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Diskurssit rakentavat maailmankuvaamme ja me rakmmme maailmaa eri tekstien ja aanten
kautta. Nykypaivan median ja sen valtasuhteidekiriben on tarkeaa, silla seka kielenkaytto
journalistiikassa etta median poliittinen kantaematavat myos poliittisten hahmojen julkista kuvaa.
Taman tutkimuksen tarkoituksena oli selvittdd, 1)item vuoden 2008 USA:n
presidentinvaaliehdokkaiden, John McCainin ja Blarddbaman, representaatiot rakentuvat
kahdessa amerikkalaisessa sanomalehdessa ja Kakodma eri lehtien representaatiot eroavat
toisistaan. Koska kyseisia presidenttiehdokkaithgalan representaatioitaan mediassa ei ole viela
tietddksemme tutkittu, tutkimuksen tarkoituksenamjts selvittédd, 3) kuinka lehtien mahdollinen
poliittinen kanta tai ideologia tulee teksteissdine&yseisia presidenttiehdokkaita kuvattaessa.
Tutkimuksemme oli laadullista, ja se edustaa savah kielitieteen tutkimusalaa.

Tutkimusaineistomme koostui kymmenesta artikkeligitka keréttiin aikavalilta 20. lokakuuta — 2.
marraskuuta 2008. Lehdiksi valitsimméSA Todaynja The International Herald Tribunen
kummankin lehden laajaan levikkiin sek& poliittisekantaan perustuen. Aineiston analyysissa
kadytimme Norman Faircloughin kehittdmaa kriittisdiskurssianalyysin (CDA) kolmiportaista
mallia. Kriittinen diskurssianalyysi korostaa kielevaikutusta yhteiskuntaan ja painvastoin. Se
myds paljastaa diskursseissa piilevid ideologesiegrittyneita ilmaisuja.

Tulokset osoittivat, ettd John McCainin ja Barackafan representaatiot eroavat toisistaan
merkittdvasti kummassakin lehdessa, mutta Obamaaattin kummassakin lehdessa
positiivisemmin ja hénet esitettiin presidentinvaalvarmana tai lahes varmana voittajana. McCain
puolestaan esitettiin joko puolustelevana ja hyakkaa vaaliehdokkaana, tai hanen roolinsa oli
huomattavasti pienempi kuin Obaman. Representdatigberusteella voitaneen myds paatella, etta
huolimatta poliittisista ideologioistaan, lehdetdidtyivat tukemaan Obamaa yli puoluerajojen.
Ehdokkaiden representaatiot ja niiden kehitys kokalikampanjan aikana, tai lehtien poliittisen
ideologian mahdollinen vaikutus amerikkalaisiin @stdjiin tuottaisi kuitenkin arvokasta
lisatutkimusta.

Tutkimuksen tulokset ovat hyddyllisia kriittisen klutaidon ja sen kehittdmisen kannalta.
Kielenkayttd mediassa vaikuttaa mielikuvimme jgikia henkildista ja tekstien vallan
tiedostaminen tuo ilmi teksteissa piilevid epatasasisuuksia ja puolueellisia ania, jotka muuten
saattaisivat jadda huomaamatta.

Asiasanat: representation, critical discourse amslydeology, election
2008
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1. INTRODUCTION

Our world is constructed by the means of languagge With language we give meaning to
everything around us, and without realizing itsl fubwer, we let language influence our

thoughts and lives every day. Language can actveesyeof affecting people subconsciously.

Carefully selected words, euphemisms and metaphoesall the time used to hide certain
things and emphasize others. In the media thisésad the most common ways of affecting
the consumer. Words that are meant for the puldip lus form certain impressions of

different products and people, and will often makebehave according to that impression in
the future. When choosing a political leader famoantry, these impressiongpresentations

can be crucial when it comes to people deciding tehamte for in the elections.

Representations in the media, particularly in neypsps, have been a subject of research
before and the topics of research vary from palitfigures to ethnic minorities and disabled
people (see Pietikdainen (2000) and Jauhiainen §208@hough the field is relatively broad,
and a plentitude of scientific articles on the miattave surfaced during the recent months, the
representations of the most recent US presidecdiadidates have not yet been studied on a
larger scale. As our subject is a current mattemprovides new information about the
American media and its discourses. Since the USigestial elections have become a
worldwide phenomenon and the course of the elestisnalways followed in several

countries outside America, this study proves itsv@&nce also in Europe and Finland.

The subject of our research was finding out how tépresentations of the 2008 US
presidential candidates, John McCain and Barackn@bawvere built in two American
newspapersThe International Herald Tribunend USA Today two weeks prior to the
elections. By the means of critical discourse asia]yCDA, we analyzed articles from these
two newspapers, and drew conclusions from the &>iboices made in the texts. We also
tried to look for signs of ideological meanings imehthe texts, and if either of the

newspapers seemed to be biased towards one ddndalates.

The objective of our research was to find out hbe tanguage use in journalism, and the
political views of popular media such as newspapeusids the images of public political
figures. We found the subject of research importsinte it is useful to gain knowledge about
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today's media and its power relations. Even thongWspapers are thought to be reliable
sources of information, different political view$ten influence their language and thus the

readers of the particular paper.

In chapter two we will take a closer look at ouedletical framework, CDA. We will first
explain the difference between discourse analyBi) (and CDA, and further clarify the
meaning of CDA. Then we will examine how the corisey ideology and representation can
be seen in media texts and newspapers. After exptaithe theoretical framework of our
study, we will present our study questions and takéok at the previous studies we
consulted. Next, in chapter three, we will go owgar choice of data and explain our chosen
method of analysis in detail. After that, in chaydteur, we will introduce our results and the
word choices and phrases we collected from thelesti Finally, in chapter five we will
analyze the articles, first newspaper-by-newspaper] then by comparing the two
newspapers with each other. Our conclusion will cegely explain our findings and

suggestions for further study.

2. CRITICAL DISCOURSE ANALYSIS IN ANALYZING NEWSPAP ERS

The purpose of this research is to determine thrdigguistic means how the 2008 US
presidential candidates, Barack Obama and John M¢c@ee represented in two American
newspaperd,JSA TodayandThe International Herald Tribunevhich is published undére
New York TimesOur research can be linked to the broader télapplied linguistics and the
theoretical framework constructs around the conoéptritical discourse analysis. Critical
discourse analysis, CDA, emphasizes the influefidanguage to society and vice versa. In
addition to this, CDA also takes into account tiigtourse is often ideologically based, and
that hidden, complex ideological meanings can baethby single words in a text (Bloor &
Bloor 2007:10). In the next chapter we will firstke a brief look at the difference between
discourse analysis and critical discourse analydien we will proceed to examining CDA
more closely, and follow by looking at what ideojognd representations mean in media
texts. We will conclude this chapter by presentig study questions and previous studies on
this matter.



2.1 Discourse analysis vs. Critical discourse anaig

The field of discourse analysis (DA) is relativéigpad in terms of theories, and thus there are
several different approaches to it. For instanceyniin Fairclough (1995a:7) defines
discourse as the use of language seen as a foswciafl practice, and discourse analysis as
the analysis of how texts work within sociocultugaactices. In other words, “a wider
contextual matrix must be attended to becauseajteshdiscourse practices in important ways,
and is itself in return shaped by them.” (Fairclod®95b:50). This is particularly clear in the

case of media and newspapers.

Since our research is also interested in how sgdietparticular the political views of the

newspapers affect the representations of Barackn@tzand John McCain, a critical theory is
necessary. While DA investigates discourse wittaiiquing social practices and views all
discourse mainly as matter of communication, CDAtead seeks to find out about how
language use reflects social problems and patt&teslogies, prejudices and so forth, with
the intention of raising awareness of critical iegdand pattern-breaking (Bloor & Bloor

2007:11)

Although the social aspect of language use is pteseboth DA and CDA, our research
requires a more critical perspective, since thepSidential elections is a political and thus
clearly biased phenomenon. In the next chapter vlletakke a closer look at CDA and its

defining features.

2.2 Critical discourse analysis (CDA)

In critical discourse analysis, CDA, the main targeto reveal the hidden meanings and
presuppositions embedded in texts. Newspapersexample, are hardly ever completely
neutral in their views. Every discourse is meanihghd therefore, CDA provides the means
of pointing out the power relations within texts.dur study, we used CDA in order to find
out if and how the political views of the newspapappear in the articles concerning the
presidential candidates, and the ways in whichptiesidential candidates and their identities

are represented in the texts.
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For the purposes of this study we chose Normarckeaigh's three-dimensional framework
for critical discourse analysis, in other words pinecesses of text production, distribution and
consumption (Fairclough 1995a:9). This is importantthe sense that in order to gain
information about the power relations of the tertse has to be aware of not merely the text
itself, but also the diverse ways the texts mayirtierpreted and responded to and the
circumstances the texts are produced in. CDA alsables an in-depth analysis of
representations in texts and, as stated abovésattakes into account the critical aspect of
text analysis. We will explain Fairclough’s methofithree-dimensional analysis further in

chapter three.

There are several different theories throughoutfidld. VVan Dijk (1988a, 1988b, 1991 as
quoted by Fairclough 1995b:29), for instance, hagetbped a social-cognitive model for
discourse analysis, particularly focusing on nexdst His work rather concerns how social
relationships and processes are accomplished atothexel through routine practices
(Fairclough 1995b: 29). For the purposes of thiglgt we are, however, more interested in
how the changing language and discursive practicéise newspapers constitute social and

cultural change.

2.3 ldeology and representations in newspapers

Fairclough’s three-dimensional model, which we wuilly introduce in chapter three of this
study, takes into account the social practiceslargker contexts in which news are read and
interpreted. In a world where newspapers are dftenght to be reliable informative sources,
the trust of the audience can easily be taken d@dgarof by planting hidden meanings behind
words. News in itself is a medium of representalatiscourse, and a product constructed by
someone. In addition, news topics are always chtsée reported about and published from
a wider selection, and thus give the reader orggréial view of the world. Depending on the
medium, certain news and certain angles towardsnéves are more likely to occur than
others (Fowler 1991: 10-14). These are reasonwlfigrnews need to be read and interpreted
critically, in order to uncover the deeper meanihgkind texts and to understand why certain

pieces of news are published while some are omitted



2.3.1 Ideology in media

Since our research topic has a political backgrodmel concept of ideology is also closely
linked to it. In CDA, the term ideology is oftenagsto constitute people's identities and their
social position and it also produces the meaningootextual language (Vehvilainen 2004).
Thus, mass media, such as the newspafednternational Herald TribunandUSA Today
can be seen as ideological constructions with icenpalitical ideologies. It is worthwhile to
investigate how the construction of identities irkéd to a medium'’s political values and
interests, and whether these ideologies can bedriom the texts or not. Thus, in the study
we intend to point out how political ideologies, mover the ideologies of the US Democratic
and Republican parties, are shown through the septations of Barack Obama and John

McCain in the newspaper articles.

According to Fowler, newspapers’ ideological powsbased on the fact that newspapers
have to sell the same message to as many peoptessible simultaneously — newspapers are,
after all, mass media, and one goal of a newspgagerbe read frequently by a large number
of people Moreover, Fowler argues that behind asnemganization there is a larger context
with its own aims and best interest. Whether iaisation, a political party or another
collective, the news reports must often follow thediefs and paradigms of the background
(Fowler 1991: 122-124).

2.3.2 Representation

In its most basic form, a representation can berded as an image of a person, a
phenomenon or an event that language use consthu@ddition, the contexts, the producers
and the readers of the text bring their own viemts ithe language, thus creating a broader
social representation (Hujanen & Pietikainen 206%: Fowler, on his behalf, describes
representation as a constructive practice, in whiebple and ideas are filtered through a set
of social values, ideologies and different perspest (1991: 25). The focus then, in both

cases, is on how events, situations, people, oelstiips and so forth are represented in texts.
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A basic assumption is that media texts do not rngemglror realities, but they constitute
versions of reality that depend on the social pmsst interests and objectives of those who
produce them (Fairclough 1995b: 104). Thereforeathedysis of representational processes in
texts draws on the choices that have been madag)(ibhings that should be considered when
analyzing a discourse include, for instance: wkancluded and what is excluded, what is
foregrounded and what is backgrounded and whateimatized and what is unthematized in
the text.

