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4
PARTICIPANT-INDUCED ELICITATION
IN DIGITAL ENVIRONMENTS

Riitta Hänninen

In this chapter, I discuss participant-induced elicitation interview (PIE) in the light
of two fieldwork cases focusing on Finnish lifestyle blogging and older adults as
ICT users. Collaboration with the people participating in the research has been an
essential part of ethnography since the method was first introduced in anthro-
pology in the first half of the 20th century. Thus, in this sense PIE is all about
going back to the basics of anthropological fieldwork in contemporary digital
environments. Visual orientation is an important element in many ethnographic
interview techniques. Nevertheless, I argue that rather than being restricted to
photography, this interview method could be further developed in a way that can
better take into account the participatory aspects of ethnographic inquiry regardless
of the source of elicitation. Drawing on the experiences from my two fieldwork
cases, I first introduce PIE as an interview-based research method and then high-
light some of the key characteristics of elicitation.

By definition, elicitation refers to a process where something, such as a response,
meaning, or answer, is evoked in or drawn out from an interviewee (CD 2019).
PIE is based on photo-elicitation (Collier 1957; Harper 2002), where the inter-
viewee is asked to take photographs dealing with the topics of the research
(Bignante 2010; Epstein et al. 2006). This type of idea is also included in other
visual interview methods, such as autodriving (Heisley and Levy 1991; Ford et al.
2017), reflexive photography (Amerson 2014; Harrington and Lindy 1999), and
the photovoice technique (Liebenberg 2018), originally deriving from photo-
novella (Wang and Burris 1994). Alternatively, the researcher can also use pho-
tographs taken by someone else than the interviewee as a starting point for
elicitation (Padgett et al. 2013; Chiozzi 1989). Photography has also been
employed in other visual methods such as photo interview and photo-diary
(Hurworth et al. 2005). All the interview methods or techniques mentioned
above share two distinctive characteristics in the context of PIE: they are based



on visual material either produced by the interviewee or introduced by the
researcher, and they rely on the collaboration between the researcher and the
person participating in the research.

The main idea of PIE is that, in addition to photography, there are in fact var-
ious other “sources” or points or reference available for elicitation (cf. Harper
2002), including film (Skjælaaen et al. 2018; Gross and Levenson 1995), drawings
and artwork (Hogan 2015; Bagnoli 2009), 3D objects in public displays (Du et al.
2018), visually impaired people “watching” or listening to television (Dim et al.
2016), and, as in the two cases examined in this chapter, mobile phones (Symons
Downs 2018; Kaufmann 2018) and other digital devices such as tablets, laptops,
smart televisions, and even blog posts consisting of both text and visual materials
(Hänninen 2018). In this light, I argue that almost anything can serve as a point of
reference for PIE just as long as it conveys meaning and relevance to the person
participating in the research under the premises of the study in question.

In terms of interviewees taking photographs themselves or just looking at pho-
tographs taken by someone else, both of my fieldwork experiences lie between
these two approaches. In the case of lifestyle blogging, the photographs included in
the blog posts were only part of the source of elicitation as text, too, plays a sig-
nificant role in blogging. Most importantly, however, the blog posts were origin-
ally compiled by the bloggers, not as methodological tools, but for an entirely
different purpose separate from the aims of the research. In this sense, the photo-
graphs and texts produced by bloggers resemble photo interview and photo-diary
rather than the autodriving or photovoice techniques. Furthermore, in the case of
older adults’ everyday lives and digital technology, PIE was designed to address the
actual use of various ICTs by looking into the devices and applications utilized by
the interviewees and documenting this use through taking photographs. Thus, I
argue that it is more accurate to describe these fields of research in terms of PIE
than for example photo-elicitation or other visually oriented research methods.

The central idea of PIE as participant-induced elicitation is based on the active
agency of the person collaborating with the researcher. Under the premises of the
research, the interviewee creates something subjective and personal that can be
further examined and developed together with the researcher (Harper 2002).
Alternatively, it is also possible to use something already created by the person
participating in the interview, or to come up with something entirely new and
relevant in the context of a given fieldwork. While the source or technique uti-
lized in elicitation may vary, it is the focus of the analysis and the idiosyncrasies of
the object of research that should determine the method (Hänninen 2012).

