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Kriittisen diskurssintutkimuksen lahtokohta on aptkielesta todellisuutta ja kulttuurisia

arvoja muokkaavana ja uusintavana valineena. ksituihin puhetapoihin eli diskursseihin

tulee kiinnittdd huomiota, jos halutaan muuttaaeidkunnan epétasa-arvoa tuottavia
rakenteita tai nostaa nékyuville erilaisiin ihmisnyim liitettyj& piilevia oletuksia.

Taman tutkimuksen tarkoitus on lisdtd tietoa Kkuitisista naisrepresentaatioistamme
kriittisen diskurssintutkimuksen metodeja hyodynta&/alitsin tutkittavaksi aineistokseni
kaksi artikkelia Cosmopolitanista Pyrin tuomaan uuden nakokulman naistenlehtien
analyysiin  vertaamalla artikkeleista |6ytyvda naigka Cosmopolitanin imagoon
nykyaikaisille, itsendisille naisille tarkoitettutehtena.

Analyysini osoitti, ettdCosmopolitanintapa representoida naisia ei vastaa lehden imagoa.
Molempien artikkeleiden aihepiiri, sanavalinnatkjiglenkayttoon sisaltyvat taustaoletukset
edustivat melko suppeaa ja vanhanaikaistakin nsiisis#a. Cosmopolitanin naislukijan
oletettiin olevan epavarma, ulkonakéonsa ja senakemiseen keskittynyt ja valmis
ottamaan yksityiselamaansa liittyvid neuvoja tabranaisia kaskyja ulkopuolisilta. Lukija
my0Os kutsuttiin tavoittelemaan saavuttamattomaddsiyil ulkonakoihannetta. Nama tulokset
vastaavat useiden aikaisempien tutkimusten tulpkeistta ovat pahasti ristiriidassa lehden
mainostaman vapaan, itsendisen ja iloisen "Cosnimrty(lehden prototyyppisen lukijan)
mielikuvan kanssa. Sitd paremmin se kuitenkin \ad&hted suurelta osin rahoittavien
mainostajien tavoitteita.

Koska Cosmopolitanon laajalti luettu lehti, sen maailmankuva on vailavaltainen. Sen
imago naisten vapaata itseilmaisua ja paatosvitieastavana lehtend on harhaanjohtava, ja
siksi aihetta pitéisi jatkossakin tutkia. Oma totkkseni oli melko suppea, ja lisatutkimus
muun muassa lehden mainoksista ja kuvituksestasak&tavamman kuvan aiheesta. Myos
kvantitatiivinen tutkimus tuottaisi arvokasta tiato

Asiasanat: critical discourse analysis, women'sas@ntation, ideology



TABLE OF CONTENTS

O | N I (@ 151U @ I [ ] 3
2. DISCOURSE AND GENDER ......ccciiiiiiiiiiiii et e e e 4
2.1.  Critical diSCOUISE @NalYSiS........ccciiuuuiieiiiiii i e e e 4
2.2.  Studies on women'’s representations in WONMBAGAZINES...........cceeeevvvieeeerinieeens
2.2.1. (070} o1 i = To [ o3 1 o o PP 5
2.2.2. =70 011 1 6
2.2.3. (070 3010 T=T (ot F= 11157 o IR 7
2.2.4. AdAreSSiNg WOIMEBN .......uuuiiiiieeie it emmemme ettt e e et e e e e e e e e e 7
2.2.5. “The COSMO-GIrT ... . e 8
2.2.6. Summary of the studies on WOmMen’s MagazinesS..........cccuuuvvvinrineeeeeennnnnnn. 8
2.3, SHUAY QUESTION ...ttt ettt e ettt e e e e e e ernan e e e e e e eeennnes 9
3. DATA AND METHODS ....ouiiiiiiiiiiiiiis ettt e e e e e e e e e aeaeees 9
1 700 O I - | P 9
1 2 Y/ 1Y 1 g T T P 10
A, RESULT S it et e e e e e ettt e e e e e e et ettaan e e e e ane it e e 11
4.1.  Drop a dress Size at YOUr AESK ........ .o eeeernieeeiiiiie e e e e eeeeenee 11
4.1.1. Idealizing transient beauty...........ccooeeiiii i, 11
4.1.2. Positioning and addressing the reader..............ccccooveiiiiiiiciiiin e, 13
4.1.3. Summary of the analysis..............oeme oo eeiiie e 14
4.2, FOXY LAY .ounneiii e 14
4.2.1. Concentrating 0N aPPEAIANCE.........ceeeueereriieereiiieeeeeirieeeeerraeeeeeriaaees 14
4.2.2. Envying a contradictory Nero..........cccceviiiiii i 15
4.2.3. Positioning and addressing the reader..............ccccooviiiiiiiiciiiin e, 17
4.2.4. Summary of the analysis..............oemeeeeeiiie e 17
4.3. What about the fun, fearless femMale? .. e 18
ST TS O U157 [ PSS 19
5.1. Reasons for the disparities betw€asmopolitan’drand and women’s
FEPIESENTALIONS. ... . eeieieiiitt oo esnmr e e e et et e e e e e e e e e e bbb e e e e e e aa e e e e e e e eennnnnnns 19
5.2.  Implications offosmopolitan’svorld VIEW ...t e 20
6. CONGCLUSION ...ttt e e e ettt e e e e e e et ee bbb e e e e aaeaannneeeeeas 20
BIBLIOGRAPHY .ottt ettt e e e et e bt e e e e e e e atn e eeas 22

APPENDICES ...ttt Error! Bookmark not defined.



1. INTRODUCTION

Language is a source of great power. It contairt ldes assumptions that significantly
influence the way we perceive reality and give niego the things and people around us.
To reveal and correct inequalities in the societysj therefore, highly important to pay
attention to the way language use contributes t strengthens the current reality. One
method of getting to the presuppositions and s@adaktructions in language use is discourse
analysis. Because of its usefulness in this regatigs often been employed in examining

gender relations in the society.