Also, the process types and categories that arsechto represent events are a part of
representational analysis. Questions about thealsowtivations for particular choices, and
about ideologies and relations of domination arastant concern in this type of analysis
(Fairclough 1995b: 104). According to Fairclougbidi), there are two major aspects of
representations in texts. First is how the evamdstionships and situations are represented,
and what motivates one set of choices over anothkee second is what relations of cohesion

are set up between clauses and what precedeslbowisfarhat.

2.4 Study questions

As introduced in the above paragraphs, in our stueywill approach the newspaper articles
on Obama and McCain through the concept of reptaen and shall use critical discourse
analysis as the research method. We intend to fonuthe concept of ideology as well in
terms of the political ideologies of the newspapend how they are presented through the
representations of the two candidates. With theaiseDA we will examine the additional
meanings embedded in the articles and power ragtigthin and between the texts. Thus,

our research questions are:
How are the representations of the two candidaidsib the selected newspapers?

How do the representations differ from each othéhe two papers?

What is the significance of the political view bktnewspaper and does it show?

2.5 Similar studies

To our knowledge, similar studies to our subjectenaot yet been published, but there are

several journal articles on the subject of the 28@&tions media coverage. For instance,
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Rem Rieder's article on the claims of the media b@hg biased towards Obama can be
connected to our study in terms of the point ofwd newspapers. Rieder (2009) claims that,
for instance, the mania around Sarah Palin, theiREan Party’s vice presidential nominee,
and Hillary Clinton, who ran against Barack Obam#&é¢ the Democratic Party’s presidential
candidate, can be compared to the so-cdlledmamaniaHis claim is that Obama has not
been treated favourably by the media. Instead,alys that it was John McCain who ruined
his own campaign and the press only reported what situation was like during the
campaigning (ibid.). In addition to the politicaleiologies that might affect the texts, we
found it relevant to investigate, if any bias tod&sObama can be found in the texts and if so,

do the texts merely report the events of the cagmsanf Barack Obama and John McCain.

Our study can also be linked to previous works epre@sentations and critical discourse
analysis of newspapers. For instance, Sari Pietges (2000) work on ethnic representations
in newspaper texts and Marjaana Jauhiainen’s (2@@8)er's thesis on the representations of
disabled people in the British newsprint media @sely connected to our subject. For
instance, Pietikéinen (2000:288) found that theeggntations of ethnic minorities in Finnish
newspaper texts were one-sided, insufficient arehewegative. On her behalf, Jauhiainen's
thesis studied the representations of disabled|peqgte similarly to us by identifying the
different names and actions of the disabled in teets, and then analyzing these
representations. We used the same method, whickilietroduce in the next chapter of our
study and it proved to be quite fruitful. Howevsince the actual topics of Jauhiainen’s and
Pietikédinen’s theses were quite different from othgir results of varying meanings attached

to disability and ethnicity cannot be fully linkéal our study.

In the following chapters we will demonstrate oataland the methods of research we used
in order to reveal and analyze the representafmunsd in the newspaper articles. In addition,
we will look into the representations of the camdéd in terms of the adjectives and the
operative words connected to the candidates, dsawédiow the candidates are named in the

articles. Then we will move on to the analysisha tepresentations found in the texts.

3 DATA AND METHODS

The research frame of our study is qualitative esitte method enables a more careful and

thorough analysis of the newspaper articles. Atee, use of CDA requires a qualitative
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analysis in order to bring out the hidden meaningthe texts. The newspapeldSA Today
andThe International Herald Tribuneere chosen on the basis of their wide circulatiod
political backgroundUSA Todayhas been traditionally seen as a Republican papeneas
The International Herald Tribune/ The New York T$mpeblicly announced its support for
Barack Obama in the 2008 elections. We selectedlesmtfrom USA Todayand The
International Herald Tribunefrom the time period right before the 2008 US lestial
elections, namely between the™6f October and 2nd of November 2008. At that titme
presidential campaigns were also coming to thedt, @md thus the amount of newspaper

coverage was increasing.

Because of the different varieties and amountshef newspaper articles, we decided to
choose every third article from tH8SA Todayand every eighth fronThe International
Herald Tribune This amounted to five articles per paper, makipgaltogether ten articles.
USA Todaywas available in the online newspaper service sBxigplay as an electronic
version for two months after the issues were phbtis andl'he International Herald Tribune
was found in the Jyvaskyla University library, wlehe issues are stored for four years after

publishing.

We concentrated on articles that concerned theidares Obama and McCain directly, and
not via the voters or the vice-presidential nom#der instance. There was a great deal of
articles that concentrated on McCain’s running matkaskan governor Sarah Palin, for
instance, but since those articles mostly depittedpersonal life and the media’s growing
amount of interest towards her tactics, they wesst keft disregarded. Despite this, she was
an object of interest in some of our articles, whis a matter that we will include in our
analysis. In addition, we disregarded the opiniexts of the papers, since our study focuses
on the political point of views of the newspapemsd the opinion texts naturally include the
point of view of the reader. Thus, the texts woubd have been fruitful in terms of our study.
We included, however, one editor’s letter fra#®A Today since it represents the general,
political view of the newspaper and can thus bel dseanalysis together with the articles we

chose.

In our analysis we chose to use Fairclough's tbmeensional framework for CDA (See
figure 1). Our analysis therefore approaches the da three levels, which naturally overlap
within texts. Firstly, how the presidential candak are named and depicted in the

newspapers, also known as representations thaageedarry particular political ideologies.
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Secondly, what the discursive practices of thestax¢. According to Fairclough (1995b: 58),
discursive practices involve the processes of peatluction and text consumption. In other
words, discursive practices can be seen as linikeces the actual text and the society and the
culture in which it belongs to. Thirdly, the ana$/#ooks at what the sociocultural practices
and the larger contexts embedded in the texts padicularly the issues of politics and
ideologies. All of these layers may be relevaninderstanding a particular event and in order
to gain information about the power relations & thxts, one has to be aware of not merely
the text itself, but also the diverse ways thesemrfly be interpreted and responded to and the

circumstances the texts are produced in.

Figure 1: Fairclough’s three-dimensional model

TEXT

DISCURSIVE PRACTICE
(production, distribution, consumtion)

SOCIAL PRACTICE

http://www.leeds.ac.uk/educol/documents/2421g1.qgif

In other words, we concentrated on the choices niradbe texts in terms of naming the
candidates, Barack Obama and John McCain. We atsoiaed the actions of the candidates
depicted in the texts. After we found and categatithese representations, we analyzed them
further by linking them to the discursive practiagfsthe texts. For instance, the way the
representations of the candidates appear in thespayers can be seen to have an effect on
the producers and consumers of the texts and arsayvFinally, we looked into the broader,
sociocultural context of the representations andlyaed the differences found in the
newspapers, as well as the importance of the pallittiew of a newspaper. For instance,
whether or not Obamamania shows in the represengbuilt in the newspapers, although

Rieder claims this has not been the case.



12

As already stated in chapter 2.2, there are sed#farent approaches to discourse analysis,
and more specifically, critical discourse analydrairclough's model for CDA is not,
therefore, the only possible method of analysis Hewspaper texts. For instance, Teun
VanDijk has presented similar ideas of criticalcdisrse analysis in his work. VanDijk
(2008:3-4) however, talks about CDS, critical disse studies, which has many different
methods of study. CDS uses any method that isaetde the aims of its research projects, so
there is no more a discourse analysis as a oneothéiibid.). Although VanDijk's work on
critical discourse studies is undoubtedly relevaard could be applied to our study as well, it
is the diversity of his ways of analysis that lesdto use Fairclough's model, which is clearly
compatible with the data in question in this studareover, since we were already familiar

with the model, it was an easy choice to go with.

4. RESULTS

In the following chapters we will present our ddg&; their names and how they were
structured. Moreover, we will state all of the nanamd the operative words we found from
the texts. In later chapters we shall base ouryaesal of the newspapers on these word
choices.

4.1 USA Today

The five newspaper articles we chose fralf8A Todaywere mostly written by different
journalists. Unlikethe International Herald Tribunarticles that concentrated on following
the campaign trail, the articles &fSA Todayheld more variation in both style and themes.
While most articles concentrated on the progreshetandidate’s campaigns, and thus were
newspaper articles by genre, there was also oner'sdetter that was very different from the
rest of the articles. Moreover, one article conedatl only on Barack Obama’'s TV

infomercial, which aired during the last week o tampaign.

The headlines of our chosen articles were, asvistio

(1) Dems get big boost in early voting {2Dct 2008 p.1A)
(2) 2" former Bush official endorses Obama{2act 2008 p.4A)
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(3) McCain wages fight ‘behind his own front lin@8" Oct 2008 p.6A)
(4) Obama blankets TV with ad (3@ct 2008 p.5A)
(5) What presidential candidates omit in their gratans (38 Oct 2008 p.12A)

Most of the articles had a structure similar toheather. The articles began by stating the
most recent issue in either of the candidate’s eagms, proceeded to form a “debate”
between the candidate’s thoughts and/or actionsnoexpert’s or spokesmen’s opinions on
the campaigns, and then ended by introducing hisidiacts about past elections, most often

referring to the two latest presidential election2000 and 2004.

It is also worth mentioning that in the articlesUSA Todaythere was a strong emphasis on
President George W. Bush and his administratRyvesident Bustwas mentioned in all but
one of the articles and there was a lot of data@onng his wins and losses in certain states
in the previous elections. Although this study @mns the representations of candidates
Barack Obama and John McCain, we will also takeo& kt the ideological backgrounds and

goals of the newspapers, and thus will also conside matter in our analysis.

4.1.1 Names of the candidates ldSA Today

The first thing we looked for in the articles wasahthe nominees were named in the articles
and whether these names differ from each othewdality and/or in quantity. In the articles
both Obama and McCain were call®dnatorsWhereas Obama was calldge Democrabr
Democratic presidential candidati®lcCain was called eithdRepublicarwithout an article or
Republican rivalor Republican nomineeln addition to these names, Obama was alsodcalle
his candidate referring to a person who was going to vote fion,has well asA President
Obamaon an occasion where it was speculated what wbalgpen if Obama won the

elections. Most often, however, the candidates walled simply by their names.

4.1.2 Actions of the candidates iVSA Today

The second matter we took into account was theatipeal words used in order to describe
the candidate’s actions. IdSA TodayObama spoke to audiences often: dpeaks; told
backers in Indiana to “turn the page” on Bush-Mc@aconomic policies; told the crovead
said to the roaring crowdObama was also an active candidate, to whom evgresgjve and

war-related word choices were fitting: @l move on to; will be joined by former president
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Bill Clinton; will appear on; pulled out all polital and technological stopas well as
denounced McCain’s criticismsused fundraising and aggressive effort to win over
Republican votes; is trying to raid Republican temy; stumped in Pennsylvania and
Virginia andtook a shat Obama’s personality was shown through word clsomech as:
joked; went trolling for votes; poked fun at attaakn his economic policies by McCaind
left the campaign trail to visit his ailing grandther, which was mentioned twice using the
exact same wording. In addition to these, Obama \aks also described with word choices
such ashas a wide lead; making a late-night appearancankéting the airwaves; enormous

financial advantage enjoyed by Obawrad that hénad success in unifying the party

McCain, on his behalf, had less operational wotdsthe articles he is either being either
defensive or argumentative: hbaticized argued wages fightis playing defensehas given
ground and is trying to hold things togethand isfighting behind his own front lingdn
addition to these word choices, McCain ajts a hugtraversed central Florida on a “Joe
the Plumber Tour is limited to $84 million for the campaigand has a record with
bipartisan deal-makingOn one occasion McCain al$sads which is a strong exception to

the majority of the operational words used abont. hi

Some of the other operational words used in thelest were:jabs trade shots grilled
Obama, the race’s final weeks becomdrenzied effort to win battleground statesile
swaths of the country are ignoreshda bruising primary battle These are examples of the

war terminology often used when describing politezents.

4.2 The International Herald Tribune

The selected five articles fromihe International Herald Tribunevere written by Brian
Knowlton, with the exception of one which was colegl and combined from different news
reports. Thus, we were able to consistently foltbe representations of the candidates, and
the whole political viewpoint of the paper. Theides that were chosen were headlined as

follows:

(6) Campaigns blast away at economic proposal¥ e 2008 p.6)
(7) Support expanding for Obama, poll shows' (@&t 2008 p.1, 4)
(8) Candidates battle for upper hand in the wezt @ct 2008 p.5)
(9) Both candidates turn to a tight Florida rac@"(@ct 2008 p.7)
(10) Candidates dashing to the wiré-ghd Nov 2008 p.1, 4)
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Three articles included a countdown, which shovwednumber of days left until the Election
Day. All of the articles were mainly summaries diat had happened on the campaign trail

the day before the articles were published.