Many previous studies in the context of PIE and other related research methods
often address some kind of element of power or a question of social inequality.
While PIE is well-suited to various kinds of social and cultural phenomena, it is
especially useful in research associated with marginal groups or topics that are
hidden from or transcend the Western conceptions of reality and thought (Milne
and Muir 2019). In this sense, PIE shares an affinity with community-based parti-
cipatory action research (PAR) in emphasizing the collaborative aspects of
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elicitation techniques (Liebenberg 2018). PIE can also be useful in digital and vir-
tual contexts as it has the capacity to overcome many of the boundaries associated
with for example online and offline environments (Hänninen 2018).

PIE in the blogosphere – the case of Finnish lifestyle bloggers

My research on the relationship between lifestyle bloggers and their readers took
place within the Finnish blogosphere in autumn 2014 (interviewing eight blog-
gers), autumn 2015 (interviewing three bloggers), and autumn 2017 (interviewing
14 bloggers). The research data was based on extended online observation and a
total of 25 interviews, including 23 women and two male bloggers aged between
18 and 50. Because the vast majority of lifestyle bloggers have traditionally been
women, the interview data mainly consisted of female bloggers. The main lan-
guage in the blogs Finnish, although in some instances the bloggers were also using
English and Swedish, which is the second official language of Finland. There were
also several expatriates among the interviewees, who did not physically live in
Finland, but who blogged mainly in Finnish and/or under Finnish blog portals.
(See also Hänninen 2018.)

In the case of lifestyle blogging, choosing elicitation (or blog elicitation
interview (BEI), as I called it in this context instead of PIE), which is a more
general term referring to the participatory aspects of elicitation, was based on
necessity. Fairly soon after conducting the first couple of interviews in 2014, I
discovered that, while the research data produced through traditional thematic
interview was informative enough, there was something missing from it.
Although the bloggers themselves did their best to explain their trade to me, the
interpretative distance remained too great and “the ontology of the blogo-
sphere”, by which I refer to the digital and virtual qualities of blogging, was not
truly reflected in the interviews.

I invited the interviewees to choose two to four blog posts that they considered
important for themselves as lifestyle bloggers and asked them to contemplate on
what these blog posts were all about and why they had chosen these particular
posts for our discussion (Hänninen 2018). While the majority of the bloggers were
happy to do this, and some of them even emailed me a list of their blog posts of
choice so that I could get acquainted with them before our interview session, there
were a handful of interviewees who did not find this kind of “pre-assignment”
particularly engaging. Some of them did not understand what they were supposed
to do, while others could not find the time in their schedules to choose blog posts
from their extensive archives. However, in practice this did not pose a big pro-
blem, as we could carry out this part of the interview together usually at the
beginning of each elicitation interview and work our way from there. In fact, even
the majority of bloggers who had chosen their favourite blog posts beforehand
found more examples as the interview proceeded and thus added new material to
their original lists.
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The main problem with using traditional thematic interview in the context
of lifestyle blogging, which lies between online and offline environments,
seemed to boil down to the multimodality of lifestyle blogging as a social
media phenomenon. With the help of traditional thematic interview, it was
difficult to grasp all the idiosyncrasies of the online environment through only
talking about them without any practical reference to the blogosphere itself.
PIE provided here the necessary ethnographic twist to overcome this problem
and to carry out the fieldwork using a research method that was better equip-
ped to deal with multimodality. It was also apparent that the fluctuating
boundary between the online and offline spheres of social reality needed further
methodological support to be better taken into account in the context of life-
style blogging.

Older adults using digital technology

The fieldwork focusing on older adults and the role of digital technology in
their everyday lives produced 22 elicitation interviews, including one interview
conducted with an elderly couple. The data gathering took place in Central
Finland in November and December 2018, and the age of the interviewees
ranged between 57 and 89. Fourteen of the older adults participating in the
research were female and nine were male. In this fieldwork, the purpose of PIE
was again to deepen the traditional thematic interview in order to gain a better
understanding on older adults’ views regarding digital technology in their
everyday lives and to see first-hand how they actually used or did not use
digital technology on a daily basis.

The older adults were asked to contemplate on their use of digital technology
and to come up with two to four examples highlighting their personal relationship
with ICTs. The general reception towards this pre-assignment was ambivalent.
While approximately half of the participants did choose some examples to cater for
the research, it became apparent that the concept of digital technology was fluid
among the older adults especially in terms of how they defined themselves as ICT
users. Some regarded themselves as experienced and confident with digital tech-
nology, while others insisted that they knew almost nothing about it. They were
self-conscious about anything to do with digital technology, including the pre-
assignment.