Since the media plays a prominent role in todayéstern society, the type of language it uses
and the way it represents reality has a major itnpacur worldviews. When attempting to
break old views and representations of gender #iaris, thus, an important object of study.
Many studies on various topics concerning genderthe media have been conducted, and
this is the field to which the present study alsotdbutes.

My target of interest is women’s representationdonsmopolitanmagazine, and | will
compare the way the magazine’s articles depict wotneghe imageCosmopolitarpublicly
declares to convey of the female sex. To reachutttkerlying ideology behind the articles, |
will employ the methods of critical discourse as@yand examine women’s representations
in the magazine. AlthougBosmopolitarhas been researched before, this particular taggsc h
not been thoroughly studied. | thus hope to bringea point of view to the study field, and

perhaps uncover wide-spread ways of using langtredereate inequality.

I will begin this paper by introducing in Chapteth basic assumptions and aims of critical
discourse analysis as well as some previous studi@de on gender representations in
women’s magazines. | will also elaborate my owrdgtguestion at the end of the chapter. In
Chapter 3 | will discuss the data | examine in nudg as well as the methods with which |
conduct my analysis. In Chapter 4 | will then regbe results of my analysis, and Chapter 5
is dedicated to a discussion on those results. €€h#&pconcludes my study, and in it | will

present some propositions for further study.



2. DISCOURSE AND GENDER

In this chapter | will introduce the theoreticahrinework onto which | intend to base my own
research. | will first discuss critical discoursealysis; the world view behind the tradition,
the terms essential to it and the purpose of divirifter this general introduction | will more
precisely introduce research conducted on womeagazines. | am going to concentrate on
a few studies that | find are of especial importafar my research, and discuss them in the
light of themes relating to my topic of interest.thAe end of the chapter | am going to present

my own study question.

2.1. Critical discourse analysis

| start my research from the assumption that laggus a tool with which we make sense of
the world. As Lehtonen (1996: 30-31) writes, largrids the medium with which reality is
divided into meaningful parts. With language, weegimeaning to the world around us. We

can have no knowledge outside of language.

Moreover, the divisions and meanings in language<sieated according to certain rules, that
is discourses (Lehtonen 1996:31). By discourse dmmas Lehtonen (1996:32) expresses it,
particular ways of representing reality. Discoursee established ways of describing the
world through language, assumptions and ways o&lspg that are perceived as common
sense in a certain culture. When we speak or whteit something, we can never really get to
the “truth”, the reality surrounding us. All we caxer do is create and use representations of
the world, thus always portraying it from a certpwint of view and through the values of a
certain culture, paying particular attention totaer qualities of it and, at the same time,
disregarding others. As Gill (2007:58) states, legge use always involves making choices.
Language use is, thus, never objective descripbioinrepresentation. As certain ways of
representing reality, discourses that is, becoméelyi accepted, they come to have an

important effect on the way we perceive reality #mmeanings we give to it.

The concept of ideology is strongly tied to dissmurAccording to Fairclough (1989:2-3),
ideologies are common sense assumptions that asmsmef legitimizing existing social
relations. As discourses, on the other hand, arevags of representing certain objects and
phenomena, they are unavoidably sources and cawierdeologies. Discourses are, then,

never innocent or meaningless, but represent thilelirom a particular point of view that is



beneficial to some and very likely harmful to otheAs Lehtonen (1996:23) writes, power is
often acquired and retained by getting people tewe in particular views of the world, by
succeeding in giving certain representations and theanings the status of common sense.

Discourses are, therefore, important sources oepow

| will approach discourses and ideologies from pleespective of critical discourse analysis
(CDA). CDA attempts to reveal the underlying disksms embedded in language use and thus
uncover the ways in which power is exercised inoaiety. The aim is, then, to change
societies for the better by making them more eqiakss 1996:15) The intention is to show
that alternative ways of looking at the world acsgible and to give voice to those to whom
the dominant discourses are unbeneficial. Thisrsedoy closely examining actual language
use and looking at the values that a receiver tvassume in order for language use to make

sense to her/him.

2.2. Studies on women'’s representations in women’s magaes

There is plenty of research conducted on women'gaziaes and how they portray women.
Magazines fromCosmopolitanto Women's Weeklyhave been studied by numerous
researchers and from many points of view. Caldashard (1996: 253) divides women'’s
magazines into two different categories: the tradél ones such a#/oman’s Owrand the
“newer glossy ones” such &smopolitanSince my own target of interest@@smopolitan

| am here going to concentrate on the analysis noadéhese “newer” magazines. | will
discuss themes relevant to my own research, arsgpreny own view of some of the related
studies.

2.2.1. Contradiction

First of all, one discussion highly important tethresent study is that about contradiction
and coherence in women’s magazines. Gill (2007 2®4)- explains that there are continuous
inconsistencies in women’s magazines, ranging fadffering advice concerning how to stay
fit to varying views on women'’s sexual pleasure.nylaifferent voices can be heard in the
magazines simultaneously, from a feminist onertglivomen to do as they feel comfortable
to a conservative one advising them to please thair as best they can. The discussion, then,
is over whether these inconsistencies truly meaat the magazines are inherently

contradictory in nature, or if the incongruitie® anerely superficial and possibly a means of



concealing and excusing an ideology which as suzhidvseem out-dated to the magazines’
readers. This debate is relevant to me since aritiiscourse analysis pays particular attention
to different voices in texts and attempts to givent a plausible explanation. | will, then, be
commenting directly on this discussion as | analgesmopolitanmagazine and determine
what, if any, distinct ideology can be found behitscarticles. Gill's study is especially useful
for me in this work since she gives a wide overloako the topic and presents a great deal of

important studies made in this field to supportdrguments.