The main themes that the articles concentrated wnergoll results of the days prior to the
election, the speculations of how people are gtngpte in different states and the proposals
of the two candidates. There is a clear emphasth®nhetorical battles between McCain and
Obama. Moreover, the Republican camp's increassapdointment towards the campaign is
mentioned several times. In addition, Governor B&alin is mentioned in this context only.
There was also one article, “Both candidates tartight Florida race”, which concentrated
on Obama's infomercial on television. This was kimio one article otUSA Today Three
articles included a photograph with Obama in twdaha&fm and both Obama and McCain in

one.

4.2.1. Names of the candidates ifhe | nternational Herald Tribune

Most often the candidates were simply called byrthames in the articles. Alssenator
McCain andsenator Obamavere used often. Quite common were also the naefesing to
the elections such aee Democratic candidatandthe Republican nomineds the articles
concentrated slightly more on Barack Obama, he alss calledthe lllinois senatorandthe
Democrat.Although Obama was referred to in one articladsftist out of step with the rest
of the countryby John McCain, he was also referred totlds impressive mann fact, a
President Obamavas mentioned in three articles ahe ' black presidentn two articles.
John McCain, on the other hand, was referred t@bama’srepublican opponenand a

combative 72-year-old war hero

4.2.2 Actions of the candidates iffhe I nternational Herald Tribune

There was a considerably large amount of wordsriesg the actions of Barack Obama and
John McCain in the articles. Also the amount ofaacivords was more equal between the
candidates. There were, however, differences inyghes of words used, when describing the

actions of Obama compared to the actions of McCain.
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There were several actions representing Obamafegsional capability in the texts. Obama
moderated dealt handily wielded his daunting financial advantgdacked the experience,
was using his financial edge to dominated can be a presidenfThere were also actions
concerning Obama's situation in the campaign. Obeoméinued to have confidendeuilt
strong supportwas winningwas widely viewed as the winning candidateuld defeathad

an insignificant leadenjoyed a comfortable edgkead McCain, was about to leave the
campaign trail, had the luxury of devoting moredito the Wesandheld the leadvhich was
mentioned in two articles. In addition, Obamas not taking this lying dowdemonstrated
his cool assurancepushed backand bedeviledduring the rhetorical battles between the

candidates.

The actions of John McCain, on the other hand,ndidinclude any words referring to his
professional skills, but there were also actiongdd to his campaigning. McCamade no
progress tightened the racemade up some groundppeared to have gained some traction
and shrugged off pollswhich was mentioned twice. McCain's part in thetoheal battle,
however, was reported extensively asshent much time on defentatted backalso took
the offencepounded ontried to shake offinsisted tried to turn againstresolutely rejected
found him defendingccusedpummeleddismissedramped uphit hard andarguedduring

his campaign.

There were several operational words concerninlg bahdidates ifhe International Herald
Tribune articles from which McCain's concentrated moretba actions he took against
Obama whereas Obama's operational words concermsenvh position in the election. Also
most of the war terminology in the articles waskéid to McCain and histtacking and

defendingagainst Obama.

5. DISCUSSION

In the following chapters we will analyze our resulsing critical discourse analysis and will
also look at the broader, sociocultural contexthef representations of the candidates used in
the newspapers. We will first take a closer lookath newspapers and their articles. We will

also analyze how each newspaper builds a repreéiwentaf each presidential candidate,
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especially from the point of view of the discursipeactices, in other words the lexical
choices the journalists have made in the artid&®r that we will move on to comparing the
newspapers with each other. In drawing the compasisbetweenUSA Todayand The
International Herald Tribungwe intend to focus on the larger socioculturaitest around
the texts, without forgetting to compare the disowe practices. This part of our study will
lead us to the conclusion of the study, in whichwik summarize our findings and make

suggestions for further study.

5.1USA Today

Even thoughUSA Todays, by style, a simple and to-the-point newspaged, the articles are
rather short, they still succeed in using effectreeabulary and metaphors, especially when
depicting the actions of the presidential candisla®hereas Obama waaiding, stomping
andbarnstorming McCain walaying defensandfighting behind his own front line¥hese
lexical choices are quite characteristic of the chad the texts. Throughout the articles
Obama is depicted as having the upper hand ancbtiteol over the elections. He is made to
look like a confident, powerful character that amtle goes after what he wants. In several
occasions Obamtlls people how things are. In contrast, McCain’s ral@iminished, with
focus being on him trying to keep the pieces ofdaisipaign together and trying to hold on to
whatever states are still left backing him up. Heslnot leadoaring crowds,as Obama
does, butriticizesandarguesagainst Obama’s economic plans without once bmopgip his
own campaign themes. In addition, Obama’s persgnalicharacterized much further than
that of McCain’s. Besides being represented asraritied and strong candidate, Obama also
jokesandpokes furat McCain. Both expressions give out a certain @apion of Obama, but

it is up to the reader to interpret them as eithsign of being light-hearted about the race or

of being arrogant and cocksure about his position.

There are several instances where Obama’s speachegioted but only few of McCain'’s.
Instead, more than often there is someone speéiingcCain, be it a spokesperson or some
other representative. By doing so McCain is sugkdeand it takes away from his power as
a politician. It weakens his position further byndimg a message that he is perhaps not doing
his work, or that his words alone are not strongugih to stand against Obama’s. Moreover,
the nature of the quotations differs consideratdymeen the candidates. Whereas Obama is

guoted in a versatile fashion, making comments abtmCain’s policies, defending his own
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and rallying his groups, McCain on his behalf i$yaquoted when he criticizes Obama. It is
noticeable that there are not many quotes of hityimg to win the elections, or of reaching
out to his voters. The closest to this is when MoGays 'm not afraid of the fight. I'm
ready for it” at an election rally in North Carolina, which fuet demonstrates him as the
rival of the race rather than the winning candidétes also the only occasion where McCain

is actually depicted as still having hope and wilfight left.

In one of the articles there is even a direct camspn between the candidat€hama is
trying to raid Republican territory while McCain fgaying defens¢9" Oct 2008), which is

a good representative of the difference betweentilte candidates made in the articles
Altogether Obama is seen to be the more activeidatedwith a lot of commitments in his
calendar, whilst McCain’s actions are kept in tteckground. Obama’s actions are often
listed, for example:Barack Obama pulled out all political and techndlay stops
Wednesday, barnstorming across Republican terrjtorgking a late-night appearance at a
rally here with former president Bill Clinton, arglanketing the airwavesChere are a few
similar instances in the articles. They represebar@ as a machine-like, determined man
with a full schedule and stamina to do whatevetakes to win over more voters. In
comparison, McCain is said to Imeakingthe necessary stop3his quote from his senior
adviser Charles Black sums up well how the artidegict McCain’s activity during the last

weeks of his campaign.

Although there was a great difference in the amafnbperative words used to describe
Obama’s and McCain’s actions, there was not a flotadiety in the names and definitions
given to the candidates. The names were quite aldnttone, introducing both candidates as
senators, either Democrat or Republican candidatasominees or simply by their name.
Some differences were still present. Whereas Obaasacalledthe Democratreferring to
him as the prime example and the top person ofphbigical party, McCain’s power was
reduced to being called onRepublican which could mean any member of the same party.
Moreover, only Obama was calledl President Obamawhich is quite suggestive in
foreseeing the result of the elections and painéingicture of Obama as the President in
advance. In comparison, McCain was calted Republican rivalwhich for its part again
reduces McCain’s role in the presidential raceddh® underdog. Again, the names given to
the candidates reinforce the difference betweenctrelidate’s representations constructed

throughout the articles.
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5.2Thelnternational Herald Tribune

Since the genre of all texts is a “hard news” tithere is very little room for the writer to
use loaded terms in the texts. However,Time International Herald Tribuné&nowlton
succeeds in this by adding various meaningful esgpo@s in the articles. These lexical
choices are often connected with the two candiddtesiing representations worth noticing
while interpreting the texts. For instance the magmif the two candidates suggests this in a
rather obvious way. When Barack Obama is referoedsiThe Democratemphasizing his
position as the top democrat of the country, JoleCMn is merely referred to &enator
McCain Similarly, Obama is mentioned asPresident Obamar the T black presidentnot
only once, but altogether five times in five agigl whereas there are no references to McCain
as the possible president. Instead, McCain is pteddn the position of Obamaispublican
opponentor, in the article that tries to foresee the outearnhi the electiona combative 72-
year-old war heroParticularly when paired up with the representatibrObama as the®1
black president, the political view of the newspaped its reporter seems quite biased

towards Obama.

The texts also draw from previous events duringcdmapaign, since the readers of the paper
are expected to read it daily. Besides informing itbaders of the points of view of Obama
and McCain, the repetition of events and statemehtthe candidates help to form and
maintain the representatiorihe International Herald Tribuneand Brian Knowlton are
attempting to create. For instance, the articlettBmandidates turn to tight Florida race” (Oct,
30, 2008) which by its headlining seems neutratjuiles quotes of McCaipummeling
Obama:“Senator Obama is running to punish the successful.running to make everyone
successful.'Whereas Obamdespite the more moderate tone he has struck #ekwvas not
taking this lying down: “I'm sorry to see my oppansink so low.” These types of choices of
guotes reinforce the images of Obama as the stamgident candidate and McCain as the
weaker, defiant candidate. Similar representato@msalso be found in all of the articles.

The discourse practices of the articles are complexhe sense that there are multiple
discourses in each of the articles. What is wodticmg, however, is that the discourses of
the reporter and the direct quotations or voiceBafack Obama and John McCain are
present in all the texts. Also the voices of votarsl the party officials are present. The
reported speech of the candidates, the point of wieThe International Herald Tribunand
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the discourses of the voters are all mixed in therg of "hard news”. It is notable, how the
texts are chained together with these discoursdsf@am a consistent whole that can be
interpreted a3 he International Herald Tribure political view.

There were several themes that were common inf #fiecarticles. Firstly, Barack Obama is
depicted as the “cool” candidate and the assumeat elinner of the presidential race. For
instance, in “Campaigns blast away at economic gsals” the text moves from the actual
events of the campaigning to the voters' opinionsboth candidates and Sarah Palin
alienating the voters of McCain. Knowlton paintpieture of Obama having the upper hand
and no need for dirty tricks. In contrast, McCairdepicted as a desperate man, near to losing
his erratic campaign. The lexical choices of theclar support this view. Where Obama
moderateda panel discussion on unemployment, republiczaree up with a new line of
attack on Obama, criticizing him on his readiness of tiagdinternational crises. McCain
also pounded orhis opponent while Obama was reportedftw, his part fly to Hawaii to
spend a few days with his ailing grandmothigicCain, on the other hand, is depicted as a
militant, persistent fighter and the underdog @& #hections, and is reported to have attacked
Obama verbally in several occasions during the eégming. Secondly, the articles suggest
turmoil in the Republican Party concerning theitiddethat the battle of presidency has
already been lost. Thirdly, there is also a stremgphasis on the poll results and the opinions
of the voters in the texts.

In addition, the lexical choices of the articleskaause of war terminology. For instance
“Candidates dashing to the wire” (Nov®22008) includes this type of terminology and
metaphors. The article was published only threes dagfore the election, when the battle
between Obama and McCain was coming to its enthdrarticle, McCairhits his opponent
hard, the candidatesaced across battleground state®bama's campaign took off witn
caucus victoryand Obama told supportasexpect McCain's campaign to end in a crescendo
of attacks on himObama was also quoted sayifiglore of the slash and burn, say-anything,
do-anything politics that's calculated to dividedadiistract...”, which shows that not onthe
International Herald Tribunebut also Obama and McCain themselves have reatized
power of effective metaphors. A metaphor is algmificant in terms of the newspaper's
implicit claim to a relationship of solidarity andommon identity with the audience
(Fairclough 1995b: 71). In this particular newspapthe metaphors seem to work by
connecting the audience to Barack Obama, rather flelhn McCain. The also texts link

intertextually to popular media coverage of thectbas over a longer period of time. Thus,
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this metaphor of war is ideologically potent, sifickelps to sustain and reproduce dominant

ideological representations.

