1994: 17) argues, headlines can be aadlyrom very different points of
view. The actual physical form can be analysed (bgfont, number of words), and also the
psychological aspect is a legitimate view to hewadi In this paper | concentrate more on the
linguistic approach to headlines. However, | da believe the other approaches are
completely separate from the linguistic aspect, father they are largely connected to the
linguistic features used.

The headline has two functions according to laviogt al. (1989: 442)a semantic
function and a pragmatic function The former means that a headline tells the reader
something about the following text, and the lathet a headline's task is to form a connection
between the author and the reader. The semantictidanis made visible through the
associations to the subject in the headline angbthgmatic function through rhetoric means
and thus the linguistic features of the headlimeollici et al. 1989: 445). The author shows
his appreciation of the reader's capacity to undedsand notice linguistic features by using
different linguistic methods to enhance the effddhe headline, and this forms the notion of
shared knowledge, as larovici et al. (1989: 444fest
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Headlines in newspapers and magazines are nollyusudten by the author of the
accompanying text, but instead most publicationstacopy editor who is in charge of the
headlines in particular (Lennon 2004: 80). Lenntso @rgues that this can mean that as the
responsibility of selling the texts to the audienise on one person, the quality and
inventiveness of the headlines might be in jeopaddythe other hand | see the concentration
of headline creation as an asset, since the copyr en put all energy of writing into the

process of contriving witty and catchy headlines.

2.3 The research questions and hypotheses

By doing this study | wished to establish some kieolge on the wordplays used in the
headlines and subheadingsEhpire magazine, which is a British magazine concentgabin

films and film industry. | wanted to see if ther@ncbe wordplays found in the magazine and
categorise the wordplays | could find. If possillealso wanted to discuss some possible

reasons behind the use of (certain types of) wagdplly research questions were as follow:

1. How many wordplays are there in the headlines abtieadings oEmpiremagazine?
What kind of wordplays are they? Are there any gmeid types of wordplay, and if
there are, what are they?

2. What are the possible reasons behind the use alphays? And if there is evidence of

preferences in the types of wordplay, what is #dason for it?

On the basis of the pilot study my group did foe ttourséWhat Is A Wordn Spring 2008
some hypotheses could be made. The first was thatuld be probable that quite a few
headlines and subheadings that utilise more than tgpe of wordplay could be found.
Secondly, | was likely to find that the wordplagsd to concentrate on some categories, since
the pilot study showed that allusions and play$ witended/multiple meanings of a word or

a phrase were dominant in the magazine.
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3 DATA AND METHODS

The purpose of this study was to discover whetheret are wordplays used in the headlines
and subheading dmpire magazine, and what kind of wordplays they are.i#alhlly the
intention was to form categories on the wordplaganfl, and count the percentages of
wordplays in different categories. In this chagtevill introduce the data used in the study
and the methods | utilized in doing the researdeo Al will reason the choices | made with
material and methods, and also discuss some dlierveays of executing the study and why
| decided not to use them. First | will briefly disss the magazine itself, then continue with

introducing the material and data, and last exglaénmethod of the study.

3.1Empire magazine

Empiremagazine is a British film magazine, which is psitbd monthly. It is the largest film
magazine in the UK with a circulation of 189,618I{Dec 2008), and likely the most selling
film magazine in the world. Its target audiencesists of 76 % male readers, who are film
enthusiasts and professionals worldwide. (Baueridenline.)

The magazine consists of several regular sectinrgjdition to multiple film reviews,
interviews, special features and exclusives. Tloagmf the magazine is not a narrow look at
some area of films and film industry, but insteadges from blockbusters to classics and
modern cinema. (Bauer Media online.) | could hakesen some other film magazine (e.g.
another British magazin&otal Film) for this research, but the diversity Bimpire'sinterests
and sections along with its appreciation among éhthusiasts and professionals of the
business made it the most practical choice as ampbe of a film magazine. Also, it has a
target audience that covers very likely all typédfilon enthusiasts, instead of limiting its
target to for example people who only like clagdios or blockbusters, which means that the

language used is not strictly limited but can vauyte widely.