In this context, PIE provided an easy and low-maintenance access to the actual
use of devices ranging from ordinary mobile phones to smartphones, tablet com-
puters, laptops, and smart televisions, and allowed me and my colleague1 assisting
me with the fieldwork to become familiar with the pros and cons involved with
ICTs in practice. Of course, not all the older adults participating in the research
had smartphones at their disposal or used all the devices mentioned above. How-
ever, this did not pose a problem during the fieldwork as PIE could be adjusted
according to the personal preferences of the interviewee.
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Getting into the field – breaking the ice

PIE can lower the threshold to discuss one’s daily life and thus enhance the dialo-
gue between the researcher and the person participating in the research by serving
as an icebreaker at the beginning of the interview (Kaufmann 2018; Pink et al.
2016; Harper 2002). However, there are multiple reasons why establishing a safe,
confidential, and inspiring atmosphere, which can be regarded as the basic elements
of a successful interview, can at times prove difficult. For example, the interviewee
can be confused about his or her role in the research, or as in Hanna’s case in the
lifestyle blogging study, the reason was that she felt that she had not been “a very
good blogger” as she had not been posting all that much for a while:

I: […] I just haven’t had the time although I would’ve liked to.
R: That’s okay. We can just pick a post at random. Let’s take this one from your

first year [of blogging].
I: Oh, that one, that’s just one of those. There’s really nothing to it. […] I blogged

a lot that year, 355 blog posts so nearly every day.
R: Okay, let’s take another one. How about this post [a photo challenge]? This

looks interesting.
I: That’s actually a series of posts that has been circulating around [the blogo-

sphere]. I’ve been doing it for the past five years. Every month, on the 14th of
the month, I take a picture of the same place at the same time and then post it
online. It’s a kind of collage on how the world has changed between the
photos. I’ve been sending this challenge to other bloggers and that’s why it
[the blog post] has spread around [the social media]. I now notice that it’s my
sixth year starting.

The role of PIE as an icebreaker is based on its emphasis on creating trust in the
researcher (Hurworth et al. 2005) as well as on the personal and subjective interests of
the interviewee. In Hanna’s case, discussing the photographs she had taken over the
past five years provided the interviewee with a positive point of reference as a lifestyle
blogger and made her feel comfortable during the interview. It was also common
among both lifestyle bloggers and older adults using digital technology that PIE
evoked enthusiasm in the interviewees to show me around in their “digital everyday
lives”. In the context of lifestyle blogging, this proved to be a very valuable aspect as it
opened up a possibility to become familiar with the strong multimodal side of lifestyle
blogging and to visit all the other platforms actively managed by the bloggers in social
media, ranging from the comment fields of the blogs to Facebook, Instagram, You-
Tube, and Snapchat. PIE also highlighted the often-blurred line between online and
offline worlds in social media (which will be discussed further in the next subchapter)
and promoted discussion on, for example, the privacy issues related to the Internet.

Elicitation provides interviewees with an important starting point, or a visual
reference (Wiles et al. 2013) while thinking back about their everyday lives
(Hänninen 2018; Aroldi and Vittadini 2015). As Bukowski and Buetow (2011;
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Padgett et al. 2013) argue, photographs can make the invisible visible by evoking
feelings, memories, and thoughts that require verbalization to be accessible to the
researcher. Visual stimuli can also enhance sensory awareness and reinforce
reflexivity (Harris and Guillemin 2012). Blogs often consist of all the blog posts
published by the blogger, which can sometimes stretch back over ten years or
more, depending on the blogging history of a given blogger. The first fieldwork
also highlights the comparative attributes of PIE by focusing the discussion on the
temporal aspects of lifestyle blogging – what blogging used to be in the early
years of the trade over ten years ago in comparison with contemporary social
media. It also underlines the changes that have occurred in the blogosphere in
recent years, such as commercialization, and the ways these transitions have
affected bloggers as social media influencers.