Many researchers have come to think that the appaomtradictions in women’s magazines
are only an illusion. For instance, Machin and Tisarrow(2003) conclude that there in fact
is a very coherent ideology behind all the surfiesel discrepancies i@osmopolitan They
(2003) examinedCosmopolitanmagazines from 44 different countries in orderfital
similarities and differences in the ideologies apgresentations in them. They found that
despite the fact th&@osmopolitarseems to emphasize women'’s independence, the magaz
actually consistently advocates a very differerdwiof women. In fact, the magazine
expected women to be insecure and unhappy in biogiies, and all the power women had
was most often derived from their sexuality. Altgbuapparently having all the freedom
modern women should have, women were yet defineelation to men and assessed by their
appearance. When women’s work was discussed, itlaas in terms of its social aspects and
not the work itself. In addition, pleasing men waften a priority for women. This study
(ibid.), then, argues for the view that there altyuia quite a consistent ideology behind at
leastCosmopolitan The ideology Machin and Thornborrow (2003) foundCosmopolitan

magazine gives me a good point of comparison &clds my own study results.

2.2.2. Feminism

The debate over contradiction and coherence alateseto a second question relevant to me,
that is whether or not women’s magazines are fenirGill (2007:198-204) writes that
women’s magazines have at least some feminist idedsem. For instance, women are
naturally presumed to have the right to work anthpete with men in the workplace. She
(2007) continues, however, that an opposite viewatao be argued for. Women’s magazines
place a strong emphasis on women'’s appearancedditicm, no structural inequalities are
presented in the magazines; to any problems thamamo might have, individual
transformation is offered as the solution. Also iBggand ledema (1997:168-169) bring forth

similar arguments in their research on magaz8tdg andNW. They conclude that women'’s



magazines are often characterized by, among ofiregs, a distinct emphasis on women'’s
appearance and the minimization of the importafie®oal problems related to womanhood.
According to these researchers, then, even themeamen’s magazines do not completely
correspond to the traditionally feminist ideals.l'&ias well as Eggins and ledema’s

observations about the characteristically non-féshiieatures in women’s magazines support
my hypothesis abou€osmopolitan The question of feminism in women’s magazined wil

also be one of my central concerns as | analyseemtsrepresentations idosmopolitann

closer detail.

2.2.3. Commercialism

A third topic important to me and often discussetbag researchers is commercialism and its
impacts on women’s magazines. Gill (2007:202) leisertisers’ needs as perhaps the most
important factor influencing the content of womenigagazines. She (ibid.) writes that goals
such as the empowerment of women are often satifio please advertisers. Routine
practices of editors tie the content of articlesvmmen’s magazines together with that of the
advertisements next to them. Also Mary Talbot ()9@2ds great respect for advertisers in
her perspicacious analysis of the magadaekie Positive attitude towards advertisers has,
then, been found in magazines meant for women atslag all age. These study results will
be useful to me as | try and find motives and readeehind women’s representations in

Cosmopolitan.

2.2.4. Addressing women

A fourth discussion touching my topic concerns Wey women are addressed in women'’s
magazines. Several researchers have concludedonagn are often addressed in a friendly
tone in women’s magazines. According to Gill (2a®R), journalists in these magazines
often attempt to form a personal relationship wiite readers. Magazines meant for younger
women, on the other hand, assume a big-sisterlg t@ralbot:1992), which could be

considered a more obvious version of the friendiget of women’s magazines. Whether
sisterly or friendly, the editors tend to give theraders advice and guidance that normally
might be expected from people with whom the reallax® an actual relationship. Gill's and

Talbot’s observations give me a point of compariasri examine the tone of voice used the
articles of interest to me. They also give me chegsow to interpret the tone of voice used in

them.



2.2.5. “The Cosmo-girl”

Fifth, the type of worldview magazines such as Gasoiitan would like to be seen as
advocating has also been described in previousamseMachin and Thornborrow (2003)
write that the core value€osmopolitan magazine is openly promoting are power,
independence and fun. According to them (2003),ntlagyazines introduce the idea of the
“Cosmo-girl”; the girl who encompasses the val@esmopolitarproclaims and who actively

lives by them. She, quoting a phrase often expliceépeated in the magazine, is a “fun,
fearless female”Cosmopolitarwould like, then, to be considered a magazine mkarthe

active, modern woman.

Machin and Thornborrow’s (2003) observations abihet imageCosmopolitanwishes to
convey of itself are crucial for my research. lg¢dke values they mention in their article as
my point of departure as | compaesmopolitan’overt ideology with the values that can be
found behind the texts in the magazine. | beliéve b be quite an important task to do since
the inconsistency between the public image of @asmo-girl” and the actual representations
of women inCosmopolitanalthough apparent in Machin and Thornborrow’slysis, is not
explicitly commented upon in the article. Machirdarhornborrow, then, describe what the
“fun, fearless female” in reality is like, but thelp not explicitly criticize it by pointing out
that the depicted image of her actually has, afpam being female, little to do with this
surface-level description of her. This gives memmdo compare the “fun, fearless female” to

her more precise portrayal in the magazine.

2.2.6. Summary of the studies on women’s magazines

To sum up, women’s magazines are a topic much ddlzatd researched. The contradictions
they entail as well as their ideological conterg bfien been discussed, and commercialism’s
impact on those has been thoroughly examined. W@meragazines’ attitude towards
women and its expressions in the tone with whichmew are approached have also been
commented upon. In addition, the way that magazihemselves would like to be seen has
been touched by researchers. Nevertheless, th#éreestains much to do in this field of
study, and previous studies leave plenty of roomffiother analysis. All of this previous
research gives me an excellent point of compar&gwhadvice on how to interpret my own

study results.



2.3. Study question

In this study | intend to analyseéosmopolitanmagazine in terms of the way it portrays
women. Magazines lik€osmopolitarlike to advocate themselves as liberal, represgrtie

free, modern woman. What | intend to do is, by nseafrcritical discourse analysis, compare
the view that the magazine wishes to give of itselhe way women actually are represented

in the magazine.