3.2 The data

My choice of data includes the headlines and sutihga of altogether twelve issues of

Empiremagazine, beginning from the January 2006 issdeeading with the December 2006
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issue. | decided for the year's span in the isssiase | believed it would give me enough
material to analyse. One year's worth of issuesailss in my view, enough for me to make
some generalisations on the basis of what | woird. fl gathered the data at the end of
January and early February 2009.

Other options for the data were also availablestFi could have chosen either fewer
issues or more issues, but | believe there woule leeen some problems with both of those
decisions. In the former case there might not Haen enough data to analyse, and in the
latter the research might have expanded slightijdaye for this type of small study. Second,
| could have chosen some other parts of the magazinanalyse, for example only the
reviews or interviews, but | chose headlines antheadings instead, since they would be
easy enough material to gather, and would give\amadl look on the magazine's editorial
inventiveness.

| began gathering the data by going through @&lIrttagazines from cover to cover and
trying to find and identify wordplays in both theddlines and subheadings. The headlines
and subheadings were taken from every section efnthgazine, but | excluded the fixed
headlines with wordplays of some specific sectiohse reason for this was that the
wordplays in those headlines were likely to haverbereated before the time period in
guestion and thus | did not want to include thenthim study. | wrote down all the headlines
and subheadings with identifiable wordplays, tteuésand section of the magazine | found
them in and a short explanation of the wordplaygurestion. | got together a data which
consisted of altogether 250 headlines and subhgsdiith one or more wordplays in them.
Of the 250 there were 18@adlines and 70 subheadings.

3.3 Methods of analysis

After gathering the data | began the analysis.tHrsead through the headlines and
subheadings | had found, and also the explanatitvad written after each headline or
subheading. Then | began to identify the wordpliayshe material. In this process | used
Leigh's (1994: 19-22) table of categories of woagphs major source, and used it as a
guideline for my own categorisation. | again wdmwbtigh the entire material, and named each
type of wordplay | found by adapting Leigh's narfedifferent categories to fit my material.
Having gone through the entire material and nantegwordplays, | wrote down all

the different types found and compared it with Ib&3g1994: 19-22) table to see which were
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the most important categories for my study. Afteattl formed an Excel file of the categories,
in which | titled each column with one type of wplay. Then | placed every headline and
subheading in the column that represented the Maydjsed in them. If there were wordplays
which utilized two or more type of wordplays, | rkad them with coloured font to be able to
separate them from the ones that used only oneofyyerdplay.

After placing the headlines and subheadings intétde | counted the number of
headlines and subheadings in each category andarethghe numbers to the entire amount
of wordplays found and to the total number of heedl and subheadings. | counted the
percentages for each category, in order to examimeh were the largest categories, and
which the smallest.

| will now explain the categories | formed aftesaenining the material and comparing
it with Leigh's (1994: 19-22) table of categoriéstable of my categories, their precise
definitions and examples of each category can badan Appendix 2As the table shows,
first | divided the wordplays into two main cateigs the tropeswhich play with meanings
of the words, anthe schemeswvhich play with grammar. The trope category csissof two
subcategoriegunsandassociationsThe pun category covers plays with multiple megsin
and relation in meaning, and is further divideitiiree sections. The first of them consists
of polysemy and homonymihe second ofiomophonyand the third ofixed phrases with a
twist. Associationspn the other hand, consists of various types ai@atve wordplays, and
is further divided into four subcategories. Thecaibgories arallusions, oxymoron, parody
and onomatopoeia and ortographical plagince the allusions were very multiple, that
subcategory was divided into four different subgatees, references to person's name, a
film's name, to a film's contents and to other raexid texts.