Getting the chance to be shown around in a blog thanks to elicitation deepens
the understanding provided by thematic interview. At the same time, however,
PIE caters to another practical problem evident especially in the case of older adults
as ICT users. During our fieldwork, I noticed that it was not always easy for the
senior people to grasp what was meant by digital technology in general. This did
not mean that they would have had insufficient knowledge regarding ICTs, or that
we as researchers would have been interested in ranking the interviewees in terms
of their dexterity in digital technology. Instead, some of the senior persons parti-
cipating in the research were concerned about whether they knew enough to be
eligible for the interviews in the first place. The function served by PIE in these
kinds of situations was firstly to emphasize the subjective stance of the fieldwork
and focus on the ways the interviewees themselves acted as ICT users in their
everyday lives. This was possible by looking into the devices and applications the
older adults used on a daily basis together with them. Secondly, it was also evident
that PIE enhanced the thematic interviews by giving the interviewees a tool to
remember and review all the mobile applications at their disposal, as shown in
Matilda’s, 64, interview account:

R: We’ve already discussed some of the apps, but I can see that you have the 112
[the Finnish emergency response center] app on your phone as well.

I: Yes, it’s the best. I’ve recommended it to everybody with a smartphone. There
have been a couple of times I’ve had to call an ambulance to our summer
cottage. They [the ambulance crew] can see from the application, or one time
they all of a sudden asked me, that there was a gate there and whether they
could drive straight to the yard. The first time I was just baffled about how
they can see everything from it [the 112 app]. I spend a lot of time in the
woods by myself [picking wild berries and mushrooms, which is a common
outdoor activity in Finland], so if something should happen to me, they would
find me […]

R: […] I can see that you have the Yle Areena [online platform for the public
service media company in Finland] app here as well. […] Do you watch tel-
evision on your phone?
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I: Yes, sometimes in the summer cottage, but it’s so difficult that I’ve shared the
phone’s connection to the tablet, because it has a bigger screen.

In the previous citation, there are several examples of the interviewee using
digital technology that she had not mentioned before, such as the 112 appli-
cation I noticed on Matilda’s smartphone. We also discussed watching televi-
sion on the phone and sharing the Internet connection from a phone to a
tablet – all new themes and digital skills evoked by PIE through remembering
and remembrance (cf. Hurworth 2003). Furthermore, as Collier (1979) has
pointed out, a visual source of elicitation produce more detailed information
compared to, for example, traditional thematic interview, which is based solely
on conversation. These so-called “verbal interviews” can also become unpro-
ductive more quickly than interviews based on PIE. The reason for this is that
visual points of reference prevent difficulties associated with communication
and promote fluency of dialogue between the researcher and the person parti-
cipating in the study.

Discussing the devices and applications together with the interviewees opened
room for fresh insight for both the researcher and the older adults participating in
the research. Furthermore, as there was no observation involved in this fieldwork,
the elicitation technique was the only comparative medium through which it was
possible to reflect on the difference between how the older adults described their
use of digital technology and the ways they actually used it. As Hurworth et al.
(2005) argue, interview techniques based on elicitation promote multi-method
triangulation and thus enhance the validity and reliability of the research.

The transcendent aspects of PIE

In the context of lifestyle blogging, one of my main research questions focused
on understanding the role of lifestyle blogging in the everyday lives of the blog-
gers. I was interested in finding out what kinds of boundaries existed between
online and offline environments and discovered through PIE that, rather than
describing the boundaries as such, I should instead focus on the reasons why, in
fact, they exist in the contemporary blogosphere. If the online world is as dis-
cernible an element of everyday life as Hine (2015) quite accurately points out,
why is it important for lifestyle bloggers to maintain a divide between the offline
and online environments?

One explanation (Long and Wilhoit 2018; Abidin 2014) emphasizes the sig-
nificance of privacy and safety issues in the expanding blogosphere. As lifestyle
blogging has grown from a personal, diary-like hobby into a multi-million
advertising business, the number of readers in contemporary lifestyle blogs, too,
have increased (Hänninen 2015). Making one’s everyday life less open to scrutiny
and drawing a line between online and offline and consequently public and pri-
vate has become, as Ellen points out in her interview account, an indispensable
part of the trade:
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When your children grow older and are no longer babies, you start to think
whether you can blog about somebody else’s life. […] My relatives of course
want to know how the kids are doing, but I’ve noticed in other blogs as well
that children’s faces are not shown in the photos anymore. Instead, the pic-
tures are turning unidentifiable.