3. DATA AND METHODS

In this chapter | will discuss the practical exeémutof my study. First, | am going to explain
what data | have chosen to examine and why | dddidehoose this particular data for my
analysis. Then, | will describe the method with ethil have conducted my analysis and

explain why | felt it was the best alternative foy study.

3.1. Data

My target of interest is women’s representationsviomen’s magazines. From all of the
magazines published, | have choseasmopolitanmagazine for my analysis. There are
several reasons for this. First of &lpsmopolitans a very successful and popular magazine
sold all over the world. Its influence, then, reesta vast amount of people. Moreover, the
“light” nature of the magazine often makes us fotgat the roles and hidden presuppositions
in it are no less influential than those in morerfsus” newspapers just because of the
carefree tone that they are expressed in. In atdithe image o€osmopolitaras a magazine
for young, independent women is very strong. Beeaafsthe success of this image and the
way it increases the magazine’s distribution, Isider it of particular importance to take a

close look at the magazine’s brand and the rolgigmed for women behind it.

| have chosen two articles from the Briti€losmopolitan(August 2007) to analyse in this
study. These articles are titlédxy ladyandDrop a dress size at your dedee appendices).

| decided to examine these particular articles beedhey both give women a model to strive
towards in their lives; in their own ways they shiheir readers what women ought to be, but
approach the issue from different points of vi@®wop a dress size at your detkls women

explicitly what they ought to do to look godeoxy lady on the other hand, offers women an
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idol to envy and identify with. Both of these teai® typical examples of articles appearing in

Cosmopolitan

I have chosen only two articles and no picturesnigr analysis because the length of this
thesis is limited, and | want to do my analysisrtughly. The reason | have not decided to
analyse just one article with the pictures included is that | want a point of comparison for

my text, to have a more representative view ointilagazine’s overall content.

3.2. Methods

| have taken my method of analysis from the lectusé Text and literacy-course (spring
2007), taught by Piia Varis, and the course’s neerdesigned by Anne Pitkdnen-Huhta and

Piia Varis. These methods fit into the frameworlcofical discourse analysis.

First, | read the articles carefully through, payriose attention to different textual features
of the text in terms of their representation of veaml| analyzed word choices to see what
type of connotations the words used had, and loakele syntactic structures of the texts. |
searched the texts for presuppositions to findrapsions which were taken for granted and
which the readers were also expected to believadttition, | paid attention to those things
which the readers were expected to know beforehasdo examined how the readers were
addressed in the articles, and analysed the texésms of contradiction and coherence to see
if they were consistent in their representatiomvofmen. From these features | tried to gather
a view of the magazine’s attitude towards its sgepdy female readers and thus women in
general. In short, | attempted to see what typa@dlogy lay behind the texts and how the

textual features in them contributed to that.

Having done this analysis carefully, | combined ragults to see if there were any recurring
themes in the articles. | then compared thesetseguthe image of the “fun, fearless female”
discussed in Chapter 2.2.5. In Chapter 5 | distusgeasons for my results as well as their

implications.

| chose this method because it seemed to me theappsopriate one for my study questions.
With CDA, it is possible to closely examine the es a journalist has made and analyse and
discuss all the small elements that contribute de ive create and understand reality. Of
course, this method restricts the analysis to g serall data, and with quantitative research it

would have been possible to analyse a much wideyeraf articles. However, a great deal of
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this type of analysis has already been conducted, moreover, it would not allow me to

analyse the deep ideological structures that hdlpefan be reached with CDA.

4. RESULTS

In this chapter | am going to report the resultsnyf analysis on the two articles mentioned
earlier. With CDA, | will try and explain how womeare portrayed in the articles. | will

discuss the articles separately, and organize nayysis by first describing themes and
recurring ideological structures | have found ie texts. | will then compare those results

with the image of the “fun, fearless female”, te sethey are alike.

4.1. Drop a dress size at your desk

The first article | am going to analyse is titlBdop a dress size at your dedkis aCosmo
promotion that is an article which is at the same time dvedisement, in this case ®he
Cosmo Diet ClubThe article is advising women how to lose weigtg.there are no actual
women presented in the article and my objectiie sxamine women'’s representation in the
text, | will in this analysis pay close attentianthe qualities attached to the assumed (female)
readers of the article. | will examine what typeaof attitude the writer has towards them and

what type of world view the readers are expecteatt®pt and share.

4.1.1. Idealizing transient beauty

The first and most obvious theme defining women awammanhood in the article is
appearance and its presupposed importance for wohimbecomes obvious in many ways.
First of all, despite the fact that the topic af thrticle is weight loss, good looks are the actual
goal the reader is expected to have. This is apparehe word choices in the article. There
are three expressions referring to weight-losientext:lose weightslim anddrop a dress-
size.As two out of the three are focused on the aestlaspect of losing weight, it is clear
that the discourse in which losing weight is disaashere is not that of healthy lifestyle but
that of appearance. This also indicates that woanersupposed to share the view that being
thinner indisputably looks good. The article stavith the sentence “Slimming is a cinch with
the Cosmo Diet Club"The sentence, thus, carries a presuppositionbbiaig slimmer is
preferable and that slimming would bring the readeser to some predefined beauty ideal.

Secondly, beauty and fashion are expected to b#ekst to the reader also beyond her own
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personal appearance. Also this can be seen inréseppositions in the text, as the reader is
expected to know who the model Kate Moss is withany clarification but her name.
Thirdly, the wish to look “better” is presentedtime article as universal and preferable for
every woman, including all the readers. The texdh@s women to start dieting by saying that
“Now there’s no excuse for falling off the weiglask wagon”. Here not trying to lose weight
is presented as the unadvisable exception. Evergamas thus invited to share a worldview
where a common beauty ideal and the struggle thriga@re of major importance. All of this
supports the observation which, among others, Maahd Thornborrow (2003) and Eggins
and ledema (1997:168-169) have made about womeagmnmes’ placing a great emphasis

on women'’s appearance.