The schemes were also divided into two main selgoaies,repetition and rhyming
As there were various types of repetition, thiscatibgory consists of three subcategories,
alliteration, repetition of word with same roaind repetition of the same wordt first the
rhyming category consisted of two different catégminternal rhymes andeplacement of a
part of a phrase with a rhyming waqrthut after placing the headlines into the catexgofi
noticed that all the examples of the latter used abme other type of wordplay and rhyming
was not the primary wordplay. Thus | decided tocalid this category, and place all the
rhymes simply undathyming

This division into categories was in my view thesboption, since it was extensive
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enough to cover all the different wordplays, bull sompact enough to be fairly easily
understood. | could have done even further suboasagion, for example divide the large
category polysemy and homonymy into separate cetsgand the category of references to a
film's name into references to the name of the filnquestion and references to other films'
titles. The mentioned types of wordplay were, nbaletss, so close to each other, that for
clarity |1 decided to put them into the same catggdiurthermore, | could have put
onomatopoeia and oxymoron into two separate catsydout these types of wordplay are
sometimes very difficult to tell apart and, as ¢@nseen in Chapter, there were quite few

examples in both categories, so | decided to migngy® into one category.

4 RESULTS

In this chapter | will present the results of thedy. | will first introduce the numerical results
of the different types of wordplays, then proceathwercentages and figures that illustrate
the distribution of wordplays in the headlines anbheadings dEmpiremagazine.

As discussed in Chapter 3.2, there were altog@b@readlines and subheadings that
utilized wordplays in the material, 180 headlinaed &0 subheadings. On average there were
approximately 20 (20.9) headlines/subheadings withrdplay in one issue oEmpire
magazine, figure which | was able to count by divd the total number of
headlines/subheadings with the number of the sarsples oEmpirg i.e. 12.

| counted also the approximate percentage of memdsubheadings that used
wordplay per issue by counting the total numbeora# issue's headlines and subheadings and
dividing the number of headlines/subheadings witindplay in that particular issue by it. The
result was that approximately 18.2% of the originehdlines and subheadings utilise at least
one type of wordplay. | tried to make the sampsuiésfairly normal, i.e. that it would not be
the Christmas number or a special features nunhlog. not include the fixed headlines and
subheadings or the headlines of most reviews treae whe exact names of the film in
guestion and thus not Empire originals. | decidedéneralise the result of this calculation to
represent the average number of headlines/ sublg=adiith wordplay per issue, since it
would take more time to count each issue separatety since each issue is quite different as
a whole.

Of the 250 headlines and subheadings there wemsith7multiple wordplays. This

fitted well into the first hypothesis | mentioned Chapter 2.3, since there were quite a few
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headlines and subheadings with multiple wordplaydl. in all | was able to identify 307
wordplays in the data, and the 307 could be dividéal fourteen different types of wordplay
(see the categories in Appendix 2).

The second hypothesis that most of the wordplaysd would focus on one or two
categories proved also correct. The largest caegaoverel A 1) Polysemy and homonymy
andl B 2 Allusionsas a whole. They covered altogether 225 of allbedplays, that is some
73.3%. The single largest category was2) b References to a film's tithdth an entry of 88
(some 29 % of all the wordplays), and quite clasesize was category A 1) Polysemy/
homonymywith 64 entries (some 21% of all the wordplays).

When the results are looked at different levelshigirarchy in the categories (see
Appendix 2), the variation between categories bexaiear. In Table 1 it is illustrated how
distinctly the wordplays are divided at the firewvél of hierarchy the focus laying dhe
tropes i.e. playing with meanings and associatiolmBe schemeswhich are plays with
grammar cover only some 8% of all the wordplaysitbin the twelve issues of the magazine.
This division of wordplays is even more visible figure 1, which is a diagram of the

percentages of the two main categories.

Table 1. The numbers and percentages of wordplay$ the first level of hierarchy in the
categories.