In Ellen’s interview, it was the blurred faces of her children, that evoked the dis-
cussion on the boundaries between public and private. The unidentifiable faces
provided a visual anomaly that was irregular enough in comparison with other
photographs without the blurring effect to stand out as something worth discussing
in the context of the interview. Thus, PIE had the ability to highlight the often-
artificial boundaries between the online and offline spheres of everyday life and
even transcend them (Hänninen 2018; Harris 2008; Jenkings et al. 2008). In the
context of older adults, dealing with the embeddedness of daily ICT use was often
associated with previously discussed issues such as remembering and remembrance,
but also with “transcending the mundane” or self-evident aspects of digital
technology.

Furthermore, in the case of lifestyle blogging, PIE played an important role in
supporting the multi-sited aspects of the ethnographic field of research by giving
the researcher access to the other social media platforms used by the lifestyle
bloggers. Being shown around in the blog of an interviewee held an important
temporal aspect to it as it made it possible to dive into the person’s blogging
archives and become familiar with their blogging history. The method deepened
my understanding of lifestyle blogging as a whole through highlighting the inte-
gration of social media platforms made use of and developed by bloggers on a
daily basis.

In the research on older adults using ICTs, it was important to be able to see
first-hand what kinds of devices were used and to flexibly discuss all kinds of
applications, platforms, and digital services relevant to the interviewees. Using
mobile or smartphones, tablet computers, and laptops as a starting point was
easy, because these devices were already “there”: in the hand of the senior
person answering the front door, on the kitchen table at their home, or ringing
in their coat pocket if we met in a café for the interview. Even in cases where
the senior person did not find him/herself particularly skilful with ICTs or did
not own a smartphone, for example, the devices they did use acted as ice-
breakers informing me as a researcher about the difficulties, fears, and concerns
related to digital technology.

As Harper (2002) points out, it is not necessary to restrict the elicitation-based
interview method to professional or academic photography, art photographs, or
photographs taken by the person participating in the research. The form of the
visual representation is secondary to the relationship between the source of PIE and
the cultural and social significance it bestows upon the phenomenon under study
(Harper 2001; Chiozzi 1989). Although PIE is predominantly a visual research
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method, the main focus of the technique lies in the participative collaboration
between the researcher and the interviewee. In fact, it can be argued that PIE is
capable of transcending the visual by transforming photographs and other similar
material into self-reflective discussion and text (Hurworth 2003).

Creating something new through collaboration

Unlike community-based participatory action research (PAR), which seeks
empowerment on a communal level (Liebenberg 2018; Wang and Burris 1997),
PIE focuses on individualized interviews by looking at visual objects of shared
interest (Padgett et al. 2013; Lapenta 2011; Harper 2002). The main idea of
PIE draws on the active agency of the person collaborating with the researcher.
Although the source of the elicitation can vary, the participatory aspect of PIE
remains the same: something new is created through the collaboration between
the researcher and the person participating in the research for the purposes of
the study.

PIE is a useful interview technique especially because it resembles the practices
of social (and digital) sharing. It allows the interviewer and interviewees to examine
and process the phenomena or topic of research together and reach a negotiated
interpretation (Hurworth et al. 2005). The interviewee is encouraged to challenge
the preconceptions of the interviewer, provide unprecedented perspectives to the
discussion, and experiment with different kinds of ideas. In practice, this means that
the focus of the method is in the ethnographic research tradition based on “the
native’s point of view” (Geertz 1973) rather than being driven by a priori theory or
a concept.

Although PIE involves a very different take on the community empowerment
aspect of PAR, PIE, too, can make an impact among the people participating in
the research through increasing self-reflection. In the case of the older adults and
digital technology, some of the interviewees found out that they could use What-
sApp for other purposes than only communicating with their family members and
decided to establish new groups based on their hobbies and other interests. Simi-
larly, one of the lifestyle bloggers picked up the methodological idea of choosing
blog posts that have been important to her over the years and wrote a lengthy post
about it to her readers. The interviewees were not encouraged or asked to do so,
but they wanted to act upon the self-reflexive process initiated by their participa-
tion in the research project.

In methodological terms, PIE is often, although not necessarily, accompanied
with traditional thematic interview. In this context, the function of PIE is to
extend the scope of inquiry and to deepen the understanding regarding the topic
of research through collaboration with the interviewee. In the two fieldwork
cases discussed in this chapter, the elicitation usually took place at the beginning
of the interview, but it can be carried out at any stage of the discussion. The
reason for this kind of arrangement was that PIE is well suited for breaking the
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ice, and it often got the conversation going before I had the opportunity to ask
any questions. The traditional list of semi-structured questions characteristic to
thematic interview can at first seem opposite to the more visually oriented and
collaborative PIE. On the contrary, however, it also serves an important function
in the process as it provides the interview with an overall structure by keeping
the researcher in check of the things that were initially the focus of the study and
the new ideas and perspectives brought into play by the person participating in
the research.