The beauty ideal of the article is, however, transiAs already mentioned, the article invites
its readers to believe that there is an ideal appea worth aspiring to. It seems, however, to
be so self-evident that it does not need to bectihi The only descriptions of the desired
outcome of losing weight appear in expressisit® anddrop a dress sizewhich actually
describe the process of dieting and not the statehich the readers are supposed to aspire
with dieting. As there is no “good” weight mentiecher any ideal appearance explicitly
described, all readers, apparently regardless aif Hize, are invited (and actually ordered,
due to the imperative forms used in the text) ®phoject of dieting. No reader can say that
she matches the ideal since it has not been sti@iglardly described. The article, then,
plays a trick on its reader: the reader is invieddmire an ideal appearance which everyone
is supposed to know and share but which at the damee does not exist, or at least is
securely out of the reader’s reach. Never-endiegirdi, therefore, remains the only choice
for her. This cleverly creates a situation where tielp of The Cosmo Diet Clubs
continuously needed. Here the apparent contradi@tidghe article, then, turns into a coherent
business strategy, supporting Machin and Thornkdsrg2003) conclusion that a coherent
ideology can be found behind women’s magazine'digial contradictoriness. In this case
the contradiction is being exploited, if not consted, to promote the sale of a product. As
also Gill (2007:202) concludes, then, the contdnvomen’s magazines can often be traced
back to advertisers’ needs. To sum up, the antilees women in a position where they are
endlessly chasing after an ideal that cannot behezhbecause it does not really exist, leaving

them with only the means with which to get therermver the goal itself.
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4.1.2. Positioning and addressing the reader

A second issue relevant when analysing the magazatétude towards women is the way it
positions its reader in the society. The articlpexts the reader to have an active lifestyle.
Her busy social and work life are constantly beiefgrred to, and the difficulties that might
inflict on her dieting are thoroughly discussedr iFstance, the reader is expected to feel “too
busy to be stressing about meals”. This relategiat Gill (2007:202) writes about the newer
women’s magazines having assumed certain feminisciples, in this case taking for
granted that the reader works and has the freedoooritrol her own schedule. It should,
however, be mentioned that, although expected tbcyate in work life, the reader is not
believed to be working in a very high position. Tbarnalist refers to the reader’s colleague
as “the girl sitting next to you at work”, indicagj a position not very independent or
authoritative. The autonomy the reader has doegherefore, encompass all of the segments
of her life.

Weight and self-control are one area where theer&ddepicted as having no power or
independence at all. Actually, concerning them thader is being depicted as almost
childishly insecure. The journalist addresses #aaler directly in much of the text, almost all
of the advice given in the article being in thenfioof imperatives. For instance, as a solution
to problems when shopping for food, the journaistourages the reader to “Simply print off
our shopping lists...”. The reader is, then, expactot to mind the journalist giving almost
direct orders to her. Moreover, the journalist attyutakes the right to “speak for” the reader,
to imitate her. The text is constructed from exsusgsemingly made by the reader for why she
cannot lose weight, and the journalist's answeesmoNing all of these claims. For instance,
the fictional reader says “I've just got not wilbywer”, to which the journalist then offers a
solution. Also, the journalist seems to expectrigeder to be almost passive; “A hectic life
and specific diets, no problem, we have the memtgpready so you do not have to do any
thinking yourself’ Hereby the journalist constructs a picture of &noat childlike reader
who cannot control her own body although she veoghmwould like to, and is in desperate

need of the magazine’s help.

This somewhat patronizing attitude towards the eeadd, however, being at least partly
concealed and softened up in the article. One Wayi$ done is, as already mentioned, by
giving the reader credit for her activity in otlaeas of her life. Another way is showing her
understanding for her good intentions and hondettef The big-sisterly tone Talbot (1992)
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found in Jackie can also be detected in this artiebr instance, the journalist shows empathy
for the reader by admitting that “We all start witie best intentions...”. The reader is thus
kindly being taken under wing of the protective dedter-knowing journalist. From this it

can be concluded that the reader is expected tooms guidance and not take patronizing as

an insult and imposition on her private life.

4.1.3. Summary of the analysis

In conclusion, the articl®rop a dress size at your deakpoints women a clear position. It

depicts its readers and thus women as peopleféheflivhom is mostly spent, and should be
spent, chasing after a beauty ideal which is seausal that it does not need to be described.
When it comes to this pursuit of beauty, despiteirtiotherwise somewhat emancipated
lifestyles, women are expected to be incapableimméed of an advice. What more, they are

expected not to mind being told what to do, indigapassivity.

4.2. Foxy lady

The second article is titlefoxy Lady and it is an interview of the model I1zabel Goulahe
model is depicted at her work place, at a photosfar the cosmetics brarfdout which is
also being advertised on the same page as théaifix find what type of representations of
women this article carries, | am going to examime general world view in the text which its
readers are expected to share. | will also andlysevay Goulart is being depicted and the

way the assumed readers are being portrayed amessed.

4.2.1. Concentrating on appearance

The main theme related to womanhood in this artatein the previous one, is beauty. All of
the interviewer’'s questions to the top model redaed looks and the way she personally
keeps up her appearance; her career or opiniongt angthing else are not considered of
interest to the readers. Women are also expectedvi® working to enhance their appearance
as a self-evident part of their daily routine. Tkismes up several times in the text. The
journalist uses the expressitweauty must-havevithout clarification or a specific context

where it for some reason would be essential t@my alter one’s appearance. This indicates
the presupposition that women’s owning and usintgast some products to try and look

better goes without saying. The same expectationbeadetected as Goulart uses her spare
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time routine ofslapping on moisturiser and mascabafore going out as evidence about her
not beinga girly girl. Wearing “only” some make up serves, then, asxamele of not being
conscious of one’s appearance. Moreover, as iprgous article, the reader is expected to
be interested in issues concerning beauty alsongelger own life. As a presupposition, she
should for instance know who Claudia Schiffer iddme familiar with the hardly self-
explanatory expressiasize-0 trap To sum up, the article expects women to find beaud
issues relating to it both interesting as a topi&riow and read about and as something that

they should work for in their dalily life.