Category Number of Percentage of
wordplays per all the
category (N) wordplays
| The Tropes 283 ~92%
Il The Schemes 24 ~8%
Totals 307 100%
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I The Tropes
Ml The Schemes

Figure 1. The distribution of wordplays on the fird level of hierarchy in the categories

At the second level of hierarchy the main resulthie distribution of wordplays
betweerpunsandassociationsAs can be seen in Tabledssociationgake up over 50%, and
puns cover a third of the total number of the weagp. Figure 2 further illustrates the
division of wordplays into the second level catéggrThe two main subcategories unther

schemesre in the clear minority, repetition being thiglstly larger category of the two.

Table 2. The numbers and percentages of wordplay$ the second level of hierarchy in
the categories.

Category Number of Percentage
wordplays per of all the
category (N) wordplays
| The Tropes
A. Puns 100 ~32.6%
B. Associations 183 ~59.6%
Il The Schemes
A. Repetition 13 ~4.2%
B. Rhyming 11 ~3.6%
Totals 307 100%
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I Puns

[l Associations
[l Repetition
Il Rhyming

Figure 2. The distribution of wordplays on the secod level of hierarchy in the
categories

When the distribution of wordplays into the categ®is studied at the third and fourth
levels of hierarchy, it can be seen that, as meatoabovepolysemy / homonymgnd
allusionsare the two largest categories, and of thalkesionscovers altogether over half of
the entire number of wordplays found. What can &lscseen by looking at Table 3 is that
under the third level categosgflusionsthere is a fourth level subcategoryreferences to a
film's namewhich is by numbers a larger category than angrott the third level categories
(including polysemy / homonymwjith an entry of 88, and percentage of some 28nis 1B
not evident in Figure 3, which covers only the rilisttion of wordplays at the third level in
hierarchy, since there was a fourth level of sudgaties in only one third level category, that
is allusions.In Table 3 the totals out of brackets represemy time totals of the third and
fourth level categories, and the totals within Beds include also the second level category of

rhymingwhich did not contain any subcategories.



Table 3. The numbers and percentages of wordplay$ the third and fourth level of
hierarchy in the categories.

Category Number of wordplays per Percentage of all the
category (N) wordplays
| The Tropes
A. Puns
1) Polysemy / 64 ~20.8%
homonymy
2) Homophony 8 ~2.6%
3) A phrase 28 ~9.1%
with a twist
B. Associations
1) Allusions 162 ~52.8%
a. Reference 21 ~6.8%
to a person
b. Reference 88 ~28.7%
to a film's
name
c. Reference 34 ~11.1%
to a film's
contents
d. Reference 19 ~6.2%
to other
media and
text
2) Oxymoron 3 ~1%
3) Parody 11 ~3.6%
4) Play with 7 ~2.3%
onomatopoeia
and ortography
Il The Schemes
A. Repetition
1) Alliteration 5 ~1.6%
2) Polyptoton 7 ~2.3%
3) Repetition 1 ~0.3%
B. Rhyming (12) (~3.6%)
Totals 296(307) ~96.4 % (100 %
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I Polysemy / ] Alliteration
homonymy [l Polyptoton

Il Homophony [ ]Repetition

[l A phrase with a [CJRhyming
twist

[l Allusions

[l Oxymoron

[ Parody

[ Play with ono-
matopoeia and
ortography

Figure 3. The distribution of wordplays at the dhigvel of hierarchy in the categories

5 DISCUSSION

In this chapter | will first discuss the answerfolnd to my first research question, then
proceed to examining the hypotheses and the reaotisfinish the chapter by considering
some reasons for the overall results and use adplays in the headline s and subheadings of
Empire magazine and thus answering the second researstiaquelhe results of the study
were successful in the sense that they answeredetfearch questions | had, and also
corresponded to the hypotheses | named prior {oncpout the study.