5.3 "McCain's defiance vs. Obama's confidence” - @mparing the articles of USA Today
and The International Herald Tribune

USA Today(UT) andThe International Herald Tribun@HT) are stylistically very different
newspapers. This had an influence on our analysisim particular in comparing the two
newspapers with each other. In this chapter wd sbaibine and deepen the analyses of both
newspapers in a comparative manner. We will alswsider the merits and shortcomings of
both newspapers regarding their reporting of tleet&lns, as well as think of reasons for why
the reports and the depictions of the candidaté®ih newspapers were the way they seem to

be, and if any bias occurs.

Whereas the articles obdSA Todayare condensed reports of the most urgent matters
concerning the presidential campaighbe International Herald Tribuneonsiders the same
matters, but more in depth and often with a widenspective. For example, something that
made headline, front page newsUil (“Dems get big boost in early voting) T 22" Oct
2008) was a mere part of a bigger discussidilih (“Candidates battle for upper hand in the
west”, IHT 27" Oct 2008). This, of course, raises a question lof another story would be
foregrounded so strongly in the other newspaperbaattgrounded in the other, and we shall
return to this question later on in this chaptenrdbver, as allHT’s articles were from the
campaign trail and almost solely written by the sgournalist, Brian Knowlton, his voice
was always present in the articleBl’s articles were written by different journalistscawere

of different genres, so the journalist’s voices aveften hard to find and were hidden in the

often minimalistic style of reporting.

The amount of articles concerning the presidemdi@ttions differed a lot as well. From the
period of two weeks before the elections, thereevagiite a few issues &fT that did not have
any articles about the elections. On the contreryHT there were several articles in each
issue. Each of them concentrated on different aspgdhe campaigns: the polls; the rallies;
the supporters; the vice presidential nominees®iis made the reports IHT seem a lot
more versatile than iT. Taking into account the wide circulation O in and outside of

the United States, the lack of articles and atbentowards the elections in general was quite
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surprising. AlthoughUT's current political stand is uncertain, its cortcation on Barack
Obama was evident. John McCain, on his behalf, etisvith very little attention in the

articles we analyzed.

In IHT John McCain was a lot more present thatThand his role was a lot more powerful
and noteworthy. This seems appropriate considenagthe presidential race was reaching its
peak at the time of publishing the articles. As aggal to the nearly voiceless, defensive
representation of McCain 0T, the articles odHT represented McCain as a brisk-natured
fighter, who was still hopeful of his chances i tface, even if his Republican supporters
were depicted as giving up on hope and even beginta “point fingers” within the party.
The Republican Party’s growing pessimism was mestian several articles iR T, whereas

the Democrats were depicted as standing unifieccantident.

A great deal of the representation built of McCminHT had to do with him being quoted
several times criticizing Obama’s tax plans. Thexsgarts of the same speebhk, wants to
spread the wealthandhe is more interested in controlling who gets ypigcce of the pie than
he is in growing the pievere quoted in many of the articledHir. UT used the same quotes,
but without repetition. Since Obama gave his respdn these accusations in each article by
using different quotes, this lead to a continuoiodue between the candidates in each
article of IHT. The repetition of the same theme made McCain deebe clutching to the
same final straw over and over again, while Obdraadily played his accusations off.
Perhaps the best example was when Obama answel@dilVk accusation with sayingext

he will be accusing me of being a communist bechsbared my toys in the kindergarten
The same quote was usedUi as well. Moreover, perhaps the best sentencedracterize
IHT’s stand on the final moments of the presidengiabrcan be found in the article fromf24
October, which claims thaélhere were indications that McCain’s continued ekison Obama
were harming McCain more than they were harming @@aThis represents well the
alignment ofiHT; representing McCain as the aggressive rival, edeObama is depicted as

the candidate that plays the game in a fair manner.

Although McCain was not altogether represented megative light inHT, we find that the

articles served a Democrat goal and ideology inatieg McCain as the “bad guy” and as a
possibly dangerous rival of Obama in the electi@sn when McCain’s merits are included
in the text, it feels as if they might serve asamning of him still being capable of swinging

votes his way. In a way this emphasizing of McCaipérseverance could even be seen as an
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indirect urge of getting readers to cast their dialbr Obama. It would seem wise for a
newspaper that is backing a candidate, in this CdsaEma, to not start celebrating until all
votes have been counted. Therefore it should bertapt to activate the readers to both
acknowledge that the competition is still on, adl we to encourage them to pick the “better”

of the two candidates by making the other lookdsetompared to the other.

Repetition of the same themes was a noticeabletdfieoughout the articles dfiT, both in

the articles and between thebil had much less repetition, since there were fewales in

the newspaper altogether. Also, they considere@rdiiit aspects of the race thidT. The
effect of repetition iNnHT made the series of articles consistent, but aédpeld to further
create certain images of both candidates in théeré&amind. In this sense the repetition of
the same quotes, for example, was an effective afagffecting the reader. In addition to
underlining the question of economy and tax issuked, also often marked that the
Republicans were dismissing what the polls werengagbout the candidate’s popularity or
about the possible result of the elections. Thislenhe Republican Party seems desperate,
again, since the results of different polls wereiraportant storyline throughout the articles

and probably throughout the whole race to the thron

As IHT pictured Obama as the unaffected and cool winfamngrite of the elections, and as
the victim of McCain’s continuous attackdSA Todayhad a different representation of both
candidates. As mentioned in section 5.1 of thigytuMcCain’s role inUT was much
diminished. He was only quoted a few times and¢lis was altogether surprisingly small. It
felt that inUT, Obama was depicted as a candidate so strongtlatstage so late in the
presidential race, McCain perhaps would not be bleld any comparison to him anymore.
In contrast to the representations of the candsdex¢HT, the roles of Obama and McCain
feel somewhat reversed WT. UT paints a picture of Obama being the more aggressive
candidate whoraids territories and pokes funat McCain’'s comments about Obama’s
economic policies. The representation created acin@bis not negative by any means, but
seems a lot more arrogant than the innocent pidtdifegives of Obama. McCain, on his
behalf, is depicted as havigiven ground and trying to hold things togethiying to defend
whatever states might still be backing him up. Etlesugh he is quoted in a similar way in
UT as inIHT, McCain’s aggressiveness and accusations of Olsata&’ plans are played
down in the former. This is executed by, for exampising less war related verbs and
adjectives as inHT, by emphasizing the aggressiveness of Obama anotheywise de-

voicing McCain by frequent usage of spokespeopleé eammpaign people throughout the
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articles.

Despite representing the two candidates quitereifitdy than inlHT, UT seems to genuinely
support Obama during the last moments of the r@bama is quoted as a great leader, his
personality shines through more than McCain’s asdsictory in the elections is predicted in
most of the articles. Articles iWT point out that former, powerful Republicans arevno
backing up Obama and that Obama has managed t together the Democrat party. Even
the aforementioned headline of the Democrat Paetying a lot of early voters seems to
support this idea. TheT editor’s letter we had as one of the articles vaasanly one to draw

a clear comparison between the candidates. It &ddksit which of the candidates would have
an easier time with the congress after the elestiand despite its neutral tone, it sides with
Obama. This is a good indication 0f’s stand. A question remains whether the newspaper
has been more inclusive of McCain, or more suppertf the Republican Party before.
However, since our study only reached the two wemlsr to the election, we cannot

comment on this speculation.

6. CONCLUSION

In this study we intended to look into how two diffnt American newspapers, which have a
wide circulation, report about a media event ofaglienportance that two people personify.
Our wish was to point out how the newspap&SA Todayand The International Herald
Tribune build representations of these two people, thept#Sidential candidates of the 2008
elections, Barack Obama and John McCain. We waotekamine what the representations
are like in each newspaper and if and how theyediifom each other. We also intended to

seek if any political ideologies or hidden motiwesild be found in the texts.

Our study showed that the representations do ddbesiderably between the newspapers.
Both papers, however, were surprisingly unitedrespnting Barack Obama as the very likely
winner of the presidential race and moreover, ttéeb candidate for the office. This might be
linked to the fact that former president Bush'siqied$ turned out to be quite unpopular
towards the end of his term. Therefore the Amerigarss, whether Democratic or

Republican, seems to side with Obama's policiealsth seems, at least in the light of the
newspapers we used in this study, that Riedelisiglaf the media not being biased towards

Obama are strongly exaggerated. The writers anattes of botlUT andIHT came up with
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representations that were not merely reports, sisthe ' black presidenbf Obama anc
combative 72-year-old war hermaf McCain inIHT. Instead, these word choices seem to be
designed to affect the reader, whether it is ableatding who to vote for, whether to vote at
all, or to stronger stand behind an already chasenlidate. Studying whether word choices
such as these actually had an effect on the reade¢h® newspapers could serve as a great
opportunity for further research. Another suggesfior further study would be to study the
newspapers from the duration of the whole presidecampaigns, and to see if the political

stands or the reporting styles of the newspapers imafact changed in the long run.

The study would have been more comprehensivegifathount of articles would have been
greater. Five articles from the duration of two Wedrom each newspaper is not a large
amount, and merely give an indication of what tbsults of this study would be if a wider
sample was analyzed with more time. Moreover, ti@oe of newspapers was not perfect as
we had to choose from newspapers that were modilyeavailable to us at the time of
beginning this study. We would have gotten moretremh to the study had we chosen, for
example, the strongly McCain-endorsifdew York Postinstead of USA Today The
International Herald Tribunecould have been substituted withew York Timesthe
newspaper whichHT is published under. This choice of newspapers trtiglve offered an

interesting perspective on two East Coast newspapigh polar opposite political stands.

On the whole we were happy with the way the stwdydd out. We were able to gain a fresh
approach to an old concept and find differenceghm representations and between the
newspapers. We also feel that we were able to @arrya meaningful study that encourages
critical reading. Even though the sample we uses Wmiting, the results show that notable

differences were still evident in the articles, avelwere able to successfully point them out.
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APPENDIX 1: USA Today

(1) Dems get big boost in early voting (22nd Od2p.1A)

News 1A (1 of 36)

Dems get
big boost
in early
voting

Trend is a reversal of
pattern favoring GOP

By Richard Wolf
USATODAY

Democrats are voting early in greater numbers
than Republicans in many closely contested states,
reversing a pattern that favored the GOP in the past.

The trend is evident in Ohio, North Carolina,
lowa, Nevada and New Mexico. In Georgia, blacks
are voting in greater numbers than in 2004.

“This is like a mirror
image of what we've
seen in the past,” sa

Voting Information Cen-
ter at Reed College. Presi-
dent Bush won 60% of
the early votes in 2000
and 2004, he says

“It looks good for Ba-
rack Obama,” says Mi-
chael  McDonald, a -
George Mason University | Jabs on crisis
elections expert who | management
tracks early voting. i

Elections officials cau- | ® McCain,
tion against quickconclu- | above, Obama
sions. “We've still | got a trade shots, 5A
long ways to go," say:
Gary Bartlett head of
North Carolina's elections board.

Thirty-four states allow early in-person voti
All accept absentee ballots. UP to one-third of all
voters are expected to vote before Election Day.

Election records in many states show voters as af-
filiated with a political or independent. States
that must comply with the fede VO[IQE Rxghts
Act, such as Georgia, also show racial bre.

No votes will be counted until Nov. 4.

(Obama campaign manager David Plouffe says he
gauges success by early voters’ party affiliation or
where they live. In Ohio, he says, “we really like
where these votes are coming from.”

Republicans Democrats are wasting their
time pushing loyalists to the lls early. “They only
get to vote once,” quips Rich n, political direc-

tor for the Republican National Committee.

Who's voting early, according to state data:

» Florida: Repul ficans outnumber Democrats
in absentee voting by nearly 3-to-2 among 630,000
voters, according to the state Republican Party. But
Democrats are closing that gap in early in-person
voting; Monday’s opening day produced nearly a 2-
to-1 advantage for Democrats among 150,000 vot-
ers. Bush carried the state with 52% in 2004.

» Ohio: In Cuyahoga County, which Democrat
John Kerry won by a 2-to-1 ratio in 2004, nearly
45 000 le who affiliate with Democrats in pri-

elections have cast ballots, compared with
10 000 who vote in GOP primaries. In Hamilton
County, where Bush won 53% in 2004, three in five
early voters are affiliated with Democrats.

» North Carolina: Democrats outnumber Re-
publicans by more than 2-to-1 among 480,000 early
voters. [n 2004, Democrats' early voting edge was
58%to 42% Bush won the state in 2004 with 56%.

» Georgia: More than 750,000 people have vot-
ed. Voters don't register by party, but 36% of early
voters are black — up from 22% in 2004.