Moreover, the major importance of weight and thesppposition of a universally accepted
weight ideal are also evident in this article. Gotié appearance is mostly discussed in the
context of weight, it appearing as a topic in thoéghe five question-answer pairs of the
article. Goulart’s slim body is constantly beingraced by the journalist, who explicitly pulls
the assumed readers in with her admiration by utiegexpressions/e or us referring to
herself and the readers in three of her questiBos.instance, she tells Goulart to “Tell us
how you got your perfect curves’The expectation that there is a universally shérght
weight” is evident also in Goulart’s already prexsty mentioned expressidhat size-0 trap.
Here, the demonstrative pronotimat indicates the presupposition that everyone bedieve
there to be a weight which is too thin. This coaldo be a sign of the discourse of modern
feminism that Gill (2007:202) mentions there toitbéhe newer women’s magazines; it is no
longer acceptable to at least openly promote apexkngly unhealthy body-image. To sum
up, the article invites the reader to share a wiaeld where a certain weight is

unquestionably better than others.

4.2.2. Envying a contradictory hero

The article is constructing Goulart into almostam+humanly hero for women. The journalist
creates a discourse where the model, the idebéimngy separated from the “normal women”.
This becomes clear as the journalist divides thddniato we on the one side, encompassing
the journalist, the readers and in the beginninghefarticle the staff o€osmopolitan and
Goulart on the other. The model in her extraordivess is then being contrasted with tine

by the journalist's manner of forming her questionkis happens, for instance, as she tells
Goulart to “Tell us about your hang-ups before watshating you”. Goulart’s perfection is
thus given yet more weight by emphasizing wes assumed incompetence to reach it. Her

speciality is made evident also in the constargétigpn of her apparently not working for her
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good looks and “perfect curves”; for instance, slienot confess to watching what she eats.
Goulart is thus depicted as almost inhuman, her shairing the same realities as other
women. In this article and the discourse it cortdtrdior women, then, beauty is the material

with which heroes are made.

In continuation, in this article, just as in thewous one, the ideal constructed for women is
also deeply contradictory in nature and out of woisigeach. Goulart’s reality, as already
mentioned, is not depicted as the same as thahef women. She does not have to work for
her body, whereas the assumed readers are presamtéar from getting to her shape.
Moreover, although beauty and femininity are présgrnas something highly important,
Goulart who is depicted as the embodiment of batbsdnot seem to identify with those
characteristics at all. She strongly denies beirgrly girl, which in this context appears as
something non-desirable, and emphasizes her apglyarémasculine” hobbies such as
snowboarding and football. Here, then, an innettreaiiction in the feminine ideal becomes
exposed: women are offered an ideal of extremee@tgpical) femininity which, when
reached, does not seem to be desirable, and irségehs to lose in appeal to its opposite,
masculinity. It would thus seem that there are abtutwo hierarchically organized,
incompatible ideals for women, neither one of whashsuch is sufficient. In a culture where
masculinity is traditionally highly regarded, “giess” as its opposite cannot qualify as
perfection. ForCosmopolitan however, masculinity as the sole ideal for womenld not
only conflict with the attempt to create a sharethdle culture, but also be troublesome to
advertisers of beauty producffhis article, then, makes more visible the femaleal |
discussed concerning the previous article, onlset@al it even more complicated. The ideal
is, however, being constructed so that women daeaadly need to face the contradictions in
it; as it has been made sure that no one can iieach attention has to actually be paid to

what it is like, only to the chase after it.

It is also interesting that Goulart, despite thenaithg tone in which she is being depicted, is
in many instances not being discussed in a manhahwan be considered respectful. The
work she has put into reaching her professionaitipasis not discussed or even recognized.
The journalist refers to her as the model “...whaesey curves have bagged her a contract”. In
stead of Goulart herself, agency is thus giveneloldody shape. She is also referred to as a
babeand aprofessional bombshelhdicating a condescending attitude towards hetudty,

she seems to be objectified in a way usually rdlademen’s derogatory talk of women. In
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addition, calling Goulart arofessional bombshetloes not make modelling seem like actual
work. Also Goulart seems to verify this discourse conicgy modelling by saying that her job
is simply “being healthy, sexy and confident”. Wamare, then, invited to take as a role
model a woman depicted as a sex object who hasehexything come to her simply by
passively letting her good looks make things happéis compliments my conclusions about
the reader’s assumed passivity in the previouslartnot only is the reader expected to be
passive, but so is her ideal. Also Machin and Thorrow’s (2003) analysis confirms that

Cosmopolitan depicts women as innately passive.

4.2.3. Positioning and addressing the reader

The attitude towards the reader in this article, imsthe previous one, is somewhat
condescending. The contrast already discussed éptire reader and Goulart depicts the
reader as not being everything a woman should aottlde. The journalist invites her to an
audience admiring and jealously gazing at Goulast,the seemingly humorous comment
“Tell us about your hang-ups before we start hayiog” reveals. Moreover, at the bottom of
the page, in th8 essential sexy body tigection, the reader is again directly addressed an
told what to do. Here the journalist assumes thbaity to tell the readers what to do and to
define what is essential, expecting the readersgpond well to an imperative syntactic form.
The reader is, thus, invited to take part in aemiVe feeling of inadequacy and, as a result,
be ready to let somebody else tell her how to mrmeecthis. This attitude matches the passive

image of women | discussed earlier.

4.2.4. Summary of the analysis

To sum up, this article emphasizes appearance’srianpce for women to the extent that
Goulart is being portrayed as a hero and idol fome&n because of it. The ideal appearance
promoted by the article is, however, constructedhsa it to begin with is out of women’s
reach. What more, the femininity advocated in @dsually not even depicted that desirable in
the end. In addition, the model women are expettddke as an ideal is not being depicted
very respectfully, thus indicating that women oughtdolize passivity and find comments
usually considered derogatory flattering. Womenadse expected to be insecure because of
their inability to reach this objectified position.
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4.3. What about the fun, fearless female?