The first research question was about how manydrad kinds of wordplays could be
found in the headlines and subheading€nfpire magazine, and whether there were any
preferred wordplays used. For this question | fotaidy straight forward answers: within a
year's worth of issues of the magazine, there @8deheadlines and subheadings with at least
one type of wordplay, and altogether 307 wordpla@s. average there were some 20
headlines/ subheadings with wordplays per one isEhe 307 wordplays could be divided

into fourteen separate categories, and of thosgjoaes clearly largest weassociationsas a
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whole andpolysemy/ homonynig the hypercategory giuns

The first hypothesis related to the first reseagalstion was that there would be a
fairly large proportion of headlines and subheaslitigat utilised more than one type of
wordplay. This also proved to be true, since thelper of those headlines of the 250 was 57.
Also the second hypothesis was concerned to tserésearch question; | predicted that most
of the wordplays would concentrate in only few eliffint categories. This also proved true, as
can be seen in the Tables 1, 2 and 3 and Figu2andd 3 in Chapter 4, there were few major
categories and many notably smaller categories. rEkalts also somewhat followed the
results of for example Leigh's (1994) research mmt pdvertisement headlines, since also he
agreed that some types of wordplays occur morendftan others. Leigh's (1994) results
concerning the position of puns also agreed withemsince in his study the category of puns
was the second largest, like it was in mine.

Where my results differed from Leigh's (1994) wias distribution of headlines: his
results showed that the two main categotties,tropesandthe schemebad nearly the same
number of entries witthe schemeslightly larger, whereas in my stuthye tropescovered the
clear majority of wordplays. Also, whereas allusiowere the type of wordplay most
frequently used ifEmpire magazine, it was not so in Leigh's (1994) studgaafertisements.

In my opinion this is because advertisements ateasdimited a text type as articles in a
magazine of a very specific genre in which the cisseurs wish to showcase their
knowledge more than sell an item, as it is witheatisements.

When discussed further, the reason gy schemewere not as popular a choice of
wordplay asthe tropesin Empire magazine is, in my view, the result of them nanbeas
relevant and important for the purpose of the hiradl of the magazine. Headlines, as
discussed in Chapter 2.2, sell the accompanyinduystowhether an item or a text. In the case
of a text (or an article iEmpiremagazine), however, the selling process must harnhsnd
it has to raise interest at that precise momerd, farth is purpose allusions and puns are
better, since the riddling and including the reaat&macts them to further test their abilities, as
discussed later in this chapter. Grammatical waygplin headlines, on the other hand, are
often intended to be more memorable, such asralite slogans or rhyming poem-like
forms that stick to one's mind. This is in my viewme of the reasons for them being quite
scarce in magazine headlines, but frequent in &deerent headlines as shown by Leigh
(1994).
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The matters discussed in the earlier paragrapttibmalso as a partial answer to the
second research question which concerned the redmsdnnd the use of wordplays, and the
possible preferences of the types of wordplay. Aeotanswer is the involvement and
attraction of the reader, as discussed in ChapieB.2ZThe wordplays function as baits for the
readers to become interested in the text accompgulge headline, and proceed to reading it.
As for the preferences, there are, in my view, twain reasons. The first is the shared
knowledge and representing one's expertise of #reegof films, and the second is the
pleasurable experience given by solving the riddie 'getting' the fun of it.

The theory of shared knowledge as a reason ofjugordplays was also recognised
by larovici et al. (1989) among others, and is veeipported by my results that presented
associations and within itallusions as the largest category. The references to fillest
people, films' contents and other texts were comstathe headlines and subheadings, and
they appeared as a norm for every issue to cong@ometimes the allusions were quite
specific and required thorough knowledge of thejestibto be understood. If the allusions
were understood, it will give, as agreed by botiovai et al. (1989: 444) and van Mulken et
al. (2005: 708), the reader a feeling of beingudeld and better access to the accompanying
text.

Punning being another major way of playing withreis most likely due to their
purpose of being not only humorous but also enigmais larovici et al. (1989) and for
example van Mulken et al. (2005: 708) argue, soyped of wordplay do not necessarily
require any major thought processes from the redgmpuns' characteristic of being riddles
as well as wordplays assures their popularity. uildidike to add that this characteristic is true
also with allusions, since the reader is givensk ta solve which other text, media, person
etc. if being referred to, and that is where theyngpleasure and more interest in the
accompanying text.