» Jowa: Nearly 200,000 people have voted, in-
cluding 100,000 Democrats and 54,000 Repub-
licans. Bush won lowa in 2004 by 10,000 votes.



28

(2) 2nd former Bush official endorses Obama (24th ZD08 p.4A)

“SUOLDAP [EUUSPISAId SI J0 I UGV -2, 0] 10y DALY S NG AL 34 30[, B U0 BPLO LR PISIaten  -3p BUIORIO JSUI Ul BGUIT 3t 30f, UM PUBGOO 0 E00 W) UeuisDiods

ANEY 20U PGV sTig ‘BPLICL INOLL “UOLIELISIURLIPE BLLIBGD)  UNE)g ‘Sabijod JLDUAD UEDON-SG  PUE Yshg PjOall ‘Sfiymuolll ‘U Jaild s,Usng Sea UB|jaDof eweqQ

¥961 W uosuyo] uop  UE Japun SaxE) Syl Af Uny aq prom  uo  ased i wing o) Jwmn,, S euepy)  uyaf 33ULou Lex pueELIBG])  SiiRq 3y Je) KEpuns uo pIES [V

-uf] paypid SI2000 SI] JGEG] A0S A0 QUM JSUMO SSIUISTI FULRSE J0 pury| 1) MMQEF P07 BULEGQ) “SJUana Udiediied BEGL U U D[ENUap  Lj0D)ATENS Jo AIEjAIas IaUL) B1je sAep
A0 JEIDOUICT B PRy SBU EUBIPL] ST UBLL 00 S BUifes noj Jacpimyd LINP ALLIOU033 U1 IN0GE 08 =152 151 §,UEXA] MOJ[3] SILJ J0J oM 0] SH0D JUSWRIUNOUUE S UEJ2[31A

oUW Aepames ‘pu{aa

SuniSrediey cumsan o suepd 3 1w “MEMEL] UL IUI0LLIPUERLS Sunjre s1 Jisia 0] uiedined au) 1ja) 2y 1aje] Aepsmiy] uo Jeag puouL w Afel e e fepsing]  snpy soe Jewp ASuEnH T Ueipatod

I 1 Y 1

- Ul atpowpue s Sujee suj s oy Aep  syodeurepa ut ey L0 UBILIBUTY ) 18 S{eads BLURqQ) ypeleg USS euepufu) Sy e s3aE U)o utjo] TS TEpRIo U] SULIIES) MOUS H[E) NND M2 E J0 Suide)
DU Ul 120E] Uaiedine A 9] Buiegn Ee 1] F02 5RO 1106 4143 K A BuLInp SPEL 3 SIUSLILIOD SIH

e s sy Jspom uoiBungsen Sew

Ay SuiSeyd 0 DU 153q A, Sey
BLLIRTI) Ples "UOLIRLSIUILLIDE Usng al]] Jo
[E201U3 300G © S0UM 0L “UE[B[3IA]

aiinan I pan a3y, ‘SISLD [EDUEU
-wgﬁEHE ap Bussans ‘ples BLLEOQ
WMEM U UGof 31 AL anand,,

Sanijod Sunpire-op ‘SuyiAue “JRII0WEA(] AP e O) Eam
-figs,, 52 SWISDOLD § LBy Pajunousp S UBIAA 3o aNUAY SN puo
oH ‘seasiang sqol aaowl e suoiel =235 2J) BnL00q REPSINL |, U0 Bk

% 0} sueqd Ul A Peiey Pasiopua UejRA Noos Kie)
SIL] JPLIN eI ¥ B 128 pos -a10s ssaud ULy 5 Usng JuapIsal]

SUEILBULLY JSINpEIM A1 104 [ PIes

D Aot am e s sy g
oot s St ey

S e o j =L ASdd,
s S ko g B 5 | - e e JIano sAafjon
xm iy Hﬂﬁm.ﬁtﬂoﬂm_.mwﬁc&%_ﬁﬁ | T s . EBW.—:—M MQEWU
euIR(Q SISIOPUD [PIdLJO Ysng JOULIO] pug

sontod

AYO0L VSN - 8002 T ¥280100 AVORM - ¥y



6A - WEDNESDAY, OCTOBER 29, 2008 - USA TODAY

(3) McCain wages fight ‘behind his own front lin@9th Oct 2008 p.6A)

29

Politics

McCain wages fight ‘behind his own front lines’

In position to win: Rep. William Jefferson, D-La., here with grand-
daughter Phaelin Jones, was charged last year with accepting bribes.

By Bill Haber, AP

By Mark Wilson, Getty Im

Felon on the ballot: Sen. Ted Stevens, R-Alaska, was found gullry
Monday of concealing more than $250,000in gifts he received.

Scandals dog incumbents in both parties

But they may have less
of an impact this year

By John Fritze and Ken Dilanian
USA TODAY

WASHINGTON — Alaska Sen. Ted Stevens
is the only member of Cm;gmss running for
re-election as a convicted felon, but he’s not
the only one running from scandal.

From admission of adultery by a Florida
incumbent to a candidate under indictment
in Louisiana, lawmakers in both parties are
wrestling with embarrassment and imbro-
glio as they seek another term in C SS.

Even 50, the historic presidential cam-

ign may make candidate indiscretions less
sngmﬁcant than they were in 2006, experts

said. “Voters are paying attention to the o

presidential race to the exclusion of other
developments,” said David Wasserman,
who tracks House races for the Cook Political
Report. Ethical matters, he said, are “pretty
far down the list of priorities for voters.”

A jury found Stevens guilty Monday of
conceahn? more than $250,000 in gifts he
received from wealthy friends. The 84-year-
old Republican vowed to appeal the convic-
tion and also to continue campai foran
eighth term even as the presidential candi-
dates, fellow Sens. John McCain and Barack

Obama, called for his resignation.

A campaign spokesman did not return a
call seeking comment, but Stevens told Fox

News he would return home today to re-
start his camfpalﬂL Asked why Alaskans
would vote for him, Stevens said: “Ask
them. [ know they will.”

Alaska Democratic Senate candidate Mark
Begich has mostly avoided the issue. But on
Tuestrj:g/ as Stevens announced he received
an endorsement from an Eskimo whaling
group, ich spoke up.

e charges agamst Senator Stevens
were serious and the conviction sends a
strong message that no man is above the
law;” Begich said in a statement.

Although Begich had remained quiet, the
national Democratic Party aired television
spots publicizing the trial. The party devel-

a slogan, ‘Ted Stevens: It's not about
laska anymore.” State Democrats have
launched a website, retireted.com.

Candidates running against someone un-
der investigation or in turmoil must be cau-
tious in their attacks, said Bruce Gronbeck,
director of the University of lowa Center for
Media Studies and Political Culture.

“You have to be careful Xou don't generate
dyrnpathy Gronbeck said, noting that scan-
als get alot of exposure. “If any of these op-
Ronens comes out really strongly they just
aven't been paying attention to what's

happening in the media world.

Republicans have tread i htly with Flori-
da Democrat Rep. Tim Mahoney, who ad-
mitted to having extramarital affairs. Cook
predicts the race is likely to be won by his
Republican opponent, Tom Rooney.

Louisiana Democratic Rep. William Jef-
ferson has faced little criticism despite being
charged last year with accegtmg hundreds
of thousands of dollars in b
to win re-election, Cook says.

Scandals have sunk mcumbents In 2006,
Curt Weldon, a 10-term Republican from
suburban Philadel hia, was facing a strong
gﬁponent when the FBI raided his home.

ough associates later pleaded guilty, Wel-
don was not charged. He lost 56% to 44%.

Another Republican under investigation,
Rep. Jerry Lewis of California, is considered
by Caok to be a safe bet to l<eep his seat,
even though his o claponent Tim Prince, has
made Lewis’ conduct a centerpiece of his
campaign in radio ads and mailings.

“Our whole cal theme has been
rels(tore rinciples to Congress, " said Pat-
rick Kahler, Prince’s campaign

Authorities have contactedn-‘la:epv?ngs law-
yers, but Lewis is not sure what the in-
vesnganon is about, spokesman Jim Specht
said. “His position is that he’s always done
eve?mung to meet the highest ethical stan-
dard,” Specht said.

ribes. He is likely new

Obama’s gains in GOP territory has
him sharing travel plans with rival

By Kathy Kiely and David Jackson
USATODAY

They don’t agree on is-
sues, but judging by their itinerar-
ies, Democratic presidential candi-
date Barack Obama and
Republican John McCain have sim-
ilar tastes in travel destinations.

As the campaign draws to a
close, both candidates plan to re-
turn to the same handful of states,
such as Florida, North Carolina,
Virginia, Ohio, Colorado and New
Mexico. It's a sign of the challer
ing times for the GOP that bot
candidates are mostly concentrat-
ing on states President Bush won in
2004. Obama is nym% to raid Re-
publican territory while McCain is
playing defense.

electoral votes” needed to win,
Plouffe said. .

Obama, who stumped in Penn-
sylvania and Virginia on Tuesday,
will move on to North Carolina and
Florida. He will be joined part of
the day by former president Bill
Clinton. In addition, Ol will ap-
pear on The Daily Show With ]on
Stewart tonight.

“I just want all of you to know
that if we see this kind of dedica-
tion on Election Day, there is no
way that we're not going to bri
change to America,” Obama tol
the crowd that turned out in the
rain to see him at Widener Univer-
sity near Philadelphia.

There are 538 Electoral Colle;
votes; it takes 270 to win the

White House. At [h]S

“Clearly, McCain
has given ground and
15trymgto old thi
together” in Republi-
can-leaning states,
said Andy Taylor, a po-
litical scientist at
North Carolina State

On the trail

Republican John
McCain and Democrat
Barack Obama started
Tuesday in Pennsylva-
nia. Obama then went
to Virginia; McCain to

point, the itineraries
of McCain and Oba-
ma are all about pick-
ing up enough states
to get them to that
number.

Because the presi-
dent is chosen by

University. ; electors —awarded in
hNﬂng C%artl)lma isn't NorthCatolina. most asl?t(il ogae; win-
the kind of place a Re- o ner-take-. is —
publican presidential 52322’,'“,’;2;"' 21| the race's final weeks
candidate wants tobe | Democrat JohnKerry | become a frenzied ef-

days before the elec-
tion, Taylor said.

won in 2004 with
51%.

fort to win battle-
ground states, while

McCain is “fighting . swathsofthecountry
behind his own front | Virginia:13elec- are ignored. Of the
lines here,” rather | !ora g"‘“‘\‘;";b'h states McCain_ and
than trylngdtof c]al}rln e Obama havg visiteld
und for the . since Oct. 20, only
Republican Party, he two went for Demo-
Aig'fter speaking gszﬁgtgi{eojf}ggh f(r:rt;gc/ clgn%i&tle {El)gvrb
ush won in '04 wit} 3
Tuesday in Pennsylva- 3 Hampshire and Penn-
nia and North Caroli- | Source:usATODAY rescarch sylvania.
na, McCain headed Obama’s fundrais-
back to Florida, where ing and aggressive ef-

he will spend most of toda e/

“'m not afraid of the fight. I'm
ready for it,” McCain said at an ice
hockey arena in Fayetteville, NC.

McCain senior adviser Charles
Black said McCain is making the
necessary stops.

“If fyou winall the red states, you

n,"” he said.

Obama's campai manager,
David Plouffe, is confident that his
candidate will be in the right
places.

“We're just playing bﬁl the rules.
It's about putnng together the 270

fort to win over Republican votes
has put some states in play that
had been ignored in past presi-
dential campaigns. One example is
Virginia, which Obama has visited
twice in the past week.

The nation’s most populous
states have been left behind. “It
feels like getting all dressed up for
the prom and not having anybody

with,” says Roger Salazar, a
spo kesman for the Democratic
Party in California. Obama has a
wide lead in many state polls there,
just as McCain leads in Texas polls.
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Obama blankets TV with ad

Times Clinton
appearance for
11 p.m. news

By Kathy Kiely
USA TODAY

KISSIMMEE, Fla. — Barack
Obama pulled out all political and
technological stops Wednesday,
barnstorming across Republican
territory, making a late-night ap-
pearance at a rally here with for-
mer president Bill Clinton, and
blanketing the airwaves.

Obama’s first joint campaign
appearance with Clinton, the last
Democrat to serve in the White
House and husband of his former
rival, Sen. Hillary Rodham Clin-
ton, D-N.Y, came on the same
evening as his campaign aired a
30-minute TV ad.