PIE has a tendency to produce longer and more detailed interviews in com-
parison with other types of techniques that are not based on a visual reference
(Hurworth et al. 2005; Collier 1979). In the context of lifestyle blogging, the
difference between the eight thematic interviews I conducted at the first stages of
my fieldwork and PIE was very clear. The things that I found lacking in the
thematic interviews were associated especially with the need of a concrete point
of reference – both visual and otherwise – to the actual practices involved with
lifestyle blogging. The bloggers participating in the research were struggling to
find a personal perspective to their trade and the role it played in their everyday
lives. Furthermore, as the blogs were left in the background of our discussions,
the three-way connection between the researcher, the blogger, and blogging
weakened, which led to a sense of “interpretative distance” during the first steps
of the fieldwork. Once the missing point of reference was established by making
blog posts the basis of the interviews, it became easier for the bloggers to identify
themselves with the topic of the research. The need for a collaborative element
that would break the ice and help the interviewees to make the topic of the
research their own was also evident among the elderly ICT users, who found PIE
useful especially as a tool for remembering and remembrance.

Conclusions

In anthropological terms, the main contribution of PIE to ethnography is that it
reintroduces the idea of collaboration into fieldwork by tapping into the partici-
patory aspects of the interview method and using collaboration simultaneously to
both broaden and deepen the scope of ethnographic inquiry. In this chapter, I have
argued that PIE can, in fact, be based on various other sources of elicitation than
only photographs. The main idea of the method is not related to photography as
such, but rather the active participation of the interviewee and his or her colla-
boration with the researcher. Thus, the cultural and social significance of the object
that is applied as a starting point of PIE outweigh the form of the source of elici-
tation, be it visual or otherwise.

Nevertheless, it is clear that PIE is especially suitable to deal with visual sources
of elicitation characteristic to social media. In this context, I argue that discussing
pictures related to, for example, blog posts can in fact transcend the visual realm of
social reality and transform photographs into a textual format. PIE cannot replace
traditional visual analysis, but it provides an alternative to it by focusing on the
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interpretations and meanings evoked by the visual research material. Transcendence
is also at play in contexts where PIE, following the daily lives and experiences of
the people participating in the research, moves across the often-arbitrary boundaries
between the offline and online environments characteristic to both lifestyle blog-
ging and older adults using ICTs.

PIE can serve as an icebreaker in situations where getting into the field has
proved difficult through focusing on the personal life of the interviewee. It has the
capacity to establish trust in a new situation, where it supports the needs of colla-
boration. PIE also serves a very specific sensitizing function in interviews. Similarly
to the idea of sensitizing concepts (Faulkner 2009), where the researcher introduces
in the interview concepts that she has adopted from the persons participating in the
research, elicitation creates a common ground between the researcher and
the interviewee by emphasizing the significance of the interviewee’s everyday life
practices as a starting point of discussion. PIE also contributes to remembering
things better either by recalling things as opposed to forgetting, or in more com-
prehensive terms, by evoking memories from the past. In this sense, it can both
broaden and deepen the scope of inquiry and open up new perspectives beyond
the initial focus of the study.

PIE is an intuitive research method, which makes it approachable to the person
participating in the research. In the context of lifestyle blogging, this was reflected
especially in the cases where the bloggers were showing me around in their blogs
while at the same time discussing the significance of blogging in their everyday
lives. Similarly, among the older adults using digital technology, it was not the
device, such as a mobile phone or a laptop, in itself that proved important during
the course of the interviews, but rather the personal lives of the interviewees
opening up through the devices. In this sense, I argue that PIE resembles social and
digital sharing, which allows the researcher and the person participating in the
research to explore the topic of the research together in dialogue.

Note

1 I wish to thank research assistant Raija Luostari for her help while organizing and
implementing our fieldwork from plan to practice. I also thank adjunct professors Helena
Hirvonen, Sakari Taipale, and Mia Tammelin and PhD students Antti Hämäläinen and
Joonas Karhinen from the Centre of Excellence in Research on Ageing and Care (CoE
AgeCare), Department of Social Sciences and Philosophy, University of Jyväskylä, for
their invaluable insight while planning the fieldwork.
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