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EDITOR’S NOTE 
 
 
 
The aim of the EJFBS is to publish theoretical and empirical articles, case 
studies, and book reviews on family business topics. The EJFBS will be 
available with open access at the journal home page.  
 
In this issue, we will have the following family business contributions: 
 
 
Federica Sist: International Strategic Alliances and the Internationaliza-
tion Process: The Family Ownership Effect (pages 93-114) 
 
Mikhail Nemilentsev: Legal-Economic Ownership and Generational  
Transfer in Family Business: Facets of Owner’s Responsibility (pages 
115-132) 
 
Ferda Erdem: Family Business Reputation: A Literature Review and  
Some Research Questions (pages 133-146)  
 
and  
 
Anita Zehrer and Julia Haslwanter: Management of Change in Tourism – 
 The Problem of Family Internal Succession in Family Tourism SMEs 
(pages 147-162).  
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