In what Obama aide Linda
Douglass described as “a bit of a
high-wire act,” the campaign cut
from the pre-taped ad with a live
feed from a rally Obama held in
Sunrise, Fla., a suburb of Orlando,
with his running mate, joe Biden.

Obama’s ad ran simultaneous-
ly on several broadcast and cable
networks at a cost of more than
$4 million. It intertwined stories
of families facing financial and
personal difficulties with Oba-
ma’s comments on how he plans
to help them. It cut to the live ral-
l¥| just as Obama was reaching
the climax of his speech.

“If gou'll stand with me, and
fight by my side, and cast your
ballot for me, then I promise you,
we will not just win Florida, we
will win this election,” he said to
the roaring crowd during the last
part of the ad.

The ad highlighted the enor-
mous financial advantage en-
jcl)yed by Obama, who opted out
of the public campaign finance
system. McCain, who accepted
public funding, is limited to $84
million for the general election
campaign. In September, Obama

By Joe Raedle, Getty Images

First rally together: Barack Obama and Bill Clinton are introduced
during a campaign stop at Osceola Heritage Park in Kissimmee, Fla.

raised $153 million and spent
$106 million in the first two
weeks of October.

Buying a half-hour block of TV
time was a chance for Obama to
capture the nation’s attention
and control the news cycle, said
Ken Goldstein, head of the Wis-
consin Advertising Project at the
University of Wisconsin. “Cam-
?aigns usually have very, very
ew chances to get through un-
filtered to voters,” he said.

After the ad aired, Tucker
Bounds, spokesman for Repub-

lican rival John McCain, said: “As
anyone who has bought anything
from an infomercial knows, the
sales-job is always better than
the product. Buyer beware.”

At his appearance with Bill

On the trail

Democrat Barack Obama
and Republican John McCain
campaigned in Florida on
Wednesday. Obama began in
North Carolina. McCain
spent the night in Ohio.

Florida:27 electoral
votes. President Bush won
in 2004 with 52%.

North Carolina: 15 elec-
toral votes. Bush won in
2004 with 56%.

stage with Obama was also a sign
of Obama’s success in unifying
the party after a bruising primary
battle with Clinton's wife.

“l am honored to be here to
voice my support,” Clinton said.

The two Democrats’ appear-
ance came at the same hour that
an interview Obama had with
Jon Stewart aired on the come-
dian’s Daily Show.

In the interview, Obama joked
that his daughters were appalled
at his big TV buy. He quoted 10-
year-old Malia as saying “‘Are
you saying that my programs are
going to be interrupted?’

“I said, ‘No, we didn’t buy on
Disney,’ " Obama said.

Obama spent the day trolling
for votes here and in North Caro-
lina, two states where early vot-
ing is underway.

The last Democratic presiden-
tial candidate to win North Caro-
lina was Jimmy Carter in 1976.
The last to win Florida was Clin-
ton in 1996.

In Raleigh, Obama poked fun at

Clinton, timed for the 11 p.m. ET  attacks on his economic policies

news, Obama took a shot at the
current president and the Repub-
lican who wants to succeed him.

“We've dug a deep hole, and
George Bush wants to hand the
sh%vel to John McCain,” Obama
said,

Clinton’s willingness to share a

by McCain: “By the end of the
week, he'll be accusing me of be-
ing a secret Communist because |
shared my toys in kindergarten.”

Contributing: Fredreka Schouten
in Washington, D.C., and Martha
T. Moore in New York City
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What presidential candidates

omit in their

Throughout this campaign season, most of
the public's attention has focused on the
presidential race and what kind of changes
John McCain or Barack Obama would bring
to the country.

The candidates’ debates, speeches, ads and
infomercials have been filled

grand plans

months hasn’t seemed much like the senator
who joined with Democrats to pass a contro-
versial campaign-finance law or break a log-
jam on judlicial nominations. Many of his key
proposals — extending the Bush tax cuts, us-
ing tax policy to restructure the health care

system, keeping troops in Iraq

with detailed I'll-do-this, I'll-

do-that plans for taxes, health
care, energy and other issues.
Neither talks much, howev-
er, about the reality that an-
other institution — Congress —
will have a major say in what
actually gets done. Whoever
occupies the White House will
be dealing with a House and
Senate that could be signifi-
cantly more Democratic and

Bigger majorities?

Democrats control
both chambers of Con-
gress and are expected
to gain seats Tuesday.
Current breakdown:

House of
Representatives
» Democrats 235
» Republicans 199

and nominating conservative
judges — would encounter se-
rious resistance in a Demo-
cratic Congress.

On the face of it, Obama
would have a much easier
time with a Congress led by
fellow Democrats. But one-
party government is no guar-
antee of harmony or of solving
problems — particularly those
that require painful, bipartisan

filled with power brokers who » Vacancies 1

solutions, such as the under-

have their own agendas. funding of Social Security and
McCain doesn’t talk much Senate Medicare.

about this because it imposes » Democrats 49 Getting fellow party mem-

serious limitations on his abili- » Republicans 49 bers to embrace wrenching

ty to fulfill campaign promises > Independent 2* change is difficult and politi-

“Bothindepe

(though lately, he has begun to
warn about the dangers of
one-party government). Oba-

ndents cau

vcras s | Cally dangerous. When newly
elected President Clinton pro-
posed a tough but necessary

ma doesn’t talk much about

this because it might scare moderate and
conservative voters worried about liberal ex-
cess. In different ways, Congress is likely to be
a major headache for either man.

The problem is more obvious for McCain,
who as a Republican would be facing a Dem-
ocratic Congress with bad memoaries of all
the times it was thwarted by President Bush.
With the right leadership, divided govern-
ment can produce productive compromise.
But it can also be endlessly frustrating for a
president, like the current one, who'd rather
not compromise with the opposition.

McCain has a record of bipartisan deal-
making. But the McCain of the past two

deficit-reduction plan in his
first months in office in 1993, he came within
a single vote of losing in the House and Sen-
ate, both controlled by Democrats. Clinton’s
sweeping health care overhaul never even
made it to a vote.

APresident Obama would have to straddle
the liberal wing of his party, which favors
more spending on an array of social and eco-
nomic programs, and the more fiscally con-
servative “blue dog” Democrats — a good
thing if it forces him toward the center.

For voters, this complicates Tuesday’s
choice. The question should not be just
whom to pick for president but how best to
calibrate the balance of power in Washington.

31
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Campaigns
blast away
at economic

proposals

With 2 weeks to go,
jobs and taxes are key

By Brian Knowlton

WASHINGTON: The Democratic and
Republican  presidential candidates
hammered away at economic themes
Tuesday, criticizing each other’s pro-
posals on taxes, the creation of jobs and
government spending at events in the
crucial states of Florida and Pennsyl-
vania.

In Palm Beach, Senator Barack
Obama moderated a panel discussion
on unemployment, the subprime mort-
gage crisis and how businesses were
scraping along in a weak economy.

“We need a whole new set of priorit-
ies to create jobs and grow our economy
over the long term,” Obama said.

Senator John McCain, meanwhile,
appearing on CBS, said that it was “ab-
solutely not true” that, as some reports
have suggested, the Republican ticket
could not win the election if it concen-
trated on the economy.

“We're focusing on the economy,”
MeCain said. “I'm the candidate and
this campaign is about the economy.”

Republicans also came up with a new
line of attack to question Obama's read-
iness for the presidency.

In Pennsylvania, McCain seized on a
speech in which the Democratic vice-
presidential nominee, Senator Joseph
Biden Jr, predicted that Obama would
face “an international crisis, a gener-
ated crisis,” if he was elected Nov. 4.

Biden had said at a fund-raising event
in Seattle that “it will not be six months
before the world tests Barack Obama
like they did John Kennedy.”

“Watch,” he said, “we're going to have
an international crisis, a generated
crisis, to test the mettle of this guy.”

Although Biden was simply speculat-
ing, McCain treated the remark as a
“guarantee" of trouble.

“Senator Biden guaranteed that if
Senator Obama is elected, we will have
an international crisis to test America's
new president,” he said. “We don't want
a president who invites testing from the
world at a time when our economy is in
crisis and Americans are already fight-
ing in two wars.”

Obama dealt handily with an ad dis-
seminated by Hillary Rodham Clinton
during the primary campaign that sug-
gested he would be unready to handle

Wa N

S o, T 4
Daman Winter/The New York Times

Peaple who couldn’t get in to Barack Obama's meeting at Palm Beach Community College in Florida on Tuesday sat outside to listen,

an international crisis.

The Illinois senator, for his part, was
leaving the campaign to fly to Hawaii to
spend a few da{s with his ailing grand-
mother, Madelyn Dunham, 85, who
raised him during his teenage years.
Obama will miss scheduled appear-
ances in lowa and Wisconsin.

To leave the trail at this juncture car-
ries an element of risk. Obama leads in
national polls, but in
some states his lead is
slim.

He last went to
Hawaii in mid-Au-

|
ELECTIONS | gust, during the Rus-
2008 sian invasion of Geor-
gia, With Obama out
l daysto  ofthe media spotlight
thevote then, McCain poun-

ded on his opponent
for being “naive” for suggesting that
both Russia and Georgia should show
restraint.

McCain mentioned that again Tues-
day, and his campaign has been e-mail-
ing the Biden remarks to reporters as
further evidence that electing Obama
would be risky.

David Wade, a Biden spokesman, said
that the senator was simply trying to
say that “history shows presidents face
challenges from Day One" and that “we
need Barack Obama's good judgment
and steady leadership, not the erratic
and ideological Bush-McCain ap-
proach.”

McCain spent Tuesday in Pennsyl-
vania, which appears increasingly criti-
cal to his hopes of victory. His advisers,
growing pessimistic about their
chances in Colorado, New Mexico and
Iowa, now see few avenues to the White
House without a come-from-behind
victory in Pennsylvania, CNN reported,
'The state last backed a Republican in
1988. But a variety of trends seem to be
against him.

As voters have gotten to know Mc-
Cain, they have not warmed to him. A
new poll indicates that only 36 percent
of voters view him favorably while 45
percent view him unfavorably,

As voters have gotten to know
Obama, they have warmed to him, with
more than half, 53 percent, now saying
they have a favorable impression of him
and 33 pereent saying they have an un-
favorable one.

The New York Times and CBS News
polls — conducted with the same re-
spondents before the first presidential
debate and after the last one — show
that McCain has made no progress in
appealing to voters on a personal level,
and that he and his running mate, Sarah
Palin, have alienated some voters.

In this stretch run, meanwhile, Palin
has seemed like a candidate trying to
wriggle free of her handlers.

She recently twice took questions
from reporters, the first time on an-air-
port tarmac without her press $taff's
knowledge.

After landing in Colorado Springs on
Sunday, Palin marched over to a local
television crew and began answering
questions on camera, sending the trav-
eling press corps sprinting in pursuit,
and her press staff scrambling,

“Get Tracey,” one campaign aide
barked into his headset, cal ing for
Tracey Schmitt, Palin’s ever-watchful
spokeswoman, who rushed over to su-
pervise — and to try in vain to stop —
the impromptu news conference,

Reporters following Palin  have
grumbled over their extremely limited
access to the candidate.

But in the last few days, Palin ap-
peared to be bucking her staff and an-
swering questions with more confi-
dence — and also at times taking
positions that were in conflict with Mc-
Cain’s.

On Sunday, she criticized the Repub-
lican National Committee’s use of auto-
mated telephone calls that slam Obama
on a number of issues, saying she would
rather have a direct conversation with
Americans about the economy.

And in a break with McCain, she told
the Christian Broadeasting Network
that she supported a constitutional
amendment to ban gay marriage.

McCain has said the definition of
marriage should be left to the states,

Jack Healy, Elisabeth Bumiller, John
M. Brader, Michael Powell and Megan
Thee contributed reporting.
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Support

expanding
for Obama,
poll shows

Democrat erodes
the traditional voter
base for Republicans

By Jim Rutenberg, Marjorie
Connelly and Brian Knowlton

Senator Barack Obama is building
strong support among the constituen-
cies of the political coalition that sent
George W. Bush back to the White
House four years ago, including white
Catholics, married women and people
from Midwestern states who usually
vote Republican but are now among
the hardest hit by the economic slow-
down, according to a New York
Times/CBS News poll.