As discussed in Chapter 2.2.5, Cosmopolitan haastexnle(or hopes to create) a public image
of a magazine meant for young, active women. Thgaxiae’s prototypical reader is the
“fun, fearless female”, a “Cosmo-girl”. Power amdlependence are supposed to characterize

her. Next, | will discuss the results of my anadysn the two articles in relation to this image.

The image of the “fun, fearless female” correspowtdh the representation of the assumed
reader of the text in some respects. As discusseglation toDrop a dress size at your desk,
the assumed reader is financially independent.iSke&pected to work and manage her own
time. It is also assumed that she lead an actigstyile with plenty of social contacts. This
can be seen as a part of the “fun” in the “Cosmbsgicharacter, in that she is enjoying life

and making room for spare time activities.

However, the assumed reader also differs greatign fthe “Cosmo-girl”. Although she is
independent in many respects, she is also expséztbe very insecure about her appearance
and spend a great deal of time trying to change€This insecurity is significant, since
appearance is supposed to be highly importantrtoTtne reader is also expected to welcome
advice and orders from other people. Here, thargritbe questioned if a woman who cannot
accept her appearance as it is and spends a gaabtfdnoney attempting to improve it can
really be said to have a positive, “fun-orientedtiaonfident attitude towards life. Moreover,
the reader is expected to idealize and identifynveitwoman depicted as a sex object. This
role, entailing a presupposition of passivity, seetn collide with the image of the
emancipated, fearless woma&osmopolitanwould like to be seen as advocating. The
feminism mentioned earlier and also discussed liy(Z207:202) does not, then, extend very

far.

To sum up, the representation of women in the ttigles | analyzed does not quite match
the image of the “fun, fearless female”. Surelyréhare elements about her that do; but on the
whole, my analysis has revealed many aspects digouhat seem to differ greatly from the

gualities explicitly attributed to her.



19

5. DISCUSSION

In this chapter | intend to discuss the resultsngfresearch. | will contemplate on reasons
behind women'’s representations@osmopolitan as well as why there seems to be such a

contradiction between the overt and covert ide@sgn the magazine.

5.1. Reasons for the disparities betweenCosmopolitan’s brand and women’s
representations

As discussed in Chapter 4, the image of wome@asmopolitanis very unlike the type of
image the magazine publicly wishes to convey ddlfitsThere must, therefore, be reasons
both for why women are represented in the way desgtiin Chapter 4 as well as for why the

magazine’s brand advocates a very different typemfesentation.

Several explanations for the negative represemstid women in the magazine can be found.
For instance, it could be assumed that, just asynwher people, at least some of the
journalists inCosmopolitarsimply have conservative values and that showkeémtagazine.
Yet, probably the most important reason is the faat Cosmopolitangets a vast amount of
profit from advertisers. Therefore, as Gill (200022 writes, advertisers’ needs must be taken
into consideration in the articles of the magazibependency on advertisers limits what can
be written inCosmopolitanas well as the way the themes in the magazinéreaéed, since
bold representations of women independent fromitiomél norms would not only risk
driving away more conservative readers but alsanpte an ideal that would discourage
women from buying the products advertised. This ldidoe likely to happen especially as the
items typically advertised in women’s magazines raske-up and the like, that is products
meant for altering one’s appearance. Actuallys itustomary in women’s magazines that the
line between the contents of articles and the ddesnents is blurred. It could be said, then,
that women’s magazines have taken on the respbtystioi create the needs for buying the
products advertised in them. Generating insecuritywomen by representing them as

inadequate serves this goal.

Cosmopolitancannot, however, publicly admit to promoting agky conservative image of
women designed to plant and preserve insecuritisireaders. This would conflict with the
widely accepted feminist principles of women’s s#termination and power, and drive

away potential readers, especially as the magazitaggeted at young women independent at
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least enough to have their own money to spendth&magazine has to be careful, balancing
on the thin line between modern feminism and corieness and cautiously choosing
elements from both sides to please both the adeestand the readers. The easiest way to do
this (and definitely the most pleasing to the atisers) is to separate the content from the
brand, thus inviting readers with money and indeeece, but offering them a mixture of
feminist elements and a message that advises therattbe happy as they are. There can,
then, be found a clear purpose and a coherentaggdbehind the conflicting brand and

representations.

5.2. Implications of Cosmopolitan’sworld view

As Cosmopolitanis a very popular magazine, its somewhat consgevatew of women is
widely distributed and thus influential in presenyicultural values. Naturally no magazine
alone can shape the way women are viewed in atgptiet as a part of a flow of similar
representationsCosmopolitancontributes to a discourse of women which stiltries the
presuppositions of women'’s passivity and orientatma private sphere of life circled around
appearance. This discourse upholds for women a acoording to which it is abnormal not
to be insecure and preoccupied with one’s appeardnchis world view beauty seems to be
the only real ambition for women, and other goald abjectives are consequently left for
men. By implication, thenCosmopolitan’sdiscourse positions men before women when it
comes to the public sphere of societal decisioningaland business. The magazine thus
partakes in sustaining structures that create mégumaking it difficult for women to break

away from the role traditionally appointed to them.

Making Cosmopolitan’srepresentations of women all the more alarmindhésfact that, as
the relative success of the magazinbmnd suggests, the discourse it entails is partly
accepted as modern and liberal. This makes ittighgly easy for readers who do not apply
careful criticism to what they read to assume elgmef the magazine’s world view almost

unnoticed Cosmopolitan’gepresentations are, then, far from harmless.