6 CONCLUSIONS

The purpose of this study was to examine the nualetise of wordplay and the types of
wordplay in the headlines and subheadingErmpire magazine, and to consider some of the
reasons behind the use. The results showed thaisthef wordplay was fairly frequent, and

the wordplays were most likely to be either punsigsociative wordplays, such as allusions.
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The reasons behind the use were congruent witle theserally agreed: the attraction of the
reader's attention, holding that attention, giyaheasurable experiences and feelings of shared
knowledge to the reader.

Although the results matched fairly well with whaas expected, the study is not by
any means absolute or impeccable. The categoresairperfect, since they leave room for
subjectivity: what may be, for example, without autdt homophony or polysemy for one
person, may be seen as a twist of a common phyaaadther. Another example is that what
may on one hand be seen as parody could also s&deosd as twisting a form of speech or
phrase. Additionally, another problem with this &kiof study is the subjectivity of actually
identifying the wordplays. The genre of the magaZswery specific, and thus the wordplays
tend to play quite strongly with inside knowledddhe genre. This, and the fact that | am not
a native speaker of the language, could have caausedrgin of error in the results, since |
might not have simply been able to recognise alWbrdplays in the magazine.

This analysis leaves room for further applicaticaared improvements. The study
covered only one aspect of the use of wordplaysnmpiremagazine, since the data consisted
only of headlines and subheadings. The variousstgaurticles in the magazine also include
wordplays and other plays with language, to whiué linguistic analysis of the magazine
could be extended. In addition, this analysis imhtices only one magazine's tendency to play
with language, and further studies could includs alther magazines of the same type and
comparison between magazines in order to establigther the results of this study could be

further generalised.
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Appendix 1: An explanatory diagram of the categories by Leigh

(1994).
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Appendix 2: The categories used in the study; their definitions

and examples

2) Homophony

Category Definition Example
| The Tropes Play with meanings of words
(and phrases).
A. Puns Play with multiple meanings.
1) Polysemy / Words (or phrases) that carry Moon Bloodgood: She's
homonymy multiple meanings. raising temperatures in

Eight Below

Words that sound alike but areThose who Cannes, win!
different in written forms.

3) A phrase with a twist

A fixed phrase used in an
unexpected way, often by
replacing a part of the text with
something else.

Remake my day

B. Associations

Wordplays with associative
means.

1) Allusions

a. Reference to a
person

References to elsewhere within
culture/ people/ other texts etc.

References to the personin Nacho Libre: (Jack) Blac
question, or in some cases to comedy about a Mexican
some other person entirely.  Priest-Turned-Wrestler

=

b. Reference to a
film's name

References to both the name dthe Man who wasn't all
the film in question, or to somehere
other.

c. Reference to a
film's contents

References to the contents of Zodiac; David Fincher
either the film in question, or serial-kills again!
some other film.

d. Reference to other
media and text

References to e.g. books, Life, liberty and the
television shows, songs, quotgsursuit of hard cash
etc.

2) Oxymoron

Contradictory ideas placed in Jaime Pressly; A pocket-
juxtaposition. sized lady with a mighty
big punch

3) Parody Mimicry of the style, form or Deliver Preacher from
ideas of another text. development hell into
good hands
4) Play with Play with the written form of  EXCLUSSSSIVE!




onomatopoeia and
ortography
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the word; words that imitate th&REPTILES RELOADED!
sound of what they represent,

words that are written in an

unusual way.

Il The Schemes

Play with grammatical features
of words (and phrases).

A. Repetition Repeating words/ parts of
words.
1) Alliteration Repetition of the initial 'Horror porn' bucks box

consonants of adjacent words office blues

2) Polyptoton

Repetition of words with the Evan Rachel Wood: Prett
same root word / repetition of persuasive in Pretty
root word and its derivative. Persuasion

3) Repetition

Repetition of the same word oSylvester Stallone is back

phrase. back back

B. Rhyming

Rhyming words; within a Jack's pack is back
phrase, in two adjacent phrases.

y