Underscoring the building strength
of Obama's candidacy less than two

weeks before Elec-

tion Day, the poll

found that Obama is

competitive  with

McCain even

FLECTIONS  among voters whose

2008 support he had

struggled to gain

during the Democratic nominating

fight, including white men and work-
ing-class voters. N

There were some encouraging signs
for Obama's Republican opponent,
Senator John MeCain. Coming on a
week when Obama's running mate,
Senator Joseph Biden Ji., warned that
hostile foreign leaders would quickly
test a President Obama, yoters are
more closely divided about Obama's

 ‘ability to handle a crisis.

And, of potential coneern for
Obama's strategists, a third of those
surveyed said they knew someone
‘who does not support Obama because
he is black.

But overall the poll found that
Obama would defeat McCain if the
election were held now, with 52 per-
cent of probable voters saying they
would vote for Obama and 39 percent
saying they would vote for McCain.

Still, politicians learned long ago —
and even the pollsters caution — not to
rely heavily on opinion surveys; unex-
pected developments or subtle shifts
can turn the course of a clqse race or
tighteneven a sizable gap. With Obama
about to leave the campaign trail for

two critical days to visit his gravely ill
grandmother in Hawaii, Obama ad-
visers are holding their breath,

Republicans were taking some
heart, moreover, from a new Associ-
ated Press poll showing Obama to have
an insignificant one-point nationwide
lead — though that was an anomaly
among national polls. Among recent
surveys, Fox put the Obama advantage
at 9 points, NBC/WS] at 10 points, Pew
at 14 and ABC/Washington Post at 11,

But the new poll also found that

voters' negative views of McCain were
on the rise, as were their negative
views of the Republican Party, and
that Republicans themselves had
grown steadily more pessimistic

CAMPAIGN, Continued on Page 4

Support

expanding
for Obama,
poll shows
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about their chances in the election,

Polls in one key state coveted by M-
Cain, Pennsylvania, give Obama a siz-
able lead, but not enough to comfort the
state’s Democratic governor, Ed Rendell.
“I'm still a little nervous,” he told CNN,
“so I have asked Obama to come back.”

McCain appeared to have gained
some traction with his talk of how aver-
age Americans like “Joe the Plumber”
— Now an archetypal hard-working
middle-class American — might suffer
under a President Obama,

"He wants to ‘quote,’ spread the
wealth around,” McCain told a crowd in
Ormond Beach, Florida, “He believes in
redistributing the wealth, not in policies
that grow our economy and create jobs
and opportunities for all Americans,
Senator Obama is more interested in
controlling who gets your piece of the
pie than he is in growing the pie.”

That brought a cry from the crowd of
“socialist!"” Obama later went out of his
way, during a speaking event before an
estimated 35,000 people in Indianapol-
15, to try to rebut the suggestion,

“It's true that I want to roll back the
Bush tax cuts on the wealthiest Ameri-
cans and go back to the rate they paid
under Bill Clinton,” he said. “John Mc-
Cain calls that socialism. What he for-
gets is that just a few years ago, he him-
self said those Bush tax cuts were
irresponsible. He said he couldn’t in
good conscience support a tax cut
where the benefits went to the wealthy
at the expense of middle class Ameri-
cans who most need tax relief, Well, he
was right then, and I am right now.”

There were indications that Me-
Cain's continued attacks on Obama
were harming McCain more than they

were harming Obama. The percentage
of respondents who now say they have
an unfavorable view of McCain is at jts
highest level since The New York
Times and CBS began asking about him
in 1999, In all, 46 percent said they had
an unfavorable view of him.

Obama, who has run many negative
advertisements himself — while mix-
ing those with positive ads — is not pay-
ing a similar price in voters’ minds, in
all, 52 percent said they had a favorable
opinion of Obama and 31 percent said
they had an unfavorable view,

McCain's political party, meanwhile,
continues to struggle. Americans in gen-
eral see the Republican Party more neg-
atively than they have at any time since
1985, when The Times and CBS News
began asking about the political parties,
Lo the current poll, 60 percent of the re-

spondents sal r opinion of the Re-
publican Pazge mﬁi‘?ﬁh while 36
percent said their opinion is favorable.

The Democratic Party fared far bet-
ter. Forty percent of the respondents
said they have an unfavorable view of
the parzv:rhite a majority, 56 percent,
have a rable view. That is despite
the finding in the poll that there re-
mains overwhelming disapproval of
the Democratic-controlled Congress.

That difference in standing was re-
flected in comments from some re-
spondents in the poll who said they had
voted for Bush in 2004 but were now
planning to vote for Obama,

“I've always been a Republican, but
I've switched in the last four years,” said
Helen Taylor, 64, of Los Fresnos, Texas.
“I voted for Bush because I knéw tore
about him than Kerry and I stuck with
the Republican stance on things at that
time, but I became concerned about
things Bush was doing and now I'm
more in line with the Democratic plat-
form. I also like Barack Obama because
he has intelligence and class and the
ability to think on his feet.”

Although a national poll is not a
gauge for opinion of voters in individu-
al districts, it can provide insight about
the broad strength of the parties, In the
Times/CBS News poll, 48 percent of
%r;)bahle voters said they plan to vote

the Democratic candidate for Con-
gress in their district, while 36 percent
expect to back the Republican.

Republicans are increasingly pessi-
mistic about their party’s chances next
month. Forty-two percent expect
Obama to win while 35 percent predict
a McCain victory. Conversely, Demo-
crats have become even more confi-
dent: 84 percent said Obama will defeat
MeCain, up from 65 percent who said
that in September.

- Four years ago, partisans from both
parties were optimistic. Just before the
election, 8 in 10 Republican voters were
confident that Bush would be re-elected
and more than 6 in 10 Democrats were
convinced that their party’s nominee,
John Kerry, would win. ;

- Throughout the campaign, McCain
has been seen by voters as more pre-
pared for the job of president. In the
current poll, the two are seen as equally
prepared.

Obama continues to have the confi-
dence of voters on the economy and
health care. More than 6 in 10 of the
voters polled have confidence in his han-
dling of those issues, while less than half
feel the same about McCain. Voters have
roughly the same level of confidence in
each candidate’s ability to make the right
decisions about the war in Iraq.

Far more important than national
polling numbers are the state-by-state
battles as presidential candidates work to
assemble the 270 Electoral College votes
needed for election; as Al Gore learned
in 2000, the popular vote matters not.

McCain now seems to be focusing on
states like Pennsylvania and Florida
that would be crucial to reaching 270.
But while Obama aides can now imag-
ine a half-dozen plausible combinations
of state results to bring victory, Mc-
Cain’s options are few.
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Candidates
battle for

upper hand
in the West

By Brian Knowlton

WASHINGTON: With concern mount-
ing in the Republican Party, Senator John
McCain on Sunday shrugged off a series
of national polls showing Senator Barack
Obama holding a clear lead in the US,
presidential contest,
saying, “This is going
to be a very close race,
and I believe I'm go-
ing to win it.”

“We've closed in
th?d last week,” he
said, speaking nine
days before the election Nov. 4. :

In an interview with NBC from Towa,
a state where Obama enjoys a comfort-
able edge in opinion polls, McCain spent
much of his time on defense — batting
back the bad polling news, standing up
for his running mate, and distancing
himself from President George W. Bush,
even while saying they shared “a com-
mon philosophy,” and trying to shake off
signs of Republican pessimism.

But he also took the offense, claiming
that his Democratic rival would impose
high taxes at the worst possible time.

“He wants to ‘spread the wealth,'”
McCain said, trying to turn against
Obama a phrase the Illinois senator had
used. “He wants to raise taxes in a time
of economic difficulties.”

Obama, speaking later in Denver,
pushed back.

“Senator McCain has been throwing
everything he's got at us, hoping some-
thing will stick,” he said. "He’s even
called me a socialist for suggesting that
we focus on tax cuts, not for corpora-
tions and the wealthy, but for the
middle class.”

MeCain, he said, had also tried to dis-
tance himself from Bush.

“But then, just this morning, Senator
McCain said that he and President Bush
‘share a common philosophy,’” Obama
said, "That’s right, Colorado. I guess
that was John MeCain finally giving us
alittle straight talk.”

By most calculations of what he needs
to win, McCain would have to hold the
states leaning his way, win nearly all the
states currently rated as toss-ups, and
pry away certain states that are leaning
toward Obama — like Ohio and Virgin-
ia. Sonie of the states leaning to Obama
are rated as within the statistical margin
of error for the polls, and McCain insists
that his hopes are not unrealistic.

But with Obama’s position seeming

ELECTIONS
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to solidify in states like Ohio and Penn-
sylvania, he had the luxury of devoting
more time to the West. State polls now
present him a number of possible com-
binations amounting to the 270 Elector-
al College votes needed to win; McCain
has far fewer.

McCain has found himself defending
states won by Bush in 2004, including
Colorado, Nevada and New Mexico,
while Obama has not seen the need,
since mid-October, to campaign in
states that voted Democratic four years

ago. e o
Part of the McCain ticket's probl

ted that he might defy expectations the
way Harry Truman did in 1948 in his
comeback victory over Thomas Dewey.

“Those polls have consistently shown
me much further behind than we actu-
ally are," McCain said.

But Republicans have expressed in-
creasing doubts, with some blaming the
McCain campaign for never finding fo-
cus or reaching Fuil stride.

“This is not the kind of thing you like
to have happening,” Karl Rove, the
former top adviser to Bush, said on Fox
television about recent finger-pointing
among icans, “It’s generally a

— to judge by opinion polls that Mc-
Cain resolutely rejected — are the
doubts many voters have about Goy-
ernor Sarah Palin's readiness for high
office. Asked about this, McCain
replied: “I1 don't defend her. I praise her.
She needs no defense.”

But he did defend her against crit-
icism of the Republican Party for
spending $150,000 on the wardrobe and
makeup of the self-described “hockey
mom."

“She lives a frugal life,” McCain said.
“She and her family are not wealthy. she
and her family were thrust into this."

McCain has accused his rival of over-
confidence — suggesting that the
Mllinois senator already had an Inaugu-
ral speech prepared, written by John
Podesta. But Podesta was a supporter of
Hillary Clinton when the speech was
written early this year. Obama denied
McCain's charge, and has been caution-
ing his supporters not to stop working.

The candidates agree on one thing:

anyth

sign Eeople are throwing in the towel
and thinking they're going to lose.”

Obama leads McCain in national
opinion polls, and early voting carries
some hopeful signs for him. Blacks in
some districts have voted in unprece-
dented numbers.

“It's through the roof,” said the NBC
political director, Chuck Todd,

Hispanics have shifted toward
Obama, and Democratic registrations
far outnumber Republicans,

But the polls have been something of
a puzzle. Rove noted that on the same
day last week, a New York Times poll
had Obama with a 13-point national lead
while an Associated Press poll gave him
a one-point edge.

“We endow these polls with a false
scientific precision they simply do not
have,” Rove said.

Still, Charlie Cook, a longtime polit-
ical analyst, said that while Obama ad-
visers might worry about slippage,
there were no signs of it; the Democrat-
ippeared unusually strong even
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Obama at a rally Sunday in Denver. As his lead grows, he is challenging McCain in states that voted Republican in the last election.

in conservative states like Georgia.

One early indicator on Election Day
might be Virginia, It last voted for a
Democratic presidential candidate in
1964, but polls give Obama a lead.

& thinﬁ Senator Obama can be pres-
ident without Virginia,” the state's
Democratic governor, Tim Kaine, said
on Fox. “But I do not see how Senator
McCain can be president without Vir-
ginia,"

Analysts note that there is still time.
for some dramatic, momentum-shifting
event, but many Republicans appenr“

grim,

David Frum, a former Bush speech-
writer, wrote in The Washington Post
that a Republican in Congress told him:
“There is not a safe Republican seat in
the country. I don’t mean that we're go-
ing to lose all of them. But we could lose
any of them," ¥

—— iht.com/uselections —

u Senator John McCain’s conflicting
impulses toward deliberation and
jon have marked his career
and, if he wins the White House, could
shape his presidency.

® A President Barack Obama would
prize consensus, except when he would
disregard it. His lifelong penchant for
control would probably translate intoa
disciplined White House.

® Long before her unexpected arrival on
a presidential ticket, confrontation
had been a political comfort zone for

Governor Sarah Palin. ‘
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Both candidates turn
to tight Florida race

Obama books nationwide infomercial

By Brian Knowlton

WASHINGTON: Barack Obama and
John McCain pressed their closing ap-
peals full-throttle Wednesday in anoth-
er key state — Florida — as Obama

toldad his dannting fi ial ‘advari-

. tage to book television time nationwide

for a rare half-hour infc ial and to

aides say they have seen poll leads evap-
orate before — as they did in the sena-
tor's New Hampshire primary against
Senator Hillary Clinton — and do not
want to take the chance again.