6. CONCLUSION

In this study | have tried to bring forth a new mgoof view to the studies o@osmopolitan
magazine. | have also, on a small scale, attemjptedaborate on the sometimes carefully

hidden cultural perceptions of women that shapenvibidd views and realities of all of us.
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Especially the latter goal is of uttermost impodarwhen attempting to change our culture
and society into a more equal one, and obviousiyeat deal more work has to be done in
that area. Further research on the topic shoultetore, be conducted. As my study was
quite concise, a wider analysis including pictuaesl advertisements would add interesting
information about the gender representatiolCasmopolitanComparative studies on other

similar magazines would of course extend our kndggeof the subject. In addition, since my
study was qualitative and my results can thus astlyebe generalized, quantitative study on
the topic would be useful. It would also be ingtiey to compare women’s magazine’s
gender representations to those in magazine’s nieanten of approximately the same age
and social group, as my study did not touch upam &md it is not only women’s perceptions

of themselves that shape gender relations.
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Appendix I: Drop a dress size at your desk

“DROP A DRESS SIZE

212/ COSHOPOUTM AUGUST 2007

....I'VE JUST GOT NO .
WILLPOWER" .

Moment of weakness? Mid-
afternoon sugar craving? Before
you reach for the biscuits, pick
up the phone — we have 24/7
expert advice on hand to keep
you on the straight and narrow.
Contact our nutritionists any time
by email, phone-or live chat for
incentives, advice and support.

...| FIND IT DIFFICULT TO
STAY MOTIVATED”

We all start with the best
intentions but it can be hard to
stay on the right track —~
espema]]y when the girl who
slts next to you at work is
blessed with the Kate Moss
gene, and spends the whole
day shovelling in chocolate.
Visit our blogs and chat rooms
to compare notes, swap tips
or simply vent your stress to
fellow dieters in the same boat,

..M T00 BUSY T0 BE
STRESSING ABOUT MEALS”

It you're juggling full-time work
and a hectic soclal life, a new
diet can seem like a lot of
effort, so we've done the hard
work for you with our daily
meal plans. Allergic to dairy?
Vegetarian? Trying to cut out
sugar? Diabetic? Whatever
your requirements, we've got
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Slimming is a
cinch with the
Cosmo Diet Club.
In fact, you'll have
no excuse for
falling off the
weight-loss wagon

your breakfast, lunch, dinner
and snacks covered,

... DIETS DON'T SEEM TO
WORK FOR ME”

That's what most of our
members thought when they
first signed up, but we proved
them wrong. Read the success
stories of other dieters to
inspire you.and keep you

“focused. Plus, get two weeks'

free membership when you
share your own success story.

.. LOVE EATING OUT”

You don't have to ditch dates,
dinner parties or dining out
with the Cosmo Diet Club, Just
take at look at our eating-out
guides. Nobody would even
notice you were dieting ~ 5}1
they notice is how fabulous
you're lookingl

...| DON'T KNOW WHAT T0
BUY IN THE SUPERMARKET"

When you're in such a routine
with your weekly shop you could
virtually do it with your eyes
closed, shaking things up can
seem a [ittle daunting, Don't
wotrry — there's no need to spend
hours In the aisles reading the
nutritional charts of everything
you pick up. Simply print off our:
shopping lists and let us be
your personal shopper.

WWW.COSMOPOLITAN.CO.UK

'PHOTOGRAPH ERIC MORATT
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Appendix II: Foxy lady

What!e i Bl o 1

vnat's it like to be a professional
bgj_n,ggheil?,Cosmo finds out as we join
Brazilian babe Izabel Goulart on a sexy shoot

manslon In central Parls, *« ¢ about girly sexiness.

lzabel Goulart, whose 89y v\ The photographer s Ellen von
curfes have bagged her a~ Unwerth, famous for helping
confract as a Victoria's Secret  (Claudia Schiffer and Madonna -
‘Angel' (past ambassadogs for /look like boudoir bombshells,
the US undies label include “While she urges the makeup
Gisele Biindchen and Tyfa artist to tumn Izabel Into a *proper
Banks), Is‘gidgl_ng around In foxy lady') we get chatting to the
alacy thong and nothing else.  22-year-old Jet-setting model.
The hordes of male crew don't . Do you watch what you eat?
faze her and neither does the "o, | Just eat what | fancy and

l ts 1lamina freezing collections, True to form, it's all

cold. She's busy doing her . stop when | feel full. Food should

Job, which today-is shooting be enjoyed; it's not something

acampaign for Pout's three, I'm going to fret over? 1
= hew Beauty-To-Wear scent Tell us about your hang-ups K

‘lights, before we start hating youl
emera "My job Is to be healthy, sexy
P ond confident. | don't let anyone
telk me Inta having hang-ups 6, i )
= If someone doesn't ke my - %%ﬁ;’%a" ina dd : : :
body shape, | won't work for. . ¥#orkfet lzabel - i
them, Fashlon models have o atall, On my days off, | slap.on..
wear tiny clothes sizes, which molsturiser and mascara, then
puts them at risk of falling I'm out the door to play footballn
Into that size-0 trap. Iwould ~ or tennis or go snowboarding!’ I
never jeopardise my natural  Tell us how you got your

shape to do that type - . perfectcurves? -

of modelling? ' " ¥ was a sports freak In my mid-

What are your beauty to-late-teens, That's when you
must-haves? determine your shape for life
"Moisturiser and water; | get and lay down your body fat ~ |
dehydrated from aeroplane air - Just didn't give the fat alchan_ce/
conditioning, so | drink a.lot 1o settle in plaq,és | didn't want
of water. A dermatologist it 1 still play a ot of sport today, *
customised me a pared- so it's not hard to stay lean!'
down skincare regime that @ Pout Beauty-To-Wear scents
I stigk fo religiously. So many  and body products In Foxy
makeup artists use thelr Lady, Bohemian Belle and
favourite creams on me, but * Vintage Chic, from £12, are
that can really confuse my  avallable from 1 September,
skin. It's best o keep It simple :
— | think that géestfor eve,rygge."
We're surrounded by
exiremeglrlyngg{g -are

you In your eletiient?

“It's very Indulgent but in
real life I'm nof a girly girl .

AUGUST 2007 COSHOPOLITAN / 161
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