McCain, in a new ad of his own, dis-
missed the Obama infomercialasa “TV
special” that sought to substitute

saturate the airwaves in other states.
But McCain seemed to be lifting his
own game, shrugging off pessimistic
voices in his Republican Party as he
campaigned in Florida, having
tightened the race to a virtual tie there.
Voter excitement was so great there,
and early-vol lines so long — with
walits up to five hours — that Governor
Charlie Crist, a ibli ded

lebrity apreal for

"With crises at home and abroad,”
the ad announcer says, “Barack Obama
lacks the experience America needs.
And it shows.”

Obama clearly is using his financial
edge to dominate the political ad wars.
As of Oct. 22, he had placed 150 percent
more ads than McCain in Colorado,
Flt-)rida_, Georgia, Missquri, Ohio, Penn-

. polling hours by emergency order.

“We need to win Florida on Novem-
ber 4th and with your help we're going
to win here and bring real change to
Washington,” McCain said in Miami,

. sharing a stage with Crist and other se-

nior Republicans.

He again pummeled Obama for say-
ing he wanted to “spread the wealth,”
declaring: “Senator Obama is running
to punish the successful. I'm running to
make everyone successful.”

Obama, despite the more moderate
tone he has struck this week, was not
taking this lying down.

“I'm sorry to see my opponent sink
s0 low,” he said in Raleigh, North Caro-
lina. “Lately, he's called me a socialist
for wanting to roll back the Bush tax

y and Virginia, the journal
Politico reported, citing data from the
Nielsen Co.

In Florida, Obama ran nearly 19,000
ads from Oect. 6 to Oct. 26, Nielsen re-
ported, to McCain's 5700. McCain

ramped up his ad
showings sharply this
x week, but was still
airing fewer than half
Obama’s number.

ELECTIONS The Democrat ac-
2008 tually risilked c‘fmpeﬁ_

ing against himse
daysto  for broadcast time.
thevote  He was to appear late
Wednesday in Or-
lando with former President Bill Clin-
ton, an event sure to be broadcast at
least locally, at the same time as a taped

cuts for the wealthiest Ameri 50 we
can ﬁnalliggive tax relief to the middle
class, By the end of the week, he'll be ac-
cusing me of being a secret communist
because 1 shared my toys in kinder-
garten.”

Both men remain energized in the fi-
nal days of a presidential race that will
provide a historic result no matter the
outcome: giving Americans their first
black dent or else a combative 72-
year-old war hero who will have man-
aged to defeat t odds and succeed a
deeply unpopular president of the same

!

OtZlma's half-hour infomereial was
the first extended-length commercial
aired by a presidential candidate in
prime time since the third-party candi-
date Ross Perot funded a series of in-
fomercials in his 1992 race against Bill
Clinton and George H.W. Bush. The
best-viewed of those drew 16.5 million
spectators,

The Obama infomercial, according
to a short trailer seen in advance, shows

le with four

American flag, Obama says: “For the
past 20 months, I've traveled the length
of this country, and Michelle and T have
met so many Americans who are look-
ing for real and lasting change.”

A campnign spokesman said that
Obama would also share the story of his

was to be aired on the
widely watched “Daily Show.”

Still, McCain has made up some
ground in Florida, particularly among
white voters, polls indicate. But the
same Quinnipiac University survey
that gives Obama a statistically insigni-
ficant 2 point lead in that state shows
him leading comfortably in Ohio, by 9
points, and in Pennsylvania, by 8. And
no candidate since John F. Kennedy in
1960 has won the White House without
winning two of those three large swing
states.

A new AP-GIK poll shows Obama
winning among early voters and widely
viewed as the winning candidate — one
of the more reliable metrics at so late a
stage in a race — by voters in the battle-
ground states of Colorado, Florida,
Nevada, New Hampshire, North Caro-
lina, Ohio, Pennsylvania and Virginia.

Both candidates have made the econ-
omy the center of their appeal since the
financial crisis erupted. But in another
new ad that questions the Republican
ticket's economic preparedness, the

G e

The ad plays music as comments by
McCain on the economy scroll across
the screen. In one, he acknowledges not
being an economic expert and then he
is quoted as saying, “‘I might have to
rely on a vice president that I select’ for
expertise on economic issues.” The ad
then asks, “His Choice?” before show-

mother's slru?éle nst cancer “and
the difficulty she ha 'wlﬂlhcr’ ;

ing of Palin winking during the
i dential debate.

[ to
why his health care reform program is
what it is.” It will lude by showing

vice
Palin on Wednesday played down
lation about rising tion be-

Obama, live, at a rally in Florida.

The ad was airing on three major net-
works — CBS, NBC and Fox, at a cost of
about $1 million each — and on MSN-
BC, the ish-language Univisi
and two black-oriented channels, TV
One and BET.

Some critics charged that the Obama
infomercial was overkill, a showoff lux-
ury only an immensely well-funded
candidate could afford. But Obama

tween her and McCain aides, particu-
larly over their efforts to keep her away
from unscripted meetings with the
press.

“I laugh at 'em,” she told The Wall
Street Journal, adding, “I1 have nothing
but praise for those involved in this
campaign.”

Jim Rutenberg and Kate Phillips con-
tributed reporting.
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Candidates dashing to

Barack Obama greeting supporters at a rally Friday in Des Moines, lowa. According to most polls, the De

‘or liberals,
JDbama lead
s too good
0 be true

y Michael Powell

Deep in the den of his home in New
ope, Pennsylvania, a liberal sits tap-
pping at his computer,

Jon Downs, 53, works the electoral
ste maps on Yahoo like a spiritualist
1aking his ouija board. He calibrates
1d recalibrates: Give John McCain
hio, Missouri, even Florida. But Vir-
nia and Pennsylvania — those go to
arack Obama. And Vermont? Demo-
‘ats can count on Vermont, right?

hin MeCain with his wife, Cindy, at a campaign stop Friday in Hanoverton, Ohio. The state's 20 ele

1 votes are ¢

the wire

taki e

WAV

ait Lo

Jason Heed/Rel

mocratic candidate holds the lead in the race for president.

McCain’s defiance vs. Obama’s confidence

From news reports

Entering the final weekend before an
election that has electrified the United
States and legions of observers over-
seas, Senator John McCain and Senator
Barack Obama —
along with a cast of
supporting charac-
ters from Al Gore to
Arnold Schwar-
zenegger — made
fervent appeals Fri-

ay in key states they
hope will swing the
vote,

According to most
polls, Obama, the Democratic candi-
date, holds the lead. And he demon-
strated his cool assurance Friday by
broadening his advertising campaign
into two once-reliably Republican

ELECTIONS
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days to
the vote

states, Georgia and North Dakota, and
further bedeviling McCain by placing a
commercial in the Republican nomi-
nee's home state, Arizona,

McCain, meanwhile, hit hard, char-
acterizing his opponent as a leftist out
of step with the rest of the country. And
the Republican candidate argued that
he was headed for one of the greatest
comebacks in recent political history.

The candidates raced across battle-
ground states, trying to rev supporters
and sway any lingering undecided
voters before Election Day on Tuesday.
The candidates focused on the Midw-
est on Friday, appearing in Iowa, Ohio
and Indiana, plus Pennsylvania.

McCain was barreling through Ohio,
with four scheduled stops across a state
whose 20 electoral votes are con-
sidered crucial for a Republican victo-
ry. His running mate, Governor Sarah

Palin of Alaska, was holding rallies in
Pennsylvania, where Republicans are
aggressively campaigning despite polls
showing Obama ahead there, as well as
in Ohio.

In Iowa, where the Democrat’s cam-
paign took off with a caucus victory on
Jan. 3, Obama told supporters to expect
McCain's campaign to end in a cres-
cendo of attacks on him.

“More of the slash and burn, say-any-
thing, do-anything politics that's calcu-
lated to divide and distract; to tear us
apart instead of bringing us together,”
Obama told 25000 at a rally in Des
Moines.

He said he admired a presidential
candidate who asserted in 2000, “T will
not take the low road to the highest of-
fice in this land.”

CAMPAIGN, Continued on Page 4
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“Those words were spoken eight
years ago by my opponent, John Mec-
Cain,” Obama said. “But the high road
didn't lead him to the White House
then, so this time, he decided to take a
different route.”

In Ohio, McCain was spicing up ral-
lies with Schwarzenegger, the governor
of California, and Rudolph Giuliani, a
former mayor of New York,

At a rally Friday morning in Han-
overton, Ohio, McCain told the crowd
that Obama “began his campaign in the
liberal left lane of politics and has never
left it. He's more liberal than a senator
who calls himself a socialist,” a refer-
ence to Senator Bernie Sanders, an in-
dependent from Vermont.

At the same event, Giuliani mocked
Obama’s tax proposals as a “flimflam”
and praised McCain's record of mili-
tary service, saying the Republican
nominee had fought for Americans “all
his life.”

In an interview with The Columbus
Dispatch published Friday, Schwar-
zenegger made no effort to disguise the
challenge facing McCain. He told the
newspaper it would be a “major
struggle for him to win.”

But, Schwarzenegger added, "1 have
seen him in those major struggles in the
past when he has come back when
everyone counted him out,”

bama in Florida, the state that cost
him the 2000 presidential election and
that polls say is leaning toward Obama.

Gore and his wife, Tipper, were re-
cruited to appear at rallies in West Palm
Beach and nearby Pompano Beach, In
West Palm Beach, Gore told a crowd

for ers on Frida

that America's problems with the econ-
omy, environment and foreign policy all
connected to its dependence on burn-
ing fossil fuels. He said Obama would
invest in renewable energy, adding,
“Change is needed now more than it has
ever been needed in the past.”

In conference calls Friday morning,
each campaign offered a glimpse of its
strategies in the closing days mPthe elec-
tion.

“It's going to be a ferocious four
days,” David Plouffe, the campaign
manager for Obama, told reporters, say-
ing it was the rush of early voting — not
hubris — that had led the campaign to
buy television advertising time in Geor-
gia, North Dakota and Arizona.

As for McCain, his campaign pressed
forward with its argument that its own
polls showed the race far closer than the
public polls. McCain's final theme, that
Obama would raise taxes, was having
an effect, the campaign said.

“We're pretty jazzed up about what
were seeing as movement in this elec-
tion,” MecCain’s campaign manager,
Rick Davis, told reporters in a morning
conference call.

He added that “we are witnessing, I
believe, Erobably one of the greatest
comebacks that you've seen since John
McCain won the primary.”

McCain has been echoing that senti-
ment in rallies, saying he relishes being
a campaign underdog. He told support-

we're coming back strong, my friends.”
National polls have shown the Demo-
crat with a substantial lead across the
country, and he was rated the favorite in
a half-dozen states that sided with Pres-

ident George W. Bush in 2004. Surveys

showed Obama in close races in three
other states that went to Bush.

Obama has used his huge financial
advantage to draw votes in traditionally
Republican areas, forcing McCain to
spend precious time and money de-
fending his home turf. Obama’s cam-
paign has collected a record-shattering
$640 million — $400 million more than
MecCain. Obama has devoted enormous
sums in this election to nearly every-
thing, including a half-hour prime-time
commercial on Wednesday that cost
well over $3 million.

Both campaigns have also invested
heavily in turning out early voters, with
Obama expected to reap the most votes,

According to Michael McDonald of
George Mason University, 17.5 million
Americans have already cast ballots un-
der provisions for early voting, or about
14 percent of the 124 million cast in the
2004 elections.

Also Friday, the McCain campaign
said that he would appear on the late-
night show “Saturday Night Live” this
weekend, indicating that he was willing
to accept the risks in a comedy spot
only three days before the election.

The campaign did not say what Mec-
Cain would do on the show, but he is al-
most certain to make only a brief ap-
f1:_»&::11111(::: in the middle of his marathon
inal push to Tuesday. McCain will be
in Virginia, Pennsylvania and New

_.York on Saturday, possibly in.New
"Wﬂ‘n _f%wa Hamp - Sunday i

re on Su and on an
Sate S0 g On Monday. w_
After a late-night rally on Friday
evening in Indiana, Obama heads Satur-
day to Nevada, Colorado and Missouri.
And on Monday, he is set to dash
through Florida, North Carolina and
Virginia. (IHT, AP)
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